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ABSTRACT

The aim of this research is to develop promotional media that present three selected topics
related to tourist attractions, specifically those located in Kota Lama Semarang. A bilingual
pop-up book entitled “Unlocking Oude Stad: Restoring the Soul of Kota Lama Semarang”
was developed as the concept of the promotional material, presenting information about
tourist attractions in both English and Indonesian language. The tourist attractions featured
have undergone a curation process during the development phase, resulting in three
categories: photo spots, culinary spots, and accommodation. This research applies the 4D
model by Thiagarajan et al. (1974), which include four systemic stages, namely define,
design, develop, and disseminate. Based on this research, a new form of promotional media
was successfully developed with a positive impression toward the pop-up element and other
material information displayed inside the promotional book. It is intended that this pop-up
book can expand further accessibility for both domestic and foreign tourists to enhance
their tourism experience while exploring the authenticity of Kota Lama Semarang.

Keywords: Tourist attraction, Kota Lama Semarang, pop-up, promotional media
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ABSTRAK

Penelitian ini ditujukan untuk mengembangkan media promosi yang menyajikan tiga topik
terpilih terkait objek wisata yang berlokasi di Kota Lama Semarang. Media promosi yang
dikembangkan menyajikan konsep pop-up book dengan judul “Unlocking Oude Stad.
Restoring the Soul of Kota Lama Semarang” mengenai informasi objek wisata yang ditulis
dalam bahasa Inggris dan bahasa Indonesia. Objek wisata yang ditampilkan telah melalui
proses kurasi selama tahap pengembangan (develop), dan menghasilkan tiga kategori,
yaitu photo spot, culinary spot, dan accommodation. Penelitian ini menerapkan metode 4D
model oleh Thiagarajan et al. (1974), yang mencakup empat tahap sistematis, yaitu define
(mendefinisikan), design (merancang), develop (mengembangkan), dan disseminate
(menyebarluaskan). Berdasarkan penelitian ini, media promosi dengan konsep yang
berbeda dari media promosi sebelumnya, yakni pop-up book, berhasil dikembangkan dan
memperoleh hasil yang positif terhadap elemen pop-up dan materi informasi lainnya yang
disajikan dalam pop-up book tersebut. Melalui pengembangan media promosi ini,
diharapkan dapat memperluas aksesibilitas bagi wisatawan domestik maupun
mancanegara guna meningkatkan pengalaman wisata mereka saat menjelajahi Kawasan
Kota Lama Semarang.

Kata Kunci: Objek wisata, Kota Lama Semarang, pop-up, media promosi
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CHAPTER

INTRODUCTION

This chapter provided background on the study that explains the gap in the
findings, and the solution, in this context, is the creation of promotional pop-up
book. Other parts mentioned in this chapter, include problem formulation,

objectives and benefits of the study, as well as a brief explanation about the output.

1.1 Background

Tourism is an activity where people spend their leisure time and
travel away from home while gaining new experiences at tourist destinations. As
a global industry, tourism draws hundreds of millions to travel internationally
and domestically, presenting various destination choices (Cholik, 2017). The
tourism sector has shown growth across multiple areas, influencing tourists to
select activities that align with their preferences. Among these, Muda (2026)
mentioned that cultural tourism has expanded rapidly by the increased interest

in authentic experience and direct engagement with local cultural heritage.

Cultural tourism is a tourism activity where tourists learn, discover,
experience, and consume both physical and experiential cultural attractions or
products at destinations featuring the architecture, historical and cultural
heritage, creative industries, and living (World Tourism Organization, 2018).
According to Richards (2018), the development of cultural tourism extends
beyond sites and monuments to include ways of life, creativity and everyday
culture. Aligned with that statement, it also mentioned that the growth of cultural
tourism is reflected in emerging forms such as heritage tourism. Diliawan et al.
(2025) mentioned that heritage tourism allow tourist to enjoyed preservation area
with historical monuments, buildings, and values while learn the historical value
at the sites. In the present day, heritage tourism not only highlights historical site

as a main attraction, but also offers visitors new experiences by integrating



cultural preservation and performative displays to meet modern tourism

demands (Madania & Ratman, 2025).

Kota Lama Semarang, a miniature of the Little Netherland, one of
the cultural attractions in Semarang with European-style buildings that retained
as relics of the Dutch colonial period, was shown as an example on how heritage
tourism shifted toward modern society while keeping its authenticity of the
historical site. As stated in the document from Kementerian Pariwisata about
Indonesia Tourism Outlook 2025/2026 by the Ministry of Tourism of the
Republic Indonesia insight report on quality tourism, global tourist preference
shifted towards authentic, valuable, and sustainable travel experiences, with
authentic travel experiences is a dominant factor in Indonesia’s tourism

development in 2026.

It is necessary to provide proper retail and entertainment facilities to
enhance the tourism experience for tourists while they engage in heritage tourism
related activities (Su et al., 2018). In response to the growth of tourist preference
on how they see historical sites as a tourist attraction, several changes were made
in Kota Lama Semarang by providing several public attractions linked with
everyday culture as the tourism experience towards the main attractions.
Referring to Sugangga et al. (2021), other areas in Kota Lama Semarang were
turned into tourist destinations, where some photo spots were gradually
becoming known in several areas in Kota Lama Semarang, which became a trend
among tourists. Culinary experience also being provided in Kota Lama
Semarang, took place on the ancient building that was being renovated into a

modern restaurant while preserving its original architecture.

