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KATA PENGANTAR 

 

Puji syukur penulis panjatkan kepada Sang Tri Ratna yang telah melimpahkan 

berkah serta kemudahan dalam setiap proses, sehingga penulis dapat menyelesaikan 

pelaksanaan dan penyusunan hasil Tugas Akhir yang berjudul "Strategi Kampanye 

Komunikasi Kesehatan ‘SEHATI’ Untuk Meningkatkan Kesadaran Pencegahan 

Diabetes Melitus Pada Usia Produktif di Kota Semarang” Tugas Akhir ini merupakan 

salah satu bentuk tanggung jawab akademik yang harus dipenuhi untuk memperoleh 

gelar Sarjana Terapan (S.Tr.) pada Program Studi D4 Informasi dan Humas, Sekolah 

Vokasi, Universitas Diponegoro. 

Melalui pelaksanaan project ini, penulis berharap bahwa Kampanye SEHATI 

(Sehat Tanpa Diabetes) yang telah dirancang dan diimplementasikan dapat 

memberikan manfaat bagi Dinas Kesehatan Kota Semarang sebagai mitra, khususnya 

dalam mendukung upaya promosi kesehatan serta meningkatkan awareness 

masyarakat mengenai pentingnya pencegahan diabetes melitus melalui penerapan 

gaya hidup sehat.  

Pembahasan dalam Tugas Akhir ini tersusun ke dalam lima bab yang saling 

berkaitan satu sama lain. Secara garis besar, pembahasan pada setiap bab dijelaskan 

sebagai berikut. 

BAB I PENDAHULUAN, berisi latar belakang mengenai meningkatnya 

prevalensi diabetes melitus di Indonesia serta rendahnya awareness masyarakat 

terhadap faktor risiko dan upaya pencegahannya. Bab ini juga memuat rumusan 

masalah, tujuan, manfaat, serta gambaran umum mengenai perancangan Kampanye 

SEHATI sebagai solusi komunikasi kesehatan. 

BAB II TINJAUAN PUSTAKA, menguraikan penelitian terdahulu yang 

relevan serta teori-teori yang menjadi landasan dalam perancangan kampanye, 

meliputi teori komunikasi kesehatan, kampanye komunikasi, Integrated Campaign, 

awareness, sikap, behavioural intention, serta konsep pendukung lainnya. 
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ABSTRAK 

 

Diabetes melitus merupakan salah satu penyakit tidak menular yang prevalensinya terus 

meningkat di Indonesia. Rendahnya awareness masyarakat terhadap faktor risiko, gejala, dan 

upaya pencegahan diabetes melitus menjadi tantangan dalam pelaksanaan promosi kesehatan. 

Oleh karena itu, diperlukan strategi komunikasi kesehatan yang efektif melalui pendekatan 

Integrated Campaign. Tugas Akhir ini bertujuan merancang dan mengimplementasikan 

Kampanye SEHATI (Sehat Tanpa Diabetes) sebagai upaya meningkatkan awareness 

masyarakat terhadap pencegahan diabetes melitus. Metode pelaksanaan meliputi tahap riset, 

perencanaan, implementasi, dan evaluasi kampanye. Kampanye dilaksanakan melalui media 

digital berupa konten edukasi Instagram dan 7 Days Healthy Habit Challenge, serta media 

luring berupa booth edukasi di kawasan Car Free Day Simpang Lima Semarang yang 

menghadirkan Sugar Shock Display, spin wheel, media edukasi, dan layanan pemeriksaan 

kesehatan bekerja sama dengan Dinas Kesehatan Kota Semarang. Evaluasi dilakukan 

menggunakan metode pre-test dan post-test untuk mengukur awareness, sikap, dan 

behavioural intention peserta. Hasil evaluasi menunjukkan rata-rata peningkatan awareness 

sebesar 44,8%, melampaui target Key Performance Indicator (KPI) sebesar 20%. Selain itu, 

mayoritas peserta menunjukkan sikap positif terhadap pencegahan diabetes melitus, memiliki 

niat menerapkan perilaku hidup sehat, serta memberikan penilaian yang baik terhadap media 

dan pelaksanaan kampanye. Dengan demikian, Kampanye SEHATI dinilai efektif sebagai 

media komunikasi kesehatan dalam meningkatkan awareness masyarakat mengenai 

pencegahan diabetes melitus. 

