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No 
PERNYATAAN VARIABEL 

CUSTOMER EXPERIENCE 
SS S R TS STS 

1.  Pembelian dan service Carry PU mudah 

dijangkau 
     

2.  Suzuki mampu menjawab segala 

pertanyaan yang saya berikan mengenai 

Carry PU 
     

3.  Saya diperlakukan dengan baik saat 

melakukan pembelian dan Service 

Carry PU 
     

4.  Customer Service mudah untuk 

dihubungi 
     

5.  Saya merasa nyaman saat menggunakan 

Carry PU 
     

6.  Suzuki selalu bisa mengatasi 

permasalahan yang saya keluhkan pada 

Carry PU 
     

7.  Carry PU irit bahan bakar, perawatan, 

dan awet 
     

8.  Segala keluhan saya bisa diselesaikan 

dengan cepat 
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No 
PERNYATAAN VARIABEL BRAND 

TRUST 
SS S R TS STS 

1.  Saya percaya Carry PU dapat 

memberikan keuntungan bagi usaha 

saya 

     

2.  Carry PU dikenal sebagai kendaraan 

yang memiliki kualitas baik      

3.  Carry PU lebih baik dibandingkan 

merek lain      

4.  Carry PU awet dalam pemakaiannya      

5.  Suzuki dikenal sebagai perusahaan yang 

baik      

6.  Suzuki selalu memperhatikan keinginan 

saya      

7.  Suzuki selalu jujur dalam memberikan 

informasi      

8.  Saya percaya bahwa Suzuki bisa 

memberikan keuntungan bagi usaha 

saya      

9.  Saya merasa nyaman saat menggunakan 

Carry PU      

10.  Saya menyukai Carry PU      

11.  Orang terdekat saya mendukung 

pembelian Carry PU      

12.  Saya merasa Puas telah membeli Carry 

PU      

 

 

No 
PERNYATAAN VARIABEL 

CUSTOMER SATISFACTION 
SS S R TS STS 

1.  Kemungkinan saya akan membeli Carry 

PU lagi dikemudian hari 
     

2.  Saya akan memberikan informasi 

mengenai keunggulan dari Carry PU 

kepada orang lain 
     

3.  Saya lebih memilih Carry PU 

dibandingkan merek lainnya 
     

4.  Jika bisa, saya ingin menggunakan 

produk lain dari Suzuki 
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No 
PERNYATAAN VARIABEL 

REPURCHASE INTENTION 
SS S R TS STS 

1.  Saya ingin membeli Carry PU lagi di 

masa depan      

2.  Saya akan mengajak orang terdekat 

untuk membeli Carry PU      

3.  Saya lebih memilih Carry PU 

dibandingkan merek lainnya      

4.  Jika bisa, saya ingin menggunakan 

produk lain dari Suzuki      

5.  Saya selalu mencari informasi terbaru 

mengenai produk Carry PU      

 

 

TABEL INDUK 

CUSTOMER EXPERIENCE (X1) 

x1.1 x1.2 x1.3 x1.4 x1.5 x1.6 x1.7 x1.8 Total X1 

5 5 5 5 5 5 5 5 40 

4 4 4 3 4 3 4 3 29 

5 4 4 4 3 2 3 2 27 

4 5 4 4 5 4 5 5 36 

4 4 4 4 4 4 5 5 34 

5 4 5 5 4 4 4 4 35 

4 5 4 4 5 4 5 4 35 

3 3 3 3 3 3 2 3 23 

3 3 3 3 3 3 2 3 23 

3 3 3 3 3 3 3 3 24 

2 2 2 2 2 2 2 3 17 

2 2 2 2 2 3 1 3 17 

2 2 2 2 2 2 1 2 15 

1 1 1 1 1 2 3 3 13 

2 2 2 2 2 1 1 3 15 

2 2 2 2 2 2 1 1 14 

3 3 3 3 3 3 3 4 25 

3 3 3 3 3 3 2 3 23 

3 3 3 3 3 3 4 3 25 

3 3 3 3 3 3 3 3 24 

2 2 2 2 2 2 2 2 16 

2 2 2 2 2 2 2 3 17 
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4 4 4 4 4 3 3 4 30 