The development of heritage tourism in becoming tourist attractions
can be beneficial to promote Kota Lama Semarang besides its unique and
memorable historical building. However, most of the promotional information
still insist on the historical ancient building to represents the tourist destination

in Kota Lama Semarang. In a study conducted by Amin et al. (2020), the



promotional media in Kota Lama Semarang as a heritage site, focused only on
the historical information as the main tourist attraction as well as the government
website that also provided information regarding to the ancients building in a
descriptive form. Lukito et al. (2019) mentioned that several places with
maintained historical building were more crowded, resulting on tourist visiting
those places rather than the other areas. It can be understood that there is still
lack of promotional media related to the tourist attractions other than the
historical building, specifically that contain information in helping tourist
connecting the historical site experience and the trendy tourist attraction as a

compiled tourism experience.

Several media promotion carried out as a tourism promotional media
for Kota Lama Semarang, such as travel guide books, brochures, websites, and
any digital media (Wibawanto et al., 2022). Thus, an interactive promotional
medium that contains information about the attraction and facilities is needed in
order to keep the tourist engaged with all the tourist attractions, and not just
focusing on the main destination. One of the media that is close to it is an
interactive promotional book with a pop-up design because it is suitable to
provide information that consist of explanation and engaging element. Andrianto
(2019) states that pop-up book can be used as a promotional media because it
can contain information with a fun element as a medium or tool to promote
tourist destinations. Pop-up book referred to an innovative design, utilizing
specialized folding, cutting, and mechanical techniques that allow images to
emerge or move when the page is opened (Pratiwi & Irawan, 2025). The dynamic
features are the unique parts that enhance the content’s visual and offering a more

engaging experience for the tourist as an interactive media.

Previous study has shown the effectiveness of pop-up book media in
other form of research. Fauzia & Oemar (2021) create a pop-up book as an
alternate choice to promote religious tourism site with the purpose to attract
tourist with its interesting elements as well as the illustrate images that makes

people easier to receive the information regarding to the tourism site. Other than



that, Haryani & Siregar (2022) stated that in the form of promoting dental health,
the used of pop-up book media show an effectiveness of increasing student
knowledge and interest through its interactive features. The interactive material
presented on the pop-up book consist of interesting stories and a picture display
that can move when the book page is opened. Moreover, it can be said that pop-
up book can be used as an effective promotional media that displayed

information and interesting features related to the tourist attractions.

Therefore, this project aims to bridge the gap by developing
bilingual tourism pop-up promotional book that consist of curated information
about tourist attractions. The bilingual promotional information conveyed inside
the pop-up book as a media to enhance both local and foreign tourist experience

and promote tourist attractions in Kota Lama Semarang.

1.2 Problem Formulation

Based on the background, the problem formulation of the study is as

follows:

1.2.1 How is the process of developing Chapter 3 about tourist attractions as
part of the bilingual tourism pop-up book entitled “Unlocking Oude
Stad: Restoring the Soul of Kota Lama Semarang” as a promotional
media?

1.2.2 How is the feedback on the content of bilingual tourist attractions pop-
up book entitled “Unlocking Oude Stad: Restoring the Soul of Kota

Lama Semarang” as a promotional media?

1.3 Objectives of the Study

Based on the above problems, the objectives of this study are as

follows:
1.3.1 To elaborate on the process of developing Chapter 3 about tourist
attractions as part of the bilingual tourism pop-up book entitled
“Unlocking Oude Stad: Restoring the Soul of Kota Lama Semarang” as

a promotional media.



1.3.2 To analyse the feedback on the content of bilingual tourist attractions
pop-up book entitled “Unlocking Oude Stad: Restoring the Soul of Kota

Lama Semarang”.

1.4 Benefits of the Study

The findings and outcome of this final project are expected to
provide the following benefits:
1.4.1 Theoretical Benefits
Through this project, promotional pop-up book can be beneficially
promoting tourism sites as a new medium of promotional media. The
bilingual information displayed inside the pop-up book can build on the
skills in using suitable translated method to convey the information
regarding to the purpose and the targeted readers of the project.
1.4.2 Practical Benefits
The bilingual promotional pop-up book is expected to provide a new
medium for promoting tourism through its interactive and three-
dimensional elements, as well as curated information about tourist

attractions in Kota Lama Semarang.

1.5 Output

A promotional bilingual pop-up book entitled “Unlocking Oude
Stad: Restoring the Soul of Kota Lama Semarang” was chosen as the output of
this project. The book includes three chapters. The first chapter capturing
historical bilingual story of Semarang, and the second chapter focusing on
historical heritage buildings in Kota Lama Semarang. Meanwhile, the third
chapter contained list of tourist attractions that consist of information related
to the photo spots in several areas, culinary spots, and several accommodations
surrounding Kota Lama Semarang. The promotional book included an
interactive display through a pop-up design that would help both domestic and
foreign tourists to enhance their tourism experience while exploring the

authenticity of Kota Lama Semarang.



CHAPTER 11

LITERATURE REVIEW

This chapter consist of several academic literature sources that address the
underlying concepts and related theories regarding to the development of bilingual

promotional pop-up book.