Kata kunci : Diabetes melitus, komunikasi kesehatan, integrated campaign, awareness, 

promosi kesehatan. 
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ABSTRACT 

 

Diabetes mellitus is one of the most prevalent non-communicable diseases in Indonesia, with 

its incidence continuing to increase each year. The low level of public awareness regarding 

the risk factors, symptoms, and prevention of diabetes mellitus remains a major challenge in 

health promotion. Therefore, an effective health communication strategy through an integrated 

campaign approach is required. This final project aimed to design and implement the SEHATI 

(Sehat Tanpa Diabetes) campaign to increase public awareness of diabetes mellitus 

prevention. The campaign was conducted through four stages: research, planning, 

implementation, and evaluation. It integrated digital media, including Instagram educational 

content and the 7 Days Healthy Habit Challenge, with offline activities at the Car Free Day 

area in Simpang Lima, Semarang. The offline campaign featured a Sugar Shock Display, a 

spin wheel game, educational materials, and free health screening services in collaboration 

with the Semarang City Health Office. The campaign effectiveness was evaluated using pre-

test and post-test questionnaires to measure participants' awareness, attitudes, and behavioral 

intentions. The evaluation results indicated an average awareness increase of 44.8%, 

exceeding the predetermined Key Performance Indicator (KPI) target of 20%. In addition, 

most participants demonstrated positive attitudes toward diabetes prevention, expressed 

intentions to adopt healthier lifestyles, and provided favorable evaluations of the campaign 

media and implementation. Therefore, the SEHATI campaign proved to be an effective health 

communication initiative in increasing public awareness of diabetes mellitus prevention 

through an integrated campaign approach. 

Keywords: diabetes mellitus, health communication, integrated campaign, awareness, health 

promotion. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
xiii 

 

DAFTAR ISI 

 
HALAMAN JUDUL ............................................................................................................... i 

HALAMAN PERNYATAAN ORISINALITAS .................................................................... ii 

HALAMAN PERSETUJUAN ............................................................................................... ii 

HALAMAN PENGESAHAN ................................................................................................ iv 

KATA PENGANTAR .............................................................................................................. v 

MOTTO DAN PERSEMBAHAN ......................................................................................... vi 

UCAPAN TERIMA KASIH ................................................................................................ viii 

ABSTRAK .............................................................................................................................. xi 

ABSTRACT ............................................................................................................................ xii 

DAFTAR ISI ......................................................................................................................... xiii 

DAFTAR GAMBAR ............................................................................................................ xvi 

DAFTAR TABEL .................................................................................................................... v 

BAB 1 ...................................................................................................................................... 1 

PENDAHULUAN .................................................................................................................. 1 

1.1 Latar Belakang ........................................................................................................ 1 

1.2 Rumusan Masalah ................................................................................................ 17 

1.3 Tujuan ................................................................................................................... 19 

1.4 Manfaat ................................................................................................................. 19 

1.4.1 Manfaat Teoritis ............................................................................................... 19 

1.4.2 Manfaat Praktis ................................................................................................ 19 

1.5 Luaran ................................................................................................................... 21 

BAB II ................................................................................................................................... 22 

TINJAUAN PUSTAKA ....................................................................................................... 22 

2.1 Kajian Terdahulu .................................................................................................. 22 

2.2 Landasan Teori ..................................................................................................... 24 

2.2.1 Public Relations ............................................................................................... 24 

2.2.2 Kampanye Public Relations .................................................................................. 27 

2.2.3 Integrated Public Communication Campaign ....................................................... 28 

2.2.4 4 Step Public Relations Process ............................................................................ 28 

2.2.5 Event Management ............................................................................................... 29 



 
xiv 

 

2.2.6 Promosi Kesehatan ............................................................................................... 31 

2.2.7 Desain Grafis ........................................................................................................ 32 

BAB III .................................................................................................................................. 33 

METODE PENGKARYAAN .............................................................................................. 33 

3.1 Metode Pelaksanaan ............................................................................................. 33 

3.1.1 Tahap Pre-event ................................................................................................ 34 

3.1.2 Pelaksanaan Tahap Event ................................................................................. 35 

3.1.3 Pasca Pelaksanaan Event .................................................................................. 36 

3.2 Konsep Penciptaan Karya ..................................................................................... 36 

3.3 Layout Rancangan Karya ..................................................................................... 39 

3.3.1 Backdrop .......................................................................................................... 39 

3.3.2 Standing Banner ............................................................................................... 40 

3.3.3 Flyer ................................................................................................................. 41 

3.3.4 Poster ................................................................................................................ 41 

3.4 Peran stakeholder .................................................................................................. 43 

3.5 Checklist Persiapan Kegiatan ............................................................................... 45 

3.5.1 Penelitian dan Analisa Kebutuhan .................................................................... 45 

3.5.2 Perancangan Konsep ........................................................................................ 45 

3.5.3 Perencanaan Teknis dan Strategis .................................................................... 46 

3.5.4 Koordinator ...................................................................................................... 47 

