
 

115 

 

BIBLIOGRAPHY 

 

Aditya, M. D., Saidani, B., & Febrilia, I. (2021). Pengaruh Service Quality dan Trust 

Terhadap Customer Loyalty dengan Customer Satisfaction sebagai Intervening 

pada Aplikasi Jasa Kesehatan X. Paper Knowledge. Toward a Media History of 

Documents, 3(2), 6. 

Ajzen, I. (1991). Theory of Planned Behaviour. Organizational Behavior and Guman 

Decision Processes, 50(1), 179–221. https://doi.org/10.47985/dcidj.475 

Ajzen, I., & Fishbein, M. (1969). The Prediction of Behavioral Situation. Journal of 

Experimental Social Psychology, 5(1967), 400–416. 

Alamsyah, D. P., Othman, N. A., Chung, W. D., Rahila, N., Ibrahim, W., & Udjaja, 

Y. (2020). The Attributes of Eco-Labels : The Sustainability of Customer Green 

Behavior. Test Engineering and Management, 83(July), 24569–24581. 

Alhaddad, A. A. (2015). Building customer loyalty model in airline industry View 

project Perceived Quality, Brand Image and Brand Trust as Determinants of 

Brand Loyalty. Quest Journals Journal of Research in Business and 

Management, 3(4), 1–08. www.questjournals.org 

Alvoittu, A. (2022). The Effects of Greenwashing on Consumer Behaviour. 

Anwar, A., Thongpapanl, N., & Ashraf, A. R. (2021). Strategic imperatives of 

mobile commerce in developing countries: the influence of consumer 

innovativeness, ubiquity, perceived value, risk, and cost on usage. Journal of 

Strategic Marketing, 29(8), 722–742. 

https://doi.org/10.1080/0965254X.2020.1786847 

Aslam, W., Arif, I., Farhat, K., & Khursheed, M. (2018). The role of customer trust, 

service quality and value dimensions in determining satisfaction and loyalty: An 

empirical study of mobile telecommunication industry in pakistan. Market-

Trziste, 30(2), 177–194. https://doi.org/10.22598/mt/2018.30.2.177 

Atkinson, L., & Rosenthal, S. (2014). Signaling the green sell: The influence of eco-

label source, argument specificity, and product involvement on consumer trust. 

Journal of Advertising, 43(1), 33–45. 

https://doi.org/10.1080/00913367.2013.834803



116 

 

 

Bloemer, J. M. M., & Kasper, H. D. P. (1995). The complex relationship between 

consumer satisfaction and brand loyalty. Journal of Economic Psychology, 

16(2), 311–329. https://doi.org/10.1016/0167-4870(95)00007-B 

Chahal, H., Dangwal, R., & Raina, S. (2014). Antecedents and consequences of 

strategic green marketing orientation. Journal of Global Responsibility, 5(2), 

338–362. https://doi.org/10.1108/JGR-09-2013-0012 

Chatterjee, B. (2009). Environment, Sustainable Development and Well-being. The 

Indian Economic Journal, 59(1), 190–192. 

https://doi.org/10.1177/0019466220110112 

Chen, H., Bernard, S., & Rahman, I. (2019). Greenwashing in hotels: A structural 

model of trust and behavioral intentions. Journal of Cleaner Production, 206, 

326–335. https://doi.org/10.1016/j.jclepro.2018.09.168 

Chen, S. Y. (2016). Green helpfulness or fun? Influences of green perceived value on 

the green loyalty of users and non-users of public bikes. Transport Policy, 47, 

149–159. https://doi.org/10.1016/j.tranpol.2016.01.014 

Chen, Y. S. (2010). Towards green loyalty: Driving from green perceived value, 

green satisfaction, and green trust. Sustainable Development, 21(5), 294–308. 