4 4 4 4 4 4 4 3 31 

4 4 3 3 4 3 3 4 28 

4 4 4 4 4 2 1 1 24 

2 2 2 2 2 4 3 3 20 

3 3 3 3 3 3 4 4 26 

3 3 3 3 3 3 4 4 26 

3 3 3 3 3 3 3 2 23 

1 1 1 1 1 2 1 1 9 

2 2 2 2 2 2 1 1 14 

2 2 2 2 2 2 1 2 15 

3 3 3 3 3 3 1 1 20 

1 1 1 1 1 1 1 2 9 

2 2 2 2 2 2 3 3 18 

2 2 2 2 2 2 2 2 16 

2 2 2 2 2 2 3 3 18 

3 3 3 3 3 2 1 3 21 

2 2 2 2 2 3 4 3 20 

3 3 3 3 3 4 4 3 26 

2 2 2 2 2 2 2 2 16 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 4 5 4 33 

5 5 5 5 5 5 4 3 37 

3 3 3 3 3 2 2 3 22 

5 5 5 5 5 5 5 5 40 

3 3 3 3 3 2 2 3 22 

4 4 4 4 4 4 5 3 32 

3 3 3 3 3 4 4 4 27 

3 3 3 3 3 3 4 5 27 

2 2 2 2 2 2 2 3 17 

4 4 4 4 4 4 5 4 33 

3 3 3 3 3 5 3 2 25 

5 5 5 5 5 5 4 4 38 

3 3 3 3 3 3 4 2 24 

4 4 4 4 4 3 3 2 28 

3 3 3 3 3 3 3 4 25 

5 5 5 5 5 5 4 5 39 

3 3 3 3 3 3 2 2 22 

4 4 4 4 4 3 3 3 29 

3 3 3 3 3 3 3 3 24 

3 3 3 3 3 3 4 4 26 

3 3 3 3 3 3 3 3 24 

4 4 4 4 4 3 3 3 29 

4 4 4 4 4 3 4 3 30 

4 4 4 4 4 4 3 3 30 
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4 4 4 4 4 3 3 4 30 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 3 4 31 

2 2 2 2 2 1 1 2 14 

3 3 3 3 3 3 2 2 22 

2 2 2 2 2 1 1 2 14 

4 4 4 4 4 5 4 4 33 

4 4 4 4 4 4 3 3 30 

4 4 4 4 4 3 3 4 30 

4 4 4 4 4 2 1 3 26 

3 3 3 3 3 3 2 2 22 

2 2 2 2 2 3 3 3 19 

2 2 2 2 2 2 2 3 17 

3 3 3 3 3 2 2 3 22 

2 2 2 2 2 3 3 3 19 

2 2 2 2 2 1 2 1 14 

3 3 3 3 3 3 3 3 24 

5 5 5 5 5 4 5 5 39 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 5 4 4 33 

4 4 4 4 4 3 4 4 31 

3 3 3 3 3 4 5 3 27 

3 4 3 3 4 4 4 3 28 

1 1 1 1 1 1 1 2 9 

4 4 4 4 4 4 4 2 30 

4 4 4 4 4 4 4 4 32 

4 2 4 4 2 3 3 2 24 

3 3 4 3 3 4 4 4 28 

4 3 3 4 3 3 4 4 28 

5 5 5 5 5 5 5 2 37 

4 4 4 4 4 4 4 4 32 

4 4 4 4 4 4 4 4 32 

4 4 3 3 4 3 3 4 28 

 

 

BRAND TRUST (X2) 

x2.

1 

x2.

2 

x2.

3 

x2.

4 

x2.

5 

x2.

6 

x2.

7 

x2.

8 

x2.

9 

x2.1

0 

x2.1

1 

x2.1

2 

Total 

X2 

5 5 4 5 5 5 5 5 5 5 5 4 58 

4 4 4 4 4 4 4 4 4 4 4 4 48 

3 3 3 3 3 3 3 3 3 3 3 3 36 

5 4 4 4 4 5 4 4 4 4 5 5 52 

4 3 4 4 4 4 3 4 3 4 4 4 45 
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3 3 3 4 4 3 3 3 3 3 4 4 40 

