
xi 

 

 

 

 

 

TABLE OF CONTENTS 

CONSENT PAGE ................................................................................................... ii 

CONFIRMATION OF TEST PASS ....................................................................... iii 

THESIS ORIGINALITY STATEMENT ............................................................... iv 

MOTTO AND PRESENTATION ............................................................................ v 

ABSTRACT ........................................................................................................... vi 

ABSTRAK ............................................................................................................ vii 

FOREWORD........................................................................................................ viii 

TABLE OF CONTENTS ....................................................................................... xi 

LIST OF TABLE .................................................................................................... xv 

LIST OF FIGURE ................................................................................................. xvi 

LIST OF APPENDIX .......................................................................................... xvii 

CHAPTER I INTRODUCTION ............................................................................. 1 

1.1 Background..................................................................................................... 1 

1.2 Problem Formulation .................................................................................... 10 

1.3 Research Objectives .................................................................................... 11 

1.4 Research Usability ........................................................................................ 12 

1.5 Writing Systematics ...................................................................................... 13 

CHAPTER II LITERATURE REVIEW ............................................................... 15 

2.1 Theoretical Foundations ............................................................................... 15 

2.1.1 E-WOM ................................................................................................. 15 

2.1.2 Perceived quality ................................................................................... 16 

2.1.3 Price ....................................................................................................... 18 

2.1.4 Brand image .......................................................................................... 18 

2.1.5 Purchase decision .................................................................................. 20 

2.2 Relationships Between Variables ................................................................. 20 

2.2.1 The Influence of E-WOM on Brand Image ........................................... 20 

2.2.2 Perceived quality to Brand image .......................................................... 21 

2.2.3 Price to Brand image ............................................................................. 21 

2.2.4 E-WOM on Purchase decision .............................................................. 22 

2.2.5 Perceived quality of Purchase decision ................................................. 22 



xii 

 

 

 

 

2.2.6 Price to Purchase decision ..................................................................... 23 

2.2.7 Brand image of Purchase decision ........................................................ 24 

2.2.8 E-WOM on Purchase decision through Brand image ........................... 25 

2.2.9 Perceived quality of Purchase decision through Brand image .............. 25 

2.2.10 Price to Purchase decision through Brand image ................................ 25 

2.3 Previous Research ........................................................................................ 26 

2.4 Theoretical Framework................................................................................. 29 

CHAPTER III RESEARCH METHODOLOGY .................................................. 30 

3.1 Research Variables and Operational Definition of Variables ....................... 30 

3.1.1 Research Variables ................................................................................ 30 

3.1.2 Variable Operational Definitions ........................................................... 31 

3.2 Population and Sample ................................................................................. 32 

3.2.1 Population .............................................................................................. 32 

3.2.2 Sample ................................................................................................... 33 

3.3 Types and Data Sources ................................................................................ 34 

3.3.1 Data Types ............................................................................................. 34 

3.3.2 Data Sources .......................................................................................... 34 

3.4 Data Collection Methods .............................................................................. 34 

3.5 Data Analysis Methods ................................................................................. 35 

3.5.1 Research Instrument Test ...................................................................... 36 

3.5.2 SEM Assumption Test ........................................................................... 36 

3.5.3 Evaluation of Goodness of Fit Criteria .................................................. 38 

3.6 Hypothesis testing ........................................................................................ 41 

CHAPTER IV RESEARCH RESULTS AND DISCUSSION ............................. 42 

4.1. Overview of Research Object/Subject ......................................................... 42 

4.2. Data Collection ............................................................................................ 42 

4.3. Respondent Description ............................................................................... 43 

4.3.1 Use of The Body Shop Products ........................................................... 43 

4.3.2 Gender ................................................................................................... 43 

4.3.3 Age ......................................................................................................... 44 

4.3.4 Latest Education .................................................................................... 45 

4.3.5 Expenditure............................................................................................ 45 



xiii 

 

 

 

 

4.4. Instrument Quality Test .............................................................................. 46 

4.4.1 Validity Test Results ............................................................................. 47 

4.4.2 Reliability Test Results ......................................................................... 48 

4.5 Research Results .......................................................................................... 49 

4.5.1 Development of Theoretical Models .................................................... 49 

4.5.2 Flowchart Development ....................................................................... 49 

4.5.3 Conversion of Flowcharts into Structural Equations ............................ 50 

4.5.4 Data Input Matrix and Model Estimation Techniques ......................... 51 

4.5.5 Sample Size .......................................................................................... 51 

4.5.6 Data Normality ..................................................................................... 52 

4.5.7 Outlier Identification ............................................................................ 53 

4.5.8 Identification of Structural Models ...................................................... 54 

4.5.9 Identification of Goodness of Fit Criteria............................................. 54 

4.5.10 Hypothesis Testing ............................................................................. 57 

4.6 Discussion ................................................................................................... 58 

4.6.1 The influence of ewom on brand image ............................................... 58 

4.6.2 The Influence of Perceived Quality on Brand Image ........................... 59 

4.6.3 Influence Price against Brand image .................................................... 60 

4.6.4 Influence of E-WOM on Purchase decision ......................................... 61 

4.6.5 Effect of perceived quality on Purchase decision ................................. 62 

4.6.6 Influence of Price on Purchase decision ............................................... 64 

4.6.7 The Influence of Brand Image on Purchase Decision .......................... 65 

4.6.8 The influence of E-WOM on Purchase Decision through Brand image 

. ...................................................................................................................... 66 

4.6.9 The influence of Perceived Quality to Purchase Decision through Brand 

image ............................................................................................................. 67 

4.6.10 The influence of Price on Purchase Decision through Brand image . 67 

CHAPTER V CONCLUSIONS, LIMITATIONS OF RESEARCH AND 

SUGGESTIONS .................................................................................................... 69 

5.1. Conclusion .................................................................................................. 69 

5.2 Implications ................................................................................................. 69 

5.2.1 Theoretical implications ....................................................................... 69 

5.2.2 Practical implications ........................................................................... 70 



xiv 

 

 

 

 

5.3 Research Limitations .................................................................................... 71 

5.4 Suggestions ................................................................................................... 72 

BIBLIOGRAPHY .................................................................................................. 74 

APPENDIX ............................................................................................................ 77 


