DAFTAR PUSTAKA

Ahmad Musadik, S. H. S., & Abdul Ghani Azmi, I. (2019). Impulse Buying
Behaviour from Islamic Perspective: A Conceptual Paper. In Islamic
Development  Management  (pp. 161-172). Springer  Singapore.

https://doi.org/10.1007/978-981-13-7584-2_12

Ahmed Fernanda Desky, Muhammad Jailani, & Aulia Kamal. (2025). Impulse
Buying Behavior in E-Commerce Users: A Study of Consumptive Society and
Islamic Consumption Ethics in a Sociological Perspective. Fikri: Jurnal
Kajian Agama, Sosial Dan Budaya, 10(1), 165-189.

https://doi.org/10.25217/jf.v10i1.5737

Bazerman, M. H., Tenbrunsel, A. E., & Wade-Benzoni, K. (1998). Negotiating with
Yourselfand Losing: Making Decisions with Competing Internal Preferences.
The Academy of Management Review, 23(2), 225.

https://doi.org/10.2307/259372

Bearden, W. O., & Etzel, M. J. (1982). Reference Group Influence on Product and
Brand Purchase Decisions. Journal of Consumer Research, 9(2), 183.

https://doi.org/10.1086/208911

Beatty, S. E., & Elizabeth Ferrell, M. (1998). Impulse buying: Modeling its
precursors. Journal of Retailing, 74(2), 169-191.

https://doi.org/10.1016/S0022-4359(99)80092-X

77



78

Beikverdi, L., Sipila, J., & Tarkiainen, A. (2024). Post-purchase effects of impulse
buying: A review and research agenda. Journal of Consumer Behaviour, 23(3),

1512-1527. https://doi.org/10.1002/ch.2287

Chaudhary, R., Jain, S., Gupta, R., Aggarwal, V., & Bhamu, A. (n.d.).
Understanding the Psychology of Impulse Buying in E-Commerce: A

Behavioral Review. Journal of Marketing & Social Research.

Creswell, J. W. ., & Poth, C. N. . (2018). Qualitative inquiry and research design.

SAGE.

Dan, A., & Nurhasanah?, L. (2023). PERILAKU IMPULSIVE BUYING GEN-Z
DALAM PERSPEKTIF ETIKA BISNIS ISLAM. LABATILA: Jurnal limu

Ekonomi Islam, 7(2). https://doi.org/10.33507/lab.v4101

Fazli Aminuddin, E. (n.d.). Jurnal Inovasi Pembelajaran dan Teknologi Modern
PERILAKU KONSUMEN MUSLIM DI ERA DIGITAL: TANTANGAN DAN
PELUANG EKONOMI SYARIAH. Retrieved

https://journal.fexaria.com/j/index.php/jiptm

Hoch, S. J., & Loewenstein, G. F. (1991). Time-inconsistent Preferences and

Consumer Self-Control.
Islamic Models of Saving and Investment. (n.d.).

Juanim, J., Alghifari, E. S., & Setia, B. 1. (2024). Exploring advertising stimulus,

hedonic motives, and impulse buying behavior in Indonesia’s digital context:



79

demographics implications. Cogent Business and Management, 11(1).

https://doi.org/10.1080/23311975.2024.2428779

Juita, V., Pujani, V., Rahim, R., & Rahayu, R. (2024). Dataset on online impulsive
buying behavior of buy now pay later users and non-buy now pay later users
in Indonesia using the stimulus-organism-response model. Data in Brief, 54,

110500. https://doi.org/10.1016/j.dib.2024.110500

Kacen, J. J., & Lee, J. A. (2002). The Influence of Culture on Consumer Impulsive
Buying Behavior. Journal of Consumer Psychology, 12(2), 163-176.

https://doi.org/10.1207/S15327663JCP1202_08

Kadri, W. N., & Andika, A. Y. D. (2024). PENGARUH PENGGUNAAN MEDIA
SOSIAL TIKTOK TERHADAP POLA KOMUNIKASI EFEKTIF
MAHASISWA ILMU KOMUNIKASI UNIVERSITAS
MUHAMMADIYAH KOTABUMI ANGKATAN 2022. Komsospol, 2(1), 1-

