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PENGARUH FASILITAS DAN ELECTRONIC WORD OF MOUTH
TERHADAP KEPUTUSAN BERKUNJUNG WISATAWAN DI OBJEK
WISATA TAMAN KYAI LANGGENG KOTA MAGELANG

ABSTRAK

Pada era sekarang ini, sektor pariwisata juga memiliki kekuatan dan potensi dalam
membantu perekonomian global. Bahkan sektor pariwisata yang menjadi
pendorong utama perekonomian dunia abad ke-21. Setiap daerah tidak dipungkiri
pasti memiliki destinasi wisata baik itu milik pemerintah ataupun swasta dengan
skala kecil maupun besar. Objek wisata Taman Kyai Langgeng kota Magelang
menjadi salah satu destinasi wisata yang ditonjolkan dan jadi andalan oleh kota
Magelang. Objek wisata ini selalu ingin meningkatkan jumlah wisatawan yang
berkunjung, yang dimana ini berkaitan erat dengan keputusan berkunjung.
Keputusan berkunjung ini dapat dipengaruhi oleh berbagai faktor, diantaranya
yaitu fasilitas dan electronic word of mouth. Berdasarkan data jumlah pengunjung
objek wisata Taman Kyai Langgeng kota Magelang pada tahun 2016 — 2020 tidak
ada yang mencapai target dan pertumbuhannya mengalami fluktuatif atau bahkan
lebih sering mengalami penurunan. Penelitian ini bertujuan untuk mengetahui
pengaruh fasilitas dan electronic word of mouth terhadap keputusan berkunjung
wisatawan di objek wisata Taman Kyai Langgeng kota Magelang. Tipe penelitian
yang dipakai adalah explanatory research. Sampel yang digunakan sebanyak 100
responden pengunjung objek wisata Taman Kyai Langgeng kota Magelang.
Teknik pengambilan sampel menggunakan tipe purposive sampling dalam teknik
sampling non-probability sampling. Teknik pengumpulan data menggunakan
kuesioner online berupa Google Form dan wawancara. Teknik analisis data pada
penelitian ini menggunakan uji validitas, uji reliabilitas, koefisien korelasi, regresi
linear sederhana, regresi linear berganda, koefisien determinasi, uji T, dan uji F
dengan bantuan program aplikasi SPSS versi 26.

Hasil penelitian ini menunjukkan bahwa terdapat pengaruh fasilitas terhadap
keputusan berkunjung, terdapat pengaruh electronic word of mouth terhadap
keputusan berkunjung, terdapat pengaruh fasilitas dan electronic word of mouth
terhadap keputusan berkunjung.

Adapun saran yang dapat diberikan kepada perusahaan yaitu agar perusahaan
dapat meningkatkan fasilitas mengenai kelengkapan, kenyamanan dan
keterjaminan keamanan, ketersediaan fasilitas pelengkap seperti wifi atau hotspot,
serta tata cahaya dan warna, dan mengikuti perkembangan media online yang
dapat mudah dijangkau, serta menciptakan kepuasan pengunjung agar terdorong
untuk memberikan ulasan yang positif.

Kata Kunci : Fasilitas, Electronic Word Of Mouth, Keputusan Berkunjung
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THE EFFECT OF FACILITY AND ELECTRONIC WORD OF MOUTH ON
THE DECISION TO VISIT TOURISTS IN THE KYAI LANGGENG PARK
TOURISM OBJECT, MAGELANG CITY

Abstract

In today's era, the tourism sector also has the power and potential to help the
global economy. Even the tourism sector is the main driver of the world economy
in the 21st century. It is undeniable that every region has a tourist destination,
whether it is owned by the government or private, on a small or large scale. The
Kyai Langgeng Park tourist attraction in Magelang is one of the tourist
destinations that are highlighted and become the mainstay of the city of
Magelang. This tourist attraction always wants to increase the number of tourists
visiting, which is closely related to the decision to visit. The decision to visit can
be influenced by various factors, including facilities and electronic word of
mouth. Based on data on the number of visitors to the Kyai Langgeng Park tourist
attraction, Magelang city in 2016 - 2020 none of them reached the target and
their growth fluctuated or even decreased more often. This study aims to
determine the effect of facilities and electronic word of mouth on the decision to
visit tourists at the Kyai Langgeng Park tourist attraction, Magelang city. The
type of research used is explanatory research. The sample used was 100
respondents who were visitors to the Kyai Langgeng Park tourist attraction,
Magelang city. The sampling technique used was purposive sampling in the non-
probability sampling technique. Data collection techniques used online
questionnaires in the form of Google Forms and interviews. The data analysis
technique in this study used validity, reliability, correlation coefficient, simple
linear regression, multiple linear regression, coefficient of determination, T test,
and F test with the help of SPSS version 26 application program.

The results of this study indicate that there is an influence of facilities on visiting
decisions, there is an influence of electronic word of mouth on visiting decisions,
there is an influence of facilities and electronic word of mouth on visiting
decisions.

The suggestions that can be given to the company are that the company can
improve facilities regarding completeness, comfort and security assurance, the
availability of complementary facilities such as wifi or hotspots, as well as
lighting and colors, and follow the development of online media that can be easily
accessed, as well as create visitor satisfaction so that encouraged to leave a
positive review.

Keywords : Facility, Electronic Word Of Mouth, Visit Decision
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