DAFTAR PUSTAKA

Ahdiat, A. (2024, Februari 12). Terdampak Boikot, Penjualan Unilever Indonesia
Turun pada 2023. Databoks Katadata.
https://databoks.katadata.co.id/pasar/statistik/bdeb41289d0a652/terdampak-
boikot-penjualan-unilever-indonesia-turun-pada-2023

Arief, A. M. (2023, November 28). Apindo Cek Anggotanya, Sebut Unilever
Indonesia Tak Terafiliasi Israel. Katadata.co.id.
https://katadata.co.id/berita/industri/6565c07db87a5/apindo-cek-
anggotanya-sebut-unilever-indonesia-tak-terafiliasi-israel

Banjaransari, H. (2025). The influence of consumer animosity, boycott
participation, boycott motivation, and product judgement on purchase
readiness or aversion in Pizza Hut in Indonesia. Journal of Syntax Literate,
10(2), 2154-2169. https://doi.org/10.36418/SYNTAX-
LITERATE.V1012.55817

BAZNAS Terima Bantuan Kemanusiaan sebesar Rp 3 Miliar dari Unilever
Indonesia. (2023, Desember 27). unilever.co.id.
https://www.unilever.co.id/news/press-releases/2023/baznas-terima-bantuan-
kemanusiaan-sebesar-rp-3-miliar-dari-unilever-indonesia/

Benoit, W. L. (2015). Image Repair Theory in the Context of Strategic
Communication. Dalam D. R. Holtzhausen & A. Zerfass (Ed.), The Routledge
Handbook of Strategic Communication (hlm. 303-311). Routledge.

Coombs, W. T. (2007). Protecting organization reputations during a crisis: The
development and application of situational crisis communication theory.
Corporate Reputation Review, 10(3), 163-176.
https://doi.org/10.1057/PALGRAVE.CRR.1550049

Coombs, W. T. (2010). Parameters for Crisis Communication. Dalam W. T.
Coombs & S. J. Holladay (Ed.), The Handbook of Crisis Communication (1
ed., hlm. 17-53). Wiley-Blackwell.
https://doi.org/https://doi.org/10.1002/9781444314885.chl

Coombs, W. T. (2016). Situational Crisis Communication Theory. The SAGE
Encyclopedia of Corporate Reputation, 749-753.
https://doi.org/10.4135/9781483376493

Coombs, W. T. (2022). Situational Crisis Communication Theory (SCCT):
Refining and Clarifying a Cognitive-Based Theory of Crisis Communication.
Dalam W. T. Coombs & S. J. Holladay (Ed.), The Handbook of Crisis

188



Communication (2 ed., hlm. 193-204). Wiley-Blackwell.
https://doi.org/https://doi.org/10.1002/9781119678953.ch14

Coombs, W. T., & Holladay, S. J. (2015). Strategic Intent and Crisis
Communication The Emergence of a Field. Dalam D. R. Holtzhausen & A.
Zerfass (Ed.), The Routledge Handbook of Strategic Communication (hlm.
497-507). Routledge.

Coombs, W. Timothy. (2019). Ongoing Crisis Communication: Planning,
Managing, and Responding (5 ed.). SAGE Publications, Inc.

Creswell, J. W., & Creswell, J. D. (2022). Research Design: Qualitative,
Quantitative, and Mixed Methods Approaches. Dalam L. Fargotstein (Ed.),
SAGE Publications (6 ed.). SAGE Publications Inc.

Dirks, K. T., Kim, P. H., Ferrin, D. L., & Cooper, C. D. (2011). Understanding the
effects of substantive responses on trust following a transgression.

Organizational Behavior and Human Decision Processes, 114(2), 87-103.
https://doi.org/10.1016/J.OBHDP.2010.10.003

Dwitama, A. R., Rachma, A. N., & Priyono, A. A. (2025). Strategi komunikasi
krisis Unilever Indonesia dalam menghadapi tuduhan boikot pro Israel.
Komunikologi Jurnal Ilmiah 1lmu Komunikasi, 22(02).
https://doi.org/10.47007/JKOMU.V22102.1795

Fadhilah, A. (2024, Maret 16). YKMI Beri 2 Rujukan Situs untuk Jadi Acuan Boikot
Produk  Pro  Israel.  detikNews.  https://news.detik.com/berita/d-
7244797/ykmi-beri-2-rujukan-situs-untuk-jadi-acuan-boikot-produk-pro-
israel

Fannes, G., & Claeys, A. S. (2022). Putting empathic feelings into words during
times of crisis: The impact of differential verbal empathy expressions on
organizational reputation. Public Relations Review, 48(2), 102183.
https://doi.org/10.1016/J.PUBREV.2022.102183

Fombrun, C. J. (1996). Reputation : Realizing Value from the Corporate Image.
Harvard Business School Press.