5 5 5 5 4 5 5 5 5 5 5 4 58 

3 3 3 3 2 3 3 3 3 3 3 2 34 

3 3 3 3 3 3 3 3 3 3 3 3 36 

2 2 3 2 2 2 2 2 2 3 2 2 26 

3 3 4 4 4 3 3 3 3 4 4 4 42 

3 2 4 2 2 3 2 3 2 4 2 2 31 

3 3 3 3 3 3 3 3 3 3 3 3 36 

2 2 3 2 2 2 2 2 2 3 2 2 26 

2 1 1 3 3 2 1 2 1 1 3 3 23 

3 3 1 1 1 3 3 3 3 1 1 1 24 

3 3 3 2 2 3 3 3 3 3 2 2 32 

2 3 1 2 3 2 3 2 3 1 2 3 27 

4 4 3 3 3 4 4 4 4 3 3 3 42 

3 3 2 2 2 3 3 3 3 2 2 2 30 

4 4 3 4 2 4 4 4 4 3 4 2 42 

3 3 2 3 2 3 3 3 3 2 3 2 32 

5 4 3 4 4 5 4 5 4 3 4 4 49 

5 5 4 4 4 5 5 5 5 4 4 4 54 

3 3 4 4 3 3 3 3 3 4 4 3 40 

2 2 3 3 2 2 2 2 2 3 3 2 28 

4 4 2 3 1 4 4 4 4 2 3 1 36 

3 3 2 3 3 3 3 3 3 2 3 3 34 

4 4 2 4 3 4 4 4 4 2 4 3 42 

3 3 3 2 2 3 3 3 3 3 2 2 32 

2 2 1 1 2 2 2 2 2 1 1 2 20 

1 1 2 3 1 1 1 1 1 2 3 1 18 

3 3 2 3 3 3 3 3 3 2 3 3 34 

3 3 2 4 1 3 3 3 3 2 4 1 32 

2 2 3 1 3 2 2 2 2 3 1 3 26 

3 3 2 2 1 3 3 3 3 2 2 1 28 

2 2 3 4 3 2 2 2 2 3 4 3 32 

2 2 3 3 3 2 2 2 2 3 3 3 30 

2 2 1 2 2 2 2 2 2 1 2 2 22 

2 3 3 4 3 2 3 2 3 3 4 3 35 

2 2 4 4 3 2 2 2 2 4 4 3 34 

2 2 3 2 1 2 2 2 2 3 2 1 24 

5 5 4 4 4 5 5 5 5 4 4 4 54 

5 5 4 4 4 5 5 5 5 4 4 4 54 

3 3 2 4 3 3 3 3 3 2 4 3 36 

3 3 3 3 3 3 3 3 3 3 3 3 36 
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4 4 4 3 4 4 4 4 4 4 3 4 46 

5 5 3 4 4 5 5 5 5 3 4 4 52 

4 4 4 4 5 4 4 4 4 4 4 5 50 

4 4 3 4 4 4 4 4 4 3 4 4 46 

2 2 3 2 3 2 2 2 2 3 2 3 28 

3 3 4 3 4 3 3 3 3 4 3 4 40 

4 4 3 4 5 4 4 4 4 3 4 5 48 

3 3 4 4 4 3 3 3 3 4 4 4 42 

4 4 2 4 4 4 4 4 4 2 4 4 44 

4 4 2 3 3 4 4 4 4 2 3 3 40 

4 4 4 4 3 4 4 4 4 4 4 3 46 

3 3 2 3 4 3 3 3 3 2 3 4 36 

3 3 2 3 2 3 3 3 3 2 3 2 32 

4 4 3 4 3 4 4 4 4 3 4 3 44 

3 3 3 3 3 3 3 3 3 3 3 3 36 

1 2 3 2 2 1 2 1 2 3 2 2 23 

4 3 3 3 3 4 3 4 3 3 3 3 39 

4 4 4 3 3 4 4 4 4 4 3 3 44 

3 3 3 3 4 3 3 3 3 3 3 4 38 

4 4 3 4 3 4 4 4 4 3 4 3 44 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 5 4 4 4 4 5 4 5 4 4 4 51 

