DAFTAR PUSTAKA

Agustina, R. D., Administrasi, F. I., & Brawijaya, U. (2014). DAMPAKNYA
PADA KEPUTUSAN PEMBELIAN ( Survei pada Mahasiswa Jurusan
Administrasi Bisnis Strata-1 Angkatan 2012 / 2013 dan 2013 / 2014 Fakultas
lImu Administrasi Universitas Brawijaya yang Menggunakan Tisu Merek
Tessa ). 33(1), 171-179.

Ahmad, F., Lapian, J., & Soegoto, A. S. (2016). Analisis Green Prod & Green
Market Strategy thd Keputusan Pembelian Body Shop. Jurnal EMBA, 4(1),
33-44.

Anindiaty, R. K., & Putong, I. (2009). ANALISIS PREFERENSI KONSUMEN
TERHADAP PRODUK PARFUM THE BODY SHOP JAKARTA DENGAN
PENDEKATAN KONJOIN. http://eprints.binus.ac.id/id/eprint/26076

Arif Zulkifli. (2020). Green Marketing : Redefinisi Green Product, Green Price,
Green Place, dan Green Promotion (Edisi pert). Graha limu.

Ayu Rizki Ariyanti, Arini Hidayah, Herni Justiana Astuti, T. H., & Fatmah Bagis,
M. M. I. (2020). THE EFFECT OF GREEN MARKETING, PRODUCT
DESIGN, AND BRAND TRUST ON PURCHASE DECISIONS ON
TUPPERWARE PRODUCTS IN PURWOKERTO. Orphanet Journal of
Rare Diseases, 21(1), 1-9.

Balawera, A. (2013). Green Marketing Dan Corporate Social Responsibility
Pengaruhnya Terhadap Keputusan Pembelian Konsumen Melalui Minat
Membeli Produk Organik Di Freshmart Kota Manado. Jurnal EMBA, 1(4),
2117-2129.

Bathmanathan, V., Lit Geap, C., & Govindan, S. (2018). Green Marketing Mix on
Purchase of Green Products in Malaysian Perspective. Journal of Global
Business and Social Entrepreneurship (GBSE), 4(12), 24621714.
https://www.researchgate.net/publication/329441991

Boztepe, A. (n.d.). Green Marketing and Its Impact on Consumer Buying
Behavior.

Cherian, J., & Jacob, J. (2017). Green Marketing: A Study of Consumers ’
Attitude towards Environment Friendly Products. 8(12), 117-126.
https://doi.org/10.5539/ass.v8n12p117

Defitri, M. (2022, Agustus 11). Retrieved from Waste4Change:
https://waste4change.com/blog/pentingnya-daur-ulang-plastik-bekas-
skincare/

Dwi, C. (2022). PENGARUH GREEN PRODUCT DAN GREEN PRICE
TERHADAP KEPUTUSAN PEMBELIAN PRODUK SECONDATE BEAUTY.

158



159

HARYADI, R. (2009). Pengaruh Strategi Green Marketing Terhadap Pilihan
Konsumen Melalui Pendekatan Marketing Mix.
https://doi.org/10.46975/aliansi.v16i2.105

Kevin, I. M. (2019). PENGARUH GREEN PRODUCT, GREEN PRICE DAN
CITRA MEREK TERHADAP KEPUTUSAN PEMBELIAN (Studi kasus pada
konsumen Green Product Lion Star di PT. Bank Capital Atrium Senen)
[SEKOLAH TINGGI ILMU EKONOMI].
http://repository.stei.ac.id/id/eprint/6361

Khasanah, A. S. dan 1. (2020). Analisis Pengaruh Green product, Green price,
Green Promotion, dan Consumers’ Environmental Awareness Terhadap
Keputusan Pembelian Kosmetik (Studi pada Konsumen Produk Lipstik
Sariayu di Kota Semarang). April. https://repofeb.undip.ac.id/id/eprint/7149

Kristiana, 1. G. A. A. D. (2018). Pengaruh Green Product, Green Price, Green
Place, dan Green Promotion Terhadap Perilaku Pasca Pembelian Konsumen
Air Minum dalam Kemasan di Kabupaten Bandung. Jurnal Indonesia
Membangun, 17(2), 19-31.

Larasati, A. D. (2017). PENGARUH GREEN PRODUCT DAN GREEN PRICE
TERHADAP KEPUTUSAN PEMBELIAN PRODUK THE BODY SHOP.