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM) (3 ed.). Sage.

Hirschfeld, G., & Thielsch, M. T. (2022). Impact of crisis communication strategies
on people’s attitudes toward behavioral guidelines regarding COVID-19 and
on their trust in local officials. International Journal of Disaster Risk Science,
13(4), 495. https://doi.org/10.1007/s13753-022-00424-3

189



Husniyah, E. K., Prasetyo, B. D., & Oktaviani, F. H. (2025). Beetween trust and
crisis: SCCT in local Indonesian beauty brands response overclaim. Jurnal
The Messenger, 17(3), 316-333.
https://doi.org/10.26623/themessenger.v17i3.12718

Jarvis, C. B., Mackenzie, S. B., Podsakoft, P. M., Giliatt, N., & Mee, J. F. (2003).
A Critical Review of Construct Indicators and Measurement Model
Misspecification in Marketing and Consumer Research. Journal of Consumer
Research, 30(2), 199-218. https://doi.org/10.1086/376806

Josiassen, A., Lang, E., Nerfelt, A., Kock, F., & Assaf, A. G. (2024). Investigating
place solidarity and consumer boycotting in threatening times: A study on the
Ukraine-Russia conflict. Journal of Business Research, 182, 114796.
https://doi.org/10.1016/J.JBUSRES.2024.114796

Kim, J. (2021). Underlying processes of SCCT: Mediating roles of preventability,
blame, and trust. Public  Relations Review, 45(3), 101775.
https://doi.org/10.1016/J.PUBREV.2019.04.008

Kim, P. H., Ferrin, D. L., Cooper, C. D., & Dirks, K. T. (2004). Removing the
shadow of suspicion: The effects of apology versus denial for repairing

competence- versus Integrity-based trust violations. Journal of Applied
Psychology, 89(1), 104-118. https://doi.org/10.1037/0021-9010.89.1.104

Kotler, P., & Keller, K. L. (2016). Marketing Management (15 ed.). Pearson
Education.

Kriyantono, R. (2015). Public Relations, Issue & Crisis Management: Pendekatan
Critical Public Relation, Etnografi Kritis & Kualitatif (1 ed.). Kencana
Prenadamedia Group.

Kuipers, S., & Schonheit, M. (2021). Data breaches and effective crisis
communication: A comparative analysis of corporate reputational crises.
Corporate  Reputation  Review 2021  25:3, 25(3), 176-197.
https://doi.org/10.1057/S41299-021-00121-9

Kustiawati, K., Setiadarma, A., & Priliantini, A. (2020). Strategi public relations
dalam manajemen isu keamanan pangan di Pizza Hut Indonesia. Jurnal
Komunika: Jurnal Komunikasi, Media dan Informatika, 8(1), 53-62.
https://doi.org/10.31504/KOMUNIKA.V8I1.1876

Laporan Keuangan Tahunan 31 Desember 2025 dan 31 Desember 2024. (2025).
https://www.unilever.co.id/files/indonesia-financial-statements-q4-2025.pdf

Laporan Tahunan 2023: 90 Tahun Dedikasi Tumbuh Bersama Negeri. (2024).
https://www.unilever.co.id/files/indonesia-annual-report-2023.pdf

190



Laporan Tahunan 2024: Investasi untuk Masa Depan. (2024). unilever.co.id.
https://www.unilever.co.id/files/indonesia-annual-reports-2024.pdf

Laporan Tahunan 2025: Memperkuat Fondasi Menuju Pertumbuhan Masa Depan.
(2026). https://www.unilever.co.id/files/annual-reports-2025.pdf

