DAFTAR PUSTAKA

BUKU

Anholt, Simon.2007. Competitive Identity: The New Brand Management for
Nations, Citiesand Regions.USA:Palgrave Macmillan.

Al Muchtar, S. (2015). Dasar Penelitian Kualitatif. Gelar Pustaka Mandiri.

Blanke, Chiesa.2013 The Travel & Tourism Competitiveness Report 2013 Reducing
Barriers to Economic Growth and Job Creation

Bungin, B. 2013. Komunikasi Pariwisata: Pemasaran dan Brand Destinasi. Jakarta
Prenada Media

Cummings, M. (2004). Cultural Diplomacy Recommendations & Research. Center For
Arts and Culture.

Dinnie, K. (2008). Nation Branding: Concepts, Issues, Practice. Butterworth
Heinemann.

Gurgu, E. (2016). THE ROLE OF PUBLIC DIPLOMACY IN INTERNATIONAL
RELATIONS IN FULL PROCESS OF GLOBALIZATION. Annals of Spiru Haret
University Economic Series, 125-141.

Henrikson, A. (2006). The New Public Diplomacy. The New Public Diplomacy, 1-38.

Herdiansyah, H. (2010). Metodologi Penelitian Kualitatif untuk Ilmu-Ilmu Sosial.
Jakarta: Salemba Humanika.

JICA (2018) ‘Tinjauan Pembangunan Indonesia dan Kerjasama Jepang: Masa Lalu,

Masa Kini dan Masa Depan’, (April), pp. 9—12.

65



Kartikasari, W. (2018). The Role of Anime and Manga in Indonesia-Japan Cultural
Diplomacy. Retrieved September 22, 2021, from tsukuba-g.ac.jp:
https://www.tsukuba-g.ac.jp/library/kiyou/2018/05Wahyuni%?20Kartikasari.pdf

Kementerian Perdagangan (2018) ‘Fact Sheet Indonesia-Japan Economic Partnership
Agreement (IJEPA)’, Kementerian Perdagangan Republik Indonesia [Preprint].
Available at:
http://ditjenppi.kemendag.go.id/assets/files/publikasi/doc_20180515_fact-sheet-
indonesia-japan-economic-partnership-agreement-ijepal.pdf.

Melissen, J. (2005). The New Public Diplomacy Soft Power in International Relations.
New York: Palgrave Macmillan.

Pajtinka, E. (2014). Cultural Diplomacy in Theory and Practice of Contemporary
International Relations. Journal for Political Sciences, Modern History,
International Relations,, 95-108.

Punch, K. F. (2013). Introduction to Social Research: Quantitative and Qualitative
Approaches. SAGE Publications.

Rahman, B. (2012). Diplomasi Hip Hop Sebagai Diplomasi Budaya Amerika Serikat.
Universitas Indonesia.

Rustandi, C. (2019, February 14). Indonesia and Japan: a role model in bilateral
relations. Retrieved September 22, 2021, from Economic Research Institute for
ASEAN and East Asia: https://www.eria.org/news-and-views/indonesia-and-
japan-a-role-model-in-bilateral-relations/

Sheany. (2017, October 13). Indonesia- Japan Cultural Exchange Seeks to Boost People-

to-People Relations. Retrieved September 22, 2021, from Jakarta Globe:

66



https://jakartaglobe.id/news/indonesia-japan-cultural-exchange-seeks-to-boost-
people-to-people-relations/

Sprinz, D. F. (2002). Case, Numbers, and Models: International Research and Methods
(Edisi Revisi ed.). University of Michigan Press.

Viartasiwi, N., Trihartono, A., & Hara, A. E. (2020). Unpacking Indonesia’s Cultural
Diplomacy: Potentials and Challenges. International Journal Sustainable Future for
Human Security, 23-31.

Wehrenfennig, D. (2008). Diplomasi Multi-Jalur and Human Security. Human

Security Journal, 7(Summer), 80—-89.

Yuza, B. (2016). STRATEGI INDONESIA MENGGUNAKAN RUMAH BUDAYA

SEBAGAI SARANA DIPLOMASI KEBUDAYAAN TERHADAP JERMAN.

JOM FISIP Vol. 3 No. 1, 1-9.