3 3 2 3 2 3 3 3 3 2 3 2 32 

3 3 3 3 2 3 3 3 3 3 3 2 34 

3 3 2 3 4 3 3 3 3 2 3 4 36 

3 3 2 2 1 3 3 3 3 2 2 1 28 

4 4 3 4 3 4 4 4 4 3 4 3 44 

4 4 4 4 3 4 4 4 4 4 4 3 46 

3 4 5 5 4 3 4 3 4 5 5 4 49 

2 2 2 2 2 2 2 2 2 2 2 2 24 

3 3 4 5 3 3 3 3 3 4 5 3 42 

3 3 3 4 4 3 3 3 3 3 4 4 40 

2 2 3 3 4 2 2 2 2 3 3 4 32 

4 4 3 4 4 4 4 4 4 3 4 4 46 

2 2 3 2 2 2 2 2 2 3 2 2 26 

2 2 2 1 3 2 2 2 2 2 1 3 24 

3 3 3 4 3 3 3 3 3 3 4 3 38 

5 5 4 4 3 5 5 5 5 4 4 3 52 

4 4 4 5 3 4 4 4 4 4 5 3 48 

3 3 4 3 3 3 3 3 3 4 3 3 38 
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3 3 3 4 3 3 3 3 3 3 4 3 38 

1 1 2 4 4 1 1 1 1 2 4 4 26 

3 3 3 4 5 3 3 3 3 3 4 5 42 

3 3 2 2 2 3 3 3 3 2 2 2 30 

3 3 3 3 5 3 3 3 3 3 3 5 40 

5 5 4 4 5 5 5 5 5 4 4 5 56 

3 4 3 3 5 3 4 3 4 3 3 5 43 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 3 4 4 4 4 4 47 

2 2 2 2 2 2 2 2 2 2 3 2 25 

4 4 3 4 4 4 4 4 4 4 3 4 46 

4 4 4 4 4 4 4 4 4 4 4 4 48 

4 4 4 4 4 4 4 4 4 4 4 4 48 

 

CUSTOMER SATISFACTION (Z) 

z.1 z.2 z.3 z.4 Total Z 

5 5 5 5 20 

3 4 3 4 14 

2 4 3 3 12 

4 4 4 4 16 

5 4 5 4 18 

5 5 4 5 19 

5 4 5 4 18 

2 2 1 2 7 

3 3 3 3 12 

3 3 2 3 11 

2 2 2 2 8 

3 4 4 3 14 

2 2 3 2 9 

1 2 3 3 9 

2 1 1 2 6 

1 3 3 3 10 

4 3 3 3 13 

3 3 4 3 13 

2 3 2 2 9 

4 3 4 4 15 

3 2 3 3 11 

4 2 3 3 12 

3 4 4 5 16 

5 4 3 5 17 

5 5 4 5 19 
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2 4 1 2 9 

2 3 3 3 11 

4 3 3 2 12 

3 3 3 3 12 

2 4 3 4 13 

2 2 1 1 6 

1 2 1 2 6 

3 3 2 3 11 

3 4 3 3 13 

1 2 2 2 7 

2 1 2 2 7 

3 2 3 3 11 

2 4 2 2 10 

3 2 1 2 8 

4 2 3 2 11 

2 3 2 1 8 

2 2 3 2 9 

3 4 3 3 13 

5 4 4 5 18 

5 4 4 5 18 

2 2 3 3 10 

5 5 5 5 20 

5 4 3 4 16 

4 4 4 5 17 

4 4 4 4 16 

4 3 3 4 14 

3 2 3 2 10 

4 4 4 3 15 

3 4 4 4 15 

4 4 3 3 14 

3 4 4 4 15 

4 3 4 4 15 

3 4 4 4 15 

3 5 4 5 17 

2 3 3 3 11 

4 4 4 4 16 

3 3 3 3 12 

4 4 3 3 14 

5 3 3 4 15 

4 3 3 4 14 

4 3 4 3 14 
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3 2 2 3 10 

4 4 4 4 16 

5 5 5 4 19 

2 2 2 2 8 

2 3 3 3 11 

2 2 2 2 8 

2 2 2 1 7 

4 5 4 4 17 

4 3 4 3 14 

4 5 5 5 19 

2 3 3 3 11 

3 2 3 2 10 

3 3 3 3 12 

2 2 1 3 8 

2 3 3 2 10 

3 4 3 4 14 

2 1 1 2 6 

4 2 3 3 12 

5 5 5 5 20 

4 4 4 5 17 

3 5 5 4 17 

3 3 3 3 12 

3 4 3 3 13 

4 4 2 4 14 

3 2 2 1 8 

2 3 4 4 13 

4 5 5 4 18 

5 3 3 2 13 

4 4 4 4 16 

4 4 4 3 15 

3 2 1 1 7 

4 3 3 3 13 

4 4 4 4 16 

4 3 4 3 14 

 

