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ABSTRAK 

Marketing sering disamakan dengan branding, namun sesungguhnya marketing dan 

branding adalah dua kosep yang berbeda meskipun keduanya memiliki keterkaitan 

yang erat. Branding adalah usaha yang dilakukan untuk membentuk dan 

mengkomunikasikan kepada masyarakat tentang identitas dan karakter brand tersebut. 

Branding tidak hanya dilakukan terhadap produk atau jasa, tetapi juga dilakukan pada 

korporat, event, seseorang (personal branding), dan juga suatu tempat. Proses branding 

merupakan paradigma baru terkait bagaimana tempat harus dikelola dimasa yang akan 

datang. Branding wisata adalah satu bagian dari place branding yang seringkali 

dibahas seiring meningkatnya kesadaran masyarakat akan  kebutuhan pariwisata. 

Penelitian ini bertujuan untuk mengetahui efektivitas branding dalam meningkatkan 

kunjungan wisata di Grand Maerakaca. Metode penelitian ini adalah penelitian 

deskriptif kualitatif dengan teknik pengumpulan data melalui kuesioner dan 

wawancara. Metode pengumpulan data menggunan alat statistik berupa kuesioner 

untuk memudahkan peneliti dalam proses pengumpulan data mengingat pelaksanaan 

penelitian dilakukan pada saat terjadinya pandemi covid-19.  Subyek penelitian diambil 

sebanyak 100 orang dihitung berdasarkan rumus slovin sesuai jumlah pengunjung 

tahun 2018. Sumber data yang digunakan yaitu data primer berupa kuesioner dan data 

internal PT.PRPP sedangkan data sekunder berupa Peraturan perundang – undangan 

mengenai pariwisata, Permen PAN RB, dan data Dinas Kepemudaan Olahraga dan 

Pariwisata Provinsi Jawa Tengah. Metode analisisnya menggunakan nilai Survei 

Kepuasan Masyarakat sesuai Permen PAN RB Nomor 14 tahun 2017 dengan kerangka 

evaluasi efektivitas place branding yang disebut City Brand Hexagon. 

Hasil penelitian menunjukkan bahwa place branding di Grand Maerakaca berjalan 

dengan baik, hal tersebut karena Grand Maerakaca memiliki daya tarik yang besar 

untuk kunjungi masyarakat. Meskipun begitu, ditemukan permasalahan pada indikator 

The People yang berkaitan dengan hal keterbukaan, keramahan karyawan. Disarankan 

untuk membuat Standar Operasional Prosedur dalam memberikan pelayanan serta 

evaluasi kinerja secara berkala. 

 

Kata kunci : Place Branding, City Brand Hexagon 
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ABSTRACT 

Marketing is often equated with branding. However, in fact, marketing and branding 

are two different concepts, although both of them are strongly related. Branding is an 

effort to build and communicate the identity and character of brand into society. 

Branding is not only applied toward product and service but also toward corporate, 

event, somebody (personal branding), and place. The process of branding is a new 

paradigm related with how a place must be managed in the future. Tourism branding 

is one of place brandings that is often discussed as the increasing of society’s awareness 

of tourism need.  

This study aims to discover the branding effectiveness in increasing tourist visitation 

in the Grand Maerakaca Central Java. The method of this study is qualitative 

descriptive method with questioner and interview as the collecting data techniques. The 

data collected method uses statistical tools in the form of a questionnaire to make it 

easier for researchers in the data collection process considering that the research was 

carried out at the time of the Covid-19 pandemic. This research subjects were taken as 

many as 100 people calculated based on the Slovin formula according to the number 

of visitors in 2018. The data sources used were primary data in the form of 

questionnaires and PT.PRPP internal data, while secondary data were in the form of 

legislation regarding tourism, Permen PAN RB, and Youth Service data. Sports and 

Tourism in Central Java Province. The analysis method uses the value of Community 

Satisfaction Survey accordance with the Regulation of the Minister of State for 

Administrative Reform and Reform of the Bureaucracy Number 14 Year 2017 with the 

evaluation framework of place branding effectiveness that is called City Brand 

Hexagon. 

The result of the study shows that place branding in Grand Maerakaca runs smoothly. 

It is because the Grand Maerakaca has a great attraction to be visited by society. 

Nevertheless, problem is found in The People indicator that is related with disclosure 

and employee’s friendliness. It is suggested to form Standard Operational Procedure in 

providing service and periodic performance evaluation  

Keywords: Place Branding, City Brand Hexagon 
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