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ANALISIS PENGARUH TRUST, PERCEIVED USEFULNESS,
PERCEIVED EASE OF USE, DAN PERCEIVED RISK DALAM
REPURCHASE INTENTION DOMPET ELEKTRONIK SHOPEEPAY
DENGAN UMUR SEBAGAI VARIABEL MODERASI (STUDI PADA
GENERASI Y DAN Z DI KOTA SEMARANG)

ABSTRAK

Dompet elektronik shopeepay merupakan sebuah teknologi yang memberikan
layanan uang elektronik sebagai metode pembayaran online di aplikasi Shopee.
Guna menganalisis dan memahami faktor-faktor yang mempengaruhi diterimanya
penggunaan teknologi dibangun suatu model penerimaan teknologi (Technology
Acceptance Model), yang dikembangkan oleh Davis. Technology Acceptance
Model (TAM) kemudian dikembangkan kembali oleh Pavlou, Pavlou memodifikasi
model TAM dengan menambahkan kepercayaan (trust) dan risiko (risk) sebagai
konstruk tambahan. Sejalan dengan penelitian pavlou, penelitian ini juga meneliti
konstruk yang sama dengan adanya pembaharuan pada variabel dependen yaitu niat
beli ulang (repurchase intention), serta adanya variabel umur sebagai variabel
moderasi.

Penelitian kuantitatif dengan tipe explanatory research ini bertujuan untuk
mengetahui pengaruh trust, perceived usefulness, perceived ease of use, dan
perceived risk dalam repurchase intention dompet elektronik shopeepay dengan
umur sebagai variabel moderasi (studi pada generasi y dan z di kota semarang).
Jumlah sampel pada penelitian ini yaitu 200 responden yang terdiri dari 100
generasi Z dan 100 generasi Y pengguna dompet elektronik shopeepay di Kota
Semarang. Penelitian menggunakan pendekatan Partial Least Square (PLS), yang
diestimasi dengan program SmartPLS 3.2.9 for windows.

Berdasarkan hasil analisis olah data dengan SmartPLS menjelaskan bahwa
trust dan perceived usefulness memiliki pengaruh langsung positif dan signifikan
terhadap repurchase intention, perceived ease of use berpengaruh positif namun
tidak signifikan terhadap repurchase intention dan perceived risk berpengaruh
negatif dan signifikan terhadap repurchase intention. Rekomendasi yang
disarankan untuk pihak dompet elektronik shopeepay diharapkan untuk dapat
mempertahankan serta meningkatkan kepercayaan konsumen serta persepsi
konsumen terhadap manfaat dikarenakan kepercayaan konsumen persepsi
konsumen terhadap manfaat berpengaruh terhadap niat beli ulang atau niat
penggunaan ulang dompet elektronik shopeepay.

Kata Kunci : trust, perceived usefulness, perceived ease of use, perceived risk, dan
repurchase intention



Analysis of the Influence of Trust, Perceived Usefulness, Perceived Ease of Use,
and Perceived Risk in Intention to Repurchase Shopeepay Electronic Wallet
with Age as a Moderating Variable (Study on Y and Z Generations in Semarang

City)
ABSTRACT

The shopeepay electronic wallet is a technology that provides electronic money
services as an online payment method in the Shopee application. In order to analyze
and understand the factors that influence the acceptance of technology use, a
technology acceptance model was built, which was developed by Davis. The
Technology Acceptance Model (TAM) was later redeveloped by Pavlou, Paviou
modified the TAM model by adding trust and risk as additional constructs. In line
with Pavlou's research, this research also examines the same construct with an
update on the dependent variable, namely repurchase intention, as well as the age
variable as a moderating variable. This quantitative research with the type of
explanatory research aims to determine the effect of trust, perceived usefulness,
perceived ease of use, and perceived risk on the repurchase intention of the
shopeepay electronic wallet with age as a moderating variable (studies on
generations y and z in the city of Semarang). The number of samples in this study
was 200 respondents consisting of 100 generations Z and 100 generations Y users
of the Shopeepay electronic wallet in Semarang City. The study used the Partial
Least Square (PLS) approach, which was estimated using the SmartPLS 3.2.9 for
windows program. Based on the results of data processing analysis with SmartPLS,
it explains that trust and perceived usefulness have a positive and significant direct
effect on repurchase intention, perceived ease of use has a positive but not
significant effect on repurchase intention and perceived risk has a negative and
significant effect on repurchase intention. The recommendations suggested for the
shopeepay electronic wallet are expected to be able to maintain and increase
consumer confidence and consumer perceptions of benefits because consumer trust
in consumer perceptions of benefits influences repurchase intention or intention to
reuse the shopeepay electronic wallet.

Keyword: trust, perceived usefulness, perceived ease of use, perceived risk, and
repurchase intention
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