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ABSTRAK 

 

UMKM BJ Homemade merupakan usaha yang memproduksi kacamata handmade 

berbahan limbah kayu. Berdasarkan hasil observasi dan survei pra-project, ditemukan 

bahwa media informasi digital yang dimiliki belum mampu menyajikan informasi produk 

secara lengkap sehingga berdampak pada rendahnya brand awareness masyarakat terhadap 

BJ Homemade. Hasil pra-project menunjukkan bahwa sebanyak 75,6% responden belum 

mengenal BJ Homemade dan 41,5% responden belum dapat mengingat BJ Homemade 

ketika mendengar kategori produk kacamata kayu. Oleh karena itu, tugas akhir ini 

bertujuan meningkatkan brand awareness BJ Homemade melalui pengembangan katalog 

digital berbasis landing page yang didukung konten Instagram sebagai traffic driver. 

Metode yang digunakan meliputi tahap pra-produksi, produksi, dan pasca-produksi. Tahap 

pra-produksi meliputi observasi, wawancara, survei pra-project, penyusunan creative work 

plan, perancangan wireframe, identitas visual, serta perencanaan konten Instagram. Tahap 

produksi meliputi pengembangan landing page, pembuatan enam konten feed dan satu 

video reels, serta integrasi Instagram dengan landing page. Tahap pasca-produksi meliputi 

pengujian media, penyusunan guideline book, dan penyebaran survei pasca-project. Hasil 

pengembangan menunjukkan bahwa landing page berhasil dipublikasikan pada domain 

bjhomemade.my.id dan berfungsi sebagai katalog digital yang menyajikan informasi 

produk secara terstruktur. Hasil survei pasca-project terhadap 30 responden menunjukkan 

bahwa 96,7% responden mampu mengenali BJ Homemade sebagai UMKM yang 

memproduksi kacamata handmade berbahan kayu setelah melihat landing page dan konten 

Instagram, serta 96,6% responden menyatakan mampu mengingat kembali BJ Homemade 

sebagai merek kacamata kayu handmade. Data implementasi menunjukkan bahwa konten 

Instagram memperoleh 1.846 views, menjangkau 526 akun, menghasilkan 218 interaksi, 

serta 23 klik tautan menuju landing page. Selain itu, konten reels memperoleh 658 views 

dengan 79,5% penonton berasal dari non-followers. Hasil tersebut menunjukkan bahwa 

konten Instagram mampu menjangkau audiens baru sekaligus mengarahkan mereka 

menuju landing page, sehingga mendukung peningkatan brand awareness BJ Homemade. 

Kata kunci : Katalog Digital, Landing Page, Instagram, Brand Awareness, UMKM. 
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ABSTRACT 

 

BJ Homemade is a micro, small, and medium enterprise (MSME) that produces handmade 

wooden eyeglasses made from recycled wood waste. Based on observations and the pre-

project survey, the existing digital media had not provided comprehensive product 

information, resulting in low brand awareness among the public. The pre-project survey 

revealed that 75.6% of respondents were unfamiliar with BJ Homemade, while 41.5% of 

respondents were unable to recall BJ Homemade when thinking about wooden eyeglasses. 

Therefore, this final project aimed to increase BJ Homemade's brand awareness through 

the development of a landing page-based digital product catalog supported by Instagram 

content. The project implementation consisted of three stages: pre-production, production, 

and post-production. The pre-production stage included observation, interviews, a pre-

project survey, preparation of the Creative Work Plan (CWP), wireframe design, visual 

identity development, and Instagram content planning. The production stage involved 

developing the landing page, creating six Instagram feed posts and one Instagram Reels 

video, and integrating Instagram with the landing page. The post-production stage 

included media testing, guideline book preparation, and the distribution of a post-project 

survey. The results showed that the landing page was successfully published on the 

bjhomemade.my.id domain and functioned effectively as a digital product catalog 

presenting structured product information. The post-project survey, involving 30 

respondents, indicated that 96.7% of respondents were able to recognize BJ Homemade as 

an MSME producing handmade wooden eyeglasses after viewing the landing page and 

Instagram content, while 96.6% of respondents were able to recall BJ Homemade as a 

handmade wooden eyeglasses brand. Implementation data showed that the Instagram 

content generated 1,846 views, reached 526 accounts, produced 218 interactions, and 

resulted in 23 external link clicks directing users to the landing page. In addition, the 

