THE IMPACT OF CUSTOMER ATTITUDES, PERCEIVED
VALUE, AND PERCEIVED PRICE ON REPURCHASE
DECISIONS
(Study at Patagonia Brand)

UNDERGRADUATE THESIS

Submitted as on of the requirements to complete the International
Undergraduate Program (S1) of Management Department at Faculty
of Economics and Business Diponegoro University

Presented by :
DIAZ FAIZAL ROHYANA
NIM 12010120190110

FACULTY OF ECONOMICS AND BUSINESS
DIPONEGORO UNIVERSITY
SEMARANG
2026



