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ABSTRAK

Voca Radio merupakan radio kampus berbasis streaming milik Sekolah Vokasi Universitas
Diponegoro yang memanfaatkan Instagram @vocaradio.undip sebagai media publikasi
program siaran, kegiatan, dan informasi kampus. Namun, hasil observasi menunjukkan
bahwa akun Instagram Voca Radio belum memiliki pedoman identitas visual yang
terstruktur, sehingga penggunaan warna, tipografi, tata letak, dan elemen visual
antarunggahan belum konsisten. Proyek tugas akhir ini bertujuan merancang Graphic
Standard Manual (GSM) dan Standar Operasional Prosedur (SOP) konten Instagram
@vocaradio.undip untuk memperkuat identitas visual Voca Radio. Perancangan dilakukan
menggunakan pendekatan AMEC Integrated Evaluation Framework yang diterapkan sejak
tahap identifikasi masalah, penyusunan indikator, implementasi, hingga evaluasi hasil.
Pengumpulan data dilakukan melalui observasi, wawancara, dokumentasi, pra-survey,
audit visual implementasi, dan post-survey terhadap 100 mahasiswa Sekolah Vokasi
Universitas Diponegoro sebagai target audiens utama. Hasil proyek berupa pedoman GSM,
SOP pembuatan konten Instagram, serta femplate desain feed, reels, story, dan cover
highlight yang diimplementasikan pada 17 konten Instagram Voca Radio. Hasil evaluasi
menunjukkan adanya peningkatan persepsi audiens terhadap konsistensi identitas visual,
keterbacaan informasi, serta kemudahan mengenali karakter visual akun Instagram Voca
Radio. Dengan demikian, perancangan GSM dan SOP dinilai mampu mendukung
pengelolaan identitas visual Instagram Voca Radio secara lebih terarah, konsisten, dan
sistematis.

Kata Kunci: Graphic Standard Manual (GSM), Standar Operasional Prosedur (SOP),
identitas visual, Instagram, Vica Radio.
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ABSTRACT

Voca Radio is a streaming-based campus radio owned by the Vocational School of
Universitas Diponegoro that utilizes Instagram @vocaradio.undip as a medium for
broadcasting program promotion, campus activities, and information dissemination.
However, preliminary observations indicated that Voca Radio's Instagram account lacked
structured visual identity guidelines, resulting in inconsistent use of colors, typography,
layouts, and visual elements across content. This final project aimed to design a Graphic
Standard Manual (GSM) and Standard Operating Procedure (SOP) for Instagram content
management to strengthen Voca Radio s visual identity. The project employed the AMEC
Integrated Evaluation Framework, which was applied from the problem identification
stage to indicator development, implementation, and evaluation. Data collection methods
included observation, interviews, documentation, pre-survey, visual implementation audit,
and post-survey involving 100 students of the Vocational School of Universitas Diponegoro
as the primary target audience. The project resulted in a GSM guideline, Instagram content
production SOP, and design templates for feed posts, reels, stories, and highlight covers,
which were implemented across 17 Instagram contents. Evaluation results indicated
improved audience perceptions regarding visual identity consistency, information
readability, and ease of recognizing Voca Radio’s visual characteristics. Therefore, the
designed GSM and SOP were considered effective in supporting a more structured,
consistent, and systematic management of Voca Radio’s Instagram visual identity.

Keywords: Graphic Standard Manual (GSM), Standard Operating Procedure (SOP),
visual identity, Instagram, Voca Radio.
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