DAFTAR PUSTAKA

Alfadda, B. (2010). Institutional renewal and adaptation (IRA): Creating and
managing sustainable competitive advantage (SCA). ProQuest
Dissertations and Theses, 124-n/a. Retrieved from
http://search.proquest.com/docview/899758960?accountid=10297%5Cnh
ttp://sfx.cranfield.ac.uk/cranfield?url_ver=739.88-

2004 &rft_val_fmt=info:ofi/fmt:kev:mtx:dissertation&genre=dissertation
s+&+theses&sid=ProQ:ABI/INFORM+Global &atitle=&title=Institution
al+rene

Anning-Dorson, T. (2018). Innovation and competitive advantage creation: The
role of organisational leadership in service firms from emerging markets.
International Marketing Review, 35(4), 580-600.
https://doi.org/10.1108/IMR-11-2015-0262

Brem, A., Maier, M., & Wimschneider, C. (2016). Competitive advantage through
innovation: the case of Nespresso. European Journal of Innovation
Management, 19(1), 133-148. https://doi.org/10.1108/EJIM-05-2014-
0055

Byukusenge, E., & Munene, J. C. (2017). Knowledge management and business
performance: Does innovation matter? Cogent Business and Management,
4(1), 1-19. https://doi.org/10.1080/23311975.2017.1368434

Chatzoglou, P., & Chatzoudes, D. (2018). The role of innovation in building
competitive advantages: an empirical investigation. European Journal of
Innovation Management, 21(1), 44-69. https://doi.org/10.1108/EJIM-02-
2017-0015

Farkas, G. (2016). The Effects of Strategic Orientations and Perceived Environment
on Firm Performance. Journal of Competitiveness, 8(1), 55-65.
https://doi.org/10.7441/joc.2016.01.04

Jayaswal, S. (2009). Product differentiation and operations strategy for price and
time sensitive markets. In ProQuest Dissertations and Theses. Retrieved
from https://search.proquest.com/docview/305147035?accountid=188395

Johnson, W. C., & Sirikit, A. (2002). Service quality in the Thai telecommunication
industry: a tool for achieving a sustainable competitive advantage.
Management Decision, 40(7), 693-701.
https://doi.org/10.1108/00251740210438526

90



91

Le, P. B., & Lei, H. (2018). The effects of innovation speed and quality on
differentiation and low-cost competitive advantage: The case of Chinese
firms. Chinese Management Studies, 12(2), 305-322.
https://doi.org/10.1108/CMS-10-2016-0195

Lee, T., & Chu, W. (2011). Entrepreneurial orientation and competitive advantage:
The mediation of resource value and rareness. African Journal of Business
Management, 5(33), 12797-12809.
https://doi.org/10.5897/AJBM11.1179

Ma, H. (2000). Competitive advantage and firm performance. Competitiveness
Review, 10(2), 15-32. https://doi.org/10.1108/eb046396

Millicent, A. B. E. and A.-D. (2018). the Impact of a Sustainable Competitive
Advantage on a Firm’S Performance: Empirical Evidence From Coca-
Cola Ghana Limited. Journal of Chemical Information and Modeling,
6(9), 1689-1699.

Nguyen, V. C., & Chau, N. T. (2017). Research framework for the impact of total
quality management on competitive advantage: The mediating role of
innovation performance. Review of International Business and Strategy,
27(3), 335-351. https://doi.org/10.1108/R1BS-02-2017-0016

Potjanajaruwit, P. (2018). Competitive Advantages and Company’S Performance:
Analyzing the Relationship. The EUrASEANS: Journal on Global Socio-
Economic Dynamics, 3(3(10)), 13-19. https://doi.org/10.35678/2539-
5645.3(10).2018.13-19

Purnomo, D. S., Sucherly, Suryana, Y. S., & Sari, D. (2018). The effect of business
partnership and innovation management to business performance of
Business Units of multiplay provider in Indonesia. Academy of Strategic
Management Journal, 17(2), 1-13.

Samsir, S. (2018). The effect of leadership orientation on innovation and its
relationship with competitive advantages of small and medium enterprises
in Indonesia. International Journal of Law and Management, 60(2), 530—
542. https://doi.org/10.1108/1JLMA-01-2017-0005

Satish, M., & Vivek, N. (2014). An empirical model relating Supply Chain
Sourcing performance , Making performance and Delivery. Journal for
Contemporary Research in Management, 9(1), 23-34.

Semuel, H., Siagian, H., & Octavia, S. (2017). The Effect of Leadership and
Innovation on Differentiation Strategy and Company Performance.
Procedia - Social and Behavioral Sciences, 237(June 2016), 1152-1159.
https://doi.org/10.1016/j.sbspro.2017.02.171



92

Submitted, T. (1999). INNOVATION AND THE PRINCIPLES OF PRODUCT
DIFFERENTIATION Ricardo Auguste Carreiro da Silva Ferreira.
(October).

Teeratansirikool, L., Siengthai, S., Badir, Y., & Charoenngam, C. (2013).
Competitive strategies and firm performance: The mediating role of
performance measurement. International Journal of Productivity and
Performance Management, 62(2), 168-184.
https://doi.org/10.1108/17410401311295722

Telecommunications, K. R., & Collection, 1. (2000). Differentiation.

Tsamenyi, M., Onumah, J., & Tetteh-Kumah, E. (2010). Post-privatization
performance and organizational changes: Case studies from Ghana.
Critical Perspectives on Accounting, 21(5), 428-442.
https://doi.org/10.1016/j.cpa.2008.01.002

Urbancova, H. (2013). Competitive Advantage Achievement through Innovation
and Knowledge. Journal of Competitiveness, 5(1), 82-96.
https://doi.org/10.7441/joc.2013.01.06

Voss, G. B., & Voss, Z. G. (2000). Strategic orientation and firm performance in an
artistic ~ environment. Journal of Marketing, 64(1), 67-83.
https://doi.org/10.1509/jmkg.64.1.67.17993

Yamin, S., Mavondo, F., Gunasekaran, A., & Sarros, J. C. (1997). A study of
competitive strategy, organisational innovation and organisational
performance among Australian manufacturing companies. International
Journal of Production Economics, 52(1-2), 161-172.
https://doi.org/10.1016/S0925-5273(96)00104-1

Zainurossalamia, S., Setyadi, D., & Rusmilawati, S. H. (2016). The Effect of
Innovation on Firm Performance and Competitive Advantage. European
Journal of Business and Management, 8(29), 113-120.

Zhou, K. Z., Brown, J. R., & Dev, C. S. (2009). Market orientation, competitive
advantage, and performance: A demand-based perspective. Journal of
Business Research, 62(11), 1063-1070.
https://doi.org/10.1016/j.jbusres.2008.10.001

OECD, OSLO Manual (2005). Proposed Guidelines for Collecting and Interpreting
Technological Innovation Data, 32 Ed., Paris, OECD, 47-49.



