DAFTAR ISI

HALAMAN JUDUL ..ottt [
PENGESAHAN KELULUSAN UJIAN .....coiiiiiieeeeteeeeee e ii
PERNYATAAN ORISINALITAS SKRIPSI......ccccoviiiiieeece e, iii
MOTTO DAN PERSEMBAHAN.......cooii ettt v
KATA PENGANTAR ...ttt aibinss ettt sse s sresneeneenees viii
DLV AV 3 5] IO I ~<WN o . SRR Xi
DAFTAR TABEL . 4. . &% . . ... "o W ..., Xiv
DAFTAR GAMBAR oo ot cieeiitae e sstaeeaibae e teeeaibe e abeeesnsaasanseeessseesssseessnseesns XV
DAFTAR LAMPIRAN ...ttt ittt aeaiesbin st snass et nneessiine e stis e ssesseesesseennes XVi
ABSTRACT...o ... 4. B Sy 1L SR L. .Y R............... XVi
ABSTRAWY.. .gw... U'BV. W - 11]. . 0. WR'V.. "85 . % ........... vii
BAB | PERIDASIUL LACTN. U 10 S ... a? .. ............... 1
1.1 Watar Belaasa ... JA\....... NSl ............ . N............... 1

1.2 gRumusan MaSaifinae - g 13

1.3 Wujuan PenclTeT [y S § SO W—. e 14

1.4 Manfaat PENelitian .......c.ccoocviieeiuee i ceseecstees et 14

BAB Il TINJAUAN PUSTAKA . ... oottt et ttesne e inne s ssesnens 17
2.1 LandaSan TEON .......cviueruesuesuessessasseaseeseeneesiesiessessesseesbaseessessessessessessens 17

2.1.1 Teori Perilaku KONSUMEN ..........covriieeiiiiiniieniiine e 17

2.1.2 Teori Utilitas dan Teori Kepuasan Konsumen...............cc.ccocevene. 23

2.1.3 IMpUISIVE BUYING ...t 25

2.1.4 Live'Streaming Shopping ... S Son B B 28

2.1.5 Sarcivyem Ny & e W W e E W 32

2.1.6 HEUONISME.......iiiieie e 34

2.2 Hubungan Antar Variabel ... 36

2.2.1 Hubungan Live Streaming dengan Impulsive Buying.................. 36

2.2.2 Hubungan Scarcity dengan Impulsive BUying.........cccccoeeevenenienne. 37

2.2.3 Hubungan Hedonic Motivation dengan Perilaku Impulsive

Xi



2.3 Penelitian Terdahulu .........ooooveeeeii 41

2.4 Kerangka PemiKIran..........ccocoiiiiiiiiiiieie e 52
S o 11010 1] SRR 53
BAB 111 METODE PENELITIAN ....ocoiiiiiieie e 55
3.1 Variabel Penelitian dan Definisi Operasional Variabel ..................... 55
3.1.1 Variabel Penelitian ........cccccovieiiiiiiieiie e 55
3.1.2 Definisi Operasional Variabel..............c.ccccooeiiiiiiiiiiiece e 56
3.2 Populasi dan SAMPEI .....ccceiiiiiiiiicc st 62
3.2.1 Populasi Penelitian.................. oot 62
3.2.2 Sampel Penelitian. ..ottt 62
3.3 JeniglandguiTiher RNV AN N ... €2 o B, 63
3.4 Metode Pengumpulan Data...........cccoviiieiiine i viis i 63
3.5 Metode ANaliSiS Data....c....cceiveieeiieiieense s beente et e 64
SB.1 LU isig oL/ R |11, S P ... L. ... 64
3.5.2 Tahapan ANaliSIS..........ccocieeiviiiie e e sesiteae e eseseeseesne e sreeeens 65
BAB IV HASIL DAN PEMBAHASAN ..ottt 73
4.1 Deskripsi Objek Penelitian.........cc..ccuereieiiiiiiiiieicec i 73
4.1.1 Gambaran Umum Objek Penelitian ............ccoccooeviiiniiicnnninnne. 73
4.2 Gambaran Umum ReSPONAEN ........ccccceiieeieeieiieiieeee e 74
4.2.1 Distribusi Responden Berdasarkan Jenis Kelamin........................ 74
4.2.2 Distribusi responden berdasarkan Usia............ccccoeveiiieiniininne. 74
4.2.3 Distribusi Responden Berdasarkan Domisili ...........cc.ccocevviinnenne. 74
4.2.4 Gambaran Responden Berdasarkan Pekerjaan..................ccccoveue. 75
4.2.5 Gambaran Responden Berdasarkan Uang Saku/Pendapatan......... 76
4.3 AnalfSa mOouEim W & Wy N W s . 76
4.3.1 Analisa model pengukuran (outer model).........ccooevviiiiiiiininnne. 76
4.3.2 Analisa Inner Model..........ccooeeiiiiiiii e 80
4.3.3 Uji Path COeffiCient...........ccoveviiiii e 82
4.4 PembanaSsan..........cccooveiiiiiiiiee e 85
4.4.1 Hubungan antara Live Streaming dengan Impulsive Buying....... 85
4.4.2 Hubungan antara Scarcity dengan Impulsive Buying.................. 87

xii



4.4.3 Hubungan antara Hedonisme dengan Impulsive Buying.............. 88

BAB YV PENUTUP ...t 89
5.1 KESIMPUIAN ...oeeiiiiiccice e 89
5.2 KeterDataSaN ........cceviiiiiiiiiiiieiee e 90
5.3 SAIAN....c e 90
DAFTAR PUSTAKA ettt naae e 92
LAMPIRAN-LAMPIRAN .....cocitiiieiaiieeitiin s seessesnens 98

Xiii