Lazismu Terima Amanah Dana Kemanusiaan Senilai Rp 1,5 Miliar dari Unilever
Indonesia. (2024, Januari 15). unilever.co.id.
https://www.unilever.co.id/news/press-releases/2024/lazismu-terima-
amanah-dana-kemanusiaan-senilai-rp-15-miliar-dari-unilever-indonesia/

LAZISNU PBNU Terima Rpl,5 Miliar Dana Kemanusiaan dari Unilever
Indonesia. (2024, Januari 12). unilever.co.id.
https://www.unilever.co.id/news/press-releases/2024/lazisnu-pbnu-terima-
rpl5-miliar-dana-kemanusiaan-dari-unilever-indonesia/

Littlejohn, S. W., Foss, K. A., & Oectzel, J. G. (2021). Situational Crisis
Communication. Dalam Theories of Human Communication (Twelfth
Edition, hlm. 327-330). Waveland Press.

Maharso, Y. (2024, Februari 8). Unilever Ungkap Dampak Aksi Boikot Israel:
Sentimen Negatif Paling Terasa di Padang dan Aceh. Tempo.co.
https://www.tempo.co/ekonomi/unilever-ungkap-dampak-aksi-boikot-israel-
sentimen-negatif-paling-terasa-di-padang-dan-aceh-89237

Majelis Ulama Indonesia. (2023, November 10). Fatwa Majelis Ulama Indonesia
Nomor: 83 Tahun 2023 Tentang Hukum Dukungan terhadap Perjuangan
Palestina. mui.or.id. https://mui.or.id/public/index.php/baca/fatwa/hukum-
dukungan-terhadap-perjuangan-palestina

Marchelin, T. (2025, Maret 17). Boikot berkepanjangan: Tantangan Unilever
memulihkan  citra merek di  Indonesia. Campaign Indonesia.
https://www.campaignindonesia.id/article/boikot-berkepanjangan-tantangan-
unilever-memulihkan-citra-merek-di-indonesia/1909841

Noor, A. F. (2024, Februari 9). Terdampak Gerakan Boikot Israel, Unilever akan
Gandeng Tokoh Agama dan Komunitas Masjid. Republika.co.id.
https://ekonomi.republika.co.id/berita/s8jpz4490/terdampak-gerakan-boikot-
israel-unilever-akan-gandeng-tokoh-agama-dan-komunitas-masjid

Page, T. G. (2022). The reputational benefits of instructing information: The first
test of the revised model of reputation repair. Public Relations Review, 48(5),
102256. https://doi.org/10.1016/J.PUBREV.2022.102256

Penjualan Unilever di RI Anjlok 15 Persen Buntut Boikot Anti Israel. (2024,
Februari 12). CNN Indonesia.

191



https://www.cnnindonesia.com/ekonomi/20240212081009-92-
1061269/penjualan-unilever-di-ri-anjlok-15-persen-buntut-boikot-anti-israel

Pernyataan Resmi Unilever Indonesia. (2024, Juni 15). unilever.co.id.
https://www.unilever.co.id/news/press-releases/2024/pernyataan-resmi-
unilever-indonesia/

Pernyataan  Unilever Indonesia. (2023, November 17). unilever.co.id.
https://www.unilever.co.id/news/press-releases/2023/pernyataan-unilever-
indonesia/

Pradhipta, A. Y., Yonita, L., & Novaria, S. A. P. (2024). Crisis communication
strategy in the cace of consumer boycott: Exploring the boycott case of Israel-
affiliated companies and brands. Advances in Social Science, Education and
Humanities Research, 140-152. https://doi.org/10.2991/978-2-38476-340-
513

Puspadini, M. (2024, April 30). Bos Unilever Buka-bukaan Dampak Boikot Produk
Israel ke Perusahaan. CNBN Indonesia.
https://www.cnbcindonesia.com/market/20240430130110-17-534626/bos-
unilever-buka-bukaan-dampak-boikot-produk-israel-ke-perusahaan

Rachma, S. A., & Akbar, A. (2024). Analisis perbandingan harga saham PT.
Unilever Indonesia Tbk (UNVR) sebelum dan sesudah puncak konflik
Palestina-Israel pada 7 Oktober 2023. Jurnal Education and Development,
12(3), 573-577. https://doi.org/10.37081/ED.V1213.6383

Rizal, D., Putri, C. W., & Shahmi, M. A. (2024). Overcoming Boycotts: Unilever’s
strategies to sustain revenue on the global stage. Economics and Business
Excellence, 1(1), 25-30. https://doi.org/10.33830/ISCEBE.V111.3958

Ruslan, R. (2020). Manajemen Public Relations dan Media Komunikasi: Konsepsi
dan Aplikasi. Rajagrafindo Persada.