https://doi.org/10.1002/sd.500 

Chen, Y. S., & Chang, C. H. (2013). Greenwash and Green Trust: The Mediation 

Effects of Green Consumer Confusion and Green Perceived Risk. Journal of 

Business Ethics, 114(3), 489–500. https://doi.org/10.1007/s10551-012-1360-0 

Chen, Y. S., Lin, C. L., & Chang, C. H. (2014). The influence of greenwash on green 

word-of-mouth (green WOM): The mediation effects of green perceived quality 

and green satisfaction. Quality and Quantity, 48(5), 2411–2425. 

https://doi.org/10.1007/s11135-013-9898-1 

Chen, Y. S., Lin, C. Y., & Weng, C. S. (2015). The influence of environmental 

friendliness on green trust: The mediation effects of green satisfaction and green 

perceived quality. Sustainability (Switzerland), 7(8), 10135–10152. 

https://doi.org/10.3390/su70810135 

Cheung, R., Lam, A. Y. C., & Lau, M. M. (2015). Drivers of green product adoption: 

the role of green perceived value, green trust and perceived quality. Journal of 



117 

 

  

Global Scholars of Marketing Science, 25(3), 232–245. 

https://doi.org/10.1080/21639159.2015.1041781 

Chrisjatmiko, K. (2018). Towards green loyalty: The influences of green perceived 

risk, green image, green trust and green satisfaction. IOP Conference Series: 

Earth and Environmental Science, 106(1). https://doi.org/10.1088/1755-

1315/106/1/012085 

Cronin, J. J., Smith, J. S., Gleim, M. R., Ramirez, E., & Martinez, J. D. (2011). 

Green marketing strategies: An examination of stakeholders and the 

opportunities they present. Journal of the Academy of Marketing Science, 39(1), 

158–174. https://doi.org/10.1007/s11747-010-0227-0 

D’Souza, C., Taghian, M., & Lamb, P. (2006). An empirical study on the influence 

of environmental labels on consumers. Corporate Communications, 11(2), 162–

173. https://doi.org/10.1108/13563280610661697 

Dagger, T. S., & O’Brien, T. K. (2010). Does experience matter?: Differences in 

relationship benefits, satisfaction, trust, commitment and loyalty for novice and 

experienced service users. European Journal of Marketing, 44(9), 1528–1552. 

https://doi.org/10.1108/03090561011062952 

Dahl, R. (2010). Greenwashing: Do You Know What You’re Buying? 

Environmental Health Perspectives, 118(6), 246–252. 

https://doi.org/10.1289/ehp.118-a246 

Dick, A. S., & Basu, K. (1994). Customer loyalty: Toward an integrated conceptual 

framework. Journal of the Academy of Marketing Science, 22(2), 99–113. 

https://doi.org/10.1177/0092070394222001 

Dixon, L. (2020). Autonowashing: The Greenwashing of Vehicle Automation. 

Transportation Research Interdisciplinary Perspectives, 5, 100113. 

https://doi.org/10.1016/j.trip.2020.100113 

Dupont, R. (2020). Green Trust Perceptions of Eco-labels. http://library.ucf.edu 

Eid, M. I. (2011). DETERMINANTS OF E-COMMERCE CUSTOMER 

SATISFACTION, TRUST, AND LOYALTY IN SAUDI ARABIA. Journal of 

Electronic Commerce Research, 12(1), 78–93. https://doi.org/10.2514/6.1993-

3261 



118 

 

  

Ferdinand, A. (2011). Metode Penelitian Manajemen Pedoman Penelitian untuk 

Penulisan Skripsi, Tesis, dan Disertasi Ilmu Manajemen, Edisi 3. AGF Books. 

Ferdinand, A. (2006). Metode Penelitian Manajemen. Badan Penerbit Universitas 

Diponegoro. 

Ferdinand, A. (2014). Metode Penelitian Manajemen. Badan Penerbit Universitas 

Diponegoro. 

Ferdinand, A. (2013). Metode Penelitian Manajemen. Badan Penerbit Universitas 

Diponegoro. 

