
131 
 

DAFTAR PUSTAKA 

Albari (2002) ‘Mengenal Perilaku Konsumen Melalui Penelitian Motivasi’, 

Jurnal Siasat Bisnis, 1(7), pp. 65–79. doi: 10.20885/jsb.vol1.iss7.art4. 

Arnold, M. J. and Reynolds, K. E. (2003) ‘Hedonic shopping motivations’, 

Journal of Retailing, 79(2), pp. 77–95. doi: 10.1016/S0022-

4359(03)00007-1. 

Badgaiyan, A. J., Verma, A. and Dixit, S. (2016) ‘Impulsive buying tendency: 

Measuring important relationships with a new perspective and an 

indigenous scale’, IIMB Management Review, 28(4), pp. 186–199. doi: 

10.1016/j.iimb.2016.08.009. 

Bandyopadhyay, N. et al. (2021) ‘Immediate or delayed! Whether various types 

of consumer sales promotions drive impulse buying?: An empirical 

investigation’, Journal of Retailing and Consumer Services, 61(April), p. 

102532. doi: 10.1016/j.jretconser.2021.102532. 

Belch, G. E. and Belch, M. A. (2018) Advertising and Promotion : An Integrated 

Marketing Communications Perspective. 11th edn, Mc Graw Hill 

Education. 11th edn. New York. 

Bhakat, R. S. and Muruganantham, G. (2013) ‘A Review of Impulse Buying 

Behavior’, International Journal of Marketing Studies, 5(3). doi: 

10.5539/ijms.v5n3p149. 

BPS (2021) Tenaga Kerja Kota Semarang. Semarang. Available at: 

https://semarangkota.bps.go.id/statictable/2021/12/23/231/penduduk-

berumur-15-tahun-ke-atas-yang-bekerja-selama-seminggu-yang-lalu-

menurut-status-pekerjaan-utama-dan-jenis-kelamin-di-kota-semarang-

2021.html. 

Choi, J., Madhavaram, S. R. and Park, H. Y. (2020) ‘The Role of Hedonic and 

Utilitarian Motives on the Effectiveness of Partitioned Pricing’, Journal of 

Retailing, 96(2), pp. 251–265. doi: 10.1016/j.jretai.2019.10.003. 

Darma, L. A. and Japarianto, E. (2014) ‘Analisa Pengaruh Hedonic Shopping 

Value terhadap Impulse Buying dengan Shopping Lifestyle dan Positive 

Emotion sebagai Variabel Intervening pada Mall Ciputra World 

Surabaya’, Jurnal Manajemen Pemasaran, 8(2), pp. 80–89. doi: 

10.9744/pemasaran.8.2.80-89. 

Edrawmind (2023) Market Segmentation, Targeting, Positioning for Starbucks. 

Available at: https://www.edrawmind.com/article/starbucks-market-

segmentation-targeting-and-positioning.html (Accessed: 1 February 2023). 



Erna Noviasih, Henny Welsa, P. D. C. (2021) ‘Pengaruh Price Discount dan 

Kualitas Website Terhadap Impulse Buying Melalui Hedonic Shopping 

Motivation Sebagai Variabel Intervening’, Journal of Management 

usiness, 4(02), pp. 91–102. 

Fatmarani, S. (2022) Aroma Segar Bisnis Kopi Indonesia Dari Hulu ke Hilir, 

UKM Indonesia. Available at: https://ukmindonesia.id/baca-deskripsi-

posts/aroma-segar-bisnis-kopi-indonesia-dari-hulu-ke-hilir (Accessed: 4 

November 2022). 

Firmansyah, M. A. (2018) Perilaku Konsumen (Sikap dan Pemasaran). pertama. 

deepublish. 

Fortuna, M. L. E. and Zaini, A. (2021) ‘Pengaruh Hedonic Shopping Motivation 

dan Promotion Terhadap Impulse Buying (Studi Pada Starbucks Kota 

Malang)’, Jurnal Aplikasi Bisnis, 7, pp. 1–11. 