JURNAL

Apriadi, A. (2019). Kedudukan Hubungan Diplomatik Antar Negara dalam Perizinan
Hak Lintas Terbang Atas Negara Lain. Dinamika: Jurnal Ilmiah Ilmu Hukum,
25(12), 1-8. Retrieved from
http://riset.unisma.ac.id/index.php/jdh/article/view/3751/3374

Alfarisi, H. (2021). Analisis Kerjasama Pemerintahan Regional Diy Dan Kyoto:
Sekarang Dan Masa Mendatang. Publicio: Jurnal Ilmiah Politik, Kebijakan Dan
Sosial, 3(1), 18-30. https://doi.org/10.51747/publicio.v3il.623

Bahri, M.M., “International Aid for Development? An Overview Japanese ODA

to Indonesial, Makara, Sosial Humaniora, 2004, hal. 39-44.

67



Bandoro, B. (1994) Hubungan Luar Negeri Indonesia selama Orde Baru, CSIS,
Jakarta, 93-124.

Dewi, C. S., Kurniasari, F., Dewi, H., Endarto, E., & Nizar, N. (2021). Return Spillover
Between The US, Japanese, And Indonesian Stock Market During Covid-19.
Business Excellence and Management, 11(5), 196-207.

Effendi, T. D. (2016). Bahasa Indonesia Diplomacy and Other Country Language
Diplomacy Experiences. Global Journal of Politics and Law Research, 4(3), 21-28.

Effendi, T. D. (2013). Diplomasi Publik Sebagai Pendukung Hubungan Indonesia-
Malaysia. Jurnal Ilmiah Hubungan Internasional, 9(1), 46-61.

Herdiansyah, H. (2010). Metodologi Penelitian Kualitatif untuk Ilmu-Ilmu Sosial.
Jakarta: Salemba Humanika.

Masduki. (2022). The Influence of Japanese Colonialism on Post-Independence
Indonesian Radio. Media History, 1-14.

Nugroho, D. A., Andyastuti, E., Wiranata, I. H., Rusmaniah, R., & Indriyani, P. D.
(2022). New Perspectives On Civic Education In Historical Dimensions: Learn
From The Rise Of Japan. PINUS: Jurnal Penelitian Inovasi Pembelajaran, 7(2), 43-
55.

Punch, K. F. (2013). Introduction to Social Research: Quantitative and Qualitative
Approaches. SAGE Publications.

Sprinz, D. F. (2002). Case, Numbers, and Models: International Research and Methods
(Edisi Revisi ed.). University of Michigan Press.

Rustandi, C. (2019, February 14). Indonesia and Japan: a role model in bilateral

relations. Retrieved September 22, 2021, from Economic Research Institute for

68



ASEAN and East Asia: https://www.eria.org/news-and-views/indonesia-and-
japan-a-role-model-in-bilateral-relations/

Scott, D. (2019). Indonesia grapples with the Indo-Pacific: Outreach, strategic discourse,
and diplomacy. Journal of Current Southeast Asian Affairs, 38(2), 194-217.

Sheany. (2017, October 13). Indonesia- Japan Cultural Exchange Seeks to Boost People-
to-People Relations. Retrieved September 22, 2021, from Jakarta Globe:
https://jakartaglobe.id/news/indonesia-japan-cultural-exchange-seeks-to-boost-
people-to-people-relations/

Shiraishi, Takashi dan Shiraishi, Saya. 1998. Orang Jepang di Koloni Asia

Tenggara. Jakarta: Yayasan Obor Indonesia.

Kartikasari, W. (2018). The Role of Anime and Manga in Indonesia-Japan Cultural
Diplomacy. Retrieved September 22, 2021, from tsukuba-g.ac.jp:
https://www.tsukuba-g.ac.jp/library/kiyou/2018/05Wahyuni%?20Kartikasari.pdf

Utami, S., &amp; Gaffar, V. (2016). Pengaruh strategi nation branding “Wonderful

Indonesia” terhadap proses keputusan berkunjung wisatawan australia ke
indonesia. THE Journal: Tourism and Hospitality Essentials Journal, 4(1),
693-704.

Murrow, E. (2002). Definitions of Public Diplomacy. Center of Publik Diplomacy at
The Fletcher School .

Viartasiwi, N., Trihartono, A., & Hara, A. E. (2020). Unpacking Indonesia’s Cultural
Diplomacy: Potentials and Challenges. International Journal Sustainable Future for

Human Security, 23-31.

