114

DAFTAR PUSTAKA

Ali, a., & ahmad, i. (2016). (pdf) environment friendly products: factors that
influence the green purchase intentions of pakistani consumers.
Researchgate.

Augtiah, 1., susila, i., & wiyadi. (2022). Pengaruh green product , green
advertising , dan green brand image terhadap keputusan pembelian
dengan consumer attitude sebagai variabel mediasi. Benefit: jurnal
manajemen dan bisnis, 7(3), 10-26.

Badan pusat statistik bps. (2024). Jumlah produk ramah lingkungan yang
teregister dan masuk dalam pengadaan barang dan jasa pemerintah.
Bps.go.id. Https://www.bps.go.id/id/statistics-
table/2/mtcOnimy/number-of-environmentally-friendly-products-
registered-and-included-in-government-procurement-of-goods-and-
services.html

Badan pusat statistik  bps. (2026). Penduduk kelompok umur.
Semarangkota.bps.go.id. Https://semarangkota.bps.go.id/id/statistics-
table/2/ndkjmg==/penduduk-kelompok-umur.html

Beach street. (2022). The beauty industry’s plastic problem. Beach street.
Https://beachstreet.com.au/blogs/news/the-beauty-industry-s-plastic-
problem

Chen, y., & chang, c. (2012). Enhance green purchase intentions: the roles of
green perceived value, green perceived risk, and green trust.
Management decision, 50(3), 502-520.

Data.goodstats.id. (2024). Apa jenis produk ramah lingkungan favorit publik
ri? - goodstats data. Https://data.goodstats.id/statistic/apa-jenis-
produk-ramah-lingkungan-favorit-publik-ri-61u6a

Dawami, a. K. (2025). Peran logo dalam membangun identitas visual.
Citrawira: journal of advertising and visual communication, 6(1),
2637.

De figueiredo, m. A. G., & deorsola, a. C. (2011). Estion of socio-
environmental accountability in recycling of plastics in rio de janeiro.
Procedia environmental sciences, 4(0), 323—-333.

De toni, d., milan, g. S., saciloto, e. B., & larentis, f. (2017). Pricing strategies
and levels and their impact on corporate profitability. Revista de
administracao, 52(2), 120-133.

D’souza, c., taghian, m., & khosla, r. (2007). Examination of environmental
beliefs and its impact on the influence of price, quality and
demographic characteristics with respect to green purchase intention.



115

Journal of targeting, measurement and analysis for marketing, 15(2),
69-78.

Elbaz, j., & iddik, s. (2020). Culture and green supply chain management
(gscm): a systematic literature review and a proposal of a model.
Management of environmental quality: an international journal, 31(2),
483-504.

Elkington, john. (1994). Towards the sustainable corporation: win-win-win
business strategies for sustainable development. California
management review, 36(2), 90—100.

b

Ferdinand, m., & ciptono, w. S. (2022). Indonesia ’ s cosmetics industry
attractiveness , competitiveness and critical success factor analysis. 0.

Fitriyani, i., & suryani, d. A. (2025). Implementasi nilai-nilai organisasi untuk
meningkatkan kinerja lembaga publik. Publicness: journal of public
administration studies, 4(4).

Frederick e. Webster. (1975). Determining the characteristics of the socially
conscious consumer | journal of consumer research | oxford academic.

Ghozali, 1. (2021). Aplikasi analisis multivariate dengan program ibm spss 26
(10th ed.). Badan penerbit undip.

Haba, h. F., bredillet, c., & dastane, o. (2023). Green consumer research:
trends and way forward based on bibliometric analysis. Cleaner and
responsible consumption, 8, 100089. H

Han, H., & Hyun, S. S. (2015). Customer retention in the medical tourism
industry: Impact of quality, satisfaction, trust, and price
reasonableness. Tourism Management, 46, 20-29.

Hartmann, p., & apaolaza-ibanez, v. (2012). Consumer attitude and purchase
intention toward green energy brands: the roles of psychological
benefits and environmental concern. Journal of business research,
65(9), 1254-1263.

Hasan, a. (2013). Marketing dan kasus-kasus  pilihan.
Https://bintangpusnas.perpusnas.go.id/konten/bk57824/marketing-
dan-kasus-kasus-pilihan

Hermawan, h., ibrahim, s., augustriandi, pahala, i., & handaru, a. W. (2025).
Strategic analysis of the organizations vision and mission in
improving company performance and competitiveness. Jurnal
informatika ekonomi bisnis, 339344.



116

Holdershaw, j., & gendall, p. (2008). Understanding and predicting human
behaviour.

Hong, i.-h., chiu, a. S. F., & gandajaya, 1. (2021). Impact of subsidy policies
on green products with consideration of consumer behaviors: subsidy
for firms or consumers? Resources, conservation and recycling, 173,
1056609.

Hsb suleman. (2019). Analisis akuntansi persediaan barang dagang pada pt.
Citra cipta cemara pekanbaru. Bilancia: jurnal ilmiah akuntansi, 3(2),
188196.