Fernando, V., Abeysekara, N., Samarasinghe, G. D., & Kuruppu, G. N. (2017). The 

impact of green attributes on customer Loyalty of supermarket outlets in Sri 

Lanka. 3rd International Moratuwa Engineering Research Conference, 

MERCon 2017, 395–400. https://doi.org/10.1109/MERCon.2017.7980517 

Ganesan, S. (1994). Determinants of Long-Term Orientation in Buyer-Seller 

Relationships. Journal of Marketing, 58(2), 1–19. 

Garcia, J. M., Freire, O. B. D. L., Santos, E. B. A., & Andrade, J. (2020). Factors 

affecting satisfaction and loyalty to online group buying. Revista de Gestao, 

27(3), 211–228. https://doi.org/10.1108/REGE-02-2018-0037 

Ghorbanzadeh, D., & Rahehagh, A. (2021). Emotional brand attachment and brand 

love: the emotional bridges in the process of transition from satisfaction to 

loyalty. Rajagiri Management Journal, 15(1), 16–38. 

https://doi.org/10.1108/ramj-05-2020-0024 

Gupta, A., Dash, S., & Mishra, A. (2019). All that glitters is not green: Creating 

trustworthy ecofriendly services at green hotels. Tourism Management, 70(July 

2017), 155–169. https://doi.org/10.1016/j.tourman.2018.08.015 

Gupta, V. (2020). Enchancing Green Product Purchase Behavior: The Role Of Green 

Satisfaction And Green Loyalty. International Journal on Customer Relations, 

8(1), 11–20. 

Ha, M. T., Ngan, V. T. K., & Nguyen, P. N. D. (2022). Greenwash and green brand 

equity: The mediating role of green brand image, green satisfaction and green 

trust and the moderating role of information and knowledge. Business Ethics, 

Environment and Responsibility, 31(4), 904–922. 



119 

 

  

https://doi.org/10.1111/beer.12462 

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., Black, W. C., & Anderson, 

R. E. (2018). Multivariate Data Analysis. 

https://doi.org/10.1002/9781119409137.ch4 

Hameed, I., & Waris, I. (2018). Eco Labels and Eco Conscious Consumer Behavior: 

The Mediating Effect of Green Trust and Environmental Concern. Journal of 

Management Sciences, 5(2), 86–105. 

https://doi.org/10.20547/jms.2014.1805205 

Han, H., & Hyun, S. S. (2013). Image Congruence and Relationship Quality in 

Predicting Switching Intention: Conspicuousness of Product Use as a Moderator 

Variable. Journal of Hospitality and Tourism Research, 37(3), 303–329. 

https://doi.org/10.1177/1096348012436381 

Harris, K., & Divakarla, S. (2017). Supply Chain Risk to Reward: Responsible 

Procurement and the Role of Ecolabels. Procedia Engineering, 180, 1603–1611. 

https://doi.org/10.1016/j.proeng.2017.04.323 

Hong, I. B., & Cho, H. (2011). The impact of consumer trust on attitudinal loyalty 

and purchase intentions in B2C e-marketplaces: Intermediary trust vs. seller 

trust. International Journal of Information Management, 31(5), 469–479. 

https://doi.org/10.1016/j.ijinfomgt.2011.02.001 

Hong, P., Kwon, H. B., & Roh, J. J. (2009). Implementation of strategic green 

orientation in supply chain. European Journal of Innovation Management, 

12(4), 512–532. https://doi.org/10.1108/14601060910996945 

Hung, S. Y., Chen, C. C., & Huang, N. H. (2014). An integrative approach to 

understanding customer satisfaction with e-service of online stores. Journal of 

Electronic Commerce Research, 15(1), 40–57. 

Islam, T., Islam, R., Pitafi, A. H., Xiaobei, L., Rehmani, M., Irfan, M., & Mubarak, 

M. S. (2021). The impact of corporate social responsibility on customer loyalty: 

The mediating role of corporate reputation, customer satisfaction, and trust. 

