DAFTAR PUSTAKA

BUKU

Az. Nasution, Konsumen dan Hukum, Pustaka Sinar Harapan, Jakarta, 1995.

Sigit Santosa, “Advertising Guide Book”, Gramedia Pustaka Utama, Jakarta, 2002.

Taufik H. Simatupang. (2018). Aspek Hukum Periklanan Dalam Perspektif
Perlindungan Konsumen. PT. Cltra Aditya Bakti.

Suteki, Taufani Galang, Metodologi Penelitian Hukum (Filsafat, Teori dan Praktik),
(Depok : Rajawali Pers, 2018).

Firman Tumantara Endipraja, Hukum Perlindungan Konsumen: Filosofi
Perlindungan Konsumen Dalam Perspektif Politik Hukum
Negara Kesehjatraan, Malang: Setara Press, 2016)

Suharsimi Arikunto, Prosedur Penelitiaan Suatu Pendekatan Praktek, (Jakarta:
Rineka Cipta, 2012), 126.

Haeril, S. E., Lely Afiati, M., Dr, M., Awaluddin, S., Pd, S. E., Muhammad Isra
Iradat, M., Mustafa, M., Fitriani Latief, M., Mutiarini Mubyl,
M., Psi, S., Psi, M., Psikolog Fakhruddin Kurnia, M. M., &
Billy Lazuardi, M. (2023). Manajemen Pemasaran
Perusahaan Penerbit.

Dewan Periklanan Indonesia, Etika Pariwara Indonesia (Amandemen 2020),
Jakarta, (2020).

Philipus M. Hadjon, Perlindungan Hukum bagi Rakyat Indonesia (Surabaya: Bina
Ilmu, (1987).

Gustav Radbruch, “Legal Philosophy,” in The Legal Philosophies of Lask,
Radbruch and Dabin, trans. Kurt Wilk (Cambridge, MA:
Harvard University Press, (1950).

H. L. A. Hart, The Concept of Law, 2nd ed. (Oxford: Oxford University Press,
(1994).

Cass R. Sunstein, Behavioral Law and Economics (Cambridge: Cambridge
University Press, (2000).

JURNAL

Zulkarnaen, Perlindungan Hukum Terhadap Konsumen Barang-Barang Elektronik,
Tesis pada Program Magister Ilmu Hukum Universitas
Diponegoro, Semarang, (2008).

Yonatan. Kajian Pemilihan Surat Kabar Sebagai Media Periklanan Dengan
Analisis, Skripsi Program Sarjana, Yogyakarta. Universitas
Atma Jaya Yogyakarta, (2011).

Dedi Harianto, Perlindungan Hukum Bagi Konsumen Terhadap Iklan Yang
Menyesatkan, Bogor, Ghalia Indonesia, (2010).

Adi Handono, Perlindungan Hukum Bagi Konsumen Terhadap Informasi Iklan
Barang Dan Jasa Yang Menyesatkan, Tesis pada Program
Magister [lmu Hukum Universitas Jember, Jember, (2011)

Mabarroh Azizah, Etika Perilaku Periklanan Dalam Bisnis Islam, Jurnal Ekonomi
Syariah Indonesia vol I1I, No 1 Juni 2013/1434 H, (2013).

Y. D. Novita, and B. Santoso, "Urgensi Pembaharuan Regulasi Perlindungan

94



Konsumen di Era Bisnis Digital," Jurnal Pembangunan Hukum
Indonesia, vol. 3, no. 1, (2021).

Philip Kotler and Gary Armstrong, Principles of Marketing, 17th ed. (New York:
Pearson, (2018).

Frank Jefkins, Advertising, 4th ed. (London: Pearson Education, 1997), 21.

Kotler, P., & Armstrong, G., Principles of Marketing. Pearson Education Limited,
(2018).

Pemasaran, P., Suhairi, G., Wardani, S., Nasution, D. A., Zainul, R., & Siregar, F,
Jurnal Mirai Management. Jurnal Mirai Management, 8(1),
(2023).

Belch, G. E., & Belch, M. A., Advertising and Promotion: An Integrated Marketing
Communications Perspective. McGraw-Hill Education,
(2021).

Chris, Fill & Sarah, Turnbull., Marketing Communications, (7th ed), United
Kingdom: Pearson Education, (2016).

Richards, J. 1., & Curran, C. M., Oracles on “Advertising”: Searching for a
Definition. Journal of Advertising, 31(2), (2022).

Sains, J., & Indonesia, P., Jurnal Sains Pemasaran Indonesia Pengaruh Digital
Marketing Dalam Strategi Pemasaran Global: A Systematic
Literature Review (Vol. 23, Issue 2), (2024).

