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ABSTRAK

Usaha Mikro, Kecil, dan Menengah (UMKM) di era digital dituntut untuk mampu
memanfaatkan media sosial sebagai sarana membangun kesadaran merek (brand
awareness). Floristry, sebuah UMKM yang bergerak di bidang buket foil balloon
di Kota Semarang, menghadapi permasalahan rendahnya brand awareness di
kalangan konsumen, yang ditunjukkan oleh terbatasnya jangkauan akun Instagram
@flOristry_ dengan hanya 40 followers dan 3 akun yang terjangkau sebelum
implementasi. Tugas akhir ini bertujuan untuk merancang dan menerapkan
produksi konten Instagram Reels sebagai strategi komunikasi digital dalam
membangun brand awareness UMKM Floristry. Metode pelaksanaan mengacu
pada pendekatan Strategic Planning for Public Relations yang meliputi tahap pra
produksi, produksi, dan pasca produksi. Karya yang dihasilkan berupa 10 konten
Instagram Reels berdurasi 60 detik, yang dikemas dalam tiga content pillar, yaitu
konten edukasi, konten highlight product, dan konten customer testimony. Hasil
implementasi menunjukkan bahwa strategi ini berhasil melampaui target KPI yang
ditetapkan, dengan capaian tertinggi pada konten edukasi yang meraih 2.457
tayangan. Temuan ini menunjukkan bahwa produksi konten Instagram Reels yang
terencana dan konsisten efektif meningkatkan kesadaran merek, sehingga audiens
yang sebelumnya belum mengenal merek menjadi mulai mengenal merek tersebut.
Kata Kunci: Instagram Reels, brand awareness, UMKM Floristry, strategi
komunikasi digital, public relations
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ABSTRACT

Micro, Small, and Medium Enterprises (MSMESs) in the digital era are increasingly
required to leverage social media as a tool for building brand awareness. Floristry, an
MSMEspecializing in foil balloon bouquets in Semarang, faced challenges in establishing
brand recognition among consumers, as evidenced by limited reach on its Instagram
account @flOristry_, with only 40 followers and minimal engagement during the
observation period. This study aims to design and implement Instagram Reels content
production as a digital communication strategy to build brand awareness for Floristry.
The implementation method was based on the Strategic Planning for Public Relations
framework, encompassing fact finding, planning, production, and evaluation stages. The
output consisted of 10 Instagram Reels videos, each 60 seconds in duration, organized
under three content pillars: Educational Content, Product Highlight Content, and
Customer Testimony Content. The results demonstrated that the strategy successfully
exceeded the established Key Performance Indicators (KPIs), with the educationalcontent
achieving a peak of 2,457 views. Overall, the Floristry account recorded a reach growth
of 2,432.3% and a follower increase of 132.6%, reaching 107 followers. These findings
show that planned and consistent production of Instagram Reels content effectively
increases brand awareness, so that audiences who were previously unfamiliar with the
brand begin to become familiar with it.

Keywords: Instagram Reels, brand awareness, Floristry MSME, digital communication
strategy, public relations
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