Janiszewski, c., & lichtenstein, d. R. (1999). A range theory account of price
perception. Journal of consumer research, 25(4), 353-368.

Kalinichenko, 0. (2024). Price and its role in the marketing mix. Economics.
Management. Innovations, 53—65.

Kotler, p., & armstrong, g. M. (2012). Principles of marketing. Pearson
prentice hall.

Kotler, p., & keller, k. L. (2015). Marketing management (15. Ed). Pearson.
Https://students.aiu.edu/submissions/profiles/resources/onlinebook/s
3d7w4 marketing_management.pdf

Kotler, p., & keller, k. L. (2016). Marketing management. Pearson.

Kumar, p., & ghodeswar, b. (2015). Factors affecting consumers’ green
product purchase decisions. Marketing intelligence &amp planning,
33, 330-347.

Lares, r. (2024). Pengaruh green product knowledge, green trust, dan
perceived price terhadap green purchase intention konsumen roster
ramah lingkungan berdasarkan perspektif etika bisnis islam (studi
konsumen produk roster ramah lingkungan di kota bandar lampung)
[diploma, uin raden intan lampung].

Laroche, m., bergeron, j., & barbaro-forleo, g. (2001). Targeting consumers
who are willing to pay more for environmentally friendly products.
Journal of consumer marketing, 18(6), 503—-520.

Mahyarni, m. (2013). Theory of reasoned action dan theory of planned
behavior (sebuah kajian historis tentang perilaku). Jurnal el-riyasah,
4(1), 13-23.

Mulyadi, t., pagala, i., dananjaya, i., & apriyono, t. (2025). Analisis strategi
pemasaran hijau ( green marketing ) terhadap persepsi konsumen dan
keuntungan ekonomi perusahaan. Journal iof iinnovative iand
icreativity, 5(2), 11126-11131.



117

Ojiaku, o. C., achi, b. E., & aghara, v. O. (2018). Cognitive-affective
predictors of green purchase intentions among health workers in
nigeria. Management science letters, 8, 1027-1038.

Okada, e., & mais, e. (2010). Framing the “green” alternative for
environmentally conscious consumers. Sustainability accounting,
management and policy journal, 1, 222-234.

Ottman, j. A., stafford, e. R., & hartman, c. L. (2006). Avoiding green
marketing myopia: ways to improve consumer appeal for
environmentally preferable products. Environment: science and
policy for sustainable development, 48(5), 22—36.

Park, h., & blenkinsopp, j. (2009). Whistleblowing as planned behavior — a
survey of south korean police officers. Journal of business ethics,
85(4), 545-556.

Pertiwi, m. D., nurlenawati, n., & anggela, f. P. (2024). Pengaruh persepsi
harga dan promosi terhadap minat beli produk skincare di tiktok shop
(survei pada karyawan pt chang shin indonesia). Jurnal ekonomika
dan bisnis (jebs), 4(5), 886—895.

Putri, F. A., & Nurmahdi, A. (2026). The influence of green awareness, green
packaging, and green trust on green purchase intention toward The
Body Shop: A study on Generation Z in West Jakarta. International
Humanities and Applied Science Journal, 9(2), 180—191.

Pt monica hijau lestar. (2024). Annual report.

Purba, s., & simanjuntak, j. (2012). Metodologi penelitian: teknis penyusunan
karya ilmiah. Pt gramedia widiasarana indonesia (grasindo).

Qisthi, s., & dewi, 1. J. (2022). The influence of green marketing awareness,
perceived innovation, and perceived price on consumer’s perceived
value and purchase intention. Universitas gadjah mada.

Rahmayani, c. A., & aminah, a. (2021). Efektivitas pengendalian sampah
plastik untuk mendukung kelestarian lingkungan hidup di kota
semarang. Jurnal pembangunan hukum indonesia; volume 3, nomor
1, tahun 2021do - 10.14710/jphi.v3i1.18-33, 3(1), 18-31.

Ramadhani, w., & prawoto, p. (2023). Pengaruh persepsi harga dan kualitas
pelayanan terhadap loyalitas pelanggan melalui kepuasan pelanggan
di pintu dua coffee tmii. J-ceki : jurnal cendekia ilmiah, 3, 166—179.

Rivaldi, 1. (2024). Pengaruh green product knowledge, green trust, dan
perceived price terhadap green purchase intention konsumen roster
ramah lingkungan berdasarkan perspektif etika bisnis islam (studi



118

konsumen produk roster ramah lingkungan di kota bandar lampung).
Uin raden intan lampung.

Rohmatin agustina, s. P. M. P., ir. Aditiameri, m. S., dr. Asmita ahmad, s. T.
M. S., natan tebai s. Pt., m. P., ian imanuel fidhatami, s. S. M. S., dr.
Maimuna la habi., s. P. M. P., prof. Dr. Ir. Ni luh kartini, m. S., dr.
Irawati, s. S. M. S., raditya ahmad rifandi, s. K. M. L., & dr. Anggia
azizah, s. S. M. S. (2025). Konservasi sumber daya alam dan
lingkungan. Azzia karya bersama.