Instagram Reels content received 658 views, with 79.5% of the viewers coming from non-

followers. These findings indicate that the Instagram content was able to reach new 

audiences while directing them to the landing page, thereby supporting the improvement of 

BJ Homemade's brand awareness. 

Keywords : Digital Catalog, Landing Page, Instagram, Brand Awareness, MSMEs.  

 

  



 

xii 
 

DAFTAR ISI 

Halaman 

HALAMAN PERNYATAAN ORISINALITAS .................................................. ii 

HALAMAN PERSETUJUAN ............................................................................ iii 

HALAMAN PENGESAHAN .............................................................................. iv 

MOTO DAN PERSEMBAHAN .......................................................................... v 

UCAPAN TERIMA KASIH ................................................................................ vi 

KATA PENGANTAR ......................................................................................... viii 

ABSTRAK ............................................................................................................. x 

ABSTRACT ........................................................................................................... xi 

DAFTAR ISI ........................................................................................................ xii 

DAFTAR TABEL ................................................................................................ xv 

DAFTAR GAMBAR .......................................................................................... xvi 

DAFTAR LAMPIRAN ...................................................................................... xix 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang ..................................................................................... 1 

1.2 Rumusan Masalah ............................................................................... 11 

1.3 Tujuan ................................................................................................. 12 

1.4 Manfaat............................................................................................... 12 

1.5 Luaran................................................................................................. 13 

BAB II TINJAUAN PUSTAKA ......................................................................... 14 

2.1 Kajian Karya Terdahulu ..................................................................... 14 

2.2 Landasan Teori ................................................................................... 16 

2.2.1 Public Relations ..................................................................... 17 

2.2.2 Brand Awareness .................................................................... 18 

2.2.3 Konten Instagram ................................................................... 19 

2.2.4 Landing Page ......................................................................... 20 

2.2.5 Katalog Digital ....................................................................... 22 

2.2.6 Desain Grafis .......................................................................... 24 

BAB III METODE PENGKARYAAN .............................................................. 26 

3.1 Klien ................................................................................................... 26 



 

