Daftar Pustaka

Annisa, R. (2022). Indonesian Digital Feminist Activism Bridging Global-Local Feminism
Discourse: Textual Network Analysis of Jakarta Feminist. Jurnal Sosioteknologi, 21(2),
125-133.

Baharudin, E., & Ernawati. (2024). Media massa dan aktivitas perjuangan gender.
Komunikologi, 21(1), 7-13.

Barnes, R. H. (1996). Sea Hunters of Indonesia: Fishers and Weavers of Lamalera. (Original
work published Clarendon Press)

Barohman, M., & Muhsin, 1. (2025). STATE IBUISM DAN MODERNISASI PATRIARKI:
ANALISIS SEJARAH RELASI GENDER PADA MASA ORDE BARU INDONESIA.
32(02).

Barthes, R. (1991). Mythologies. The NoonDay Press.

Barthes, R. (2002). S/Z. Blackwell Publishing.

Berger, P. L., & Luckmann, T. (1991). The Social Construction of Reality. Penguin Books.

Brunig, L., Kahrass, H., & Salloch, S. (2024). The concept of intersectionality in bioethics: A
systematic review. BMC Medical Ethics, 1-20.
https://doi.org/https://doi.org/10.1186/s12910-024-01057-5

Butler, J. (1990). Gender Trouble: Feminism and the Subversion of Identity. Routledge.

Connell, R. (2010). Gender: In world perspective (2. ed., reprinted). Polity Press.

Connell, R. (2014). Gender And Power. Polity Press.

Correll, S. J., Benard, S., & Paik, I. (2007). Getting a Job: Is There a Motherhood Penalty?
American Journal of Sociology, 112(5), 1297-1339. https://doi.org/10.1086/511799

Crenshaw, K. (1991). Mapping the Margins: Intersectionality, Identity Politics, and Violence
Against Women of Color. Stanford Law Review, 43(06), 1241-1299.

https://doi.org/https://doi.org/10.2307/1229039

89



Creswell, J. W., & Poth, C. N. (2017). Qualitative Inquiry and Research Design: Choosing
Among Five Approaches. SAGE Publications.

Denzin, N. K. (2009). Handbook of Qualitative Research. SAGE Publications.

Dominick, J. R. (2013). The Dynamics of Mass Communication: Media in the Digital Age (12th
ed.). McGraw-Hill.

Gill, R. (2021). Gender and the Media (3rd ed.). Polity Press.

Girsang, L. R., & Hasugian, T. (2025). Examining Digital Activism Through Sentiments for
Feminism Issues on Instagram (Case Study @perempuanberkisah). Communicatus,
Jurnal Ilmu Komunikasi, 9(1). https://doi.org/10.15575/cjik.v9i1.%2045041

Hall, S. (1980). Encoding/Decoding. In Culture Media Language. Hutchinson.

Hanif, M. R, Lestari, P. D., & Yuniati, S. (2024). Resistensi Pemberitaan Komunitas Konde
Media Perempuan Indonesia tentang Isu-lIsu Gender di Media Sosial. Lentera, Journal
of Gender and Children Studies, 4(2), 254-264.

Hartmann, H. (1979). The Unhappy Marriage of Marxism and Feminism: Towards a more
Progressive Union. Capital & Class, 3(2), 1-33.
https://doi.org/https://doi.org/10.1177/030981687900800102

Hochschild, A., & Machung, A. (1989). The Second Shift: Working Parents and the Revolution
at Home. Viking Penguin.

Hooks, B. (2020). Feminism Is For Everybody: Passionate Politics. Routledge.

Indonesia’s Gender Inequality Index (GII) has consistently declined to 0.421, shows an
improvement in  gender equality. (2025). Badan Pusat  Statistik.
https://www.bps.go.id/en/pressrelease/2025/05/05/2430/-indonesia-s-gender-
inequality-index--gii--has-consistently-declined-to-0-421--shows-an-improvement-in-

gender-equality-.html

90



Jenkins, H. (2006). Convergence Culture: Where Old and New Media Collide. New York
University Press.

Kamil, R., Elmustian, & Sinaga. (2026). PENYAMPAIAN PESAN MELALUI KONOTASI
POSITIF DALAM TRADISI LISAN BASIACUONG MASYARAKAT KAMPAR. 6(02).

KBBI. (2016). Ibu, Laut, Penghormatan, Perempuan. In Kamus Besar Bahasa Indonesia.
Badan Pengembangan dan Pembinaan Bahasa.
https://kbbi.kemendikdasmen.go.id/entri/ibu

Lelaona, A. Y. (2011). Tradisi “Tena Ladja” Masyarakat Penangkap lkan Paus di Lamalera,
Flores Timur. 6(1).

Littlejohn, S. W., Foss, K. A., & Oetzel, J. G. (2017). Theories of Human Communication (11th
ed.). Waveland Press, Inc.

Livingstone, S. (2015). Audience Research at the Crossroads: The “Implied Audience” and
Beyond. European Journal of Communication, 30(3).

Lustyantie, N. (2012). PENDEKATAN SEMIOTIK MODEL ROLAND BARTHES DALAM
KARYA SASTRA PRANCIS.

