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ABSTRACT

Many university students rely on digital media to obtain information about places,
experiences, and social environments around them. However, most digital content often
focuses on visual appearance and provides limited representation of the actual atmosphere
and emotional experience of a place. Therefore, this study aimed to explain the post-
production process of the short film 9 Reasons I Didn’t Believe in Us as an audiovisual
medium using the Research and Development (R&D) approach with the ADDIE model.
The film presents student life, interpersonal relationships, and several public spaces in
Semarang through visual storytelling. This study applied the five stages of the ADDIE
model, namely Analysis, Design, Development, Implementation, and Evaluation. Data
were collected through questionnaires, production documentation, expert validation,
audience screening, and audience feedback. The main focus of the study was the post-
production stage, which included footage logging and organizing, rough cut and continuity
editing, sound design, color grading, subtitle translation, credit scene development, final
rendering, and product revision. The results show that the post-production process helped
transform raw footage into a complete film with a clearer narrative structure, more
consistent visual appearance, and better audio quality. Several adjustments were made
during editing to improve scene continuity, pacing, dialogue clarity, subtitle readability,
and color consistency. Feedback obtained from expert validation and audience screening
was also used as the basis for final revisions before publication. Audience responses
indicated that the film was generally well received in terms of story delivery, emotional
engagement, subtitle quality, and overall viewing experience. In conclusion, the ADDIE
model supported the development and evaluation of the post-production process in a
structured way while allowing revisions based on user feedback and production needs.

Keywords: Post-production, Short Film, ADDIE Model, Research and Development
(R&D), Film Editing, Audience Feedback.

viil



TABLE OF CONTENT

FINAL PROJECT ..ottt st i
STATEMENT OF ORIGINALITY .cvteiieienieieeeseeee e ii
APPROVAL SHEET ..ottt il
ACCEPTANCE ...ttt sttt v
ACKNOWLEDGEMENT ..ottt v
ABSTRACT ...ttt ettt ettt ae e s seenseenaenseensesnaens viii
TABLE OF CONTENT ...ttt ettt sne e ix
LIST OF FIGURES ...ttt xii
LIST OF TABLES ...ttt st s Xiii
CHAPTER I INTRODUCTION.......ccutiiieiiiieie ettt 1
1.1 Background of the Study..........ccceeeiiiiieiiiieiieiieece e 1
1.2 Research QUESTIONS..........viiiiiiiiiieccieee e e e 4
1.3 ReSearch ObJECtIVES ......eeiuiieiieiiieiieeie ettt 4
1.4 Significance of the Study .......ccccooiiiiiriiiiiiien 4
CHAPTER II LITERATURE REVIEW ....ccooiiiiiiiiiiiieeeeeeee e 6
2.1 Urban Tourism and Everyday Places as Tourist Destinations................... 6
2.2 Film-Induced TOUTISI ...cc.uiiiiiiiiieiieeieeiie ettt e 7
2.3 Digital Tourism Promotion.........c.cceceriereriiinienenienieneeeseeseeeeeeeeseene 7
231 YOUTUDE. ..ot 8
2.3.2  Instagram as a Platform for Teaser Distribution.............ccccceeveiieneenne 8

2.4 Film Production PrOCESS .........coceevuiriiniiiiiinieniieieeieeiteeee e 9
241 Pre-Production .....c..coeeieiiiiiiiinieniecceeceeetee s 9
242 ProdUCHION ....cocuiiiiiiiiieiieeiee ettt 10
243 PoOSt-Production..........c.cccoiuieiiiiiiiiniiiiieseeee e 10
2.4.3.1 Editing PrOCESS .....ccovveeuiieiieeiieiieeieeiee et 11

2.4.3.2 Sound Design (Audio Processing)..........ccceecveevueenvercieeneeenneene. 12

X



2.4.3.3 Color Grading (Color Adjustment)..........ccceceeevveenreecieenieeneenne. 13

2.4.3.4 Subtitle and Translation (Indonesian-English) .......................... 14

2.4.3.5 Credit Scene and Final Process........cccceeveenieiiiinieiiienieeeee 14
2.4.3.6 Teaser and Promotional Poster Development............................ 15

2.5 Previous STUAIES......ccoiiriirierieieieeee ettt e 15
CHAPTER IIIl METHODOLOGY ...oootteiieieeiieieeieeeeie et 18
3.1 Research Methodology .........c.ooiiiiiiiiiiiiie e 18
3.2 Research and Development Project ..........ccceeevieviieciienieeiieniieeeeeeneen 19
3.3 Production Schedule ..........ccccooiiiiiiiiiiniiieeeeee e 23
3.4  Budget and COStING........ccoeeiiriiniieiinienieeieetenieeest e 23
3.5  Division Of Tasks .....cooiieiiiiiiiiiieiiiee e 24
CHAPTER IV RESULT AND DISCUSSION .....ccoooiiiiiienieieeieeiesieeee e 26
A1 RESUIES et 26
4101 ANALYSIS ittt 26
4.1.1.1  Audience Needs Analysis .......ccccoveeverieneeneniienienenieneeieeeen 27
4.1.1.2  Story and Concept AnalysiS......ccceecveeeiieenciieeniiieenieeeeieeeeneenn 28

