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ABSTRAK 

Pelaku UMKM di desa kerap menghadapi tantangan dalam membangun identitas merek 

yang kuat dan mudah dikenali oleh masyarakat, sehingga berdampak pada rendahnya 

tingkat kesadaran merek (brand awareness) di kalangan konsumen. Salah satu contoh 

kasus tersebut terjadi pada UMKM Oenthuk Yuyu Harmoni di Kabupaten Kudus, produsen 

makanan tradisional khas pesisir Pantura yang telah berdiri selama kurang lebih 15 tahun. 

Meskipun memiliki produk dengan kualitas dan cita rasa yang khas, UMKM ini belum 

memiliki brand identity yang konsisten sehingga produk kurang mudah dikenali dan 

diingat oleh masyarakat. Tugas akhir ini bertujuan untuk merancang ulang (redesain) brand 

identity guna meningkatkan brand awareness UMKM Oenthuk Yuyu Harmoni. Proses 

yang dilakukan meliputi riset dan pengumpulan data melalui wawancara, observasi, serta 

penyebaran kuesioner, penyusunan elemen brand identity berupa logo, palet warna, 

tipografi, dan tagline, serta implementasinya pada media pendukung berupa kemasan 

standing pouch, standing banner, dan apron. Setelah implementasi, hasil survei 

pascaproyek terhadap 63 responden menunjukkan peningkatan pengenalan terhadap 

merek, dengan tingkat pengetahuan dan pengalaman konsumen terhadap produk meningkat 

dari 39,7% menjadi 100%. Hasil recognition test menunjukkan bahwa 92,1% responden 

mengenali nama brand, 95,2% mengenali logo, dan 84,1% mengenali tagline dengan tepat. 

Produk dengan kemasan hasil redesain juga didistribusikan ke dua toko oleh-oleh di 

Kabupaten Kudus, yaitu Kirana Toko Oleh-Oleh dan Jenang Kudus Mubarok. Hasil 

tersebut menunjukkan bahwa penerapan brand identity yang konsisten mendukung 

peningkatan pengenalan konsumen terhadap merek Oenthuk Yuyu Harmoni. 

 

Kata Kunci: identitas merek, kesadaran merek, UMKM, redesain, Oenthuk Yuyu.  
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ABSTRACT 

MSME (Micro, Small, and Medium Enterprises) actors in rural areas often face challenges 

in building a strong and recognizable brand identity, resulting in low brand awareness 

among consumers. One such case occurred with Oenthuk Yuyu Harmoni, an MSME based 

in Kudus Regency that has been producing traditional food native to the northern coast of 

Java (Pantura) for approximately 15 years. Despite offering a product with distinctive 

quality and flavor, this MSME lacked a consistent brand identity, making the product 

difficult for the public to recognize and remember. This final project aimed to redesign the 

brand identity to increase brand awareness of Oenthuk Yuyu Harmoni. The process 

involved research and data collection through interviews, observation, and questionnaires, 

the development of brand identity elements including a logo, color palette, typography, and 

tagline, as well as their implementation on supporting media such as standing pouch 

packaging, a standing banner, and an apron. Following implementation, a post-project 

survey of 63 respondents showed an increase in brand recognition, with consumer 

knowledge and experience of the product rising from 39.7% to 100%. The recognition test 

showed that 92.1% of respondents correctly identified the brand name, 95.2% identified 

the logo, and 84.1% identified the tagline. The redesigned packaging was also distributed 

to two souvenir stores in Kudus Regency: Kirana Toko Oleh-Oleh and Jenang Kudus 

Mubarok. These results indicate that the implementation of a consistent brand identity 

supports increased consumer recognition of Oenthuk Yuyu Harmoni. 

 

Keywords: brand identity, brand awareness, MSMEs, redesign, Oenthuk Yuyu. 
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