11. https://doi.org/10.47637/komsospol.v2i1.1103

Liu, M., Chen, X., Yang, B., & Gao, Y. (2025). The role of social presence in
impulsive buying during live streaming E-commerce: exploring the
mechanisms of customer inspiration and positive emotion. BMC Psychology,

13(1), 1414. https://doi.org/10.1186/540359-025-03743-4

Livianisa, S., Syahrudin, H., Livianisa Universitas Tanjungpura, S., & Nawawi, J.
H. (2025). ANALISIS PERILAKU IMPULSIVE BUYING DALAM
PENGGUNAAN E-COMMERCE PADA MAHASISWA PENDIDIKAN

EKONOMI FKIP UNTAN. 14. https://doi.org/10.26418/jppk.v14i12.89238



80

Maitra Paul, S. (n.d.). EFFECT OF ATTITUDE-BEHAVIOR GAP AND ITS
REPERCUSSION ON PURCHASING GREEN VEHICLES TO SUPPORT
SUSTAINABLE CONSUMPTION: PERSPECTIVES FROM INDIA. In

2023 1 Academy of Marketing Studies Journal (Vol. 27, Number 2).

Marwiyati. (n.d.). Analisis Faktor-faktor..., Marwiyati 236 JURNAL ILMIAH
MAHAISISWA EKONOMI ISLAM ANALISIS FAKTOR-FAKTOR YANG
MEMPENGARUHI  IMPULSE  BUYING = ONLINE: PERSPEKTIF

KONSUMEN GENERASI Z DI KOTA BANDA ACEH.

Mohan, G., Sivakumaran, B., & Sharma, P. (2013). Impact of store environment on
impulse buying behavior. European Journal of Marketing, 47(10), 1711-

1732. https://doi.org/10.1108/EJM-03-2011-0110

Moleong, L. J. . (1989). Metodologi penelitian kualitatif. PT Remaja Rosdakarya.

Noviyanti, R. (2024). Suitability of Islamic Consumption Theory with the Concept
of Decluttering as a Preventing Factor for Impulsive Buying Behavior.
Igtishodia: Jurnal Ekonomi Syariah, 9(1), 32-40.

https://doi.org/10.35897/igtishodia.v9i1.1440

Pandowo, A., Joyce Lapian, S. L. H. V., Mandey, S. L., Soegoto, A. S., &

Rondonuwu, C. (2025). Perilaku PEMBELIAN IMPULSIF di Era Digital.

Pohan, M. Z., Nasution, T. A., & Pohan, S. (2025). Gaya Hidup Konsumtif
Generasi Z dalam Era Belanja Daring Indonesia). Jurnal Ilmu Sosial

Humaniora Indonesia, 4(2), 237-246. https://doi.org/10.52436/1.jishi.205



81

Religiusitas_Pembelian_Impulsif_dan_Stimulus_Ekste. (n.d.).

Robert S. Pindyck, & Daniel L. Rubinfeld. (2018). Microeconomics-Pearson (9th

ed.).

Rook, D. W. (1987). The Buying Impulse. Journal of Consumer Research, 14(2),

189. https://doi.org/10.1086/209105

Souiden, N., & Rani, M. (2015). Consumer attitudes and purchase intentions toward
Islamic banks: the influence of religiosity. International Journal of Bank

Marketing, 33(2), 143-161. https://doi.org/10.1108/1JBM-10-2013-0115

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D (Cetakan

2019).

Susilo, E. (2022). Pengaruh Penggunaan E-wallet dan Islamic Financial Literacy

Terhadap Perilaku Impulse Buying pada Gen Z pengguna E-wallet di Jepara.

Thaler, R. (1985). Mental Accounting and Consumer Choice. Marketing Science,

4(3), 199-214. https://doi.org/10.1287/mksc.4.3.199

Verplanken, B., & Herabadi, A. (2001). Individual differences in impulse buying
tendency: Feeling and no thinking. European Journal of Personality, 15(1

SUPPL.). https://doi.org/10.1002/per.423

Yulianti, Y., & Maryati, T. (2024). Consumption behavior in Islam. Indonesian
Journal of Business, Accounting and Management, 6(2), 67-80.

https://doi.org/10.36406/ijbam.v6i02.865