2. 1 Theoretical Framework

2.1.1 Tourism

Tourism 1is a travel activity where tourist visits a place with the
intention of engaging by something interesting and enjoying tourist objects
and attractions (Afridayanti, 2022). These compelling regional features,
classified as tourist attractions, draw tourists or visitors to engage with the
locale, as well as providing spaces for experiential learning. It is also
mentioned that tourist attractions can be in the form of natural attractions or
buildings such as museums, historical heritage sites, forts, and others.
Aligned with Sedmak & Vodeb (2025), stated that tourist attraction was a
result of the development from the primary elements of the destinations,
which consists of cultural, social, industrial, and historical resources. It is
used to represent potential sources in the tourism site and as an ability to
attract tourists to come and encountering each tourist attractions provided
on the tourism site as their travel activity. Moreover, Undang-Undang (UU)
Nomor 10 Tahun 2009 (Article 1 Number 1 of Law No.10 of 2009) defines
tourism as a travel activity carried out by a person or a group of people by
visiting certain places for different purposes or learning the uniqueness of

tourist attractions for a temporary period.

The tourism sector has grown across multiple areas, influencing
tourist to have preferred tourist activities that meet their needs. In recent
years, the increased interest among tourists has driven cultural tourism to
expand rapidly in the tourism sector (Muda, 2026). Cultural tourism is a

tourism activity where tourists learn, discover, experience, and consume



both physical and experiential cultural attractions or products at destinations
featuring the architecture, historical and cultural heritage, creative
industries, and living (World Tourism Organization, 2018). Cultural tourism
contributed to the transfer of historical traditions, while assisting in the

preservation of cultural heritage.

Within the expanded of cultural tourism, heritage tourism namely a
growing tourism sector, is defined by McNulty & Koff (2014) as part of the
National Trust of Historic Preservation as an activity where people
experiencing places or certain activities while immersing to the authentic
stories of the past and present of the destination. Regarding to the expand of
this sector, Madania & Ratman (2025) mentioned that heritage tourism
offers visitors a new experience by integrating cultural preservation of

historical sites and performative displays as tourist attractions.

2.1.2 Kota Lama Semarang

Kota Lama Semarang that often referred as “The Little Netherland,”
is a historical site with many relics of the Dutch colonialism and a number
of historical buildings that still exist as tourist object (Susiatiningsih et al.,
2018). Moreover, according to Peraturan Daerah (Perda) Kota Semarang
Nomor 2 Tahun 2020 (Semarang City Regional Regulation Number 2 of
2020) concerning the Kota Lama Site Building and Environment Planning,
the Kota Lama Semarang is a cultural heritage with a historical legacy of
the growth of Semarang City, which contains high historical value,
aesthetic, scientific, as well as cultural values, and a potential support to the

growth of economic and tourism sector.

Meytasari & Tisnawati (2018) mentioned that Kota Lama Semarang
has tourism potential because of its historical richness of tourist attraction.
The infrastructure in Kota Lama has been redeveloped in order to improve
the tourism sector to promote Kota Lama Semarang as one of the cultural

heritage destinations. It is shown in the recent redevelopment, where a new



functional building is used as a trendy coffee shop, restaurant, photo spot,
and other popular places. Aligned with Ikhsani et al. (2025), the existence
of the old building attracted many people to come to the area, making it into

a new functional space with various activities.

2.1.3 Promotional Media

Promotion is a kind of marketing mix elements that can be used in
promoting tourist products. Promotional activities related to the tourism
promotion are an actual process to encourage potential visitors to travel to
the destination through the spreading of information (Hasan, 2015). It is also
mentioned that a necessary promotional strategy has an important role for
the decision makers to develop a form of information for visitors, especially
related to tourism services, products, and facilities at the destination.
Various forms of promotional activities can be used to provide the message
to potential tourists, one of which is by adapting the use of promotional

media.

Promotional media can be classified into digital media and
conventional media. Digital media refers to media disseminated using
digital technologies, focus on promoting products or services through online
platforms, including social media platforms, mobile apps, online videos, and
podcast (Alzubi, 2023). These platforms had been instrumental to promote
or share information quickly and easily with large audience. On the other
hand, traditional media mentioned by Odun & Utulu (2016) refers to those
method indicative printable-based medium, radio, and television.
Traditional media allowed advertiser to present their products to a more
heterogeneous mass audience, informed them about their various goods and

services.

In the midst of various digital media, as stated by Prapanca &
Hidayat (2023), promotional tools using conventional or traditional media
still have their existence and are much needed to be used in promoting any

products to the public, such as distributing brochures, installing billboards,



and other methods. Moreover, it is also mentioned that several forms of
printed promotional media can be used to promote products or services,
such as catalogues, pamphlets, booklets, banners, and flyers. Odun & Utulu
(2016) also mentioned that through traditional media platforms, messages
are carefully created and screened before the dissemination process for
people to be engaged and attracted by promotional of the products and

services

2.1.4 Bilingual

In tourism field, language provide as an important aspect to serve
information for the tourist related to the tourism sites. Language functions
as a medium to persuade tourist to visit particular destinations, and
importantly serves as a guide during their visits, especially to the places they
have never been before (Da Silva et al., 2021). As an important role in
providing information for tourist, especially for promotional purpose, the
fundamental goal for the use of language is to serve the best form of
information to turn potential tourist into actual tourist with the medium of
bilingual text for the promotion material (Budiharjo et al., 2022). It is also
mentioned that through the appeal communicated from the bilingual texts
can be targeting potential tourists for both domestic (Indonesian) and

international audiences.

Hokenson & Munson (2014) stated that bilingual text characterized
as a self-translation, authored by a writer who has a capacity to produce
composition in different languages and who translates the text he or she
produces from one language into another. Bilingual text is chosen as one of
many approaches to serves information with a promotional purpose,
especially in the tourism field, because it can produce materials to advertise
tourism attractions containing two different languages. In this context on
developing the promotional book, the information produce inside the book

was written in both Indonesian texts along with English text.



