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“Pengaruh Variasi Produk terhadap Pembelian Ulang dengan Kepuasan 

Konsumen Sebagai Variabel Intervening (Studi Kasus pada Konsumen 

Supermarket Toko Pomo, Boyolali)” 

ABSTRAK 

Seiring dengan perkembangan zaman, menyebabkan terjadinya 

peningkatan pertumbuhan ekonomi salah satunya dibidang perdagangan. 

Pertumbuhan perdagangan dapat mendorong kebutuhan dan keinginan konsumen 

yang sangat beragam, sehingga pusat perbelanjaan juga semakin tumbuh secara 

pesat. Salah satu tempat berbelanja kebutuhan konsumen ialah Supermarket Toko 

Pomo, Boyolali. Toko Pomo merupakan penyedia kebutuhan sehari-hari pokok dan 

non pokok yang berada di kota Boyolali.  

Tujuan penelitian ini dilakukan guna mengetahui pengaruh variasi produk 

(X) terhadap pembelian ulang (Y) dengan kepuasan konsumen (Z) sebagai variabel 

intervening studi pada Konsumen Supermarket Toko Pomo Boyolali. Tipe 

penelitian Explanatory Research dengan pengumpulan data menggunakan 

kuesioner melalui google form dan wawancara. Teknik pengumpulan sampel 

menggunakan Nonprobability Sampling dengan jenis teknik sampling insidental 

dan purposive sampling, sampel yang digunakan pada penelitian ini sebanyak 100 

responden konsumen yang telah melakuakan pembelian berulang. Teknik analisis 

data menggunakan uji validitas, uji reliabilitas, uji korelasi, uji determinasi, uji 

regresi linier sederhana, uji t dan uji sobel dengan bantuan aplikasi komputer yaitu 

Statistical Product and Service Solution atau SPSS versi 25.  

Hasil penelitian menunjukan bahwa variasi produk berpengaruh positif dan 

signifikan terhadap kepuasan konsumen dengan hasil uji determinasi sebesar 

31,3%. Variasi produk memberikan berpengaruh positif dan signifikan terhadap 

pembelian ulang dengan hasil uji determinasi sebesar 36,6%. Variabel kepuasan 

konsumen memberikan berpengaruh positif dan signifikan terhadap pembelian 

ulang dengan hasil uji determinasi sebesar 51,8% dan melalui uji sobel diperoleh 

hasil bahwa terdapat pengaruh variasi produk terhadap pembelian melalui kepuasan 

konsumen dengan nilai t hitung 4,804 dan Nilai p-value sebesar 0,00000155. 

Kesimpulanya ialah variasi produk mempengaruhi pembelian ulang melalui 

kepuasan konsumen. Terdapat beberapa saran yang diberikan kepada Supermarket 

Toko Pomo yaitu perlu menambahkan varian produk dan ukuran produk yang lebih 

beragam, perlu menyediakan pembelian via online dan menyediakan wadah kotak 

kritik saran. 

Kata kunci : variasi produk, pembelian ulang, kepuasan konsumen.  
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"The Effect of Product Variations on Repurchase with Consumer Satisfaction 

as an Intervening Variable (Case Study on Consumer Supermarket Pomo Shop, 

Boyolali)" 

ABSTRACT 
Along with the times, it causes an increase in economic growth, one of them 

is in the trade sector. The growth of trade can encourage the needs and desires of 

consumers who are very diverse, so that shopping centers are also growing rapidly. 

One of the shopping places for consumer needs is Supermarket Pomo Shop, 

Boyolali. Pomo shop is a provider of basic and non-basic daily needs in the city of 

Boyolali. 

The purpose of this study was to find out the effect of product variations (X) 

on repeat purchases (Y) with consumer satisfaction (Z) as an intervening variable 

in the study of Supermarket Consumers at Pomo Boyolali Stores. This type of 

research is Explanatory Research by collecting data questionnaires through google 

forms and interviews. The sampling technique used was Nonprobability Sampling 

with incidental and purposive sampling techniques. The sample used in this study 

was 100 consumer respondents who had made repeated purchases. The data 

analysis technique used validity test, reliability test, correlation test, determination 

test, simple linear regression test, t test and Sobel test with the help of a computer 

application, namely Statistical Product and Service Solution or SPSS version 25. 

The results showed that product variations had a positive and positive effect 

and significant to customer satisfaction with the results of the determination test of 

31.3%. Variations of product have a positive and significant effect on repeat 

purchases with the results of the determination test of 36.6%. The consumer 

satisfaction variable has a positive and significant effect on repurchase with the 

results of the determination test of 51.8% and through Sobel test the results show 

that there is an effect of product variation on purchases through consumer 

satisfaction with t-value 4.804 and p-value 0.00000155. 

The conclusion is that product variations affect repeat purchases through 

customer satisfaction. There are several suggestions given to the Pomo Shop 

Supermarket, namely the need to add product variants and product sizes that are 

more diverse, the need to provide online purchases and provide a box for criticism 

suggestions. 

Keywords: product variation, repeat purchase, customer satisfaction.  
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