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Pengaruh Destination Image Dan Tourist Experience Terhadap Revisit 

Intention Yang Dimediasi Oleh Perceived Value 

 (Studi Pada Pengunjung Serulingmas Banjarnegara Interactive Zoo) 

 

ABSTRAK 

Pariwisata memiliki peranan penting dalam pertumbuhan ekonomi nasional, 

dimana berkontribusi pada perolehan devisa, pendapatan daerah, penyerapan 

investasi, penyerapan tenaga kerja dan pengembangan wilayah. Kebun binatang 

Serulingmas Banjarnegara Interactive Zoo merupakan destinasi wisata yang berada 

di Banjarnegara Jawa Tengah. Berdasarkan data kunjungan wisatawan pada tahun 

2018 sampai 2022 Serulingmas Banjarnegara Interactive Zoo mengalami fluktuasi 

hingga penurunan yang sangat drastic pada 2020 akibat adanya pandemic Covid-

19.  

Riset ini bertujuan untuk mengetahui pengaruh destination image dan 

tourist experience terhadap revisit intention ke Serulingmas Banjarnegara 

Interactive Zoo melalui perceived value. Tipe penelitian ini adalah explanatory 

research. Metode pengambilan sampel pada riset ini adalah nonprobability 

sampling dengan cara purposive sampling. Sebanyak 100 responden pengunjung 

Serulingmas Banjarnegara Interacive Zoo dijadikan sampel penelitian. Untuk 

menganalisis terhadap uji yang digunakan menggunakan bantuan software SPSS 

25.0 dan uji sobel.  

 Hasil riset menunjukan bahwa destination image dan tourist experience 

berpengaruh positif dan signifikan secara parsial terhadap perceived value  dan juga 

trehadap revisit intention. Destination image dan tourist experience berpengaruh 

positif dan signfikan secara simultan terhadap perceived value dimana ketika 

bersama-sama tourist experience memiliki pengaruh paling besar. Variabel 

perceived value merupakan variabel mediasi parsial.  

 Berdasarkan hasil tersebut maka disarankan supaya Serulingmas 

Banjarnegara Interactive Zoo terlebih dahulu meningkatkan kualitas tourist 

experience pengunjung sehingga pengunjung tertarik untuk berkunjung kembali.   

 

Kata Kunci : Destination Image, Tourist Experience, Revisit Intention, Perceived 

Value 
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The Effect Of Destination Image And Tourist Experience On Revisit Intention 

Mediated By Perceived Value 

 (Study on Visitors to Serulingmas Banjarnegara Interactive Zoo) 

  

ABSTRACT 

Tourism has an important role in national economic growth, which contributes to 

foreign exchange earnings, regional income, investment absorption, employment 

and regional development. Serulingmas Zoo Banjarnegara Interactive Zoo is a 

tourist destination located in Banjarnegara, Central Java. Based on data on tourist 

visits from 2018 to 2022, Serulingmas Banjarnegara Interactive Zoo has fluctuated 

to a very drastic decline in 2020 due to the Covid-19 pandemic. This research aims 

to determine the effect of destination image and tourist experience on revisit 

intention to Serulingmas Banjarnegara Interactive Zoo through perceived value. 

This type of research is explanatory research. The sampling method in this research 

is probability sampling by purposive sampling. A total of 100 respondents who 

visited the Serulingmas Banjarnegara Interactive Zoo were used as research 

samples. To analyze the test used the help software and the Sobel test. The results 

of the research show that destination image and tourist experience have a positive 

and partially significant effect on perceived value  and also revisit intention. 

Destination image and tourist experience have a positive and significant effect 

simultaneously on perceived value where when together, tourist experience has the 

greatest influence.V ariable perceived value is a partial mediating variable. Based 

on these results, it is recommended that the Serulingmas Banjarnegara Interactive 

Zoo first improve the quality of the tourist experience so that visitors are interested 

in visiting again.   

 

Keywords: Destination Image, Tourist Experience, Revisit Intention, Perceived 

Value 
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