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ABSTRACT 

 
The rapid digitalization of the beauty industry demands global marketing 

communication strategies, yet vocational school students face a skills gap in English 

copywriting due to lack of standardized learning materials. This study aims to 

develop and evaluate a practical English copywriting guidebook aligned with 

industry standards by utilizing the 4D (Define, Design, Develop, Disseminate) of 

Research and Development model. Data were collected through interview at SMKN 

6 Semarang and a questionnaire distributed to beauty industry practitioners. The 

product result, “A Guide to English Copywriting for Beauty Industry”, features a 

systematic writing structures, bilingual examples, and cognitive control boundaries. 

Expert validatio confirmed the high quality of this guidebook, with a score of 3.9 for 

content and 3.7 for media presentation, classifying it as ‘Highly Valid”. Further 

filed deployment proves that this product is “Highly Practical”, effectively boosting 

students’ confidence in writing, expanding specialized vocabulary, and serving as 

an efficient supplementary resource to prepare students for digital workplace. 

Keywords: Guidebook, English Copywriting, Beauty Industry, 4D Model 
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