69



Yuza, B. (2016). STRATEGI INDONESIA MENGGUNAKAN RUMAH BUDAYA
SEBAGAI SARANA DIPLOMASI KEBUDAYAAN TERHADAP JERMAN.
JOM FISIP Vol. 3 No. 1, 1-9.

Nurlelawati. (2019). DIPLOMASI BUDAYA INDONESIA MELALUI NATION
BRANDING WONDERFUL INDONESIA DALAM MENINGKATKAN
KUNJUNGAN WISATAWAN MANCANEGARA DI MANDALIKA TAHUN
2011-2017. eJournal Ilmu Hubungan Internasional, 1417-1428.

Ma’mun, A. S. (2012). Diplomasi Publik dalam Membangun Citra Negara.
KOMUNIKOLOGTI: Jurnal Ilmiah Ilmu Komunikasi, 9(2).

Henrikson, A. (2006). The New Public Diplomacy. The New Public Diplomacy, 1-38.

Gurgu, E. (2016). THE ROLE OF PUBLIC DIPLOMACY IN INTERNATIONAL
RELATIONS IN FULL PROCESS OF GLOBALIZATION. Annals of Spiru Haret
University Economic Series, 125-141.

Pajtinka, E. (2014). Cultural Diplomacy in Theory and Practice of Contemporary
International Relations. Journal for Political Sciences, Modern History,
International Relations,, 95-108.

Schlonsky, M. G., & Damayanti, A. (2022). The Strengthening Of The Indonesian

Cultural Diplomacy Towards Japan Through Rumah Budaya
Indonesia. International Journal of Science Academic Research, 3(7),

4144-4123.

70



SITUS WEB:

BPS. (2022). Jumlah Kunjungan Wisatawan Mancanegara ke Indonesia Menurut
Kebangsaan (Kunjungan), 2019-2020. Diakses dari Badan Pusat Statistik:
https://www.bps.go.id/indicator/16/1821/2/jumlah-kunjungan-wisatawan-
mancanegara-ke-indonesia-menurut-kebangsaan.html

DIY, H. (2018, August 24). Pemerintah Daerah DIY Lanjutkan kerjasama dengan
Kyoto.  Retrieved  September 27, 2022. From Pemda  DIY:
https://jogjaprov.go.id/berita/pemda-diy-lanjutkan-kerjasama-dengan-kyoto

Rustandi, C. (2019, February 14). Indonesia and Japan: a role model in bilateral
relations. Retrieved September 22, 2021, from Economic Research Institute for
ASEAN and East Asia: https://www.eria.org/news-and-views/indonesia-and-
japan-a-role-model-in-bilateral-relations/

Sheany. (2017, October 13). Indonesia- Japan Cultural Exchange Seeks to Boost People-
to-People Relations. Retrieved September 22, 2021, from Jakarta Globe:
https://jakartaglobe.id/news/indonesia-japan-cultural-exchange-seeks-to-boost-
people-to-people-relations/

Japan, E. (2008, October 27) Upacara Pembukaan “Tahun Persahabatan Indonesia-
Jepang”. Retrieved October 25, 2022, from Japan Newsletter: https://www.id.emb-
japan.go.jp/nwsltr_id_00.html

KBRI Tokyo. (2023). Total Perdagangan Indonesia - Jepang (2019 - 2023). Diakses
dari KBRI Tokyo: https://www.dashboard.kbritokyo.jp/ekspor-impor

Kemendag. (2018). Indonesia-Japan Economic Partnership Agreement (IJEPA).

Jakarta: Direktorat Perundingan Bilateral Kementerian Perdagangan. Diakses

71



dari https://ftacenter. kemendag.go.id/cfind/source/files/indonesia---japan-
economic-partnership-agreement-ijepal.pdf

Kemdikbud. (2017, March 7). Pengembangan Rumah Budaya Indonesia. Retrieved

January 14, 2022 from Indosiana Platform Kebudayaan

https://kebudayaan.kemdikbud.go.id/ditwdb/pengembangan-rumah-budaya-

indonesia/
Saptowalyono, C. (2022, September 26). Diaspora Indonesia di Jepang Dapat Menjadi
Duta Penjaga Relasi. Diakses dari Kompas:
https://www.kompas.id/baca/internasional/2022/09/26/wapres-amin-minta-

diaspora-jadi-duta-penjaga-relasi

72