REPURCHASE INTENTION (Y) 

y.1 y.2 y.3 y.4 y.5 Total Y 

4 5 5 5 5 24 

4 4 4 4 4 20 

2 3 3 3 3 14 

4 5 4 4 4 21 
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4 4 4 5 4 21 

4 4 4 5 4 21 

4 4 5 5 5 23 

3 3 3 3 2 14 

4 4 4 3 3 18 

3 3 3 3 4 16 

3 3 3 3 2 14 

3 3 3 3 3 15 

3 3 3 4 3 16 

3 3 3 2 3 14 

2 2 2 2 2 10 

3 3 2 2 3 13 

4 4 4 4 4 20 

3 3 3 3 2 14 

3 3 3 4 4 17 

4 4 4 3 3 18 

3 4 3 4 3 17 

3 3 3 3 3 15 

5 5 5 4 4 23 

5 5 5 4 4 23 

4 4 4 5 4 21 

2 2 2 3 2 11 

4 4 4 3 4 19 

4 4 4 4 4 20 

3 3 3 4 3 16 

2 2 4 4 3 15 

2 1 2 2 2 9 

2 2 3 2 3 12 

3 3 3 2 2 13 

4 4 3 4 3 18 

2 2 2 3 2 11 

3 3 3 2 2 13 

3 3 3 4 3 16 

3 3 3 3 3 15 

3 3 2 4 2 14 

4 4 4 4 3 19 

3 3 3 4 4 17 

3 3 3 3 1 13 

4 4 4 3 3 18 

4 4 4 5 5 22 

4 4 4 4 4 20 
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3 3 3 2 4 15 

5 5 5 5 5 25 

3 3 3 4 4 17 

5 5 5 5 4 24 

5 5 5 5 3 23 

4 4 4 3 4 19 

3 3 3 4 4 17 

5 5 5 5 4 24 

3 3 3 3 4 16 

5 5 5 5 3 23 

4 4 3 3 3 17 

4 4 4 3 3 18 

3 3 3 4 4 17 

4 4 4 4 5 21 

3 3 4 4 4 18 

4 4 5 4 4 21 

3 3 3 3 3 15 

4 4 4 4 3 19 

4 4 4 3 5 20 

4 4 3 4 3 18 

5 5 5 4 4 23 

3 3 4 4 4 18 

4 4 4 5 3 20 

4 4 5 5 5 23 

3 3 3 4 4 17 

2 2 3 4 2 13 

4 4 4 3 2 17 

2 2 2 3 3 12 

4 4 4 5 5 22 

4 4 4 4 3 19 

5 5 4 5 5 24 

3 3 2 3 4 15 

3 3 3 3 3 15 

4 4 4 4 4 20 

3 3 3 4 2 15 

4 4 3 4 2 17 

4 3 3 3 3 16 

2 2 2 2 2 10 

3 3 3 4 3 16 

5 5 5 5 5 25 

4 4 3 4 4 19 
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4 4 4 4 5 21 

3 3 3 3 4 16 

3 3 4 4 4 18 

4 4 3 5 5 21 

2 2 3 3 3 13 

4 4 5 5 4 22 

5 5 4 5 5 24 

5 5 5 3 4 22 

4 4 4 4 4 20 

4 4 4 3 4 19 

3 2 2 2 3 12 

4 3 3 3 3 16 

4 4 4 4 4 20 

4 4 4 4 4 20 

 

UJI VALIDITAS  

CUSTOMER EXPERIENCE 

Correlations 

 x1.1 x1.2 x1.3 x1.4 x1.5 x1.6 x1.7 x1.8 

CUSTOM

ER 

EXPERIE

NCE 

x1.1 Pearson 

Correlat

ion 

1 ,952
** 

,976
** 

,981
** 

,937
** 

,715
** 

,642
** 

,519
** 

,942** 

Sig. (1-

tailed) 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 

x1.2 Pearson 

Correlat

ion 

,952
** 

1 ,946
** 

,941
** 

,995
** 

,742
** 

,664
** 

,559
** 

,953** 

Sig. (1-

tailed) 