Ghozali, I. (2006) Aplikasi Analisis Multivariate dengan Program SPSS. 4th edn. 

Semarang: Badan Penerbit Universitas Diponegoro. 

Gutierrez, B. P. B. (2004) ‘Determinants of Planned and Impulse Buying : The 

Case of the Philippines’, Business, 9(6), pp. 1061–1078. 

Hawkins, D. I. and Mothersbaugh, D. L. (2010) Consumer Behaviour:Building 

Marketing Strategies. 11th edn, McGraw-Hill. 11th edn. 

Herabadi, A. G., Verplanken, B. and Knippenberg, A. (2009) ‘Consumption 

experience of impulse buying in Indonesia: Emotional arousal and 

hedonistic considerations’, Asian Journal of Social Psychology, 12(1), pp. 

20–31. doi: 10.1111/j.1467-839X.2008.01266.x. 

Horváth, C. and Adıgüzel, F. (2018) ‘Shopping enjoyment to the extreme: 

Hedonic shopping motivations and compulsive buying in developed and 

emerging markets’, Journal of Business Research, 86(August 2017), pp. 

300–310. doi: 10.1016/j.jbusres.2017.07.013. 

Hurlock, E. B. S., Istiwidiyanti and Sijabat, R. max (1991) Psikologi 

perkembangan : suatu pendekatan sepanjang rentang kehidupan. 2nd edn. 

Jakarta: Erlangga. 

Irawan, H. (2020) Karakter Unik Pelanggan Indonesia (Pertama). Available at: 

https://handiirawan.com/karakter-unik-pelanggan-indonesia-pertama/ 

(Accessed: 7 June 2022). 

Iyer, G. R. et al. (2020) ‘Impulse buying : a meta-analytic review’, pp. 384–404. 

Katadata.co.id (2020) Tren Bisnis Kedai Kopi 2021: Harga Makin Terjangkau, 

KualitasBersaing.Availableat:https://katadata.co.id/ekarina/berita/5fa93cd

db3869/tren-bisnis-kedai-kopi-2021-harga-makin-terjangkau-kualitas-



bersaing (Accessed: 30 September 2022). 

Kemenperin (2020) Bisnis Pengolahan Kopi Makin Seksi. Available at: 

https://kemenperin.go.id/artikel/20197/Bisnis-Pengolahan-Kopi-Makin-

Seksi (Accessed: 30 September 2022). 

Kemenperin (2022) Kontribusi Industri Makanan dan Minuman Tembus 37,77 

Persen.Availableat:https://www.kemenperin.go.id/artikel/23393/Kontribus

i-Industri-Makanan-dan-Minuman-Tembus-37,77-Persen (Accessed: 4 

October 2022). 

Kosyu, D. A. (2014) ‘Pengaruh Hedonic Shopping Motives Terhadap Shopping 

Lifestyle Dan Impulse Buying (Survei Pada Pelanggan Outlet Stradivarius 

Di Galaxy Mall Surabaya)’, Jurnal Administrasi Bisnis S1 Universitas 

Brawijaya, 14(2), p. 84440. 

Kotler, P. et al. (2009) Marketing Management, General Equilibrium Theory. 

Kotler, P. et al. (2016) Marketing Management, Angewandte Chemie 

International Edition. 

Kotler, P. and Keller, K. L. (2016) Marketing Management. 12th edn. 

Kumparan (2022) Konsep Utama Starbucks yang Bikin Kafenya Bisa Jadi Tempat 

NongkrongPopuler.Availableat:https://kumparan.com/kumparanfood/kons

ep-utama-starbucks-yang-bikin-kafenya-bisa-jadi-tempat-nongkrong-

populer-1yTRtFrXKfG/4 (Accessed: 11 November 2022). 

Lemeshow, S. et al. (1997) Besar Sampel dalam Penelitian Kesehatan. 

Yogyakarta: Yogyakarta : Gadjah Mada University Press. 