xiii 
 

3.2 Profil Klien ......................................................................................... 26 

3.3 Target Pasar ........................................................................................ 27 

3.4 Rencana Karya ................................................................................... 29 

3.4.1 Rencana Isi Katalog Digital ................................................... 29 

3.4.2 Warna ...................................................................................... 34 

3.4.3 Huruf ...................................................................................... 35 

3.5 Tahapan Penciptaan Karya ................................................................. 36 

3.5.1 Pre-production ........................................................................ 37 

3.5.2 Production .............................................................................. 45 

3.5.3 Post-production ...................................................................... 46 

3.6 Publikasi ............................................................................................. 48 

3.7 Key Performance Indicator ................................................................ 49 

3.8 Sustainability / Keberlanjutan Karya ................................................. 50 

3.9 Timeline Pelaksanaan ......................................................................... 50 

3.10 Rencana Anggaran Biaya ................................................................... 51 

BAB IV HASIL DAN PEMBAHASAN ............................................................. 52 

4.1 Gambaran Umum Permasalahan ........................................................ 52 

4.2 Proses Penciptaan Karya .................................................................... 53 

4.2.1 Tahap Pra-Produksi ................................................................ 53 

4.2.2 Tahap Produksi ....................................................................... 60 

4.2.3 Tahap Pascaproduksi .............................................................. 79 

4.3 Evaluasi Karya ................................................................................... 88 

4.3.1 Evaluasi Brand Awareness ..................................................... 88 

4.3.2 Evaluasi Produksi Media ........................................................ 96 

4.3.3 Evaluasi Produksi Konten .................................................... 100 

4.3.4 Evaluasi Ketercapaian KPI ................................................... 107 

4.4 Keberlanjutan Karya ........................................................................ 108 

4.5 Hambatan dan Solusi ......................................................................... 110 

BAB V KESIMPULAN DAN SARAN ............................................................. 112 

5.1 Kesimpulan........................................................................................ 112 

5.2 Saran .................................................................................................. 113 



 

xiv 
 

DAFTAR PUSTAKA.......................................................................................... 114 

LAMPIRAN ........................................................................................................ 116 

 

 

  



 

xv 
 

DAFTAR TABEL 

Halaman 

Tabel 1. 1  Analisis SWOT .................................................................................... 8 

Tabel 3. 1  Creative Work Plan (CWP) Katalog Digital ...................................... 29 

Tabel 3. 2  Standard Sequence Guide Konten Instagram .................................... 41 

Tabel 3. 3  Storyboard Konten Reels .................................................................... 42 

Tabel 3. 4  Key Performance Indicator ................................................................ 49 

Tabel 3. 5  Timeline Rencana ............................................................................... 50 

Tabel 3. 6  Rencana Anggaran Biaya ................................................................... 51 

Tabel 4. 1  Perbandingan Antara Foto Sebelum dan Sesudah Proses Editing ..... 64 

Tabel 4. 2  Hasil Implementasi Standard Sequence Guide (SSG) ....................... 73 

Tabel 4. 3  Ringkasan Jawaban Responden pada Pertanyaan Terbuka Mengenai 

Informasi yang Diingat tentang BJ Homemade ................................. 95 

Tabel 4. 4  Ringkasan Key Performance Indicator ............................................ 107 

 

 

 

  



 

xvi 
 

DAFTAR GAMBAR 

Halaman 

Gambar 1. 1  Instagram BJ Homemade ................................................................ 4 

Gambar 1. 2  Hasil Survey Pra-Project Tingkat Penggunaan Kacamata ............... 5 

Gambar 1. 3  Hasil Survey Pra-Project Sumber Informasi Responden Dalam 

Mencari Produk ............................................................................... 6 

Gambar 1. 4  Hasil Survey Pra-Project Tingkat Pengetahuan Responden terhadap 

BJ Homemade pada 2026 ................................................................ 7 

Gambar 3. 1  Logo BJ Homemade ...................................................................... 26 

Gambar 3. 2  Colour Palette (Colour Picker) ...................................................... 34 

Gambar 3. 3  Informasi Penggunaan Warna (Image Colour Picker) .................. 35 

Gambar 3. 4  Informasi Penggunaan Font (fonts.google.com) ........................... 36 

Gambar 3. 5  Diagram Alur Penciptaan Karya .................................................... 37 

Gambar 3. 6  Wireframe Landing Page ............................................................... 44 

Gambar 4. 1  Pengambilan Foto Produk ............................................................. 61 

Gambar 4. 2  Editing Foto ................................................................................... 62 

Gambar 4. 3  Alat Bantu Artificial Intelligence (AI) .......................................... 63 

Gambar 4. 4  Penyusunan Naskah Landing Page ............................................... 65 

Gambar 4. 5  Desain Mockup Landing Page ...................................................... 67 

Gambar 4. 6  Proses Implementasi Struktur Landing Page ................................ 68 

Gambar 4. 7  Preview Hasil Implementasi Landing Page .................................. 68 

Gambar 4. 8  Integrasi Model Produk 3D ........................................................... 69 

Gambar 4. 9  Tampilan Hero Section .................................................................. 69 

Gambar 4. 10  Tampilan Tentang BJ Homemade .................................................. 70 

Gambar 4. 11  Tampilan Katalog Produk .............................................................. 71 

