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ABSTRAK 

 

Penelitian penciptaan karya ini bertujuan untuk meningkatkan brand awareness publik 

terhadap UMKM Laksmi Art Batik di Kampung Batik Rejomulyo, Kota Semarang, yang 

sebelumnya masih rendah terkait pemahaman identitas merek, proses batik autentik tulis 

dan cap, serta motif khas Asem Arang akibat pengelolaan media sosial yang belum optimal. 

Metode pelaksanaan karya menggunakan pendekatan Digital Public Relations terapan 

melalui model SOME (Share, Optimize, Manage, Engage) yang mencakup tahapan pra 

produksi, produksi, dan pasca produksi berupa pembuatan 10 konten Instagram Reels pada 

akun @laksmi_art_batik. Pengumpulan data dilakukan melalui observasi, wawancara 

mendalam, audit media sosial, serta survei pra dan pasca publikasi terhadap 82 responden. 

Hasil evaluasi Instagram Insight menunjukkan peningkatan jangkauan akun dari 73 

menjadi 4.764 akun, total 30.299 tayangan, serta penambahan 96 pengikut baru. Selain itu, 

seluruh target Key Performance Indicator (KPI) survei pasca publikasi berhasil terlampaui, 

meliputi peningkatan pengenalan UMKM penyedia edukasi membatik menjadi 85,4% 

(baseline 23,3%), pemahaman aktivitas utama menjadi 85,4% (baseline 23,0%), 

pemahaman produk autentik tulis dan cap menjadi 73,2% (baseline 3,7%), serta pengenalan 

motif khas Asem Arang menjadi 78,0% (baseline 8,7%). Dapat disimpulkan bahwa 

produksi konten Instagram Reels yang terencana dan konsisten terbukti efektif 

meningkatkan brand awareness publik terhadap Laksmi Art Batik. Pengelola akun 

disarankan untuk menjaga keberlanjutan publikasi dan mendiversifikasi format konten 

menggunakan template feeds infografis. 

Kata kunci: Instagram Reels, Brand Awareness, Media Sosial, Batik Semarangan. 
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ABSTRACT 

 

This creative project aims to enhance public brand awareness for Laksmi Art Batik, an 

MSME located in Kampung Batik Rejomulyo, Semarang, which previously faced low 

comprehension regarding its brand identity, authentic written and stamped batik 

processes, and signature Asem Arang motif due to suboptimal social media management. 

The methodology employs an applied Digital Public Relations approach utilizing the 

SOME framework (Share, Optimize, Manage, Engage) across pre-production, production, 

and post-production phases to produce ten Instagram Reels on the @laksmi_art_batik 

account. Data collection was conducted through observation, in depth interviews, social 

media audits, and pre- and post-publication surveys involving 82 respondents. Evaluation 

results from Instagram Insights revealed an account reach expansion from 73 to 4,764 

accounts, 30,299 total views, and an increase of 96 new followers. Furthermore, all Key 

Performance Indicator (KPI) targets from the post-publication survey were exceeded: 

recognition as an educational batik MSME rose to 85.4% (baseline 23.3%), 

comprehension of core business activities reached 85.4% (baseline 23.0%), awareness of 

authentic written and stamped products increased to 73.2% (baseline 3.7%), and 

identification of the signature Asem Arang motif escalated to 78.0% (baseline 8.7%). In 

conclusion, structured and consistent Instagram Reels production effectively enhances 

public brand awareness for Laksmi Art Batik. Account managers are advised to maintain 

publication consistency and diversify content formats using infographic feed templates. 

Keywords: Instagram Reels, Brand Awareness, Social Media, Batik Semarangan. 
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