REFERENCES

Abitya, A. Z., & Purnamasari, D. (2023). Pengaruh terpaan dan efektivitas konten
YouTube terhadap pemenuhan kebutuhan informasi subscribers. Jurnal
Ilmiah Komunikasi, 14(2), 115-124.
https://doi.org/10.21009/COMMUNICOLOGY.031.02

Adityawirawan, S. S. K., & Kusuma, H. E. (2021). Café as student’s informal
learning space: A case study in Bandung, Indonesia. DIMENSI (Journal of
Architecture and Built Environment), 48(2), 109-120.
https://doi.org/10.9744/dimensi.48.2.109-120

Ali, M. M., & Sugihartono, R. A. (2015). Teknik editing pada film Rectoverso
dalam mewujudkan cerita. Capture: Jurnal Seni Media Rekam, 6(2).
https://doi.org/10.33153/capture.v6i2.763

Ariani, D. R., Neta, F., & Munandar, I. M. (2021). Application of color grading and
music scoring techniques in post-production stage of Waktu Terlarang horror
film. Journal of Applied Multimedia and Networking, 5(1), 1-8.
https://doi.org/10.30871/jamn.v5i1.2375

Arijon, D. (1976). Grammar of the film language. Silman-James Press.

Ashworth, G., & Page, S. J. (2011). Urban tourism research: Recent progress and
current paradoxes. Tourism Management, 32(1), 1-15.
https://doi.org/10.1016/].tourman.2010.02.002

Baloglu, S., & McCleary, K. W. (1999). A model of destination image formation.
Annals of Tourism Research, 26(4), 868—897. https://doi.org/10.1016/S0160-
7383(99)00030-4

Beeton, S. (2016). Film-induced tourism (2nd ed.). Channel View Publications.

Bordwell, D., & Thompson, K. (2013). Film art: An introduction (10th ed.).
McGraw-Hill Education.

Bordwell, D., & Thompson, K. (2020). Film art: An introduction (12th ed.).
McGraw-Hill Education.

Branch, R. M. (2009). Instructional design: The ADDIE approach. Springer.
Brown, B. (2021). Cinematography: Theory and Practice (4th ed.). Routledge.

Buhalis, D., & Law, R. (2008). Progress in information technology and tourism
management: 20 years on and 10 years after the Internet—The state of
eTourism  research. Tourism  Management,  29(4),  609-623.
https://doi.org/10.1016/j.tourman.2008.01.005

65


https://doi.org/10.21009/COMMUNICOLOGY.031.02
https://doi.org/10.9744/dimensi.48.2.109-120
https://doi.org/10.33153/capture.v6i2.763
https://doi.org/10.30871/jamn.v5i1.2375
https://doi.org/10.1016/j.tourman.2010.02.002
https://doi.org/10.1016/S0160-7383(99)00030-4
https://doi.org/10.1016/S0160-7383(99)00030-4
https://doi.org/10.1016/j.tourman.2008.01.005

Chion, M. (1994). Audio-vision: Sound on screen. Columbia University Press.

Dancyger, K. (2018). The technique of film and video editing: History, theory, and
practice (6th ed.). Routledge.

Diaz-Cintas, J., & Remael, A. (2007). Audiovisual translation: Subtitling. St.
Jerome Publishing.

Gall, M. D., Gall, J. P.,, & Borg, W. R. (2007). Educational research: An
introduction (8th ed.). Pearson Education.

Harja, S. L., Nuranisa, S., & Hasbiyalloh, T. (2025). Development of video-based
learning media using the ADDIE model to enhance students' understanding
of OHS: A study at Universitas Pendidikan Indonesia. Jurnal Pendidikan
Multimedia (EDSENCE), 7(1), 49-60. https://ejournal-
cibiru.upi.edu/edsence/article/view/7

Hudson, S., & Ritchie, J. R. B. (2006). Promoting destinations via film tourism: An
empirical identification of supporting marketing initiatives. Journal of Travel
Research, 44(4), 387-396. https://doi.org/10.1177/0047287506286720

Hurlbert, A. C., & Ling, Y. (2007). Biological components of sex differences in
color preference. Current Biology, 17(16), R623-R625.
https://doi.org/10.1016/j.cub.2007.06.022

Kariem, A. J. A., Khairiyyah, R. L., & Zaharany, A. A. (2021). Manajemen pra-
produksi film pendek Geger. Jurnal Audiens, 2(3), 168-176.
https://doi.org/10.18196/jas.v413.55

Kukuh, M. S., Haikal, P., & Gusmadana, A. (2023). Manajemen post production
editing pada film Malam. Jurnal Audiens, 4(2),
https://doi.org/10.18196/jas.v4i2.50

Kusuma, A., Darma, & Sari, S. R. (2023). Analisis pemanfaatan media sosial
Instagram sebagai media promosi di Perpustakaan Universitas Bangka
Belitung berdasarkan engagement rate, impression dan reach. Lentera
Pustaka: Jurnal Kajian llmu Perpustakaan, Informasi dan Kearsipan, 9(2),
105—-116. https://doi.org/10.14710/lenpust.v9i2.49483

Oldenburg, R. (1999). The great good place. Marlowe & Company.

Rabiger, M., & Hurbis-Cherrier, M. (2020). Directing: Film Techniques and
Aesthetics (6th ed.). Routledge.

Rayana, I. P. S., Dwiyani, N. K., & Puriartha, I. K. (2022). Penulisan Naskah
Skenario Film Pendek “Bukan Kupu-Kupu Malam” di Mahatma Pictures.
CALACCITRA:  Jurnal Film  Dan  Televisi, 2(1), 21-26.
https://garuda.kemdiktisaintek.go.id/documents/detail/2619548

66


https://ejournal-cibiru.upi.edu/edsence/article/view/7
https://ejournal-cibiru.upi.edu/edsence/article/view/7
https://doi.org/10.1177/0047287506286720
https://doi.org/10.1016/j.cub.2007.06.022
https://doi.org/10.18196/jas.v4i3.55
https://doi.org/10.18196/jas.v4i2.50
https://doi.org/10.14710/lenpust.v9i2.49483
https://garuda.kemdiktisaintek.go.id/documents/detail/2619548

Rosyidah, U., Sari, R. N. C., & Masfuah, W. (2023). Komunikasi visual storytelling
dalam video promosi wisata Purwokerto. Jurnal Komunikasi Visual, 5(1),
45-56. https://online-journal.unja.ac.id/jisip/article/view/42763/20807

67


https://online-journal.unja.ac.id/jisip/article/view/42763/20807