Roscoe, J. T. (1975). Fundamental research statistics for the behavioral
sciences (2nd ed.). Holt, Rinehart and Winston.

Sampahnasional.com. (2024). Indeks kinerja pengelolaan sampah.
Sampahnasional.kemenlh.go.id.

Santoso, 1., & fitriani, r. (2016). Green packaging, green product, green
advertising, persepsi, dan minat beli konsumen. Jurnal ilmu keluarga
dan konsumen, 9, 147-158.

Schiffman, 1. G., & wisenblit, j. L. (2019). Consumer behavior (global edi).
Pearson education limited.

Sganalytics.com. (2026, march 18). What is generation z: gen z meaning, age
range & what comes after gen z. Sg analytics.

Sim, y. L., & putuhena, f. J. (2015). Green building technology initiatives to
achieve construction quality and environmental sustainability in the
construction industry in malaysia. Management of environmental
quality: an international journal, 26(2), 233-249.

Slamet, f., & andrew. (2013). Pengaruh environmental behavior terhadap
green purchasing behavior pada anak muda generasi ¢ di jakarta.
Proceeding seminar nasional dan call for papers: ekonomi, bisnis, dan
akuntansi, 1(1).

Sugiyono. (2013). Metode penelitian kuantitatif kuliattif dan rnd (19th ed.).
Alfabeta.

Sugiyono. (2017). Statistika untuk penelitian. Alfabeta.

Sugiyono. (2018). Quantitative, qualitative, and r&d research methods.
Alfabeta.

Sugiyono. (2023). Metode penelitian kuantitatif kulalitatif dan rnd. In sutopo
(ed.), alfabeta (5th ed.). Alfabeta.



119

Supranto, j., & limakrisna, n. (2007). Perilaku konsumen dan strategi
pemasaran: untuk memenangkan persaingan bisnis. Mitra wacana
media.

Suprihartini, 1., herdiansyah, d., & fahrizal, m. (2023). The effects of green
product knowledge, perceived price and government policy on green
purchase intention in buying hybrid motor vehicles.

Suryadi, d. (2012). Pentingnya visi dan misi dalam mengelola suatu usaha.
Jurnal asy-syukriyyah, 9(1), 1735.

Suttharattanagul, s. L., & manotungvorapun, n. (2025). Driving sustainable
consumption: how social influence, brand image, and perceived
quality shape thai gen 2z’s purchase intentions. Frontiers in
sustainability, 6.

Thebodyshop.com. (2024). Nature inspired skincare, body & beauty products
| the body shop.

The-sustainability-disconnect-between consumers-and-retail-executives-
2022.pdf. (n.d.). Retrieved april 15, 2026.

Tiwari, s. R., nafees, 1., & krishnan, o. (2014). Simulation as a pedagogical
tool: measurement of impact on perceived effective learning. The
international journal of management education, 12(3), 260-270.

Top brand award. (2026). Komparasi brand index: the body shop. Topbrand-
award.com.

Trong nguyen, l., nguyen, t. H., ngoc nguyen, h., dai nguyen, ., thi thu
nguyen, d., & duy le, 1. (2023). Determinants of green consumer
behavior: a case study from vietnam. Cogent business & management,
10(1), 2197673.

Utami, a. P., addini, n. N. P., & hasibuan, a. (2023). Analisis dampak limbah
/ sampah rumah tangga terhadap pencemaran lingkungan hidup. Cross
border, 6(2), 1107-1112.

Utomo, y. Wiji, & prihatini, z. (2025). Timbunan sampah capai 140 ribu ton
per hari, pengelolaannya baru 15 persen.

Wang, h., ma, b., & bai, r. (2019). How does green product knowledge
effectively promote green purchase intention? Sustainability, 11(4),
1193.

Wijaya, a., wulandari, j., & nugraha, p. (2020). Kajian tentang keputusan
pembelian produk ramah lingkungan dalam perspektif theory of
planned behavior. Jurnal sosial humaniora, 11(2).



120

Wulandari, r., & miswanto. (2021). Faktor-faktor yang mempengaruhi
keputusan pembelian green product. Ekuitas: jurnal ekonomi dan
keuangan, (158), 224-242.

Xia, 1., monroe, k., cox, j., kent, b., monroe, k., & jones, j. (2004). The price
is unfair! A conceptual framework of price fairness perceptions.
Journal of marketing, 68, 1-15.

Zeithaml, v. A. (1988). Consumer perceptions of price, quality, and value: a
means-end model and synthesis of evidence. Journal of marketing,
52(3), 2-22.

Zhao, h., yao, x., liu, z., & yang, q. (2021). Impact of pricing and product
information on consumer buying behavior with customer satisfaction
in a mediating role. Frontiers in psychology, 12, 720151.



	DAFTAR PUSTAKA

