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ABSTRAK 
 

Program Piwulang Membaca di Rumah Sastra Evi Idawati merupakan program pelatihan 

membaca puisi yang belum memiliki brand identity yang mampu merepresentasikan 

karakter, nilai, dan keunikan program secara konsisten. Informasi mengenai program masih 

disampaikan melalui media komunikasi Rumah Sastra Evi Idawati sehingga tingkat 

pengenalan masyarakat terhadap Program Piwulang Membaca masih rendah. Tugas akhir 

ini bertujuan menghasilkan rancangan brand identity Program Piwulang Membaca yang 

diwujudkan melalui pengembangan logo, booklet, dan brand guidelines media sosial 

sebagai media pendukung identitas visual. Metode yang digunakan adalah metode 

penciptaan yang terdiri atas tahap praproduksi, produksi, dan pascaproduksi. Tahap 

praproduksi meliputi observasi, wawancara, studi pustaka, dan pengembangan konsep. 

Tahap produksi mencakup proses perancangan identitas visual beserta media pendukung, 

sedangkan tahap pascaproduksi dilakukan melalui validasi bersama klien dan evaluasi 

menggunakan kuesioner kepada 102 responden di Daerah Istimewa Yogyakarta. Hasil 

perancangan menunjukkan bahwa brand identity yang dihasilkan mampu 

merepresentasikan karakter dan nilai Program Piwulang Membaca secara konsisten. Hasil 

evaluasi juga menunjukkan bahwa indikator keberhasilan yang telah ditetapkan tercapai, 

ditandai dengan mayoritas responden menyatakan logo mudah dikenali dan diingat, serta 

booklet membantu mereka mengenal dan memahami Program Piwulang Membaca. 

Dengan demikian, perancangan brand identity ini dapat mendukung upaya Rumah Sastra 

Evi Idawati dalam membangun brand awareness Program Piwulang Membaca di 

masyarakat. 

Kata Kunci: brand identity, brand awareness, Piwulang Membaca, Rumah 

Sastra Evi Idawati, logo. 
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ABSTRACT 
 

Piwulang Membaca is a poetry reading program under Rumah Sastra Evi Idawati that has 

not yet established a brand identity capable of consistently representing its character, 

values, and uniqueness. Information about the program has only been communicated 

through Rumah Sastra Evi Idawati’s communication channels, resulting in low public 

awareness of the program. This final project aimed to develop a brand identity for 

Piwulang Membaca through the creation of a logo, a booklet, and brand guidelines as 

supporting visual identity media. This project employed a creative production method 

consisting of three stages: pre-production, production, and post-production. The pre-

production stage included observation, interviews, literature review, and concept 

formulation. The production stage involved designing the visual identity and its supporting 

media, while the post-production stage consisted of client validation and evaluation 

through a questionnaire administered to 102 respondents in the Special Region of 

Yogyakarta. The results indicate that the developed brand identity successfully represents 

the character and values of Piwulang Membaca in a consistent manner. The evaluation 

also demonstrates that the predetermined success indicators were achieved, as the majority 

of respondents agreed that the logo was recognizable and memorable, while the booklet 

effectively helped them understand and become familiar with the program. Therefore, the 

developed brand identity is expected to support Rumah Sastra Evi Idawati in strengthening 

public brand awareness of the Piwulang Membaca Program. 

Keywords: brand identity, brand awareness, Piwulang Membaca, Rumah Sastra Evi 

Idawati, logo. 
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