2.1.5 Pop-up Book

A pop-up book is defined as a book that includes text, line, shape,
colour, composition, and elements with three-dimensional form in every
page for its picture and object (Bluemel & Taylor, 2012). Pop-up book,
stated by Pratiwi & Irawan (2025) as an innovative design utilizing
specialized folding, cutting, and mechanical techniques, which allows
images to emerge or move when the page is opened. Aligned with Rizkiyah
et al. (2023), the moveable elements, such as sliding, opening, and folding

in the pop-up book section, deliver an interesting experience for readers.

The development of the pop-up book with movable elements
innovated several ways to create three-dimensional pop-up forms, including
folding paper in creating an interesting movement. According to Van Dyk
et al. (2010), there is a variety of methods related to cutting, folding, and
other mechanisms behind the construction of a pop-up book. It can be
divided into four categories: movable parts that lie flat, images that pop up,

books that fold, a multiple forms of construction, as follows:

a. Moveables

This method known with the elements that lie flat on the page but had a
moveable style that fall into a few basic construction types to give a pops

movement, such as volvelles or wheels type, flap books, and pull tabs.

b. Pop-ups

Three-dimensional figures spring to life in pop-up book that shown a
rising movement from the surface of the page. There are four basic
construction techniques used in creating this form: stage set, v-fold, box
and cylinder, and floating layers. The style of these methods marked by
similar movements, whereas its folded papers unfold when the book is

opened and a page is turned.
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C.

Folding mechanism

It is being used for some pop-up book to create a specific design of
movements when the book or page opened. A variety of forms can be
shown through the book when its opened. It can be shown like a form of
circle, an accordion when its being pressed, or to fan out. In several unfold
method, it can be shown different forms: leporellos, carousels, and tunnel

books or peep-shows.

Multiple constructions

This method combining several construction techniques to form an
innovative and a more interesting pop-up book by using materials others

than paper such as plastic, string, mirrors, and sticks.

Moreover, the same book also mentioned more detail information
regarding to pop-up elements or figures that are used to elevate the design
process in creating an interesting pop-up book. There are several pop-up

elements mentioned, as follows:

a. Box and cylinder

Rounded cylinder or a box-like cube where it will rise from the centre
of the page spread after the book is being opened. It has a lift up

movement that catch the attention once the page is opened.

b. Carousel

This element will create a series of three-dimensional scenes, indicated
with the covers that are folded back and opened. The form of this
element is being supported with the use of string, ribbon, snaps, or
Velcro to complete the circle movement. It can tell a story from the

scenes or sometimes present a set of little rooms to play in.
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Dissolving images and slats

It is also known as transformation movement that achieved by the
pictures being printed on horizontal, vertical, or circular sections that
slide over each other. It contains an illustration that will change into a

completely different scene at the pull of the tab.

Flap or lift the flap

It is one of the simplest forms in a movable pop-up element. A hidden
illustration, message, or any moveable parts will be revealed once a
piece of other illustrate paper attached to the base page is being lifted.
Each lifted flap changes the picture or reveals new twist in the plot, and

may be cut into shape of illustration.

Floating layers or platforms

Some paper will support to lift an illustration off the page and gives the
best illusion effect when seen form the side. It will be creating a floating

illusion over the surface.

Harlequinades and metamorphoses

The illustration will be folded up or down, and the series of flaps are
flips. Then, it will reveal a new picture or message underneath. It can be

in the form of booklet with illustrations split in the centre.

Leporello

It is named after Leporello, the servant in the open Don Giovanni. This
construction element refers to an accordion book formed of one long
sheet of folded papers. These folded papers will be stretches out in a

zigzag or concertina shape.
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. Paper engineer

This refers to an artist as well as the illustrator that uses various
techniques such as cutting, folding, and/or gluing to make paper

illustrations move or pop-up.

Pull-tab

A moveable tab through a sliding paper tab, ribbon, or string that being
pulled and pushed to reveal a new image. This movement also can
activate a pop-up effect. The use of any figure can be an additional part
to show the change in movement when the user is pulling or sliding the

tab.
Stage set of multiple layers

This was one of the first construction to be used for pop-up books. It is
suitable for display interior scene. The book will be a form of theatre
that show several pictures or any element when it is opened to a 90-

degree angle.
Tunnel book or peep-show

It is a series of cut-papers that are placed or grounded to one behind the
other. The aim was to creating an illusion of depth and perspective,

showing an effect like the user or readers is looking into a tunnel.
V-fold

This construction element is what most people think when the term pop-
up is being mentioned. This element is attached to facing pages, then it
will unfold from the centre of the page when the book is open. Then,
followed by a collapses effect into the other side of page when the book

1s closed.
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m. Volvelle or wheel

The word volvelle is derived from the Latin verb, “volvere”, means “to
turn”. It this construction element, some string, paper, or grommets is
being uses to attached an illustrated paper disc or circle to a page. Then,
it will revolve around a central pivot of the page. The disc aligned with

the image and information once the user or reader turn the wheel.
n. Waterfall

It is an enhancement decoration and movement of the pull-tab elements
through its flaps effect. The waterfall movement will make several flaps
open onto each other sequentially. It its follow the after movement as the
single tab is pulled in the opposite direction. It gives ‘flowing effect’ as
the chain reaction when the paper being pulled that shows different

figures, elements, or any message.