Sustainable Production and Consumption, 25, 123–135. 

https://doi.org/10.1016/j.spc.2020.07.019 

Ismanova, D. (2019). Students’ loyalty in higher education: The mediating effect of 



120 

 

  

satisfaction, trust, commitment on student loyalty to Alma Mater. Management 

Science Letters, 9(8), 1161–1168. https://doi.org/10.5267/j.msl.2019.4.024 

Izogo, E. E. (2015). Determinants of attitudinal loyalty in Nigerian telecom service 

sector: Does commitment play a mediating role? Journal of Retailing and 

Consumer Services, 23, 107–117. 

https://doi.org/10.1016/j.jretconser.2014.12.010 

Jin, B., Park, J. Y., & Kim, J. (2008). Cross-cultural examination of the relationships 

among firm reputation, e-satisfaction, e-trust, and e-loyalty. International 

Marketing Review, 25(3), 324–337. 

https://doi.org/10.1108/02651330810877243 

Jung, J., Kim, S. J., & Kim, K. H. (2020). Sustainable marketing activities of 

traditional fashion market and brand loyalty. Journal of Business Research, 

120(August 2019), 294–301. https://doi.org/10.1016/j.jbusres.2020.04.019 

Junior, S. B., Martínez, M. P., Correa, C. M., Moura-Leite, R. C., & Da Silva, D. 

(2019). Greenwashing effect, attitudes, and beliefs in green consumption. 

RAUSP Management Journal, 54(2), 226–241. https://doi.org/10.1108/RAUSP-

08-2018-0070 

Juwaini, A., Chidir, G., Novitasari, D., Iskandar, J., Hutagalung, D., Pramono, T., 

Maulana, A., Safitri, K., Fahlevi, M., Sulistyo, A. B., & Purwanto, A. (2022). 

The role of customer e-trust, customer e-service quality and customer e-

satisfaction on customer e-loyalty. International Journal of Data and Network 

Science, 6(2), 477–486. https://doi.org/10.5267/j.ijdns.2021.12.006 

Kang, S., & Hur, W. M. (2012). Investigating the Antecedents of Green Brand 

Equity: A Sustainable Development Perspective. Corporate Social 

Responsibility and Environmental Management, 19(5), 306–316. 

https://doi.org/10.1002/csr.281 

Kotler, P., & Keller, K. . (2012). Marketing Management (14th ed.). Pearson 

Education. 

Lee, D., Moon, J., Kim, Y. J., & Yi, M. Y. (2015). Antecedents and consequences of 

mobile phone usability: Linking simplicity and interactivity to satisfaction, trust, 

and brand loyalty. Information and Management, 52(3), 295–304. 



121 

 

  

https://doi.org/10.1016/j.im.2014.12.001 

Lestari, E. R., Kirana Putri, H., Anindita, C., & Bernadhetta, M. (2020). The Effect 

of Green Product (Enviromental Friendly Drink), Green Advertising, and 

Environmental Concern to Green Trust and Implications on Purchase Intention. 

Jurnal Teknologi Pertanian, 21(1), 1–10. 

Lin, J., Lobo, A., & Leckie, C. (2017). The role of benefits and transparency in 

shaping consumers’ green perceived value, self-brand connection and brand 

loyalty. Journal of Retailing and Consumer Services, 35(October 2016), 133–

141. https://doi.org/10.1016/j.jretconser.2016.12.011 

Linton, J. D., Klassen, R., & Jayaraman, V. (2007). Sustainable supply chains: An 

introduction. Journal of Operations Management, 25(6), 1075–1082. 

https://doi.org/10.1016/j.jom.2007.01.012 

Lokadata. (2017). Rumah Tangga Memiliki AC 2017. Retrieved from 

https://lokadata.beritagar.id/chart/preview/rumah-tangga-memiliki-ac-2017-

1531737620. 

Mahyarni, M. (2013). Theory Of Reasoned Action Dan Theory Of Planned Behavior. 

