
 

 

129 
 

DAFTAR PUSTAKA 

 

Aisyah, Nabila. Evanita, S. (2024). The Influence of Brand Heritage on Brand 

Loyalty Mediated by Brand Image and Brand Trust on Viva Cosmetics Brand 

in West Sumatra. Marketing Management, 4(4), 393–406. 

https://doi.org/10.24036/jkmp.v1i1 

Ajzen, I. (1991). The theory of planned behavior. Handbook of Theories of Social 

Psychology: Volume 1, 50, 438–459. 

https://doi.org/10.4135/9781446249215.n22 

Antara News. (2023). Produsen obat sirop Praxion tarik secara sukarela produk 

dari pasaran. LKBN Antara. 

Antara News. (2024, September 24). BPOM targetkan 20 perusahaan farmasi 

masuk kategori maturitas tinggi. Antara News. 

https://www.antaranews.com/berita/4354619/bpom-targetkan-20-

perusahaan-farmasi-masuk-kategori-maturitas-

tinggi?utm_source=chatgpt.com 

Badan Pengawas Obat dan Makanan. (2023). Laporan Kinerja Bpom Tahun 2023. 

https://www.pom.go.id/storage/sakip/Laporan Kinerja BPOM Tahun 

2023.pdf 

Balmer, J. M. T. (2011). Corporate heritage identities, corporate heritage brands 

and the multiple heritage identities of the British Monarchy. European 

Journal of Marketing, 45(9–10), 1380–1398. 

https://doi.org/10.1108/03090561111151817 

Calvin, N., & Keni, K. (2024). Pengaruh EWOM, Trust, dan Perceived Hedonic 

Value terhadap Minat Beli Konsumen pada Produk E-Commerce. Jurnal 

Manajerial Dan Kewirausahaan, 6(1), 80–91. 

https://doi.org/10.24912/jmk.v6i1.28574 

Chameleon Pharma Consulting Group. (2023). Indonesia’s Growing OTC & Rx 

Market. 17 Agustus 2023. https://www.chameleon-pharma.com/indonesias-

growing-otc-rx-market/?utm_source=chatgpt.com 

Chandra, M. N., & Ekawati, S. (2024). Pengaruh Customer Review dan Brand Trust 

terhadap Purchase Intention Nature Republic E-Commerce Sociolla. Jurnal 

Manajerial Dan Kewirausahaan, 6(4), 983–991. 

https://doi.org/10.24912/jmk.v6i4.32743 

Chinomona, R. (2016). Brand communication, brand image and brand trust as 

antecedents of brand loyalty in Gauteng Province of South Africa. African 

Journal of Economic and Management Studies, 7(1), 124–139. 

https://doi.org/10.1108/AJEMS-03-2013-0031 

Fadlansyah, F. (2023). Brand Awareness Terhadap Purchase. Jurnal Manajemen 



130 
 

 
 

Pemasaran Dan Perilaku Konsumen, 02(2), 281–291. 

Hair, J. F., Black, W., Babin, B., & Anderson, R. (2018). on Multivariate Data 

Analysis Joseph F . Hair Jr . William C . Black Eight Edition. In International 

Journal of Multivariate Data Analysis (Vol. 1, Issue 2). 

Hanslim, F., Jaya, H. P., & Prasetyawati, Y. R. (2020). The Influence of Perceived 

Quality on Product Purchase Intention Through Event. Communicare : 

Journal of Communication Studies, 7(2), 121. 

https://doi.org/10.37535/101007220202 

Holbrook, B., & Chaudhuri, A. (2001). The Chain of Effects from Brand Trust and 

Brand Affect to Brand Performance: The Role of Brand Loyalty. Journal of 

Marketing, 65(2), 81–93. 

I Ilmi, N., Wiryawan, D., & Asri Siti Ambarwati, D. (2024). The Influence of 

Digital Marketing Content on Purchase Intention Mediated by Trust 

Variables in Erigo Fashion Products. International Journal of Advanced 

Multidisciplinary Research and Studies, 4(2), 445–451. 

https://doi.org/10.62225/2583049x.2024.4.2.2514 

Ilham, M. H., Rochman, A., & Mafthuchach, V. (2025). Examining the role of 

product quality in enhancing brand trust and purchase decisions: Evidence 

from smartphone users in Central Jakarta. Journal of Economics and Business 

Letters, 5(2), 11–28. https://doi.org/10.55942/jebl.v5i2.546 

Intan, I. H., Aftoni Sutanto, & Purwoko. (2025). the Effect of Product Quality and 

Price on Purchase Interest With Brand Trust As a Mediating Variable in 

Adimenoreh Tea. International Journal of Education and Economic 

Sciences, 1(2), 1–11. https://doi.org/10.64451/ijees.v1i2.1.2025 

Juhaidi, Ahmad Al-Ansi, Abdullah M. Fitria, Analisa Hidayati, N. H. (2024). 