2.2 Previous Studies

Several studies related to the use of pop-up book have been
conducted. As a promotional medium, Wulansari (2023) developed a pop-up
interactive book that focuses on promoting Semarang’s culinary delights. The
research shows that the interactive elements created for the pop-up book can
engage tourists’ enthusiasm and persuade them to explore the information
regarding culinary delights in Semarang through the interactive pop-up book.
Research written by Rusli (2024) was creating a bilingual pop-up comic that
focuses on promoting well-known tourist spots in Semarang City. As a
promotional medium with innovative and captivating media, the bilingual
pop-up comic is used to provide stories in both Indonesian and English. It
included attractive visual elements and techniques used for a pop-up style to
attract tourists’ interest in visiting tourism destinations in Semarang City.
Other than that, Widadijo & Santoso (2024) were creating a motion comic on
their research as a new approach to promote tourism in Kota Lama Semarang,

which focusing on historical value. The motion comic was combining visual,
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movement, and sound to attract teenagers as their targeted audience while

promoting and introducing the historical story of Kota Lama Semarang.

Moreover, the studies related to tourism promotion in Kota Lama
Semarang was mainly focusing on the historical site and ancient building as
the main content. Wibawanto et al. (2022) conducted on their study to develop
promotional media for Kota Lama Semarang in a mobile game format to
introduce various existing tourism potentials using the visualization of iconic
buildings in Kota Lama Semarang. Amin et al. (2020) developed a model for
promoting inclusive and sustainable tourism in Kota Lama Semarang in the
form of an application, The Sejarah di Dekatku (History Near Us), and social
media for promoting historical areas in Kota Lama Semarang. Although some
tourism promotion is taking place in Kota Lama Semarang, the form of
promotional media is mainly conducted through digital media, such as an

application and a mobile game.

Additional research related to the use of pop-up books as a tourism
promotional medium was conducted by Fauzia & Oemar (2021) to promote
the religious tourism site in Lamongan Regency. A pop-up book was chosen
as an alternative choice in promoting tourism site. A realist style with a
colourful picture used as a key element, as well as the pop-up movement,
attracted more people to come and get to know more about the religious
tourism site. It is also mentioned that it is easier for the people to receive
information about the tourism site with the use of pop-up book as a

promotional medium.

However, it can be said that the existing studies have not
comprehensively provided an integrated promotional media that consists of
some information and does not just focus on historical information.
Meanwhile, the use of pop-up books also has impactful value, especially as a
promotional medium. Therefore, this project was conducted to fill the gap by

offering a new approach for promotional media, focusing on promoting
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tourist destination in Kota Lama Semarang. The content consists of various
information, including map as an additional feature to inform about tourist
destinations, historical bilingual story of Semarang, historical building in
Kota Lama Semarang, list of photo areas, culinary spots, and accommodation

near Kota Lama Semarang.
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CHAPTER III

RESEARCH METHODOLOGY

This chapter contain information about research methodology used on the
project, namely 4D model that was carried out as an approach to develop the pop-

up book as the final product.

3.1 Research Design

This research refers to the design of research and development in
developing the promotional pop-up book that was conducted through several
process until become the final product. Research and development (R&D),
mentioned by Sugiyono (2013), is a research method used to produce specific
products that conducted through analyse needs, and test the effectiveness of the
product to understood it can function within the community. In this context,
this project used a Research and Development Method (R&D) that was divided
into two general phases. The research stage was conducted based on the
identification of the chosen and potential tourist destination. The primary data
collection process took place in this stage, which was used as the main data for
the content. The second stage was the development process of the promotional
pop-up book as the final output. The development stage used the 4D model that
consists of four systematic stages. Further explanation of its stage related to the

development of the promotional pop-up book can be seen in the next paragraph.

3.2 Research Development Method

The development of the bilingual promotional book was carried out
based on the 4D model referred to Thiagarajan et al. (1974), which includes
four systematic stages: Define, Design, Develop, and Disseminate. This
approach was chosen because it is able to provide a structured framework,
allowing further implementation in creating promotional media with relevant
contents according to the purpose of the project, which is to create a

promotional pop-up book as a new form of promotional media. In the define
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stage, identification of the potential tourist destination was being conducted, as
well as the collection data for the main content. The design stage would capture
on the planning process, including the media editing and the base framework
of the initial project design. After that, the development stage was used to
produce the data that was already being collected, following the planning
framework from the design stage, which includes the construction of the pop-
up element. The final step was the dissemination stage, which played a role in
disseminating the final product and went through the revision process after the
feedback collection step from the examiners and the general audience. The
stage of the 4D model used in developing the project is shown in the following

figure.

Define

Design

Develop

Disseminate

00,040

Figure 3. 1 4D model by Thiagarajan et al. (1974)
3.2.1 Define

In the initial stage, activities focused on identifying the background
problem through several methods, namely field observations, interviews
with local community representative, and social media research. The
purpose of this process was to create background data for producing the

main content of the promotional book. Analysis of the existing promotional
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media was also conducted through observation and literature review, in
order to understanding the gap in the findings and provide a solution by
making a new form of suitable promotional media, as well as understanding
the value of the tourist destination to provide better information to promote

tourism in Kota Lama Semarang as the selected tourist destination.

3.2.2 Design

Based on the identification results, the data was being displayed as
the outline material content of the promotional book. The initial design was
being formed, starting with the selected media to presented the content.
Canva was chosen as the media editing tool, which was organized
collaboratively with team members to produce the design and develop it into
the final version. Through Canva, several design steps of the content have
been conducted. It is including the design of rough layout or placement of
both the image and the content information as well as tried to make the

dummy pop-up element.

