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ABSTRAK

Persaingan pendidikan tinggi dan transformasi digital menuntut perguruan
tinggi, khususnya institusi pendidikan jarak jauh, membangun komunikasi
pemasaran yang efektif, citra institusi yang kuat, dan kualitas layanan yang
meyakinkan calon mahasiswa. Namun, penelitian yang secara terpadu
membandingkan pengaruh Integrated Marketing Communication (IMC) berbasis
digital, citra institusi, dan persepsi kualitas terhadap minat mendaftar, khususnya
pada konteks Universitas Terbuka (UT) Semarang, masih terbatas. Penelitian ini
bertujuan menganalisis pengaruh ketiga variabel tersebut terhadap minat
mahasiswa untuk mendaftar serta mengidentifikasi faktor yang paling dominan.
Penelitian menggunakan pendekatan kuantitatif dengan desain explanatory
research. Data dikumpulkan melalui survei kuesioner terhadap 370 calon
mahasiswa UT Semarang yang dipilih menggunakan purposive sampling dan
dianalisis menggunakan regresi linier berganda.

Hasil penelitian menunjukkan bahwa IMC berbasis digital, citra institusi,
dan persepsi kualitas berpengaruh positif dan signifikan terhadap minat mendaftar.
Citra institusi merupakan faktor paling dominan ($=0,447), diikuti persepsi kualitas
(B=0,309) dan IMC berbasis digital (f=0,147). Temuan ini mengimplikasikan
bahwa peningkatan minat mendaftar tidak cukup bertumpu pada promosi digital,
tetapi perlu mengintegrasikan komunikasi yang konsisten, penguatan reputasi
institusi, dan peningkatan kualitas layanan.

Kata kunci: Integrated Marketing Communication, citra institusi, persepsi kualitas,
minat mendaftar, Universitas Terbuka.
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ABSTRACT

The increasing competition in higher education and digital transformation
require universities, particularly distance-learning institutions, to develop effective
marketing communication, a strong institutional image, and credible service
quality to attract prospective students. However, limited studies have
simultaneously examined and compared the effects of digital-based Integrated
Marketing Communication (IMC), institutional image, and perceived quality on
enrollment intention, particularly in the context of Universitas Terbuka (UT)
Semarang. This study aims to examine the effects of these three variables on
students’ intention to enroll and identify the most dominant factor. A quantitative
approach with an explanatory research design was employed. Data were collected
through a questionnaire survey involving 370 prospective students of UT Semarang
selected using purposive sampling and analyzed through multiple linear regression.

The findings indicate that digital-based IMC, institutional image, and
perceived quality have positive and significant effects on enrollment intention.
Institutional image is the most dominant factor (f=0.447), followed by perceived
quality ($=0.309) and digital-based IMC ($=0.147). These findings imply that
increasing enrollment intention cannot rely solely on digital promotion but requires
an integrated strategy combining consistent communication, institutional
reputation strengthening, and tangible improvements in service quality.

Keywords: Integrated Marketing Communication, institutional image, perceived
quality, enrollment intention, Universitas Terbuka.
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