Understanding the Role of University Commitment, Socioeconomic 

Background, and Brand Trust in Shaping Brand Loyalty in Islamic Higher 

Education in Indonesia. 09(5), 7352–7363. 

Khohar, N. E., & Hermanto, Y. B. (2024). Pengaruh Perceived Quality, Perceived 

Sensitivity, dan Store Image Terhadap Purchase Intention. BIP’s JURNAL 

BISNIS PERSPEKTIF, 16(1), 15–28. https://doi.org/10.37477/bip.v16i1.511 

Kotler, P., & Keller, K. L. (2016). Severo Ochoa, winner of the Nobel Prize for 

physiology and medicine. His life and work. In Boletin cultural e informativo 

- Consejo General de Colegios Medicos de España (Vol. 22). 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2018). Principles of Marketing (17th 

Global Edition). In Sustainability (Switzerland) (Vol. 11, Issue 1). 

http://scioteca.caf.com/bitstream/handle/123456789/1091/RED2017-Eng-

8ene.pdf?sequence=12&isAllowed=y%0Ahttp://dx.doi.org/10.1016/j.regsci

urbeco.2008.06.005%0Ahttps://www.researchgate.net/publication/3053204

84_SISTEM_PEMBETUNGAN_TERPUSAT_STRATEGI_MELESTARI 



131 
 

 
 

Medcom.id. (2025). Survei: 88 Persen Konsumen Indonesia Rutin Konsumsi 

Suplemen, tapi Hanya 69 Persen Yakin Pilih Produk Tepat. 

https://www.medcom.id/gaya/fitness-health/PNgAM5ok-survei-88-

konsumen-di-indonesia-mengonsumsi-suplemen-kesehatan-secara-

rutin?utm_source=chatgpt.com 

MMA Indonesia. (2024). Modern Marketing Reckoner Indonesia 2024. 167–186. 

Monfort, A., López-Vázquez, B., & Sebastián-Morillas, A. (2025). Building Trust 

in Sustainable Brands: Revisiting Perceived Value, Satisfaction, Customer 

Service, and Brand Image. Sustainable Technology and Entrepreneurship, 

4(October 2024), 100105. https://doi.org/10.1016/j.stae.2025.100105 

NielsenIQ. (2025). Indonesian consumers reassess health priorities, seek greater 

transparency, support and smart solutions. 

https://nielseniq.com/global/en/news-center/2025/niq-indonesian-

consumers-reassess-health-priorities-seek-greater-transparency-support-and-

smart-solutions/?utm_source=chatgpt.com 

Parasuraman, Zeithaml,  dan B. (1988). (2008). SERVQUAL : A Multiple-Item 

Scale for Measuring Consumer Perceptions of Service Quality. Jurnal Of 

Retailing, 64(January), 12–35. 

Philip Kotler, G. A. (2018). Principles of Marketing (17th Global Edition). In Early 

Greek Mythography, Vol. 1: Texts. 

https://doi.org/10.1093/oseo/instance.00295839 

PT Phapros Tbk. (2022). Raising Performance and Sustainability. 

https://idx.co.id/id 

PT Phapros Tbk. (2023). Laporan Keuangan Konsolidasian dan Laporan Auditor 

Independen untuk Tahun yang Berakhir pada 31 Desember 2023. 

PT Phapros Tbk. (2024). Accelerating Transformation for Sustainable Growth. 

Puspita, R., Kartini, A., & Raharjo, S. (2025). The Influence of Green Marketing , 

Brand Trust , and Perceived Quality on Consumers Purchase Intention : 

Evidence from The Body Shop in Samarinda , Indonesia. 27, 125–133. 

Raharjo, G. P. A. (2020). Brand Heritage, Corporate Reputation and Brand Image 

on Buying Intention. Journal of Applied Management and Business (JAMB), 

1(1), 10–14. https://doi.org/10.37802/jamb.v1i1.59 

Renaldy, M. R., & Apriyana, N. (2024). Pengaruh Brand Credibility Brand Image 

& Brand Heritage Pada Purchase Intention Studi Merek Minuman Ultra Milk. 