3.2.3 Develop

This stage shows the development process of the whole content of
the bilingual promotional book. Although the process was started since the
define stage, an initial version of the product was started at this stage until
it became the final version of the product. The content was being displayed
in Canva as the selected media, as well as the construction element of the
pop-up book that had been planned during the design stage. The following
process was evaluation and feedback, which lead to expert validation
process about material and media of the product, conducted by Alfin
Rosyidha, S.Pd., M.A. as an English lecture and supervisor of the project.
Later on, the printed version was used for objective opinions from public
audience to collect the feedback of the final product. Revision process was
conducted at this stage after the feedback from the examiners and from the
public audience through questioner to comply with the best form of the final

product.
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Form Validation Product
Pop-up book for Kola Lama Semarang

Validator. Alfis Rosyidha, SPd. MA.
Date of validation
Material Expert Validation

Please checklist one of the selected answers (/)

1. Ts the material in accordance with the title of the book?
[0 Not Accordant [ vy accomtant [ O Aceordent [ O very Accordns

2. Ts the materfal provided in the book fulfilling the needs of tourists?
lonmumum lfm.mmmum; [mmnum J O Very Fulfilling

3. Is the vocabulary In the book easy to understand?
[ O Not Easy ] O Faisly Easy ] O Easy N O Very Easy ]

4. Ts the language and writing used in the book proper?
[ O Not Proger l O Fairky Proper l O Proper J O Very Proper |

5. Is the information provided in each chapter’s delight clear?
[oNacica  [oRub e [OCkx  [Ovayclex |

6. Ts the delivery of information In the book precise?
ONot prsise [ OFuiy Precse | OPresie | O Vey bussse |

LA description of Kota 1.am: informative?

[ O Not Inforusative O Infocumtive ] O Vey Iufostive ]

O Firly Informative

L ) description of Kota 1. persuasive?
l O Not Persuasive I O Fuary Persuasive | O Persuasive [ O Vary Persuasive I

9. Are the Pop-up clements casily accessible (o learn?
At ] O Very Accessible ]

[ O Nol Accessible l O Fairly Acccssible

10. I there wore information Usat needs (o be added fo s bock? I yes, please eluborue

11 Criticisim and Snggestions

Figure 3. 2 Example of material expert validation form

Form Validation Product
Pop.up book for Kota I.ama Semarang

Valldator: Alfin Rosyidha, § P M A
Date of validation:

Med)

xpert Validation
Please cheeklist one of the selected answers ()
1. Does the cover of the book “Unlocking Oude Stad: Restoring the soul of Kola Lama
Semarang” look altractive?
| O Not Amacrive | O Tairly Artractive | O Attractive ] O Very Amactive ]

1s the layoul of the writing and clements in the book neal?
© Not Neat OFairly Neat O Neat O Very Neat

3. Is the color selection in the desis i tourism i
| O Nol Iuteresting | O Fairly Inleresting I O Interesting ] O very Ineresting ]
1
O Not Legible O Fairly Legible O Legible O Very Lemble
5. Arcthe -up models in the book interesting?
O Not Incresting | O Faiely nieresting. | O Interesting | O Very Inleresing
6. Are the elements given suitable with the provided matert

Suitable

|o Nof Suitable | O Fairly Suiable IOs\unhk \ou_

7. Are the images displayed suitable for the provided materials?

ONorSumble | O Fairly Snitable [ O Suirable | O Very Snitable

Do the pictures scem clear whea the book is opencd?
| O Fairly Clear | O Clear ] O Very Clear |

9. Is the size of the book being used functionally conyenicnt?
| O Not Convenieur | O Faiddy Convenient | O Conveuient | O Very Conveniear |

10. Ts the hook practical to use?
| O Not Practical | O Teidly Pract

[0 pacica [0 vey pacical |

1. Ts there any mare information that needs to be added to this book? Tf yes, plesse state below

12. Critieism and Snggestions

Figure 3. 3 Example of media expert validation form
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3.2.4 Disseminate

The final stage focused on the dissemination project by distributing

the printed version of the bilingual promotional book to the stakeholder. It

would be done after the product reaches its final production stage and

approvement from expert examiner. The final product would be hand-out to

the stakeholder once the final product was completed. Other than that, the

submission process for the product’s Intellectual Property Rights (IPR) was

conducted in this stage as the final step in developing the product. The

digital design of the product was used as the product that registered to get

the IPR certificate.

3.3 Schedule Planning

The following table explain about the schedule planning of the project

that includes four systematic stages, namely define, design, develop, and

disseminate, as follows:

Table 3. 1 Schedule planning

Month

FEB MAR APR MAY

Stage Activity
Observation and social
Define .
media research
Making the report
Data collection according to
Design .
research findings
Designing the product
Develop the  designing
Develop ) .. .
product using editing media
Expert validation
Disseminate the product to
Disseminate

public audience
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3.4 Division of Task

The team members take responsibility to do the task following by a

systematic stage of the 4D model with details information as follows:

Table 3. 2 Division of task

Team Members Division of Task

Maria Yosefa Putri Purnama e Creating Chapter 1 as part of
promotional  book that present
information about Discovering

Semarang in the Colonial Era.

Alfariska Keisha Syafarina e Developing Chapter 2 as part of
promotional book that present about
Cultural Heritage Buildings in Kota

Lama Semarang.

Shinta Dyah Kusumastuti e Developing Chapter 3 as part of
promotional  book that present
information about Tourist Attractions
in Kota Lama Semarang (photo spots,
culinary spots, and some

accommodation).