Durai, T., Rachel, M., Phil, K. M., & Scholar, R. (n.d.). Impact Of Digital
Marketing On The Growth Of Consumerism, (2019).

Chaffey, D., & Ellis-Chadwick, F., Digital Marketing: Strategy, Implementation
and Practice, Pearson UK, (2019).

Pranda, Christo Mario, “Tinjauan Hukum Terhadap Iklan yang Menyesatkan
Berdasarkan Undang-Undang Perlindungan Konsumen di
Indonesi dan Hukum Internasional terkait”, Vol 7 No. 2 Jurnal
Paradigma Hukum, Universitas Katolik Indonesia Atma Jaya,
Jakarta, (2022).

Dewi, A.A.S.M.M., dan D.A.D. Sawitri, Tanggung Jawab Pelaku Usaha terhadap
Iklan Menyesatkan, (2020).

Putri, G.N., et al. 2022. Pengaruh Influencer Marketing terhadap Keputusan
Konsumen., (2022).

T., Mira Neeltje Korompis, E., Anna Frederik, W. P., & Anggreni Kapugu, B.,
Tanggung Jawab Hukum Bagi Influencer Atas Konten Endorse
Yang Menyesatkan Konsumen, Lex Crimen Jurnal Fakultas
Hukum UNSRAT (Vol. 13, Issue 2), (2025).

Wahyu Prabowo, Kurnia Tri Latifa, dan Rr Yunita Puspandari, “Perlindungan
Hukum terhadap Informasi Iklan yang Menyesatkan,”
Volksgeist 5, no. 1 (2022).

Firda Noor Malia, Yusuf Istanto, dan Nandha Surya Pamungkas, ‘“Perlindungan
Hukum bagi Influencer dalam Melakukan Endorsement
Produk Kecantikan,” Jurnal Suara Keadilan 24, no. 2 (2023).

Zayyan Syafiqah Aggistri dan Wilma Silalahi, “Perlindungan Konsumen terhadap
Iklan Tidak Transparan oleh Influencer di TikTok,” Causa 14,
no. 3 (2025).

95



Leemann. B, Tira. Andi, dan Almusawir, “Tinjauan Yuridis terhadap Praktik
Periklanan Undisclosed Advertisement,” Clavia 22, no. 3
(2024).

Mathur. A, Narayanan. A, dan Chetty. M, “Endorsements on Social Media,” (2018).

Daniel Ershov, Yanting He, dan Stephan Seiler, “The Majority of Influencer
Advertising is Undisclosed,” (2025).

Emmanouil Papadogiannakis et al., “Paid to Look Like Truth: Advertorials in News
Outlets,” (2026).

Haoyang Gui et al., “Evaluating LLM-Generated Legal Explanations,” (2025).

George Akerlof, “The Market for ‘Lemons’: Quality Uncertainty and the Market
Mechanism,” The Quarterly Journal of Economics 84, no. 3,
(1970).

Campbell. C, and Pamela E. Grimm, “The Challenges Native Advertising Poses:
Exploring Potential Federal Trade Commission Responses and
Identifying Research Needs,” Journal of Public Policy &
Marketing 38, no. 2, (2019).

Oscar L. W. De Veirman, Veroline Cauberghe, and Liselot Hudders, “Marketing
Through Instagram Influencers,” International Journal of
Advertising 36, no. 5, (2017).

Marijke De Veirman and Liselot Hudders, “Disclosing Sponsored Instagram
Posts,” Journal of Interactive Marketing 44, (2018).

Valda, A., & Walangitang, Perlindungan Konsumen Terhadap Produk
Kadaluwarsa (Studi Perbandingan Hukum Perlindungan
Konsumen Indonesia Dan Malaysia), 5(4), (2023).

WEB

Iklan Tidak Sesuai Kenyataan: Perlindungan Konsumen terhadap Praktek Bisnis
Curang melalui Sarana Iklan https://heylaw.id/blog/iklan-
tidak-sesuai-kenyataan-perlindungan-konsumen-terhadap-
praktek-bisnis-curang-melalui-sarana-iklan ~ (diakses pada
Sabtu 11 October 2025).