Jurnal EL-RIYASAH, 4(1), 13. http://ejournal.uin-

suska.ac.id/index.php/elriyasah/article/view/17 

Mai, L., & Ness, M. R. (2006). A Structural Equation Model of Customer 

Satisfaction and Future Purchase of Mail-Order Speciality Food. Int. Journal of 

Business Science and Applied Management, 1(1), 1–13. 

Marakanon, L., & Panjakajornsak, V. (2017). Perceived quality, perceived risk and 

customer trust affecting customer loyalty of environmentally friendly 

electronics products. Kasetsart Journal of Social Sciences, 38(1), 24–30. 

https://doi.org/10.1016/j.kjss.2016.08.012 

Martínez, P. (2015). Customer loyalty: Exploring its antecedents from a green 

marketing perspective. International Journal of Contemporary Hospitality 

Management, 27(5), 896–917. https://doi.org/10.1108/IJCHM-03-2014-0115 

Mujahidin, A. (2020). Pengaruh Eco-Label , Eco-Brand Dan Green Trust Terhadap 

Green Purchase Intention Pada Lampu Philip Led. Jurnal Istiqro: Jurnal Hukum 

Islam, Ekonomi Dan Bisnis, 6(2), 114–125. 



122 

 

  

Muslim, E., & Indriani, D. R. (2014). Analisis Pengaruh Eco-Label terhadap 

Kesadaran Konsumen untuk Membeli Green Product. Jurnal Manajemen 

Teknologi, 13(1), 86–100. https://doi.org/10.12695/jmt.2014.13.1.6 

Nguyen-Phuoc, D. Q., Tran, P. T. K., Su, D. N., Oviedo-Trespalacios, O., & 

Johnson, L. W. (2021). The formation of passenger loyalty: Differences 

between ride-hailing and traditional taxi services. Travel Behaviour and Society, 

24(March), 218–230. https://doi.org/10.1016/j.tbs.2021.04.006 

Oliver, R. L. (1999). Whence consumer loyalty ? Journal of Marketing, 63(Special 

Issue 1999), 33–44. 

Ottman, J. A. (2011). THE NEW RULES OF GREEN MARKETING. Greenleaf 

Publishing. 

Ottman, J. A., Stafford, E. R., & Hartman, C. L. (2006). Avoiding green marketing 

myopia: Ways to improve consumer appeal for environmentally preferable 

products. Environment, 48(5), 22–36. https://doi.org/10.3200/ENVT.48.5.22-36 

Pahlevi, M. R., & Suhartanto, D. (2020). The integrated model of green loyalty: 

Evidence from eco-friendly plastic products. Journal of Cleaner Production, 

257, 120844. https://doi.org/10.1016/j.jclepro.2020.120844 

Panasonic. (2023). ECO MODE: Menggunakan AC & Porduct Elektronik lainnya 

tanpa khawatir listrik turun. Retreieved from 

https://www.panasonic.com/id/consumer/eco.html. 

Papista, E., & Dimitriadis, S. (2019). Consumer – green brand relationships: 

revisiting benefits, relationship quality and outcomes. Journal of Product and 

Brand Management, 28(2), 166–187. https://doi.org/10.1108/JPBM-09-2016-

1316 

Park, H., & Kim, Y. K. (2016). Proactive versus reactive apparel brands in 

sustainability: Influences on brand loyalty. Journal of Retailing and Consumer 

Services, 29, 114–122. https://doi.org/10.1016/j.jretconser.2015.11.013 

Peattie, K. (2004). Towards Sustainability: The Third Age of Green Marketing. The 

Marketing Review, 2(2), 129–146. https://doi.org/10.1362/1469347012569869 

Pomering, A., & Johnson, L. W. (2009). Advertising corporate social responsibility 

initiatives to communicate corporate image: Inhibiting scepticism to enhance 



123 

 

  

persuasion. Corporate Communications, 14(4), 420–439. 

https://doi.org/10.1108/13563280910998763 

Prakash, A. (2002). Policy and Managerial. Business Strategy and the Environmen, 

297(11), 285–297. 