Journal of Applied Managerial Accounting, 8(2), 237–246. 

https://doi.org/10.30871/jama.v8i2.8533 

Rose, G. M., Merchant, A., Orth, U. R., & Horstmann, F. (2016). Emphasizing 

brand heritage: Does it work? And how? Journal of Business Research, 69(2), 

936–943. https://doi.org/10.1016/j.jbusres.2015.06.021 



132 
 

 
 

Sakinah, N., & Firmansyah, F. (2021). Kualitas Produk dan Harga Terhadap 

Keputusan Pembelian dengan Purchase Intention Sebagai Variabel 

Intervening. Jurnal Ilmiah Manajemen Dan Bisnis, 22(2), 192–202. 

https://doi.org/10.30596/jimb.v22i2.7100 

Schiffman, & Wisenbli. (2014). Consumer Behavior. In Google Books. 

https://books.google.co.th/books/about/Consumer_Behavior.html?id=lEXS

AgAAQBAJ&redir_esc=y 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-

Building Approach. Leadership & Organization Development Journal, 34(7), 

700–701. https://doi.org/10.1108/lodj-06-2013-0079 

Setyawan, A., & Kussudiyarsana, I. (2015). Brand trust and brand loyalty, an 

empirical study in Indonesia consumers. British Journal of Marketing Studies. 

British Journal of Marketing Studies, 4(3), 37–47. 

https://www.researchgate.net/publication/303302646 

Suhartini, E. a. (2023). Manajemen Pemasaran Perusahaan Jasa. 58–74. 

Sung, E., Chung, W. Y., & Lee, D. (2023). Factors that affect consumer trust in 

product quality: a focus on online reviews and shopping platforms. 

Humanities and Social Sciences Communications, 10(1), 1–10. 

https://doi.org/10.1057/s41599-023-02277-7 

Swartana, K., & Sudarma, I. M. (2026). Pengaruh Brand Image dan Kualitas Produk 

Terhadap Keputusan Pembelian Produk Fashion Lokal Erigo. Jurnal 

Economic Resource, 9(1), 515–528. https://doi.org/10.57178/jer.v9i1.2110 

Tbk, P. P. (2024). Laporan Keuangan Konsolidasian PT Phapros Tbk dan Entitas 

Anaknya per 31 Desember 2024. 

Tbk, P. P. (2025). Laporan Keuangan Konsolidasian per 31 Maret 2025 

(Unaudited). 

Then, Nelly Johan, S. (2021). Effect of Product Quality, Brand Image, and Brand 

Trust on Purchase Intention of SK-II Skincare Products Brand in Jakarta. 

5(5), 530–535. 

Torres-Moraga, E., & Barra, C. (2023). Does destination brand experience help 

build trust? Disentangling the effects on trust and trustworthiness. Journal of 

Destination Marketing and Management, 27(February), 100767. 

https://doi.org/10.1016/j.jdmm.2023.100767 

Urde, M., Greyser, S. A., & Balmer, J. M. T. (2007). Corporate brands with a 

heritage. Journal of Brand Management, 15(1), 4–19. 

https://doi.org/10.1057/palgrave.bm.2550106 

Wicaksono, S. A., & Kurniawati. (2024). Dampak Brand Heritage Terhadap 

Loyalty Dan Trust Dan Mengapa Trust Menuruinkan Purchase Intension 

Bisnis Kopi Di Jakata. Jurnal Ekonomi Trisakti, 4(1), 571–580. 



133 
 

 
 

https://doi.org/10.25105/jet.v4i1.19333 

Willdanny, P. Z., & P.Sukma, R. (2024). Pengaruh Pemasaran Digital Dan Kualitas 

Produk Terhadap Keputusan Pembelian Melalui Kepercayaan Merek Pada 

Toko Wardah Di Buaran Mall. Ekonomi & Bisnis, 23(2), 161–173. 

https://doi.org/10.32722/eb.v23i2.6833 

Zeren, D., & Kara, A. (2021). Effects of brand heritage on intentions to buy of 

airline services: The mediating roles of brand trust and brand loyalty. 