Made, L., Rahayu, P., Abdillah, Y., & Mawardi, M. K. (2017). PENGARUH
GREEN MARKETING TERHADAP KEPUTUSAN PEMBELIAN
KONSUMEN (Survei Pada Konsumen The Body Shop di Indonesia dan di
Malaysia). Jurnal Administrasi Bisnis, 43(1), 121-131.

Masturoh, L. M. (2017). PENGARUH GREEN PRODUCT, GREEN
ADVERTISING, DAN GREEN BRAND TERHADAP KEPUTUSAN
PEMBELIAN KONSUMEN PADA PRODUK GREEN BAG DI
CARREFOUR KOTA MALANG. 5(1).

Nopriani, Asroni, & Hidayat. (2016). Pengaruh Atribut Produk Terhadap
Keputusan Pembelian Kecap Manis ABC (Studi UD. Toko Harapan Besar di
Desa Suka Maju DK 4D). Jurnal Administrasi Bisnis, 1(1), 6.

Puspasari, L. (2021). Pengaruh Environmental Awareness, Green Product
Features, Green Product Price, Green Product Promotion terhadap Keputusan
Pembelian Konsumen The Body Shop di DKI Jakarta. Journal of Economics
and Business UBS, 11(2), 98-109.

RAYAPURA, A. (2014). New Nielsen Study Says Consumers Are Ready to Pay More for
Social Responsibility. New York: Sustainable Brands.

Salam, A. M. (2019). Pengaruh Kualitas Produk, Harga Produk, Brand Image,
Dan Promosi Terhadap Keputusan Pembelian Konsumen Mesin Parut Di Cv
Seneng Bareng Sejahtera. Manajerial, 6(01), 82.
https://doi.org/10.30587/manajerial.v6i01.866

Santoso, I., & Fitriyani, R. (2016). GREEN PACKAGING, GREEN PRODUCT,



160

GREEN ADVERTISING,PERSEPSI, DANMINAT BELIKONSUMEN. 9(2),
147-158.

Sarumathi, S. (2014). Green Purchase Behavior — A Conceptual Framework of
Socially Conscious Consumer Behavior. 6(8), 777—782.

Sofwan, H., & Wijayangka, C. (2021). Pengaruh Green Product Dan Green Price
Terhadap Keputusan Pembelian Produk Pijakbumi Di Kota Bandung. E-
Proceeding of Management, 8(5), 6054.

Stanley Lemeshow, D. W. (1997). Besar sampel dalam penelitian kesehatan. In D.
W. Stanley Lemeshow, Besar sampel dalam penelitian kesehatan.
Yogyakarta: Gadjah Mada University Press.

Sugiyono, P. D. (2018). Metode Penelitian Bisnis (M. S. Sofia Yustiyani
Suryandari, S.E. (ed.); Edisi Ke-3). Penerbit Alfabeta.

Suki, N. M. (2013). GREEN AWARENESS EFFECTS ON CONSUMERS "’
PURCHASING DECISION : SOME INSIGHTS FROM MALAYSIA. 9(2).

Supriyanto, A. (2023, January 29). ENVIRA ID. Retrieved from
https://envira.id/penggunaan-skincare-meleji-cantik-di-tengah-bahaya-
lingkungan/

Syahrivar, J., & Setiyonovita, R. (2017). Pengaruh Kesadaran Lingkungan
terhadap Keputusan Pembelian Kosmetik Ramah Lingkungan Di Kawasan
Industri Cikarang. Jurnal Manajemen, 7(1), 74-92.

Yan Yeow Kar, & Yazdanifard Rashad. (2014). The concept of green marketing
and green product development on consumer buying approach. Global
Journal of Commerce & Management Perspective, 3(2), 33-38.
https://d1wqtxts1xzle7.cloudfront.net/35290569/The_Concept_of Green_Ma
rketing_and_Green_Product_Development_on_Consumer_Buying_Approac
h.pdf?1414380887=&response-content-
disposition=inline%3B+filename%3DThe_Concept_of Green_Marketing_a
nd_Green.pdf&Expires=

Yazdanifard, W. F. & R. (2015). Global Journal of Management and Business
Research : E Marketing Green Marketing : A Study of Consumers ’ Buying
Be ... Green Marketing: A Study of Consumers ° Buying Behavior in
Relation to Green Products. Global Journal of Management and Business
Research: E Marketing, Volume 15.

Yi Du , Xiaoyan Wang, Daniele Brombal, Angela Moriggi, A. S., & Pang, S.
(2018). Changes in Environmental Awareness and Its Connection to Local
Environmental Management in Water Conservation Zones: The Case of
Beijing , China. 3. https://doi.org/10.3390/su10062087