3.5.5 Evaluasi ............................................................................................................ 47 

3.6 Rancangan Anggaran Biaya .................................................................................. 48 

3.7 Pembagian Tugas Sumber Daya Manusia ............................................................ 49 

3.8 Indikator Keberhasilan ......................................................................................... 51 

BAB IV .................................................................................................................................. 54 

HASIL DAN PEMBAHASAN ............................................................................................ 54 

4.1 Gambaran Umum Permasalahan .......................................................................... 54 

4.2 Analisis Masalah .................................................................................................. 55 

4.3 Tahap Perancangan Karya Bidang Sesuai Job Description .................................. 56 

`4.3.1 Tahap Pra – Kegiatan proyek “Kampanye SEHATI (Sehat Tanpa Diabetes) di 

Kota Semarang” bersama Dinas Kesehatan Kota Semarang ......................................... 57 

4.3.2 Pelaksanaan Event ................................................................................................ 66 



 
xv 

 

4.3.2.1 Analisis Kegiatan Dalam Pelaksanaan Kampanye Sehati (Sehat Tanpa 

Diabetes) – Event Management ..................................................................................... 66 

4.3.2.2 Pengambilan Gambar dan Video.................................................................. 69 

4.3.3 Pasca Pelaksanaan Kegiatan ................................................................................. 71 

BAB V ................................................................................................................................... 92 

PENUTUP ............................................................................................................................. 92 

5.1 Kesimpulan ........................................................................................................... 92 

5.2 Saran ..................................................................................................................... 93 

DAFTAR PUSTAKA ........................................................................................................... 95 

LAMPIRAN.......................................................................................................................... 98 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
xvi 

 

DAFTAR GAMBAR 

 

Gambar 1.1 Total Kasus Diabetes Menurut IDF 2024 ............................................ 2 

Gambar 1.2 Prevalensi Diabetes Secara Nasional Menurut Riskesdas Tahun 2023 4 

Gambar 1.3 Tingkat Kasus Diabetes Melitus Berdasarkan Kelompok Usia .......... 6 

Gambar 1.4 Dokumentasi Survei Pra-kegiatan ...................................................... 11 

Gambar 1.5 Dokumentasi Survei Pra-kegiatan ...................................................... 11 

Gambar 1.6 Grafik Jawaban Pertanyaan "Apa yang anda ketahui tentang faktor 

penyebab seseorang dapat mengalami diabetes melitus?" .................................... 12 

Gambar 1.7 Grafik Jawaban Pertanyaan "Ketika seseorang menjalani pola hidup 

yang kurang sehat sejak dini, risiko kesehatan apa yang berpotensi terjadi di masa 

depan?" .................................................................................................................. 13 

Gambar 1.8 Pertanyaan Kuesioner "Saya merasa penting untuk mulai memperhatikan 

kesehatan meskipun belum mengalami gejala penyakit " ..................................... 14 

Gambar 1.9 Pertanyaan Kuesioner "Jika kamu diberikan kue-kue manis oleh 

temanmu, apakah kamu akan memakannya?" ...................................................... 15 

Gambar 1.10 Pertanyaan Kuesioner "Jika kamu diberikan es teh manis jumbo oleh 

temanmu, apakah kamu akan meminumnya?" ...................................................... 15 

Gambar 1.11 Pertanyaan Kuesioner "Saat anda membeli minuman, level gula seperti 

apa yang anda pilih?" ............................................................................................ 16 

Gambar 1.12 Pertanyaan Kuesioner "Apakah kamu memiliki genetik diabetes dari 

keluarga?" .............................................................................................................. 17 

Gambar 3.1 Desain Backdrop ............................................................................... 39 

Gambar 3.2 Desain Standing Banner .................................................................... 40 

Gambar 3.3 Desain Sisi Depan Flyer .................................................................... 41 

Gambar 3.4 Desain Sisi Dalam Flyer .................................................................... 41 

Gambar 3.5 Desain Poster ..................................................................................... 42 

Gambar 3.6 Desain Poster ..................................................................................... 43 

 

 



 
xvii 

 

Gambar 4.1 Pengajuan Proposal Sponsorship ........................................................... 64 

Gambar 4.2 Kolase Dokumentasi Kegiatan Kampanye Offline Sehati ..................... 69 

Gambar 4.3 Dokumentasi Publikasi Press Release Kegiatan di Media Online Smol.id

 .................................................................................................................................... 70 

Gambar 4.4 Data Usia Pengunjung Booth Kampanye Sehati .................................... 72 