O N D 1< 1) 14 s RSP RPPR 29
4.1.2.1  Pre-Production ..........cccceeviiiiiiiieniieieee e 29

4.1.3  DeVelOPMENT .....eouviriiiiiiiiiierieee ettt 31
4.1.3.1  Production ProCess .........cccceerueriuienieiiiinieiieenieeieesee e 31
4.1.3.2  Post-Production Process ..........ccccevieriiiinieniiiniiiiiieniceeenee 33
4.1.3.2.1 Footage Logging and Organizing...........c.cceeveveevuervennennn 34
4.1.3.2.2  Rough Cut, Fine Cut, and Continuity Editing.................. 35
41323 Sound Design and Audio Editing Process ....................... 37
41324 Color Grading ProcCess ........ccccveevieeeriieeiieeeieeeiie e 38
4.13.2.5 Subtitle and Translation Process ..........cccceeveeverieneennennne. 40
4.1.3.2.6  Credit Scene and Final Process............cccccvceevuiniinenncnnns 42



4.1.3.2.7  Teaser and Promotional Poster Development................... 44

4133 Expert Validation...........cccvveeiiieeiiiieieecieeeeeee e 45
4134 Product RevVISION........c.eeeviiiiiiiiieciieecieeeee e 47

4.1.4  Implementation .........ccccceereeeiiienieeiienie et eeee et see e sare e e sneeeees 48
4.14.1 SCreeniNg PrOCESS......viviieiieeiieiieeie ettt 48
4142 Audience Feedback .........ccoooiiiiiiiiiiiiiiiiiee 50

4.1.5  Evaluation ......ccccoeeeiiiieiiiecciie e 52
4152 Evaluation of Audience Feedback ..........cccocoeviniininiiininnnnne 52
4.1.53 FInal ReVISION ...ccueeiiiiiiiiiiieieeeeeee e 54
4.1.5.4 Final Product and Film Distribution ............ccccceeveeeivieeenennnee. 57

4.2 DISCUSSION ..eeeuviieeiieeeiieeeieeeeteeesteeesteeessveaessaeeassseessseessseessseessseeessseeenns 60
CHAPTER V CONCLUSION AND SUGGESTION .....ccccoooiiiiriinieenieseeeennen 63
5.1 CONCIUSION ..ttt ettt sttt e sae e 63
5.2 SUGEESLIONS ...utieiiieiieiiieetieeie ettt ettt ettt et ee et ete et e st e e beeseeeeneeas 64
REFERENCES ......c.oooiioiiiee ettt sneeaeennas 65
APPENDIX ...ttt sttt ettt sttt nae e 68

xi



Figure 3.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.
Figure 4.

LIST OF FIGURES

1 Flowchart of the ADDIE Model (www.mungfali.com)...........ccccceevuvenunennne.. 18
1 The Results of Pre-Production Questionnaire............cccc.cceeeuveeeeeiineeeeennennnn. 27
2 Footage Logging PrOCESS .......eecvuiieeiiiieeiiiecie ettt e 34
3 Rough Cut and Continuity Editing...........cccceeriiriiiinieeiienieeieeceeeieeee e, 36
4 Sound Design and Audio Editing Process .........cccceevveeveenieeniiencieenienieennen. 37
5 Color Grading ProCess ........cocueveriiriiniiiiinieieeesteseeeee et 39
6 Translation PrOCESS .....c.eeviiiiieiiieiieeie ettt 41
7 SUDHLING PrOCESS.....viiiieiiieiieciieiie ettt see e e e e saneennees 42
8 Credit Scene and Final Process ..........coeevierierieiiienienceeeeeeeeeee e 43
9 Thumbnail Edit PTOCESS .......c.coiuieiiiiiiiiiieciieie et 45
10 Expert Validation ..........cooviieiiieiiiieciecceeeeee e e 46
11 COlOT REVISION ..ottt 47
12 Screening Link DiStribUtion...........cecveerieeiiienieiiienieeieesee e 49
13 Audience Feedback RESPONSES .........coeevieriiniiniiniiniiiieiicieeceececesene 50
14 Sample of International Audience............ccceeveeriiieniieiienieeieeeeeeeeeen 51
15 Scene Before Final ReVISION..........cociiiiiiiiiiiiiiiiiccceeccceeeeee 56
16 Scene After Final ReVISION .......cooiiiiiiiiiiiiiiiiiiicceccceeeceen 56
17 Teaser Publication on Instagram.............ccceevieeiiienieeniienieeieceeeeeeee e 58
18 Full Film Publication on YouTube .........cccceviiiiiiniiiiiiieieeceeeeee, 59
19 Copyright Registration Certificate (HAKI) .....ccccocveviiiiniiniiniiiinicenee 59

xii



LIST OF TABLES

Table 3.1 Schedule PIanning ...........ccceevieiiieiiieiiieiieeie ettt ens 23
Table 3. 2 Budget and COStING .......coeeviiiiiiiiiiieeeiee ettt ee e nee e e seree s 24
Table 3. 3 DiVISION Of tASK ..eccvviiiiiieiiii ettt et e e e s 25
Table 4. 1 Audience Feedback Evaluation ............cccceverieniiiiiiiiinieninienccieeccee s 53
Table 4. 2 Post-Production Final ReVISION ........cccevieriiriiniiieiieniecnieceeeeeeee e 54

xiil