Sustainability (Switzerland), 13(1), 1–15. 

https://doi.org/10.3390/su13010303 

Aisyah, Nabila. Evanita, S. (2024). The Influence of Brand Heritage on Brand 

Loyalty Mediated by Brand Image and Brand Trust on Viva Cosmetics Brand 

in West Sumatra. Marketing Management, 4(4), 393–406. 

https://doi.org/10.24036/jkmp.v1i1 

Ajzen, I. (1991). The theory of planned behavior. Handbook of Theories of Social 

Psychology: Volume 1, 50, 438–459. 

https://doi.org/10.4135/9781446249215.n22 

Antara News. (2023). Produsen obat sirop Praxion tarik secara sukarela produk 

dari pasaran. LKBN Antara. 

Antara News. (2024, September 24). BPOM targetkan 20 perusahaan farmasi 

masuk kategori maturitas tinggi. Antara News. 

https://www.antaranews.com/berita/4354619/bpom-targetkan-20-

perusahaan-farmasi-masuk-kategori-maturitas-

tinggi?utm_source=chatgpt.com 

Badan Pengawas Obat dan Makanan. (2023). Laporan Kinerja Bpom Tahun 2023. 

https://www.pom.go.id/storage/sakip/Laporan Kinerja BPOM Tahun 

2023.pdf 

Balmer, J. M. T. (2011). Corporate heritage identities, corporate heritage brands 

and the multiple heritage identities of the British Monarchy. European 

Journal of Marketing, 45(9–10), 1380–1398. 

https://doi.org/10.1108/03090561111151817 

Calvin, N., & Keni, K. (2024). Pengaruh EWOM, Trust, dan Perceived Hedonic 

Value terhadap Minat Beli Konsumen pada Produk E-Commerce. Jurnal 

Manajerial Dan Kewirausahaan, 6(1), 80–91. 

https://doi.org/10.24912/jmk.v6i1.28574 

Chameleon Pharma Consulting Group. (2023). Indonesia’s Growing OTC & Rx 

Market. 17 Agustus 2023. https://www.chameleon-pharma.com/indonesias-

growing-otc-rx-market/?utm_source=chatgpt.com 

Chandra, M. N., & Ekawati, S. (2024). Pengaruh Customer Review dan Brand Trust 

terhadap Purchase Intention Nature Republic E-Commerce Sociolla. Jurnal 

Manajerial Dan Kewirausahaan, 6(4), 983–991. 



134 
 

 
 

https://doi.org/10.24912/jmk.v6i4.32743 

Chinomona, R. (2016). Brand communication, brand image and brand trust as 

antecedents of brand loyalty in Gauteng Province of South Africa. African 

Journal of Economic and Management Studies, 7(1), 124–139. 

https://doi.org/10.1108/AJEMS-03-2013-0031 

Fadlansyah, F. (2023). Brand Awareness Terhadap Purchase. Jurnal Manajemen 

Pemasaran Dan Perilaku Konsumen, 02(2), 281–291. 

Hair, J. F., Black, W., Babin, B., & Anderson, R. (2018). on Multivariate Data 

Analysis Joseph F . Hair Jr . William C . Black Eight Edition. In International 

Journal of Multivariate Data Analysis (Vol. 1, Issue 2). 

Hanslim, F., Jaya, H. P., & Prasetyawati, Y. R. (2020). The Influence of Perceived 

Quality on Product Purchase Intention Through Event. Communicare : 

Journal of Communication Studies, 7(2), 121. 

https://doi.org/10.37535/101007220202 

Holbrook, B., & Chaudhuri, A. (2001). The Chain of Effects from Brand Trust and 

Brand Affect to Brand Performance: The Role of Brand Loyalty. Journal of 

Marketing, 65(2), 81–93. 

I Ilmi, N., Wiryawan, D., & Asri Siti Ambarwati, D. (2024). The Influence of 

Digital Marketing Content on Purchase Intention Mediated by Trust 

Variables in Erigo Fashion Products. International Journal of Advanced 

Multidisciplinary Research and Studies, 4(2), 445–451. 

https://doi.org/10.62225/2583049x.2024.4.2.2514 

Ilham, M. H., Rochman, A., & Mafthuchach, V. (2025). Examining the role of 

product quality in enhancing brand trust and purchase decisions: Evidence 

from smartphone users in Central Jakarta. Journal of Economics and Business 

Letters, 5(2), 11–28. https://doi.org/10.55942/jebl.v5i2.546 

Intan, I. H., Aftoni Sutanto, & Purwoko. (2025). the Effect of Product Quality and 

Price on Purchase Interest With Brand Trust As a Mediating Variable in 

Adimenoreh Tea. International Journal of Education and Economic 

Sciences, 1(2), 1–11. https://doi.org/10.64451/ijees.v1i2.1.2025 

Juhaidi, Ahmad Al-Ansi, Abdullah M. Fitria, Analisa Hidayati, N. H. (2024). 

