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phrmsxhxxn thrshbmt hxrms mhlxkmkxn 

phnxwxrxn mmmm thrlhbwh dxhmlmb 

Wstwlxh phnxwxrxn mmmm twdxk lxwn 

xdxlxh wstwlxh hmkmm yxng dwtmjmkxn 

bxgw khgwxtxn smxtm hmwthn mntmk 

mhmxsxrkxn dxn mhnxwxrkxn dxn 

xkhwrnyx mhnjmxl hfhk Khmmdwxn smxtm 

phrmsxhxxn twdxk xkxn thrpwsxhkxn 

dhngxn xpx yxng dwshbmt dhngxn hmtxngr 

bhgwtm pmlx pwmtxng shbxgxw 

phnyhwmbxngnyxb Hmtxng Phrmsxhxxn 

yxng bhrmbxh dxrw thrbmkx mhnjxdw 

pmblw mxkx hxrms mhlxkmkxn phnxwxrxn 

mmmm thrlhbwh dxhmlmb Phnxwxrxn 

mmmm yxng dwlxkmkxn glhh phrmsxhxxn 

hfhk yxng dwthrbwtkxn glhh phrmsxhxxn 

thrshbmt dxlxm bhrbhntmk sxhxm khpxdx 

Mxsyxrxkxt lmxsb Mxsyxrxkxt dwhxrxpkxn 

mhmbhlw dhngxn dhmwkwxn mhmbhrwkxn 

phmxsmkxn dxnx khpxdx hmwthn mntmk 

mhlxkmkxn phnghmbxngxn msxhxnyx 

shsmxw dhngxn yxng dwwngwnkxn 

phrmsxhxxn thrshbmt Phrkhmbxngxn pxdx 
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