
 
 

 

191 

 

DAFTAR PUSTAKA 

Azizah, L. N. (2016). Pengaruh Kepuasan Konsumen Terhadap Loyalitas Merek 

Produk Krim Pemutih Pond‟S Pada Mahasiswi Manajemen Fakultas Ekonomi 

Universitas Negeri Surabaya. Jurnal Ekbis, 15(1), 7. 

https://doi.org/10.30736/ekbis.v15i1.18 

Chuenban, P., Sornsaruht, P., & Pimdee, P. (2021). How brand attitude, brand 

quality, and brand value affect Thai canned tuna consumer brand loyalty. 

Heliyon, 7(2), e06301. https://doi.org/10.1016/j.heliyon.2021.e06301 

Dulek, B., & Saydan, R. (2019). the Impact of Social Media Advertisement 

Awareness on Brand Awareness, Brand Image, Brand Attitude and Brand 

Loyalty: a Research on University Students. International Journal of Online 

Marketing, 10(1), 15–31. https://doi.org/10.5281/zenodo.Companies 

Dam, S. M., & Dam, T. C. (2021). Relationships between Service Quality, Brand 

Image, Customer Satisfaction, and Customer Loyalty. Journal of Asian Finance, 

Economics and Business, 8(3), 585–593. 

https://doi.org/10.13106/jafeb.2021.vol8.no3.0585 

Female daily.com. Reviews Products Marina. Diakses pada 29 Agustus 2022, dari 

https://reviews.femaledaily.com/brands/marina?tab=products&page=1 

Hwang, J., Choe, J. Y. (Jacey), Kim, H. M., & Kim, J. J. (2021). Human baristas and 

robot baristas: How does brand experience affect brand satisfaction, brand attitude, 

brand attachment, and brand loyalty? International Journal of Hospitality 

Management, 99(August), 103050. https://doi.org/10.1016/j.ijhm.2021.103050 

Juwaini, A., Chidir, G., Novitasari, D., Iskandar, J., Hutagalung, D., Pramono, T., 

Maulana, A., Safitri, K., Fahlevi, M., Sulistyo, A. B., & Purwanto, A. (2022). 

The role of customer e-trust, customer e-service quality and customer e-

satisfaction on customer e-loyalty. International Journal of Data and Network 

Science, 6(2), 477–486. https://doi.org/10.5267/j.ijdns.2021.12.006 

Kataria, Sonia, and Vinod Saini. 2020. “The Mediating Impact of Customer 

Satisfaction in Relation of Brand Equity and Brand Loyalty: An Empirical 

Synthesis and Re-Examination.” South Asian Journal of Business Studies 9(1): 

62–87.

https://doi.org/10.30736/ekbis.v15i1.18
https://doi.org/10.5281/zenodo.Companies
https://doi.org/10.13106/jafeb.2021.vol8.no3.0585
https://doi.org/10.5267/j.ijdns.2021.12.006


192 

 

 

 

Kotler dan Keller, (2016.). (2020). Pengaruh Citra Merek, Kepercayaan Merek, Dan Kualitas 

Produk Terhadap Loyalitas Merek Pada Pelanggan Geprek Bensu Di Kota Malang. 

Holistic Journal of Management Research, I(1). 

Nasution, C. M. S. (2019). Pembelian Produk Air Mineral Amoz ( Studi Kasus Mahasiswa 

Fakultas Ekonomi Dan Bisnis Umsu ). 

Novita, Vincelia Diyah. 2010. “Hubungan Antara Brand Image, Brand Attitude Dengan 

Brand Loyalty Pada Produk Attack, Rinso, Dan So Klin.” 

https://repository.usd.ac.id/14476/2/052214171_Full.pdf. 

Rua, Sabino, Estanislau De Sousa Saldanha, and Alvaro Menezes Amaral. 2020. “Examining 

the Relationships among Product Quality, Customer Satisfaction and Loyalty in the 

Bamboo Institute, Dili, Timor-Leste.” Timor Leste Journal of Business and Management 

2(1): 33–44. 

Sahabatmarina.com . Produk Kategori Hand and Body Lotion Marina. Diakses pada 12 

Desember 2022, dari https://www.sahabatmarina.com/product/category/hand-body-

lotion  

Setyo, P.,E. (2017). Pengaruh Kualitas Produk, Harga terhadap Kepuasan Konsumen 

„Best Autoworks.‟”Jurnal Manajemen dan Start-Up Bisnis 3: 216. 

Shrestha, P. M. (2021). Impact of Service Quality on Customer Satisfaction and Loyalty. 

Management Dynamics, 24(2), 71–80. https://doi.org/10.3126/md.v24i2.50041 

Sukiarti, L., H, L. B., & Haryono, A. T. (2016). Pengaruh Citra Merek, Sikap Merek, 

Kesadaran Merek dan Kualitas Merek terhadap Ekuitas Merek, Hand & Body Lotion 

Vaseline ( Studi Kasus Di Kecamatan Pringapus, Kabupaten Semarang ). Journal of 

Management, 2(2), 1–26.   

https://jurnal.unpand.ac.id/index.php/MS/article/view/519/505  

Ullah, R., Zaman, H. M. F., & Marri, M. Y. K. (2020). Relationship of Consumer Satisfaction 

and Brand Loyalty Through the Path of Attitude toward Brand. Academic Journal of 

Social Sciences (AJSS ), 4(3), 485–497. https://doi.org/10.54692/ajss.2020.04031092 

Volume, A. (2022). Analisis kualitas produk dan kepercayaan merek terhadap loyalitas 

merek a. 5. 

Wen-Hwa Ko & Chihwei P. Chiu (2008) The Relationships Between Brand Attitude, 

Customers' Satisfaction and Revisiting Intentions of the University Students–A Case 

Study of Coffee Chain Stores in Taiwan, Journal of Foodservice Business 

Research, 11:1, 79-95, DOI: 10.1080/15378020801926791  

 

Wirawan, Ida Bagus . 2012. Teori Teori Sosial dalam Tiga Paradigma. Jakarta: 

Prenadamedia Group. 

https://repository.usd.ac.id/14476/2/052214171_Full.pdf
https://www.sahabatmarina.com/product/category/hand-body-lotion
https://www.sahabatmarina.com/product/category/hand-body-lotion
https://doi.org/10.3126/md.v24i2.50041
https://jurnal.unpand.ac.id/index.php/MS/article/view/519/505
https://doi.org/10.54692/ajss.2020.04031092
https://doi.org/10.1080/15378020801926791