Gambar 4.5 Hasil Kuesioner Pre-Test "Diabetes melitus adalah penyakit yang 

berkaitan dengan..." .................................................................................................... 74 

Gambar 4.6 Hasil Kuesioner Pre-Test "Siapa saja yang dapat beresiko terdiagnosis 

diabetes melitus?" ...................................................................................................... 75 

Gambar 4.7 Hasil Kuesioner Pre-Test "Berapa batas konsumsi gula bagi tubuh?" ... 75 

Gambar 4.8 Hasil Kuesioner Pre-Test "Berapa batas normal gula darah dalam 

tubuh?" ....................................................................................................................... 76 

Gambar 4.9 Hasil Kuesioner Post-Test "Diabetes melitus adalah penyakit yang 

berhubungan dengan..." .............................................................................................. 77 

Gambar 4.10 Hasil Kuesioner Post-Test "Siapa saja yang dapat terdiagnosis diabetes 

melitus?"..................................................................................................................... 78 

Gambar 4.11 Hasil Kuesioner Post-Test "Berapa batas konsumsi gula bagi tubuh?" 79 

Gambar 4.12 Hasil Kuesioner Post-Test "Berapa batas normal  gula darah bagi 

tubuh?" ....................................................................................................................... 80 

Gambar 4.13 Hasil Kuesioner Pre-Test Awareness dan Sikap ................................... 80 

Gambar 4.14 Hasil Kuesioner Pre-Test Awareness dan Sikap ................................... 81 

Gambar 4.15 Hasil Kuesioner Post-Test Awareness dan Sikap ................................. 82 

Gambar 4.16 Hasil Kuesioner Post-Test Awareness dan Sikap ................................. 82 

Gambar 4.17 Hasil Kuesioner Post-Test Behavioural Intention ................................ 83 

Gambar 4.18 Hasil Kuesioner Post-Test Behavioural Intention ................................ 84 

Gambar 4.19 Hasil Kuesioner Post-Test Behavioural Intention ................................ 85 

Gambar 4.20 Hasil Kuesioner Post-Test Behavioural Intention ................................ 86 

Gambar 4.21 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 87 

Gambar 4.22 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 87 

Gambar 4.23 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 87 



 
xviii 

 

Gambar 4.22 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 88 

Gambar 4.23 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 88 

Gambar 4.22 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 88 

Gambar 4.23 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 88 

Gambar 4.24 Hasil Kuesioner Post-Test Penilaian Kampanye .................................. 89 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
v 

 

DAFTAR TABEL 

 

Tabel 1.1 Total Kasus Diabetes Melitus di Kota Semarang .................................... 5 

Tabel 1.2 Jawaban Kuesioner "Apa yang dimaksud dengan diabetes melitus?" .. 12 

Tabel 2.1 Kajian Terdahulu ................................................................................... 23 

Tabel 3.1 Susunan Acara ....................................................................................... 38 

Tabel 3.2 Peran Stakeholder .................................................................................. 44 

Tabel 3.3 Penelitian dan Analisa Kebutuhan ......................................................... 45 

Tabel 3.4 Perancangan Konsep ............................................................................. 45 

Tabel 3.5 Perencanaan Teknis dan Strategis ......................................................... 46 

Tabel 3.6 Koordinator ........................................................................................... 47 

Tabel 3.7 Evaluasi ................................................................................................. 47 

Tabel 3.8 Rencana Anggaran Biaya ...................................................................... 48 

Tabel 3.9 Pembagian Tugas Sumber Daya Manusia ............................................. 49 

Tabel 3.10 Indikator Keberhasilan ........................................................................ 52

Tabel 4.1 Realisasi Anggaran Biaya ...................................................................... 58 

Tabel 4.2 Daftar perlengkapan yang disiapkan oleh penyelenggara kegiatan ...... 64 

Tabel 4.3 Daftar perlengkapan yang disupport pihak sponsor .............................. 65 

Tabel 4.4 Rundown Kegiatan “Kampanye Edukasi Diabetes Sehati (Sehat Tanpa 

Diabetes)” .............................................................................................................. 65 

Tabel 4.5 Perubahan Konsep Kampanye Edukasi Diabetes SEHATI (Sehat Tanpa 

Diabetes) ............................................................................................................... 68 

Tabel 4.6 Tabel Kuesioner Pre-Test Pertanyaan "Apa yang kamu ketahui tentang 

diabetes melitus?" ................................................................................................. 73 

Tabel 4.7 Hasil Kuesioner Post-Test "Apa yang kamu ketahui tentang diabetes 

melitus?"................................................................................................................ 77 

Tabel 4.8 Indikator Keberhasilan .......................................................................... 89 

 

 

 


