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ABSTRAK

Sanggar Tari Juju merupakan sanggar seni tari di Kota Semarang yang aktif
menyelenggarakan pelatihan, pertunjukan, dan berbagai kegiatan pelestarian budaya.
Keterbatasan media informasi digital menyebabkan penyebaran informasi mengenai
sanggar belum optimal, sehingga tingkat brand awareness masyarakat terhadap Sanggar
Tari Juju perlu ditingkatkan. Pengkaryaan Tugas akhir bertujuan memproduksi media
public relations berbasis website untuk meningkatkan brand awareness Sanggar Tari Juju.
Produksi website dilaksanakan melalui tiga tahapan, yaitu pra-produksi, produksi, dan
pasca-produksi. Tahap pra-produksi meliputi observasi, wawancara, survei, studi literatur,
dan penyusunan creative work plan. Tahap produksi mencakup perancangan struktur
website, penyusunan konten, dan pengembangan website Content Management System
(CMS). Tahap pasca-produksi meliputi pengujian, publikasi, dan evaluasi website. Website
yang dihasilkan terdiri dari menu beranda, profil, layanan, galeri, berita, dan kontak yang
dirancang untuk memudahkan masyarakat memperoleh informasi mengenai Sanggar Tari
Juju. Hasil evaluasi menunjukkan bahwa website berhasil menjalankan fungsi sebagai
media public relations, ditunjukkan dengan tercapainya seluruh indikator Key Performance
Indicator (KPI), perolehan 87 pengunjung dalam satu minggu, serta respons positif dari
seluruh responden survei pasca-produksi sehingga website efektif mendukung penyebaran
informasi dan meningkatkan brand awareness Sanggar Tari Juju di masyarakat.

Kata kunci: Website, public relations, brand awareness, Sanggar Tari Juju.
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ABSTRACT

Sanggar Tari Juju is a dance studio in Semarang that actively organizes training sessions,
performances, and various cultural preservation activities. Limited access to digital media
has prevented the studio from effectively disseminating information about itself, so public
brand awareness of Sanggar Tari Juju needs to be improved. This final project aims to
create a website-based public relations platform to increase brand awareness of Sanggar
Tari Juju. Website production was carried out in three stages: pre-production, production,
and post-production. The pre-production stage included observation, interviews, surveys,
literature reviews, and the development of a creative work plan. The production stage
included designing the website structure, creating content, and developing the websites
Content Management System (CMS). The post-production stage involved testing,
publishing, and evaluating the website. The resulting website features a homepage, profile,
services, gallery, news, and contact sections, all designed to make it easier for the public
to access information about the Sanggar Tari Juju. The evaluation results show that the
website successfully fulfilled its role as a public relations tool, as evidenced by the
achievement of all Key Performance Indicators (KPIs), 87 visitors in one week, and
positive feedback from all respondents to the post-launch survey. Thus, the website
effectively supported the dissemination of information and increased brand awareness of
Sanggar Tari Juju among the public.

Keywords: Website, public relations, brand awareness, Sanggar Tari Juju.
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