REFERENCES

Amalina, A. (2023). [International Journal of Multicultural and
Multireligious Understanding Language Use in Skincare Product
Advertisements Found on Instagram to Persuade Buyers Based on
Fairclough ’ s Three -Dimensional Frameworks. 45-52.

Cahyani, [. D. A. (2025). CRITICAL DISCOURSE ANALYSIS ON
SCIENTIFIC LANGUAGE IN SKINCARE PRODUCT NAMES AND
DESCRIPTION. 8(2). https://doi.org/10.35473/pho.v8i2.4575

Hariyanto, B., Mz, 1., & Su, W. (2022). 4D Model Learning Device
Development Method of the Physical Geography Field Work Guidance
Book. 05008, 0-3.

Hajar A., Adys H., Kamariah A., Azhari A., Sembiring S. A. (2025). THE
TRAINING OF COPYWRITING AND ADVERTISING SHOW FOR
APPLIED ENGLISH STUDENTS D4, FACULTY OF LANGUAGES
AND LITERATURE, UNIVERSITAS NEGERI MAKASSAR. 3(2), 845—
857.

Herawati, A., Maulida, S. M., Syafiah, N. A., & Putri, S. S. (2026). The 5th

Bogor English Student and Teacher ( BEST ) P-ISSN: 2721-0227
CONFERENCE 2026 E-ISSN : 2721-0219 English for Makeup Client
Services : An ESP Material Development Study at SMKN 3 Bogor The
5th Bogor English Student and Teacher ( BEST ) P-ISSN : 2721-0227
CONFERENCE 2026 E-ISSN : 2721-0219. 501-507

Haule, G., Bulanyi, M. (2024). Effectiveness of Teachers’ Adherence to
English Language Guidebooks on the Development of Pupils’ Writing
Skills. Ruaha Catholic University, Journal of Education and
Development (RUCUJED), 3(2), 1-14.

Kalaij, A. G. O., Handoko, Y., & Rachmawati, 1. K. (2025). The Influence of
Digital Marketing , Service Quality , and Product Innovation on
Customer  Loyalty in  Beauty Industry. 13(1), 161-168.
https://doi.org/10.37641/jimkes.v1311.3070

Kartsivadze, T. (2022). International Journal of Innovative Technologies in

Economy . 4(40). November, 0—6. https://doi.org/10.31435/rsglobal

53



Kementrian Perindustrian. (2025). Kemenperin Gadang Potensi Industri
Kosmetik Semakin Gemilang.
https://ikm.kemenperin.go.id/kemenperin-gadang-potensi-industri-
kosmetik-semakin-gemilang

Khristianto, T., Hartono, B., Lusiana, V., & Saefurrohman. (2025).
MAKSIMALISASI POTENSI PEMASARAN DIGITAL UMKM
MANYARAN : STRATEGI COPYWRITING. 5(1), 23-32.

Kristiyorini, Y., Indreswari, H., & Wu, H. (2024). Buletin Konseling Inovatif
Development of Group Guidance Manual Book Based on Experiential
Learning Model to Enhance Career Adaptability of Vocational School
Students Development of Group Guidance Manual Book Based on
Experiential Learning Model to Enhance Career Adaptability of
Vocational School Students. 4(2).
https://doi.org/10.17977/um059v4i122024p107-114

Molluscas, V., & Rosyidha, A. (2025). DIGITAL COPYWRITING
ELEMENTS IN TAYLOR SWIFT ° S > FOLKLORE ° ALBUM ON
INSTAGRAM. 9(4), 1322—1327. https://doi.org/10.36526/js.v3i2.5657

Olenik, N. (2021). Research and Scholarly Methods: Semi-structured
Interviews. https://doi.org/10.1002/jac5.1441.

Olwi, A., & Alshammari, A. (2024). The Perception of Cosmetic Brand
Names among Saudi Consumers : Implications for Intercultural
Advertising. 14(4), 58—68. https://doi.org/10.5430/wjel.v14n4p58

Rafly, M., Tri, R., Pranata, H., Hamdani, T. C., & Vokasi, S. (2025).
Implementasi Teknik 4Ps dalam Penyusunan Naskah Video Promosi
Toko Kenanga Implementation of the 4Ps Technique in Preparing the
Promotional Video Script for Kenanga Store. 5(1), 1263—1270.

Sari, S. P., Valentino, Y. B., Angelina, Y., & Equator, P. T. (2022). AN
ANALYSIS OF CUSTOMER PERCEPTION OF ENGLISH CAPTION
ON. 3(1).

Saparuddin, Kusumaningrum, A., Setiorini, A., & Takidah, E. (2025). THE
RISE OF THE BEAUTY INDUSTRY IN INDONESIA : ASSESSING.

54



2(10), 1013-1029.

Sihombing, B. (2024). Model Pengembangan 4D ( Define , Design , Develop
, dan Disseminate ) dalam Pembelajaran Pendidikan Islam. 4, 11-19.

Triani, I. G., & Yusuf, M. (2025). Strategi Copywriting Bank Syariah di
Media Sosial : Analisis Gaya Bahasa Persuasif dalam Meningkatkan
Minat Generasi Z. 02(04), 1974—1985.

Utami, D. R., Ilmiah, J. R., Agustin, M., Putri, R., & Juriah, S. (2025).
SENTRI : Analisis Teknik Copywriting dan Bahasa Iklan Digital
Penerimaan Mahasiswa Baru di Instagram @ Unindraofficial. 4(7),
865-875.

Ulyani, M., & Tenggara, W. N. (2025). The Role of Elective English for
Specific Purposes ( ESP ) in Preparing Beauty Vocational Students for
the World of Work : A Qualitative Case Study. 1(2).

Waruwu, M. (2024). Metode Penelitian dan Pengembangan (R&D): Konsep,
Jenis, Tahapan dan Kelebihan. Jurnal Ilmiah Profesi Pendidikan, 9,
1220-1230.

55