Understanding the Role of University Commitment, Socioeconomic 

Background, and Brand Trust in Shaping Brand Loyalty in Islamic Higher 

Education in Indonesia. 09(5), 7352–7363. 

Khohar, N. E., & Hermanto, Y. B. (2024). Pengaruh Perceived Quality, Perceived 

Sensitivity, dan Store Image Terhadap Purchase Intention. BIP’s JURNAL 

BISNIS PERSPEKTIF, 16(1), 15–28. https://doi.org/10.37477/bip.v16i1.511 

Kotler, P., & Keller, K. L. (2016). Severo Ochoa, winner of the Nobel Prize for 

physiology and medicine. His life and work. In Boletin cultural e informativo 

- Consejo General de Colegios Medicos de España (Vol. 22). 



135 
 

 
 

Kotler, P., Armstrong, G., & Opresnik, M. O. (2018). Principles of Marketing (17th 

Global Edition). In Sustainability (Switzerland) (Vol. 11, Issue 1). 

http://scioteca.caf.com/bitstream/handle/123456789/1091/RED2017-Eng-

8ene.pdf?sequence=12&isAllowed=y%0Ahttp://dx.doi.org/10.1016/j.regsci

urbeco.2008.06.005%0Ahttps://www.researchgate.net/publication/3053204

84_SISTEM_PEMBETUNGAN_TERPUSAT_STRATEGI_MELESTARI 

Medcom.id. (2025). Survei: 88 Persen Konsumen Indonesia Rutin Konsumsi 

Suplemen, tapi Hanya 69 Persen Yakin Pilih Produk Tepat. 

https://www.medcom.id/gaya/fitness-health/PNgAM5ok-survei-88-

konsumen-di-indonesia-mengonsumsi-suplemen-kesehatan-secara-

rutin?utm_source=chatgpt.com 

MMA Indonesia. (2024). Modern Marketing Reckoner Indonesia 2024. 167–186. 

Monfort, A., López-Vázquez, B., & Sebastián-Morillas, A. (2025). Building Trust 

in Sustainable Brands: Revisiting Perceived Value, Satisfaction, Customer 

Service, and Brand Image. Sustainable Technology and Entrepreneurship, 

4(October 2024), 100105. https://doi.org/10.1016/j.stae.2025.100105 

NielsenIQ. (2025). Indonesian consumers reassess health priorities, seek greater 

transparency, support and smart solutions. 

https://nielseniq.com/global/en/news-center/2025/niq-indonesian-

consumers-reassess-health-priorities-seek-greater-transparency-support-and-

smart-solutions/?utm_source=chatgpt.com 

Parasuraman, Zeithaml,  dan B. (1988). (2008). SERVQUAL : A Multiple-Item 

Scale for Measuring Consumer Perceptions of Service Quality. Jurnal Of 

Retailing, 64(January), 12–35. 

Philip Kotler, G. A. (2018). Principles of Marketing (17th Global Edition). In Early 

Greek Mythography, Vol. 1: Texts. 

https://doi.org/10.1093/oseo/instance.00295839 

PT Phapros Tbk. (2022). Raising Performance and Sustainability. 

https://idx.co.id/id 

PT Phapros Tbk. (2023). Laporan Keuangan Konsolidasian dan Laporan Auditor 

Independen untuk Tahun yang Berakhir pada 31 Desember 2023. 

PT Phapros Tbk. (2024). Accelerating Transformation for Sustainable Growth. 

Puspita, R., Kartini, A., & Raharjo, S. (2025). The Influence of Green Marketing , 

Brand Trust , and Perceived Quality on Consumers Purchase Intention : 

Evidence from The Body Shop in Samarinda , Indonesia. 27, 125–133. 

Raharjo, G. P. A. (2020). Brand Heritage, Corporate Reputation and Brand Image 

on Buying Intention. Journal of Applied Management and Business (JAMB), 

1(1), 10–14. https://doi.org/10.37802/jamb.v1i1.59 

Renaldy, M. R., & Apriyana, N. (2024). Pengaruh Brand Credibility Brand Image 



136 
 

 
 

& Brand Heritage Pada Purchase Intention Studi Merek Minuman Ultra Milk. 