All team members carried out each stage of the development process,
starting from the define, design, and development stages based on the division of
task mentioned above. Meanwhile, the final stage, which is dissemination, was

carried out jointly by all team members.
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3.5 Budgeting

The following table explain a detailed production budget of the project in
developing the pop-up book, as follows:

Table 3. 3 Budgeting details

Name Description Quantity Price Total Price
Research & Transportation to IDR30,000 IDR90,000
Data Kota Lama
Collection Semarang
Paper Material and tools IDR30,000 IDR90,000
Engineering (paper, glue, etc.)
Tools
Design Media Subscription for IDR700,000 IDR700,000
graphic design tool
(Canva Premium) &
Ilustration
Commission
Production Printing IDR310,000 IDR620,000
Dissemination  Printing copies for IDR300,000 IDR300,000
the stakeholder
Total IDR 1,800,000
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CHAPTER 1V

RESULTS AND DISCUSSION

This chapter presents the results and discussions obtained during the
developing process of the bilingual promotional book. The results are organized
based on the 4D model by Thiagarajan et al. (1974), which includes four systematic

stages: Define, Design, Develop, and Disseminate.

4.1 Result

The development of bilingual promotional book has been carried out in
four systematic stages based on the 4D model. Focusing on the developing
process of chapter three as part of the “Unlocking Oude Stad: Restoring the
Soul of Kota Lama Semarang” that consists of curated information about

tourist attractions in Kota Lama Semarang.

4.1.1 Define

The defined stages marked as the first process in developing the
promotional book. In this stage, background problems were identified through
literature review to understand the gap regarding the existed promotional media
that mentioned about tourism in Kota Lama Semarang. It can be found that
there were several promotional media that mentioned Kota Lama Semarang in
general and focusing about some landmark in Semarang City. Other than that,
there was also some promotional media that used a pop-up technique, mainly
mentioning landmark spots in Semarang and its culinary as the main topic of
their promotional book. It can be concluded that the existed promotional media
mainly only focusing on one specific topic. Therefore, this promotional book
was being developed as a final product of this project with the aim to provide

a new form of promotional medium that combining three different topics.

After identified the background problems, the data collection process
was conducted. First field observation was implemented in February, focusing

on observations area to observe what kind of tourist attraction placed around
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Kota Lama Semarang. The researcher made some notes to write down any
places or spots that shown as the tourist attractions founded during the first
field observation. The aim of the first field observation was to understand the
range numbers of places, spots, or buildings located on the street around Kota
Lama Semarang. The result of the first field observation was some data
collection about places and tourist spots in several streets around Kota Lama
Semarang. Regarding to the selection process of which places or spots that
would be mentioned in the book, social media research was conducted to
support this selection process. Instagram, as one of the social media forms, was
chosen as the data source to collect information related to the area or spots in
Kota Lama Semarang. The researcher chose Instagram because the majority of
the posts made on Instagram was focusing on visual aspect that not driven by
a fast trend, so it was easier to collected the information that would be used as
the data primary. It was also easier to went through the selection process,
because the visual quality on each of the post is clear, and that was help the
researcher to do the comparison between the actual picture of the places found
during the field observation and the result of the places on Instagram posted by

the users.

Other than that, Instagram had various types of features that can be used
to gather data, especially the one that related about tourism. In this context, the
feature that used on supporting the data collection process was by selected a
hashtag in Instagram as the keyword to found the information needed to
develop content on this promotional book. The use of hashtag as the keyword
helps in finding the selected information in a short time but with large number
of results. Hashtag serves as digital signposts in tracking thematic topics
around tourism in a form of content about cultural heritage and travel
experiences (Rasel et al., 2025). It is also mentioned that the use of hashtags
gives ability on digital platform to directly influence the current situations of
the trends. Hashtag used as a representative of users’ topic interest, especially

on social media. Direct interaction with posts to the specific hashtag can
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increase the engagement of the destinations represented by the hashtag. Rasel
et al. (2025) also suggested that application of clustering-themed hashtag can
generate significant insight for the destinations, especially from the users’ point
of view. Therefore, data collection was based on the hashtag
“#kotalamasemarang” as a specific-themed keyword for collecting data from

the users’ posts on Instagram.

Through this process, all the three categories of tourist attractions were
finalized as the main topic of each section in the promotional book. In this
context, the stage was focusing on developing the third chapter as part of the
promotional book that mentioned information about photo spots, culinary
spots, and accommodation near the Kota Lama Semarang area. The hashtag
“#kotalamasemarang” was also representing the chosen tourist destination with
a result displaying several places, spots, and others information about Kota
Lama Semarang that was shown on an Instagram post. The post was including
several types shown on the selected hashtag, namely feed posts, reels, and

carousel.

The selection process of some tourist attractions that would be used as
the main data collection is made by the post on Instagram that is shown while
scrolling through the pages. As the category of the three sections was already
decided, the selection information was focusing on the post that mentioned
about photo spots, culinary spots, and accommodation near Kota Lama
Semarang. This curated process was done on March, and the time period for
the post that include as the data was every post from January 2026 to March
2026. Some pictures below on Figure 4.1 shows Instagram screenshot result of
tourist attractions that included on the hashtag “#kotalamasemarang”. It shows
several posts regarding to the users’ posting while they were visiting Kota
Lama Semarang. As mentioned above, the result shown on the hashtag was not
simply chosen as the selected information. The researcher was done the curated

process while checking each of the date post to make sure that the tourist
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attraction that would be used as the content material has complied with the

specific time period.