Lim, E. and Sitorus, D. H. (2022) ‘Pengaruh social media, Price Discount dan E-

Money Terhadap Impulse Buying pada Roempi Coffee Gerai BCS Mall 

Kota Batam’, 5. doi: https://doi.org/10.32877/eb.v5i1.308. 

Mamuaya, N. C. I. and Pandowo, A. (2018) ‘The effect of the situational factor, 

store atmosphere, and sales promotion on hedonic shopping motivation 

and its implication on supermarket consumer impulsive buying in Manado 

city’, Journal of Business & Retail Management Research, 13(02), pp. 1–

12. doi: 10.24052/jbrmr/v13is02/art-01. 

Manggiasih, F., Widiartanto, W. and Prabawani, B. (2015) ‘Pengaruh Discount, 

Merchandising, dan Hedonic Shopping Motives Terhadap Impulse 

Buying’, Jurnal Ilmu Administrasi Bisnis, 4(4), p. 4,5,9. 

Mowen, J. C. and Minor, M. (2001) Perilaku Konsumen. 5th edn. 

Nielsen, A. C. (2007) Ritel di Indonesia, Media Research dan Retail Asia 

Magazine. 



Nurhuda, M. and Pramono, S. (2018) ‘Pengaruh Hedonic Shopping Motivation, 

Promotion, dan Visual Merchandising Terhadap Impulse Buying (Studi 

Pada Super Indo Kota Malang)’, pp. 1–11. 

Paragon, P. M. (2022) About Pollux Mall Paragon. Available at: 

https://paragonsemarang.id/about/. 

Richmeyer (2017) 9 Out of 10 Shoppers Make Impulse Purchases, New Media 

and Marketing. Available at: https://www.newmediaandmarketing.com/9-

out-of-10-shoppers-make-impulse-purchases/. 

Rook, D. W. (1987) ‘The Buying Impulse’, Journal of Consumer Research, 14(2), 

p. 189. doi: 10.1086/209105. 

Rook, D. W. and Fisher, R. J. (1995) ‘Normative Influences on Impulsive Buying 

Behavior’, Journal of Consumer Research, 22(3), p. 305. doi: 

10.1086/209452. 

Schiffman, L. G. and Kanuk, L. L. (2008) Perilaku Konsumen. 7th edn. Indeks. 

Schmitt, B. (2010) ‘Experiential Marketing, Journal of Marketing Management’, 

(2013), pp. 37–41. 

Solomon, M. R. (2009) Solomon-Ch04New. 8th edn. New Jersey: Pearson 

Prentice Hall. 

Starbucks (2022) Buy Coffee, Help Grow a Community. Available at: 

https://www.starbucks.com/ (Accessed: 27 September 2022). 

Statista (2021) Number of coffee shop outlets in Indonesia between August 2019 

to April 2021, by brand. Available at: 

https://www.statista.com/statistics/1034500/indonesia-coffee-shop-outlets-

number-by-brand/ (Accessed: 12 November 2022). 

Statistik, B. P. (2022) Istilah. Available at: 

https://www.bps.go.id/istilah/index.html?Istilah%5Bberawalan%5D=P&Is

tilah_page=3 (Accessed: 11 November 2022). 

Sugiyono (2018) Metode Penelitian Kuantitative, Kualitative dan R&D. Kedua. 

Edited by Sutopo. Bandung: ALFABETA. 

Suhartini, Y. I., Rodhiyah and Listyorini, S. (2016) ‘Pengaruh Shopping Lifetyle, 

Fashion Involvement, Dan Hedonic Shopping Motivation Terhadap 

Impulse Buying’, Jurnal Ilmu Administrasi Bisnis, 5(1), pp. 1–10. 

Top Brand Index (2022). Available at: https://www.topbrand-award.com/top-

brand-index/?tbi_find=starbucks (Accessed: 21 September 2022). 

Utami, C. W. (2010) Manajemen Ritel: Strategi dan Implementasi Operasional 

Bisnis Ritel Modern di Indonesia. 2nd edn. Jakarta: Salemba Empat. 



 


