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Pengaruh Perceived Ease of Use dan Perceived Usefulness terhadap Actual 

System Use melalui Intention to Use sebagai Variabel Intervening pada 

Layanan Subscription Video on Demand 

(Studi pada Pengguna Netflix di Kota Semarang) 

 

ABSTRAK 

 

Perkembangan teknologi yang semakin pesat di masa ini berdampak banyak bagi 

kehidupan masyarakat, salah satunya internet yang banyak berkembang seiring 

perkembangan teknologi. Perkembangan teknologi dan internet mengubah pola 

perilaku konsumen, yang sebelumnya banyak mencari hiburan melalui televisi, kini 

banyak yang beralih untuk mencari hiburan melalui internet, salah satunya dengan 

layanan subscription video on demand (SVOD). Netflix adalah salah satu 

perusahaan penyedia layanan SVOD, yang pada beberapa tahun belakangan ini 

mengalami jumlah penurunan pengguna. Jika dibiarkan dalam jangka panjang, hal 

ini akan menjadi permasalahan yang mengganggu keberlangsungan perusahaan. 

Penelitian ini bertujuan untuk mengetahui pengaruh perceived ease of use 

dan perceived usefulness terhadap actual system use melalui intention to use 

sebagai variabel intervening. Tipe penelitian yang digunakan adalah explanatory 

research. Pengambilan sampel dilakukan dengan menggunakan teknik non-

probability dengan metode purposive sampling dan accidental sampling. Populasi 

dari penelitian ini adalah pengguna Netflix yang bertempat tinggal tetap atau 

sementara di Kota Semarang. Pengolahan data dilakukan dengan menggunakan 

software SmartPLS 3.2.9. 

Hasil dari penelitian ini adalah perceived ease of use dan perceived 

usefulness memiliki pengaruh terhadap actual system use, baik secara langsung 

maupun tidak langsung dengan melalui intention to use. Hubungan intention to use 

sebagai variabel intervening adalah partial mediation bagi kedua variabel 

independen. Saran yang dapat diberikan bagi Netflix antara lain yaitu terus 

melakukan pengembangan platformnya serta memenuhi kebutuhan pengguna, serta 

memperhatikan strategi penentuan harga. 

Kata kunci: technology acceptance model, perceived ease of use, perceived 

usefulness, intention to use, actual system use. 
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The Impact of Perceived Ease of Use and Perceived Usefulness on Actual 

System Use through Intention to Use as an Intervening Variable in 

Subscription Video on Demand Services 

(Study on Netflix Users in Semarang City) 

 

ABSTRACT 

 

The rapid development of technology at this time has many impacts on people's 

lives, one of which is the internet, which has developed a lot along with 

technological developments. The development of technology and the internet has 

changed the pattern of consumer behavior, which previously sought entertainment 

through television, now many have switched to seeking entertainment through the 

internet, one of which is the subscription video on demand (SVOD) services. Netflix 

is one of the SVOD service provider companies, which in recent years has 

experienced a decline in the number of users. If left in the long term, this will be a 

problem that disrupts the company's sustainability. 

 This study aims to determine the impact of perceived ease of use and 

perceived usefulness on actual system use through intention to use as an intervening 

variable. The type of research used is explanatory research. Sampling was carried 

out using non-probability techniques with purposive sampling and accidental 

sampling methods. The population of this study were Netflix users who resided 

permanently or temporarily in Semarang City. Data processing was carried out 

using SmartPLS 3.2.9 software. 

 The results of this study are perceived ease of use and perceived usefulness 

have an influence on actual system use, both directly and indirectly through 

intention to use. The relationship between intention to use as an intervening 

variable is partial mediation for the two independent variables. Suggestions that 

can be given to Netflix include continuing develop its platform and meet user needs, 

as well as paying attention to pricing strategies. 

Keywords: technology acceptance model, perceived ease of use, perceived 

usefulness, intention to use, actual system use. 
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