Journal of Applied Managerial Accounting, 8(2), 237–246. 

https://doi.org/10.30871/jama.v8i2.8533 

Rose, G. M., Merchant, A., Orth, U. R., & Horstmann, F. (2016). Emphasizing 

brand heritage: Does it work? And how? Journal of Business Research, 69(2), 

936–943. https://doi.org/10.1016/j.jbusres.2015.06.021 

Sakinah, N., & Firmansyah, F. (2021). Kualitas Produk dan Harga Terhadap 

Keputusan Pembelian dengan Purchase Intention Sebagai Variabel 

Intervening. Jurnal Ilmiah Manajemen Dan Bisnis, 22(2), 192–202. 

https://doi.org/10.30596/jimb.v22i2.7100 

Schiffman, & Wisenbli. (2014). Consumer Behavior. In Google Books. 

https://books.google.co.th/books/about/Consumer_Behavior.html?id=lEXS

AgAAQBAJ&redir_esc=y 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-

Building Approach. Leadership & Organization Development Journal, 34(7), 

700–701. https://doi.org/10.1108/lodj-06-2013-0079 

Setyawan, A., & Kussudiyarsana, I. (2015). Brand trust and brand loyalty, an 

empirical study in Indonesia consumers. British Journal of Marketing Studies. 

British Journal of Marketing Studies, 4(3), 37–47. 

https://www.researchgate.net/publication/303302646 

Suhartini, E. a. (2023). Manajemen Pemasaran Perusahaan Jasa. 58–74. 

Sung, E., Chung, W. Y., & Lee, D. (2023). Factors that affect consumer trust in 

product quality: a focus on online reviews and shopping platforms. 

Humanities and Social Sciences Communications, 10(1), 1–10. 

https://doi.org/10.1057/s41599-023-02277-7 

Swartana, K., & Sudarma, I. M. (2026). Pengaruh Brand Image dan Kualitas Produk 

Terhadap Keputusan Pembelian Produk Fashion Lokal Erigo. Jurnal 

Economic Resource, 9(1), 515–528. https://doi.org/10.57178/jer.v9i1.2110 

Tbk, P. P. (2024). Laporan Keuangan Konsolidasian PT Phapros Tbk dan Entitas 

Anaknya per 31 Desember 2024. 

Tbk, P. P. (2025). Laporan Keuangan Konsolidasian per 31 Maret 2025 

(Unaudited). 

Then, Nelly Johan, S. (2021). Effect of Product Quality, Brand Image, and Brand 

Trust on Purchase Intention of SK-II Skincare Products Brand in Jakarta. 

5(5), 530–535. 

Torres-Moraga, E., & Barra, C. (2023). Does destination brand experience help 

build trust? Disentangling the effects on trust and trustworthiness. Journal of 

Destination Marketing and Management, 27(February), 100767. 

https://doi.org/10.1016/j.jdmm.2023.100767 



137 
 

 
 

Urde, M., Greyser, S. A., & Balmer, J. M. T. (2007). Corporate brands with a 

heritage. Journal of Brand Management, 15(1), 4–19. 

https://doi.org/10.1057/palgrave.bm.2550106 

Wicaksono, S. A., & Kurniawati. (2024). Dampak Brand Heritage Terhadap 

Loyalty Dan Trust Dan Mengapa Trust Menuruinkan Purchase Intension 

Bisnis Kopi Di Jakata. Jurnal Ekonomi Trisakti, 4(1), 571–580. 

https://doi.org/10.25105/jet.v4i1.19333 

Willdanny, P. Z., & P.Sukma, R. (2024). Pengaruh Pemasaran Digital Dan Kualitas 

Produk Terhadap Keputusan Pembelian Melalui Kepercayaan Merek Pada 

Toko Wardah Di Buaran Mall. Ekonomi & Bisnis, 23(2), 161–173. 

https://doi.org/10.32722/eb.v23i2.6833 

Zeren, D., & Kara, A. (2021). Effects of brand heritage on intentions to buy of 

airline services: The mediating roles of brand trust and brand loyalty. 

Sustainability (Switzerland), 13(1), 1–15. 

https://doi.org/10.3390/su13010303 

 

 