,000 
 

,000 ,000 ,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 

x1.3 Pearson 

Correlat

ion 

,976
** 

,946
** 

1 ,985
** 

,941
** 

,751
** 

,655
** 

,522
** 

,949** 

Sig. (1-

tailed) 

,000 ,000 
 

,000 ,000 ,000 ,000 ,000 ,000 
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N 100 100 100 100 100 100 100 100 100 

x1.4 Pearson 

Correlat

ion 

,981
** 

,941
** 

,985
** 

1 ,936
** 

,744
** 

,649
** 

,524
** 

,947** 

Sig. (1-

tailed) 

,000 ,000 ,000 
 

,000 ,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 

x1.5 Pearson 

Correlat

ion 

,937
** 

,995
** 

,941
** 

,936
** 

1 ,755
** 

,667
** 

,571
** 

,954** 

Sig. (1-

tailed) 

,000 ,000 ,000 ,000 
 

,000 ,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 

x1.6 Pearson 

Correlat

ion 

,715
** 

,742
** 

,751
** 

,744
** 

,755
** 

1 ,780
** 

,553
** 

,853** 

Sig. (1-

tailed) 

,000 ,000 ,000 ,000 ,000 
 

,000 ,000 ,000 

N 100 100 100 100 100 100 100 100 100 

x1.7 Pearson 

Correlat

ion 

,642
** 

,664
** 

,655
** 

,649
** 

,667
** 

,780
** 

1 ,676
** 

,817** 

Sig. (1-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 
 

,000 ,000 

N 100 100 100 100 100 100 100 100 100 

x1.8 Pearson 

Correlat

ion 

,519
** 

,559
** 

,522
** 

,524
** 

,571
** 

,553
** 

,676
** 

1 ,695** 

Sig. (1-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

,000 

N 100 100 100 100 100 100 100 100 100 

CUSTOM

ER 

EXPERIE

NCE 

Pearson 

Correlat

ion 

,942
** 

,953
** 

,949
** 

,947
** 

,954
** 

,853
** 

,817
** 

,695
** 

1 

Sig. (1-

tailed) 

,000 ,000 ,000 ,000 ,000 ,000 ,000 ,000 
 

N 100 100 100 100 100 100 100 100 100 

**. Correlation is significant at the 0.01 level (1-tailed). 
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BRAND TRUST 

 

Correlations 

 
x2.

1 

x2.

2 

x2.

3 

x2.

4 

x2.

5 

x2.

6 

x2.

7 

x2.

8 

x2.

9 

x2.

10 

x2.

11 

x2.

12 

BRA

ND 

TRU

ST 

x2.1 Pearso

n 

Correl

ation 

1 ,93

5** 

,49

0** 

,58

0** 

,47

0** 

1,0

00** 

,93

0** 

,99

5** 

,93

5** 

,50

7** 

,57

7** 

,47

0** 

,900
** 

Sig. 

(1-

tailed) 

 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.2 Pearso

n 

Correl

ation 

,93

5** 

1 ,50

1** 

,59

3** 

,49

1** 

,93

5** 

,99

5** 

,94

0** 

1,0

00** 

,51

8** 

,57

8** 

,48

1** 

,907
** 

Sig. 

(1-

tailed) 

,00

0  

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.3 Pearso

n 

Correl

ation 

,49

0** 

,50

1** 

1 ,58

7** 

,50

7** 

,49

0** 

,49

0** 

,48

5** 

,50

1** 

,98

8** 

,58

6** 

,50

7** 

,716
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0  

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.4 Pearso

n 

Correl

ation 

,58

0** 

,59

3** 

,58

7** 

1 ,59

2** 

,58

0** 

,58

7** 

,58

1** 

,59

3** 

,60

2** 

,98

3** 

,58

2** 

,795
** 
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Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0  