Rahbar, E., & Wahid, N. A. (2011). Investigation of green marketing tools’ effect on 

consumers’ purchase behavior. Business Strategy Series, 12(2), 73–83. 

https://doi.org/10.1108/17515631111114877 

Rakyat Merdeka. (2021). Dimasa Pandemi, Panasonic Raih the Most Engaged 

Brand. Retrieved from https://rm.id/baca-berita/etalase-bisnis/100705/dimasa-

pandemi-panasonic-raih-the-most-engaged-brand. 

Rara, A. B. (2018). PENGARUH ECO-LABEL, ECO-BRAND, ENVIRONMENTAL 

ADVERTISEMENT TERHADAP TRUST KONSUMEN GREEN COSMETICS 

DI INDONESIA. 

Rasheed, F., Yogendran, D., & Aubin, Mundol, A. (2020). Factors Influencing 

Green Brand Loyalty and Green Purchase Behaviour. March. 

Rashid, N. R. N. A. (2009). Awareness of Eco-label in Malaysia’s Green Marketing 

Initiative. International Journal of Business and Management, 4(8). 

https://doi.org/10.5539/ijbm.v4n8p132 

Rauyruen, P., Miller, K. E., & Groth, M. (2009). B2B services: Linking service 

loyalty and brand equity. Journal of Services Marketing, 23(3), 175–186. 

https://doi.org/10.1108/08876040910955189 

Republika. (2014). Saatnya Beralih ke AC Ramah Lingkungan. Retreieved from 

https://republika.co.id/berita/nf0os91/saatnya-beralih-ke-ac-ramah-lingkungan. 

Rex, E., & Baumann, H. (2007). Beyond ecolabels: what green marketing can learn 

from conventional marketing. Journal of Cleaner Production, 15(6), 567–576. 

https://doi.org/10.1016/j.jclepro.2006.05.013 

Rios, F. J. M., Luque Martínez, T., Moreno, F. F., & Soriano, P. C. (2006). 

Improving attitudes toward brands with environmental associations: An 

experimental approach. Journal of Consumer Marketing, 23(1), 26–33. 

https://doi.org/10.1108/07363760610641136 

Sammer, K., & Wüstenhagen, R. (2006). The influence of eco-labelling on consumer 



124 

 

  

behaviour - Results of a discrete choice analysis for washing machines. 

Business Strategy and the Environment, 15(3), 185–199. 

https://doi.org/10.1002/bse.522 

Saprianto, Hudayah, S., & Abidin, Z. (2021). The Effect of Product Quality and 

Corporate Image on Customer Loyalty through Customer Trust in PT . Insani 

Baraperkasa. International Journal of Business and Management Invention 

(IJBMI), 7(8), 1–9. 

https://repository.unmul.ac.id/bitstream/handle/123456789/40163/The Effect of 

Product Quality and Corporate Image on Customer Loyalty through Customer 

Trust in PT. Insani Baraperkasa.pdf?sequence=1 

Seuring, S., & Müller, M. (2008). Core issues in sustainable supply chain 

management - A Delphi study. Business Strategy and the Environment, 17(8), 

455–466. https://doi.org/10.1002/bse.607 

Sharma, K., Aswal, C., & Paul, J. (2022). Factors affecting green purchase behavior: 

A systematic literature review. Business Strategy and the Environment, August, 

1–15. https://doi.org/10.1002/bse.3237 

Soliha, E., Ali, M., Suzy, W., & Eva, A. (2021). The Effect of Trust and Customer 

Value on Loyalty: An Empirical Study in Indonesia First Author and 

Corresponding. Journal of Asian Finance, 8(5), 1001–1010. 

https://doi.org/10.13106/jafeb.2021.vol8.no5.1001 

Song, H. J., Wang, J. H., & Han, H. (2019). Effect of image, satisfaction, trust, love, 

and respect on loyalty formation for name-brand coffee shops. International 

Journal of Hospitality Management, 79(June 2018), 50–59. 

https://doi.org/10.1016/j.ijhm.2018.12.011 

Suki, N. M. (2013). Green products purchases: Structural relationships of consumers’ 

perception of eco-label, eco-brand and environmental advertisement. Journal of 

Sustainability Science and Management, 8(1), 1–10. 

