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PENGARUH PERCEIVED QUALITY DAN BRAND EXPERIENCE 

TERHADAP KEPUTUSAN PEMBELIAN MOTOR YAMAHA MIO 

(STUDI  PADA YAMAHA FLAGSHIP SHOP (FSS) KOTA SEMARANG) 

ABSTRAK 

Yamaha Mio merupakan salah produk dari Yamaha yang paling banyak 

diminati oleh masyarakat. Setiap brand memerlukan adanya elemen seperti 

persepsi kualitas dan pengalaman merek agar dapat meningkatkan keputusan 

pembelian konsumen. Berdasarkan survei top brand mengenai produk terbaik 

dikelasnya (motor matic) Yamaha mio masih kalah dengan kompetitornya yaitu 

Honda beat dan honda Vario. Dari data tersebut menunjukan jika pengalaman 

konsumen terhadap yamaha mio tergolong masih kurang baik dibandingkan dengan 

produk kompetitornya. Selain itu, masih terdapat beberapa keluhan konsumen 

mengenai kualitas dari yamaha mio seperti lampu yang kurang terang,bensin yang 

sedikit boros,dan bantingan suspensi yang keras. Padahal perceived quality dapat 

tercapai apabila produk sesuai dengan keinginan dan kebutuhan dari konsumen. 

Maka melihat permasalahan diatas penelitian ini bertujuan untuk mengetahui 

pengaruh perceived quality dan brand experience terhadap keputusan pembelian 

Yamaha Mio. 

 Adapun tipe penelitian yang digunakan yaitu explanatory research, jumlah 

sampel pada penelitian ini yaitu sebanyak 100 responden yang pernah melakukan 

pembelian yamaha mio di Yamaha Flagshipshop  Kota Semarang selama 3 tahun 

terakhir dengan menggunakan teknik non probabilty sampling yaitu purposive 

sampling. Pada penelitian ini untuk membuktikan pengaruh antar variabel 

menggunakan berbagai uji seperti uji validitas,uji reliabilitas, koefisien korelasi, 

koefisien determinasi,analisis regresi sederhana dan berganda serta uji signifikan 

yaitu uji t dan uji F. Dalam mengolah data dalam penelitian ini menggunakan 

bantuan software SPSS versi 26 dengan hasil terdapat pengaruh positif dan 

signifikan variabel perceived quality  terhadap keputusan pembelian, lalu terdapat 

pengaruh yang positif dan signifikan variabel brand experience terhadap keputusan 

pembelian serta terdapat pengaruh positif dan signifikan variabel perceived quality 

dan brand experience terhadap keputusan pembelian.  

Berdasarkan hasil penelitian yang diperoleh peneliti memiliki beberapa saran 

seperti melakukan perbaikan terhadap daya tahan mesin yamaha mio agar lebih 

kuat, meningkatkan performa yang dimiliki oleh yamaha mio agar tidak mudah 

mengalami kerusakan, menciptakan teknologi yang canggih dan terbarukan pada 

fitur yamaha mio,serta melakukan pengembangan  terhadap spesifikasi yang 

dimiliki oleh yamaha mio agar memiliki output yang berkualitas dan dapat 

digunakan dalam jangka waktu yang lama, menciptakan konten yang menarik dan 

kreatif mengenai informasi yang memuat perkembangan yamaha mio dan diposting 

dimedia sosial yang dimiliki oleh Yamaha demi meningkatnya  minat konsumen 

dalam mengikuti perkembangan yamaha mio. 

Kata Kunci : Perceived quality, Brand experience, Keputusan Pembelian 
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THE INFLUENCE OF PERCEIVED QUALITY AND BRAND EXPERIENCE 

ON THE PURCHASE DECISION OF YAMAHA MIO MOTORCYCLES 

(STUDY AT YAMAHA FLAGSHIP SHOP (FSS) SEMARANG CITY) 

ABSTRACT 

Yamaha Mio is one of the most popular products from Yamaha by the public. 

Every brand requires elements such as perceived quality and brand experience in 

order to improve consumer purchasing decisions. Based on a survey of top brands 

regarding the best product in its class (motor matic), Yamaha Mio is still inferior 

to its competitors, namely Honda Beat and Honda Vario. From these data, it shows 

that the consumer experience of Yamaha Mio is still not good compared to its 

competitors' products. In addition, there are still some consumer complaints about 

the quality of the Yamaha Mio such as the lights are not bright enough, the gasoline 

is a little wasteful, and the suspension slams hard. Whereas perceived quality can 

be achieved if the product is in accordance with the wishes and needs of consumers. 

So looking at the problems above, this study aims to determine the effect of 

perceived quality and brand experience on purchasing decisions for Yamaha Mio. 

The type of research used is explanatory research, the number of samples in 

this study are 100 respondents who have purchased a Yamaha Mio at Yamaha 

Flagshipshop Semarang City for the last 3 years using a non-probabilty sampling 

technique, namely purposive sampling. In this study to prove the influence between 

variables using various tests such as validity tests, reliability tests, correlation 

coefficients, coefficients of determination, simple and multiple regression analysis 

and significant tests, namely the t test and F test. In processing the data in this study 

using the SPSS version of the software. 26 with the results that there is a positive 

influence of perceived quality variables on purchasing decisions, then there is a 

positive influence of brand experience variables on purchasing decisions and there 

is a positive influence of perceived quality and brand experience variables on 

purchasing decisions. 

Based on the results of the research obtained, the researcher has several 

suggestions such as making improvements to the durability of the Yamaha Mio 

engine to make it stronger, increasing the performance of the Yamaha Mio so that 

it is not easily damaged, creating advanced and renewable technology on the 

Yamaha Mio features, and developing the Yamaha Mio feature. specifications 

owned by yamaha mio in order to have quality output and can be used for a long 

time, create interesting and creative content about information containing the 

development of yamaha mio and posted on social media owned by Yamaha for the 

sake of increasing consumer interest in following the development of yamaha mio . 

Keyword : Perceived quality,brand experience,purchase decision 
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