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PENGARUH BRAND IMAGE, PRODUCT QUALITY, DAN PACKAGING 

TERHADAP PURCHASE DECISION (STUDI PADA KONSUMEN 

PRODUK VANIA BAKERY DI KOTA SEMARANG) 

ABSTRAK 

Saat ini, persaingan bisnis mengalami peningkatan yang sangat tajam salah 

satunya terjadi dalam perkembangan industri bakery. Vania Bakery merupakan 

salah satu toko roti di Kota Semarang yang memproduksi berbagai macam jenis 

roti. Penelitian ini bertujuan untuk mengetahui pengaruh Brand Image, Product 

Quality, dan Packaging terhadap Purchase Decision (Studi pada Konsumen 

Produk Vania Bakery di Kota Semarang). 

Penelitian ini menggunakan tipe penelitian explanatory research dengan 

jumlah sampel 100 responden. Teknik sampling yang digunakan yaitu 

nonprobability sampling melalui pendekatan purposive sampling. Teknik 

pengumpulan data yang digunakan dalam penelitian ini yaitu wawancara, 

kuesioner, dan studi kepustakaan. Metode analisis data yang digunakan adalah uji 

koefisien korelasi, uji koefisien determinasi, uji regresi linier sederhana, uji 

regresi linier berganda, uji t dan uji F dengan menggunakan aplikasi Microsoft 

Excel dan SPSS (Statistical Program for Social Science) version 26. 

Hasil penelitian menunjukkan bahwa brand image, product quality, dan 

packaging secara parsial dan simultan berpengaruh secara positif dan signifikan 

terhadap purchase decision. Hasil penelitian menyatakan bahwa brand image 

memiliki pengaruh sebesar 35,3%, product quality berpengaruh sebesar 45,5%, 

dan packaging berpengaruh sebesar 32,2%. 

Berdasarkan hasil tersebut, maka disarankan Vania Bakery untuk 

memperluas informasi terkait produk melalui web dan aplikasi sosial media, 

membuka gerai sendiri dengan mencari lokasi yang strategis, melakukan inovasi 

varian jenis dan rasa produk, dan membuat kemasan yang menarik. 

 

 

Kata kunci: brand image, product quality, packaging, dan purchase decision 
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THE INFLUENCE OF BRAND IMAGE, PRODUCT QUALITY, AND 

PACKAGING ON PURCHASE DECISION (STUDY ON CONSUMERS OF 

VANIA BAKERY PRODUCTS IN SEMARANG CITY) 

ABSTRACT 

Currently, business competition is experiencing a very sharp increase, one of 

which occurs in the development of the bakery industry. Vania Bakery is one of 

the bakeries in Semarang City that produces various types of bread. This study 

aims to determine the effect of Brand Image, Product Quality, and Packaging on 

Purchase Decision (Study on Vania Bakery Product Consumers in Semarang City). 

This study uses explanatory research type with a sample size of 100 respondents. 

The sampling technique used is nonprobability sampling with a purposive 

sampling approach. The data analysis method used is the correlation coefficient 

test, determination coefficient test, simple linear regression test, multiple linear 

regression test, t test and F test using Microsoft Excel and SPSS (Statistical 

Program for Social Science) version 26 applications. The results showed that 

brand image, product quality, and packaging partially and simultaneously had a 

positive and significant effect on purchase decisions. The results state that brand 

image has an effect of 35.3%, product quality has an effect of 45.5%, and 

packaging has an effect of 32.2%. Based on these results, it is recommended that 

Vania Bakery expand its market share by opening its own outlets, improve 

product quality by providing expiration labels, and make attractive packaging. 
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