Schoofs, L., & Claeys, A. S. (2021). Communicating sadness: The impact of
emotional crisis communication on the organizational post-crisis reputation.
Journal of Business Research, 130, 271-282.
https://doi.org/10.1016/J.JBUSRES.2021.03.020

Sheifa, S., Syajidah, A., & Mennita, R. (2024). Dampak Boikot Produk Israel
Terhadap Kinerja Penjualan PT Unilever Indonesia Tbk. MARGIN ECO, 8(2),
126-140. https://doi.org/10.32764/MARGIN.V8I12.5369

Sturges, D. L. (1994). Communicating through crisis: A strategy for organizational
survival. Management Communication Quarterly, 7(3), 297-316.
https://doi.org/10.1177/0893318994007003004

192



Sucidha, I. (2024). Pengaruh kampanye boikot produk kecantikan terhadap brand
loyality dan brand image: Studi pada konsumen milenial. /nnovative: Journal
of Social Science Research, 4(4), 5693-5705.
https://doi.org/10.31004/INNOVATIVE.V414.13775

Sudjana. (2005). Metoda Statistika. Dalam Metoda statistika (6 ed.). Tarsito.

Sujanto, R. Y. (2019). Pengantar Public Relations Di Era 4.0: Teori, Konsep, dan
Praktik Kasus Terkini. Pustaka Baru Press.

Susanto, S. E. (2025). Boikot konsumen muslim Indonesia terhadap merek global:
Sebuah kajian tentang faktor emosi, religiositas dan isu geopolitik. Advances
in  Management &  Financial  Reporting,  3(3), 427-443.
https://doi.org/10.60079/AMFR.V313.548

Tachkova, E. R., & Coombs, W. T. (2022a). Mapping Extreme Crises as Part of
Crisis Preparation. Dalam Communicating in Extreme Crises: Lessons from
the Edge (1 ed., hlm. 35-45). Routledge.
https://doi.org/10.4324/9781003094661

Tachkova, E. R., & Coombs, W. T. (2022b). Understanding the Value of and
Limitations to Crisis Communication. Dalam Communicating in Extreme
Crises: Lessons from the Edge (1 ed., hlm. 23-33). Routledge.
https://doi.org/10.4324/9781003094661

Tentang Unilever Indonesia. (2021). Unilever.co.id.
https://www.unilever.co.id/our-company/tentang-unilever-indonesia/

Unilever Indonesia: Perempuan Bagian Penting dari Bisnis Unilever. (2021,
Oktober 15). Iconomics. https://www.theiconomics.com/brand-
equity/unilever-indonesia-perempuan-bagian-penting-dari-bisnis-unilever/

Unilever Indonesia, Polemik LGBTQI, dan Wacana Boikot Produk. (2020, Juni
29). tempo.co. https://www.tempo.co/ekonomi/unilever-indonesia-polemik-
1gbtqi-dan-wacana-boikot-produk-607187

Wen, T. J., Li, J. Y., & Song, B. (2021). Does public segmentation matter in crisis
communication? The interplay between public segmentation and crisis
response strategies. Corporate Communications: An International Journal,
26(3), 622—-635. https://doi.org/10.1108/CCIJ-11-2020-0158

Zhang, N., Wang, X., Guo, X., Cheng, X., & Pang, Z. (2024). How organization
response influences public sentiment and behavior in online crises: The role
of response strategies, tenor of discourse and executives. Public Relations
Review, 50(1), 102395. https://doi.org/10.1016/J.PUBREV.2023.102395

193



Zhao, Y., Abbas, M., Samma, M., Ozkut, T., Munir, M., & Rasool, S. F. (2021).
Exploring the relationship between corporate social responsibility, trust,
corporate reputation, and brand equity. Frontiers in Psychology, 12, 766422.
https://doi.org/10.3389/FPSYG.2021.766422

194



	DAFTAR PUSTAKA