Tanwari, A. (2020). A Study on Assessing the Relationship between Green 

Marketing and Brand Loyalty in Manufacturing Sector of Greece: A 

Moderating Role of Green Supply Chain …. Jornal of Business Management 

and Accounting, 4(1), 44–55. 



125 

 

  

https://arthatamajournal.co.id/index.php/home/article/view/33 

Tariq, B., & Mat, N. K. N. (2018). Understanding the moderating role of government 

regulations in telecom sector of Pakistan. Journal of Telecommunication, 

Electronic and Computer Engineering, 10(1–11), 103–107. 

Testa, F., Iraldo, F., Vaccari, A., & Ferrari, E. (2015). Why eco-labels can be 

effective marketing tools: Evidence from a study on italian consumers. Business 

Strategy and the Environment, 24(4), 252–265. https://doi.org/10.1002/bse.1821 

Thøgersen, J., Haugaard, P., & Olesen, A. (2010). Consumer responses to ecolabels. 

European Journal of Marketing, 44(11), 1787–1810. 

https://doi.org/10.1108/03090561011079882 

Vaishnavi, G., Ganesh, & Thomas, C. (2014). Environmental Behaviour of 

Consumers vis-à-vis Customer Relationship, Trust and Loyalty: Some Research 

Reflections and Organisational Practices. 6(2), 1–23. 

Valvi, A. C., & West, D. C. (2013). E-loyalty is not all about trust, price also matters: 

Extending expectation-confirmation theory in bookselling websites. Journal of 

Electronic Commerce Research, 14(1), 99–123. 

Watson, B. (2016). The troubling evolution of corporate greenwashing. Guardian 

Sustainable Business, April, 1–4. 

Welling, M. ., & Chavan, A. (2010). ANALYSING THE FEASIBILITY OF GREEN 

MARKETING IN SMALL & MEDIUM SCALE MANUFACTURERS. 1(2), 1–15. 

Woo, E., & Kim, Y. G. (2019). Consumer attitudes and buying behavior for green 

food products: From the aspect of green perceived value (GPV). British Food 

Journal, 121(2), 320–332. https://doi.org/10.1108/BFJ-01-2018-0027 

Wulandari, D. (2022). Panasonic-Indonesia Most Engaging Brand 2020 "Electronic 

Category". Retrieved from https://mix.co.id/indonesia-most-engaged-

brand/panasonic-indonesia-most-engaging-brand-2022-electronics-category/. 

Wulur, L. M., Militina, T., & Achmad, G. N. (2020). Effect of Service Quality and 

Brand Trust on Customer Satisfaction and Customer Loyalty Pertamina 

Hospital Balikpapan. International Journal of Economics, Business and 

Accounting Research (IJEBAR), 4(01), 72–83. 

https://doi.org/10.29040/ijebar.v4i01.908 



126 

 

  

Wüstenhagen, R., & Bilharz, M. (2006). Green energy market development in 

Germany: effective public policy and emerging customer demand. Energy 

Policy, 34(13), 1681–1696. https://doi.org/10.1016/j.enpol.2004.07.013 

Yilmas, V., Ari, E., & Gurbuz, H. (2018). Investigating The Relationship Between 

Service Quality Dimensions, Customer Satisfaction and Loyalty in Turkish. In 

International Journal of Bank Marketing (Vol. 34, Issue 1). 

Yuen, K. F., Wang, X., Wong, Y. D., & Zhou, Q. (2018). The effect of sustainable 

shipping practices on shippers’ loyalty: The mediating role of perceived value, 

trust and transaction cost. Transportation Research Part E: Logistics and 

Transportation Review, 116(June), 123–135. 

https://doi.org/10.1016/j.tre.2018.06.002 


