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ABSTRAK

UMKM BJ Homemade merupakan usaha yang memproduksi kacamata handmade
berbahan limbah kayu. Berdasarkan hasil observasi dan survei pra-project, ditemukan
bahwa media informasi digital yang dimiliki belum mampu menyajikan informasi produk
secara lengkap sehingga berdampak pada rendahnya brand awareness masyarakat terhadap
BJ Homemade. Hasil pra-project menunjukkan bahwa sebanyak 75,6% responden belum
mengenal BJ Homemade dan 41,5% responden belum dapat mengingat BJ Homemade
ketika mendengar kategori produk kacamata kayu. Oleh karena itu, tugas akhir ini
bertujuan meningkatkan brand awareness B] Homemade melalui pengembangan katalog
digital berbasis landing page yang didukung konten Instagram sebagai traffic driver.
Metode yang digunakan meliputi tahap pra-produksi, produksi, dan pasca-produksi. Tahap
pra-produksi meliputi observasi, wawancara, survei pra-project, penyusunan creative work
plan, perancangan wireframe, identitas visual, serta perencanaan konten Instagram. Tahap
produksi meliputi pengembangan landing page, pembuatan enam konten feed dan satu
video reels, serta integrasi /nstagram dengan landing page. Tahap pasca-produksi meliputi
pengujian media, penyusunan guideline book, dan penyebaran survei pasca-project. Hasil
pengembangan menunjukkan bahwa landing page berhasil dipublikasikan pada domain
bjhomemade.my.id dan berfungsi sebagai katalog digital yang menyajikan informasi
produk secara terstruktur. Hasil survei pasca-project terhadap 30 responden menunjukkan
bahwa 96,7% responden mampu mengenali BJ Homemade sebagai UMKM yang
memproduksi kacamata handmade berbahan kayu setelah melihat landing page dan konten
Instagram, serta 96,6% responden menyatakan mampu mengingat kembali BJ Homemade
sebagai merek kacamata kayu handmade. Data implementasi menunjukkan bahwa konten
Instagram memperoleh 1.846 views, menjangkau 526 akun, menghasilkan 218 interaksi,
serta 23 klik tautan menuju /anding page. Selain itu, konten reels memperoleh 658 views
dengan 79,5% penonton berasal dari non-followers. Hasil tersebut menunjukkan bahwa
konten [Instagram mampu menjangkau audiens baru sekaligus mengarahkan mereka
menuju landing page, sehingga mendukung peningkatan brand awareness Bl Homemade.

Kata kunci : Katalog Digital, Landing Page, Instagram, Brand Awareness, UMKM.



ABSTRACT

BJ Homemade is a micro, small, and medium enterprise (MSME) that produces handmade
wooden eyeglasses made from recycled wood waste. Based on observations and the pre-
project survey, the existing digital media had not provided comprehensive product
information, resulting in low brand awareness among the public. The pre-project survey
revealed that 75.6% of respondents were unfamiliar with BJ Homemade, while 41.5% of
respondents were unable to recall BJ Homemade when thinking about wooden eyeglasses.
Therefore, this final project aimed to increase BJ Homemade's brand awareness through
the development of a landing page-based digital product catalog supported by Instagram
content. The project implementation consisted of three stages. pre-production, production,
and post-production. The pre-production stage included observation, interviews, a pre-
project survey, preparation of the Creative Work Plan (CWP), wireframe design, visual
identity development, and Instagram content planning. The production stage involved
developing the landing page, creating six Instagram feed posts and one Instagram Reels
video, and integrating Instagram with the landing page. The post-production stage
included media testing, guideline book preparation, and the distribution of a post-project
survey. The results showed that the landing page was successfully published on the
bjhomemade.my.id domain and functioned effectively as a digital product catalog
presenting structured product information. The post-project survey, involving 30
respondents, indicated that 96.7% of respondents were able to recognize BJ Homemade as
an MSME producing handmade wooden eyeglasses after viewing the landing page and
Instagram content, while 96.6% of respondents were able to recall BJ Homemade as a
handmade wooden eyeglasses brand. Implementation data showed that the Instagram
content generated 1,846 views, reached 526 accounts, produced 218 interactions, and
resulted in 23 external link clicks directing users to the landing page. In addition, the
Instagram Reels content received 658 views, with 79.5% of the viewers coming from non-
followers. These findings indicate that the Instagram content was able to reach new
audiences while directing them to the landing page, thereby supporting the improvement of
BJ Homemade's brand awareness.

Keywords : Digital Catalog, Landing Page, Instagram, Brand Awareness, MSMEs.
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