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ABSTRACT 

Many university students rely on digital media to obtain information about places, 

experiences, and social environments around them. However, most digital content often 

focuses on visual appearance and provides limited representation of the actual atmosphere 

and emotional experience of a place. Therefore, this study aimed to explain the post-

production process of the short film 9 Reasons I Didn’t Believe in Us as an audiovisual 

medium using the Research and Development (R&D) approach with the ADDIE model. 

The film presents student life, interpersonal relationships, and several public spaces in 

Semarang through visual storytelling. This study applied the five stages of the ADDIE 

model, namely Analysis, Design, Development, Implementation, and Evaluation. Data 

were collected through questionnaires, production documentation, expert validation, 

audience screening, and audience feedback. The main focus of the study was the post-

production stage, which included footage logging and organizing, rough cut and continuity 

editing, sound design, color grading, subtitle translation, credit scene development, final 

rendering, and product revision. The results show that the post-production process helped 

transform raw footage into a complete film with a clearer narrative structure, more 

consistent visual appearance, and better audio quality. Several adjustments were made 

during editing to improve scene continuity, pacing, dialogue clarity, subtitle readability, 

and color consistency. Feedback obtained from expert validation and audience screening 

was also used as the basis for final revisions before publication. Audience responses 

indicated that the film was generally well received in terms of story delivery, emotional 

engagement, subtitle quality, and overall viewing experience. In conclusion, the ADDIE 

model supported the development and evaluation of the post-production process in a 

structured way while allowing revisions based on user feedback and production needs. 

Keywords: Post-production, Short Film, ADDIE Model, Research and Development 

(R&D), Film Editing, Audience Feedback.
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