ABSTRACT

FMCG is said to be one of the largest contributor to environmental problems
and global warming because of its close relationship with waste and other
industrial pollution. While customers and shareholders play an important role in
the success of FMCG businesses, their awareness of environmental issues is

increas™ "

of the i
showini
compor
study al
market
perforn

Pa
(randor
environ
two sef.
related

Thi
environ
customi
shown
environ

Keywor
market

P N LI N N - o_r _

FEB UNDIP

Vi

“ 7 'es awareness

ical evidence
) panel data
1 period, this
-eporting and
‘omer-related

Jel) and REM
ship between
ralue through
of customer-

sant effect of
reporting on
)lance was not
ship between

performance,



