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ABSTRAK

Penelitian ini berfokus pada pengalaman jurnalis Generasi X dalam menghadapi
transformasi media dari cetak menuju platform online. Generasi ini berada pada posisi unik
karena mereka tumbuh dan berkarier dalam tradisi jurnalistik konvensional, namun harus
beradaptasi dengan tuntutan digitalisasi yang mengubah pola kerja, etika, serta dinamika
penyebaran informasi. Melalui metode kualitatif dengan pendekatan fenomenologi
intepretatif, penelitian ini menggali narasi personal dan profesional jurnalis generasi X yang
mengalami transisi tersebut. Penelitian ini menggali bagaimana mereka menafsirkan
perubahan peran, menghadapi tekanan kecepatan produksi berita, serta menjaga kredibilitas di
tengah banjir informasi dan fenomena clickbait.

Hasil penelitian menunjukkan bahwa jurnalis generasi X mampu mengembangkan
strategi adaptif dengan mengintegrasikan nilai-nilai klasik jurnalistik seperti verifikasi,
akurasi, dan independensi dengan kebutuhan kontemporer yang menekankan interaktivitas,
kecepatan, dan keterlibatan audiens. Temuan ini menegaskan bahwa pengalaman jurnalis
generasi X yang bekerja di media online bukan hanya sekadar proses adaptasi teknis,
melainkan juga refleksi mendalam atas identitas profesional di era digital. Dengan demikian,
penelitian ini tidak sekadar mengulang temuan tentang adaptasi teknologi, tetapi menggali
secara mendalam esensi pengalaman profesionalisme jurnalis generasi X di tengah disrupsi
media digital. Penelitian ini dapat memberikan kontribusi penting bagi kajian komunikasi,
media, dan studi jurnalisme, karena memiliki kebaruan yang terletak pada integrasi teoretis,
metodologis, substantif, konseptual, kontekstual, dan empiris yang belum pernah dilakukan
dalam penelitian sebelumnya tentang jurnalis generasi X di Indonesia.

Kata Kunci: Esensi, Pengalaman, Jurnalis, Generasi X, Media Online



ABSTRACT

This research focuses on the experiences of Generation X journalists in navigating the
media transformation from print to online platforms. This generation occupies a unique
position, as they were raised and built their careers within the traditions of conventional
journalism, yet must now adapt to the demands of digitalization, which has altered work
patterns, professional ethics, and the dynamics of information dissemination. Employing a
qualitative method with an interpretive phenomenological approach, this study explores the
personal and professional narratives of Gen X journalists who have undergone this transition.
It investigates how they interpret their shifting roles, cope with the pressures of news
production speed, and maintain credibility amidst information overload and the phenomenon
of clickbait.

The findings reveal that Generation X journalists are able to develop adaptive strategies
by integrating classical journalistic values—such as verification, accuracy, and
independence—with contemporary demands that emphasize interactivity, speed, and audience
engagement. These findings affirm that the experience of generation X journalists working in
online media is not merely a process of technical adaptation, but also a profound reflection on
professional identity in the digital era. Consequently, this research does not simply reiterate
existing findings on technological adaptation; rather, it delves deeply into the essence of the
professional experiences of Generation X journalists amidst the disruption of digital media.
This study offers a significant contribution to communication, media, and journalism studies,
as its novelty lies in the theoretical, methodological, substantive, conceptual, contextual, and
empirical integration—an approach that has not been undertaken in previous studies on
Generation X journalists in Indonesia.
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