Mahmudah, S. M., & Muthia, R. (2020). Pengelolaan Konten Media Sosial Korporat Pada
Instagram Sebuah Pusat Perbelanjaan. Jurnal Komunikasi Nusantara, 02(01), 1-9.
https://doi.org/https://doi.org/10.33366/jkn.v2i1.39

McQuail, D. (2010). McQuail’s Mass Communication Theory. SAGE Publications.

Menon, N. (2012). Seeing Like A Feminist. Penguin Books.

Mirnawati, M. (2019). ANALISIS SEMIOTIKA DALAM TEKS AL-BARZANJI. ‘4 Jamiy :
Jurnal Bahasa dan Sastra Arab, 8(1), 31. https://doi.org/10.31314/ajamiy.8.1.31-

52.2019

91



Moser, C. O. N. (1989). Gender planning in the third world: Meeting practical and strategic
gender needs. World Development, 17(11), 1799-1825.
https://doi.org/https://doi.org/10.1016/0305-750X(89)90201-5

Novelia, K. D., Indriani, M. S., & Tatntri, A. A. S. (2024). STRUKTUR DAN KEBAHASAAN
TEKS OPINI PADA MEDIA MASSA ONLINE BALIPOST.COM SERTA
RELEVANSINYA TERHADAP PEMBELAJARAN MENULIS TEKS EDITORIAL
DALAM BAHASA INDONESIA (Pt. 446-458). 4(3).

Nurmadewi, D. (2025). Membangun komunikasi berbasis kesetaraan gender melalui media
online. Lentera, Journal of Gender and Children Studies, 5(1), 361-372.

Pudjiastuti, S. R., Hidayat, H., & Fadli, M. (2021). Budaya Paternalistik Dalam Kepemimpinan
di Kasepuhan Sinar Resmi. Jurnal Citizenship Virtues, 1(2), 137-150.
https://doi.org/10.37640/jcv.v1i2.996

Rosaldo, M. Z., Lamphere, L., & Bamberger, J. (1974). Woman, Culture and Society. Stanford
University Press.

Rossiter, M. W. (1993). The Matthew Matilda Effect in Science. Social Studies of Science,
23(2), 325-341.

Salsabilla, N., & Diera, G. A. (2022). Advokasi Media Sosial Yayasan Jurnal Perempuan:
Upaya Penyebaran Wacana Feminis di Era Digital. Jurnal Perempuan, 27(22), 129-
142.

Setyorini, R. (2017). Diskriminasi Gender Dalam Novel Entrok Karya Madasari: Kajian
Feminisme. 04(03), 291-297.

Solnit, R. (2020). Men Explain Things to Me. Haymarket Books.

Sugiyono. (2013). Metode Penelitian Kuantitatif, dan Kualitatif, R & D. ALFABETA.

Suryakusuma, J. 1. (2011). Ibuisme Negara: Konstruksi Sosial Keperempuan Orde Baru.

Komunitas Bambu.

92



Triswanti, R., Sunarto, & Hasfi, N. (2023). Memahami Sosialisasi Kesetaraan Gender Melalui
Media Sosial Instagram Girl Up Diponegoro. Universitas Diponegoro.

UN Women. (2020). Handbook on Gender Mainstreaming for Gender Equality Result. UN
Women.

Van Zoonen, L. (1996). Feminist Perspectives on the Media. In Mass Media and Society (2nd
ed., pp. 31-52). Arnold.

Walby, S. (1990). Theorizing Patriarchy. Basil Blackwell LTD.

Wibowo, B. A. (2022). Feminisme Indonesia. Karmawibangga, Historical Studies Journa,
04(02), 125-136.

Wibowo, G. A., Chairuddin, Rahman, A., & Riyadi. (2022). Kesetaraan Gender: Sebuah
Tinjauan Teori Feminisme. SEUNEUBOK LADA, Jurnal llmu-llmu Sejarah, Sosial,
Budaya Dan Kependidikan, 9(2), 121-127.

Wulandari, S. A., & Kusuma, F. D. (2023). Analisis Penerapan Sistem Hukum Waris
Patrilineal dalam Masyarakat Adat Bali. 3(2).

Yonatan, A. Z. (2025, June 19). Indonesia Jadi Negara Pengguna Instagram Tertinggi Ke-4 di
Dunia. GoodStats. https://goodstats.id/article/indonesia-jadi-negara-pengguna-
instagram-tertinggi-ke-4-di-dunia-ImY9h

Yulinda, D., & Putri, S. R. (2023). Stereotip Ibu Rumah Tangga sebagai Perempuan
Pengangguran (Studi Kasus Dinas Kependudukan dan Catatan Sipil Kabupaten
Lombok Utara). Al-Manhaj: Journal of Indonesian Islamic Family Law, 5(1), 83-98.
https://doi.org/10.19105/al-manhaj.v5i1.7920

Zelda, G. (2025, March 6). Media Sosial dengan Pengguna Terbanyak 2024. GoodStats.
https://data.goodstats.id/statistic/media-sosial-dengan-pengguna-terbanyak-2024-

pKIYg

93



	27f0353a85821d6be1a1fd8156aac9e21049435947c2f4d29c0497ec54ca825e.pdf
	Daftar Pustaka


