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ANALISIS KESEDIAAN MEMBAYAR KONSUMEN BUAH IMPOR 

BERLABEL (STUDI KASUS: TOKO ISTANA BUAH PANDANARAN 

SEMARANG) 

 

Oleh: 

Vincensius Raynaldy Pramudya Putra Agda 

 

ABSTRAK 

Penelitian bertujuan mengidentifikasi karakteristik konsumen buah impor berlabel, 

menganalisis nilai rata-rata kesediaan membayar maksimum konsumen buah impor 

berlabel, dan menganalisis faktor-faktor yang mempengaruhi nilai kesediaan 

membayar (WTP) buah impor berlabel di toko Istana Buah Pandanaran Semarang. 

Penelitian dilaksanakan pada bulan Desember 2022 sampai Januari 2023 di Toko 

Istana Buah Pandanaran Semarang. Penelitian menggunakan metode studi kasus, 

jumlah responden penelitian sebanyak 100 orang ditentukan secara purposive dan 

accidental sampling. Analisis data menggunakan analisis deskriptif, analisis 

contingent value method, dan analisis regresi logistik. Hasil penelitian 

menunjukkan mayoritas konsumen adalah perempuan, berusia 26 – 35 tahun, 

pendidikan terakhir D3-S1, jumlah anggota keluarga sebanyak ≤ 4 orang, memiliki 

pendapatan per bulan lebih dari Rp 6.000.000, berbelanja 2-4 kali dalam sebulan, 

berbelanja terakhir kurang 1 bulan yang lalu, menyukai atribut produk seperti 

berkualitas premium, membeli karena mempunyai banyak varian produk, 

pengeluaran lebih dari Rp 180.000, rentang harga buah impor berlabel per jenis per 

kg Rp 50.000 – Rp 100.000, skor penilaian kualitas produk sebesar 43-44, dan skor 

Country of Origin (COO) sebesar 42-43. Nilai rata-rata WTP buah apel USA Rp 

63.342 per kg, jeruk santang bernilai Rp 59. 694 per kg, stroberi Korea bernilai Rp 

296.841 per kg, pir packham bernilai Rp 42.189 per kg, alpukat Australia bernilai 

Rp 68.250 per buah. Variabel usia, jumlah anggota keluarga, pendapatan, 

pendidikan, gaya hidup, motivasi, kualitas, harga, dan COO secara serempak 

berpengaruh nyata terhadap kesediaaan membayar buah impor berlabel sedangkan 

secara parsial variabel gaya hidup, motivasi, dan harga produk berpengaruh 

terhadap kesediaan membayar buah impor berlabel di Istana Buah Semarang. 

 

Kata Kunci: buah impor berlabel, CVM, kesediaan membayar, regresi logistik 
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ANALYSIS OF CONSUMER’S WILLINGNESS TO PAY FOR IMPORTED 

FRUIT WITH LABELS (CASE STUDY: ISTANA BUAH PANDANARAN 

STORE SEMARANG) 

 

ABSTRACT 

The study aimed to identify the characteristics of consumers of labelled imported 

fruit, analyse the average value of the maximum willingness to pay (WTP) of 

consumers of labelled imported fruit, and analyze the factors that affect the value 

of willingness to pay (WTP) of labelled imported fruit at the Istana Buah 

Pandanaran Semarang store. The research was conducted from December 2022 to 

January 2023 at Istana Buah Pandanaran Semarang. The research used a case 

study method, the number of research respondents as many as 100 people 

determined by purposive and accidental sampling. Data analysis using descriptive 

analysis, contingent value method analysis, and logistic regression analysis. The 

results showed that the majority of consumers were female, aged 26-35 years, D3-

S1 last education, ≤ 4 family members, had a monthly income of more than Rp 

6,000,000, shopped 2-4 times a month, last shopped less than 1 month ago, liked 

product attributes such as premium quality, bought because it had many product 

variants, spent more than Rp 180,000, the price range of imported labelled fruit per 

type per kg was Rp 50,000 - Rp 100,000, the product quality assessment score was 

43-44, and the Country of Origin (COO) score was 42-43. The average WTP value 

of USA apples is Rp 63,342 per kg, santang oranges are Rp 59,694 per kg, Korean 

strawberries are Rp 296,841 per kg, packham pears are Rp 42,189 per kg, 

Australian avocados are Rp 68,250 per fruit. The variables of age, number of family 

members, income, education, lifestyle, motivation, quality, price, and COO 

simultaneously significantly affect the willingness to pay for labelled imported fruit 

while partially the variables of lifestyle, motivation, and product price affect the 

willingness to pay for labelled imported fruit at Semarang Fruit Palace. 

 

Keywords: CVM, imported labeled fruit, logistik regression, WTP 
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merupakan jenis buah yang memiliki harga lebih mahal jika dibandingkan dengan 

buah impor biasanya sehingga perlu diketahui nilai maksimal yang bersedia 

konsumen bayarkan untuk mendapatkan produk tersebut. Melalui hasil penelitian 
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