Understanding Deceptive Marketing Practices https://www.latterly.org/deceptive-
marketing/ (diakses pada 10 November 2025)

Third of Influencer Ads Included No Disclosure for Consumers, Study Finds
https://www.independent.co.uk/news/business/third-of-
influencer-ads-included-no-disclosure-for-consumers-study-
finds-b2747662.html (diakses pada 12 Februari 2026)

In Creator Marketing, Loose Disclosures are Finally Catching Up
https://digiday.com/media/in-creator-marketing-loose-
disclosures-are-finally-catching-up/ (diakses 12 Februari 2026)

Tiktok is Full of Shady Secret Advertisement : Influencers are supposed to disclose
their ads, but nothing happens when they don’t
https://www.vox.com/recode/23197348/tiktok-ad-sponcon-
influencers (diakses 12 Februari 2026)

Disclosures 101 for Social Media Influencers https://www.ftc.gov/business-
guidance/resources/disclosures-101-social-media-influencers

96



(diakses 16 Februari 2026)

Federal Trade Commission, Endorsement Guides FAQ.
https://www.ftc.gov/business-guidance/resources/ftes-
endorsement-guides-what-people-are-asking (diakses pada 9
Maret 2026)

Federal Trade Commission, FTC Endorsement Guides: What People Are Asking
https://www.ftc.gov/business-guidance/resources/ftcs-
endorsement-guides-what-people-are-asking (diakses pada 9

Maret 2026)
Guides Concerning the Use of Endorsements and Testimonials in Advertising,
Federal Trade Commission.

https://www.ftc.gov/sites/default/files/attachments/press-
releases/ftc-publishes-final-guides-governing-endorsements-
testimonials/091005revisedendorsementguides.pdf  (diakses
pada 9 Maret 2026).

Federal Trade Commission, “Disclosures 101 for Social Media Influencers,” FTC
Business Guidance, https://www.ftc.gov/business-
guidance/resources/disclosures-101-social-media-influencers
(diakses pada 9 Maret 2026)

Federal Trade Commission, FTC Endorsement Guides: 16 CFR Part 255
https://www.ftc.gov/legal-library/browse/federal-register-
notices/16-cfr-part-255-guides-concerning-use-endorsements-
testimonials-advertising (diakses pada 10 Maret 2026)

Organisation for Economic Co-operation and Development (OECD), Consumer
Policy  Guidance on Digital Marketing  Practices.
https://www.oecd.org/en/topics/consumer-policy.html
(diakses pada 10 Maret 2026)

BERITA

Ketika ‘Influncer’ digunakan untuk mendapatkan dukungan politik, apa risikonya?
https://theconversation.com/ketika-influencer-digunakan-
untuk-mendapatkan-dukungan-politik-apa-risikonya
222502?utm_medium=article clipboard share&utm_source=t
heconversation.com (diakses pada 10 Oktober 2025)

Influencer dan Aktivisme Politik
https://www.cnbcindonesia.com/opini/20251006061006-14-
673049/influencer-dan-aktivisme-politik (diakses pada 10
Oktober)

Social Media  Domination in  Indonesians’ News  Consumption
https://www.thejakartapost.com/opinion/2025/07/15/social-
media-domination-in-indonesians-news-consumption.html
(diakses 10 November 2025)

Masih Rendah, Literasi dan Perlindungan Konsumen di Era Digital.
https://www.kompas.id/artikel/tingkat-literasi-dan-
perlindungan-konsumen-di-era-digital-masih-rendah (diakses
pada 10 November 2025)

97



Ketika Iklan Menyamar : Bahaya di Balik Undisclosed Ads
https://www.kompasiana.com/ayyeshashahia6854/692454a%¢
d64150c975acc53/ketika-iklan-menyamar-bahaya-di-balik-
undisclosed-ads (diakses pada 10 November 2025)

Special Message to the Congress on Protecting the Consumer Interest. Kennedy,

John F. March 15, 1962. https://www.nytimes.com/1962/03/16/archives/text-of-

kennedys-message-to-congress-on-protections-for-consumers.html (diakses pada

10 Maret 2026)

PERATURAN PERUNDANG-UNDANGAN

Undang-Undang Dasar Negara Republik Indonesia Tahun 1945

Undang-Undang Nomor 8 Tahun 1999 tentang Perlindungan Konsumen

FTC Endorsement Guides Concerning the Use of Endorsement and Testimonial
Advertising, FTC’s Native Advertising Guidelines, Truth in
Advertising Laws

Undang-Undang Nomor 32 Tahun 2002 tentang Penyiaran

Peraturan Menteri Perdagangan Nomor 50 Tahun 2020 Tentang Ketentuan
Perizinan Usaha, Periklanan, Pembinaan, dan Pengawasan Pelaku
Usaha dalam Perdagangan Melalui Sistem Elektronik

Pedoman Etika Periklanan Indonesia

WAWANCARA
Abdul Mufid, Wawancara, Anggota BPSK Semarang, (BPSK, 12 Juni 2025).
Wahyu Beni Mukti, Wawancara, Anggota BPSK Semarang, (BPSK, 12 Juni 2025).

98