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.5 Pearso

n 

Correl

ation 

,47

0** 

,49

1** 

,50

7** 

,59

2** 

1 ,47

0** 

,48

3** 

,46

8** 

,49

1** 

,52

4** 

,57

9** 

,99

1** 

,723
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0  

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.6 Pearso

n 

Correl

ation 

1,0

00** 

,93

5** 

,49

0** 

,58

0** 

,47

0** 

1 ,93

0** 

,99

5** 

,93

5** 

,50

7** 

,57

7** 

,47

0** 

,900
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.7 Pearso

n 

Correl

ation 

,93

0** 

,99

5** 

,49

0** 

,58

7** 

,48

3** 

,93

0** 

1 ,93

4** 

,99

5** 

,50

8** 

,57

2** 

,47

3** 

,900
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.8 Pearso

n 

Correl

ation 

,99

5** 

,94

0** 

,48

5** 

,58

1** 

,46

8** 

,99

5** 

,93

4** 

1 ,94

0** 

,50

3** 

,56

6** 

,45

8** 

,897
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

,00

0 

,00

0 

,00

0 

,00

0 

,000 
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N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.9 Pearso

n 

Correl

ation 

,93

5** 

1,0

00** 

,50

1** 

,59

3** 

,49

1** 

,93

5** 

,99

5** 

,94

0** 

1 ,51

8** 

,57

8** 

,48

1** 

,907
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

,00

0 

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.1

0 

Pearso

n 

Correl

ation 

,50

7** 

,51

8** 

,98

8** 

,60

2** 

,52

4** 

,50

7** 

,50

8** 

,50

3** 

,51

8** 

1 ,58

8** 

,51

3** 

,731
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

,00

0 

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.1

1 

Pearso

n 

Correl

ation 

,57

7** 

,57

8** 

,58

6** 

,98

3** 

,57

9** 

,57

7** 

,57

2** 

,56

6** 

,57

8** 

,58

8** 

1 ,57

9** 

,785
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

,00

0 

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

x2.1

2 

Pearso

n 

Correl

ation 

,47

0** 

,48

1** 

,50

7** 

,58

2** 

,99

1** 

,47

0** 

,47

3** 

,45

8** 

,48

1** 

,51

3** 

,57

9** 

1 ,717
** 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

,000 

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 
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BRA

ND 

TRU

ST 

Pearso

n 

Correl

ation 

,90

0** 

,90

7** 

,71

6** 

,79

5** 

,72

3** 

,90

0** 

,90

0** 

,89

7** 

,90

7** 

,73

1** 

,78

5** 

,71

7** 

1 

Sig. 

(1-

tailed) 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0 

,00

0  

N 100 100 10

0 

10

0 

10

0 

100 10

0 

10

0 

100 10

0 

10

0 

10

0 

100 

**. Correlation is significant at the 0.01 level (1-tailed). 

 

 

CUSTOMER SATISFACTION 
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REPURCHASE INTENTION 

 

UJI RELIABILITAS 

CUSTOMER EXPERIENCE 

 

BRAND TRUST 
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CUSTOMER SATISFACTION 

 

REPURCHASE INTENTION 

 
 

Koefisien Korelasi 

 CE BT CS RI 

CE Pearson 

Correlation 

1 ,613** ,742** ,762** 

Sig. (1-

tailed) 
 

,000 ,000 ,000 

N 100 100 100 100 

BT Pearson 

Correlation 

,613** 1 ,685** ,758** 

Sig. (1-

tailed) 

,000 
 

,000 ,000 

N 100 100 100 100 

CS Pearson 

Correlation 

,742** ,685** 1 ,836** 

Sig. (1-

tailed) 

,000 ,000 
 

,000 

N 100 100 100 100 

RI Pearson 

Correlation 

,762** ,758** ,836** 1 

Sig. (1-

tailed) 

,000 ,000 ,000 
 

N 100 100 100 100 

**. Correlation is significant at the 0.01 level (1-tailed). 
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Uji T substruktur 1 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B 

Std. 

Error Beta 

1 (Constant) ,793 ,981  ,808 ,421 

CE ,260 ,039 ,517 6,665 ,000 

BT ,144 ,030 ,369 4,757 ,000 

a. Dependent Variable: CS 

 

Uji T substruktur 2 

 

Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 4,181 ,769  5,435 ,000 

CE ,126 ,037 ,246 3,432 ,001 

BT ,120 ,026 ,300 4,557 ,000 

CS ,456 ,079 ,447 5,750 ,000 

a. Dependent Variable: RI 

 