Gambar 4. 12  Tampilan Call-to-Action ................................................................ 72 

Gambar 4. 13  Produksi Konten Instagram ........................................................... 73 

Gambar 4. 14  Proses Editing Konten Reels ......................................................... 77 

Gambar 4. 15  Integrasi Link Landing Page Pada Bio Instagram ........................ 78 

Gambar 4. 16  Strategi Call-to-Action Pada Konten Instagram ............................ 78 

Gambar 4. 17  Diagram Alur Integrasi Landing Page dan Instagram .................. 79 



 

xvii 
 

Gambar 4. 18  Uji Coba Tampilan Desktop .......................................................... 81 

Gambar 4. 19  Uji Coba Tampilan Mobile ............................................................ 82 

Gambar 4. 20  Uji Coba Fungsi Navigasi ............................................................. 83 

Gambar 4. 21  Uji Coba Tombol CTA................................................................... 84 

Gambar 4. 22  Uji Coba Tombol WhatsApp .......................................................... 85 

Gambar 4. 23  Publikasi Konten Pada Akun Instagram........................................ 86 

Gambar 4. 24  Publikasi Landing Page ................................................................. 87 

Gambar 4. 25  Hasil Tingkat Brand Recognition Terhadap BJ Homemade .......... 89 

Gambar 4. 26  Hasil Survei Pasca-Project Pengenalan Identitas Visual BJ 

Homemade ..................................................................................... 90 

Gambar 4. 27  Hasil Evaluasi Landing Page ........................................................ 91 

Gambar 4. 28  Hasil Evaluasi Konten Instagram .................................................. 91 

Gambar 4. 29  Hasil Peningkatan Brand Recall BJ Homemade ........................... 93 

Gambar 4. 30  Hasil Survei Pasca-Project Merek yang Diingat oleh Responden 94 

Gambar 4. 31  Hasil Survei Terbuka Ingatan Merek Responden .......................... 94 

Gambar 4. 32  Tampilan Landing Page yang Sudah Online ................................. 96 

Gambar 4. 33  Tampilan Fungsi Navigasi Bar dan CTA ....................................... 97 

Gambar 4. 34  Hasil Grafik Navigasi dan CTA Berfungsi dengan Baik ............... 98 

Gambar 4. 35  Hasil Grafik Landing Page Mudah Digunakan ............................. 99 

Gambar 4. 36  Data Analitik Landing Page (Visitor dan Klik) ........................... 100 

Gambar 4. 37  Screenshot Tampilan Feed Instagram ......................................... 101 

Gambar 4. 38  Hasil Reach dan Views Instagram BJ Homemade 

(www.instagram.com/bj.homamede) ........................................... 102 

Gambar 4. 39  Hasil Interaksi Audiens Instagram BJ Homemade 

(www.instagram.com/bj.homamede) ........................................... 103 

Gambar 4. 40  Hasil Profile Activity Instagram BJ Homemade 

(www.instagram.com/bj.homamede) ........................................... 104 

Gambar 4. 41  Hasil Insight Video Reels BJ Homemade 

(www.instagram.com/bj.homamede) ........................................... 105 

Gambar 4. 42  Hasil Survei Pasca-Project Peran Konten Instagram dalam 

Mengarahkan Audiens ke Landing Page ..................................... 106 



 

xviii 
 

Gambar 4. 43  Guideline Book Pengelolaan Landing Page dan Instagram BJ 

Homemade ................................................................................... 109 

 

  



 

xix 
 

DAFTAR LAMPIRAN 

Halaman 

Lampiran 1. Surat Permohonan Izin Pengambilan Data ...................................... 116 

Lampiran 2. Dokumentasi wawancara penulis dengan pemilik BJ Homemade .. 117 

Lampiran 3. Surat Bebas Plagiasi ........................................................................ 118 

Lampiran 4. Hasil Turnitin ................................................................................... 119 

 

 