Figure 4. 1 Screen capture from the hashtag result

After the curated process on deciding which tourist attractions would
be used as the content material, all the information gathered through the
hashtag were collected by street name of the places. The researcher decided to
collected the information based on the street name to make it easier for the
tourist or the reader to receive the information, which later they can experience
each of the tourist attractions based on what placed on the same street. It also
to creating a neat look when the content material placed inside the book

following by the layout arrangement.

The next step regarding to the list of tourist attraction was categorized
it all by each of the selection categories. As mentioned before, there are three
categories of the tourist attraction, which included photo spots, culinary spots,
and accommodation that collected based on the same street. The final curated
information regarding the tourist attraction including the three selected

categories was displayed on the table below:
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Table 4. 1 List of tourist attractions from the hashtag of #kotalamasemarang

Street Name Categories
Photo Spots Culinary Spots Accommodation
Letjen Suprapto ~ Weeskamer Kov Koffie The Raden Patah
Street Heritage Heritage  Kota
Lama Semarang
Marba Memo Coffee Bobopod Kota
Lama Semarang
Gereja Blenduk  K3MART Kota
Lama Semarang
Telephone Box  Soto Seger
Semarang
Taman Ikan Bakar
Srigunting Cianjur Kota
Lama Semarang
Gelatik Street Siwil Art Warung Nasi
Koyor Kota
Lama
Photomatics
Kota Lama
Semarang
Gedung Mandiri
Gelatik
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Street Name Categories
Photo Spots Culinary Spots Accommodation
Kepodang Street Gedung Lloyd Tekodeko
Koffiehuis
Soesmans Sedjenak Koffie
Kantoor
Roda II Street Rumah Akar
Taman Semarang Sukajaya, Kopi, Kotta Hotel
Srigunting Street Contemporary dan Kuliner Semarang
Art Gallery Nusantara
Gedung Rujak Gobyos
Oudetrap
Bloomery Cake
& Patisserie
Garuda Street Oudetrap Jaja Ice Shop
Theater

Cendrawasih

Street

Marabunta Resto

& Bar

ARAH Coffee

Kota Lama

Golden Tiger

Semarang
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Street Name Categories

Photo Spots Culinary Spots Accommodation

Merak Street SKOLA

Courtyard &

Restaurant
MT. Haryono Hotel Horison
Street Kota Lama

Semarang

Other than that, additional information was gathered to support the
information about the chosen tourist attraction, such as making sure the name
of the places on Google profile and collecting a brief information about the
places that are already written on their Google profile or on their official
website. After the data collection process, the second field observation was
carried out, which is object observation. The object observation was conducted
to check that each of the selection categories, which included photo spots,
culinary spots, and accommodation are still available on the spot. This second
field observation, followed by another data collection process, in this context,
is taking a picture of the places and collected on Google Drive to be used in the
next development stages. Figure 4.2 shows the screenshot appearance for the

photo collection that would be used on the next development stage.

& e Sur2.cffuaad

Figure 4. 2 Photo collection on Google Drive
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4.1.2 Design

This stage was focusing on some detail in order to developing the whole
concept of the promotional book using an editing media. Canva was chosen
as the editing media tool because it was user friendly editing tool that also can
be accessed online while working with the team members. It also had a differs
range of font option and colour that can be used on designing the developing
the content material of the promotional book. Different steps were done
through this stage that start with designing a rough placement concept of the
material and also the designing process of the book cover and map location.
Followed by choosing some font that would be used to wrote the chapter title,
names of the places inside the content, and for the information as the main

content.

a. Cover and map design

The simple cover design concepts were discussed with all team
members, and later on, the design was used as the reference for the illustrator
to create the sketch of the actual book cover. The sketch of the design cover
was suggested by the illustrator in this stage to collecting the feedback from
the team members regarding the element on the cover and any additional

element was also being discussed with the illustrator.
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Figure 4. 3 Sketch result from the illustrator
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The map as an additional feature on the promotional book was also
created by an illustrator, referring to the design reference provided by the
team members. In this process, some discussion was also conducted to give a
brief explanation towards the illustrator about the street name that would be
written on the map. The map design proposed by the illustrator can be shown

on Figure 4.4 below.

sssssss

Figure 4. 4 The map design
b. Layout arrangement

The other designing process on this stage was creating layout
arrangement concept for the content on each chapter. Several layouts
arrangement was made to find the suitable placement for each page that
mostly would be different from one another but still consists of title section
that mention about street name of category name, placement of the written
information, space for pop-up elements, or any picture of the places. The
layout arrangement where the information placed and title placement was
created through Canva with a simple sketch placement to help the researcher
developing the content on the next stage. Figure 4.5 below was an example
of the layout arrangement sketch from the street cover. It shows that the right
side of the page would be placed with some picture related to which street

name mentioned, and on the left side would be placed general information of
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what would be mentioned on the street. Figure 4.6 shows an example of
layout arrangement for the content material that consists of several places or
spots. It would be placed on the right side, with some general information on
the left side of the page. Meanwhile, Figure 4.7 shows an example from the

layout arrangement that consist of information and a pop-up element.

Street Name

image 1
explanation about what will we meat
at the street (English and Indonesian) apture ©

e O
jcture COP

und P ery)
packd T ot (scene

image 2

Figure 4. 5 Layout arrangement sketch from the street cover

cullinary spots/photo spots/accommedation

image1

image 2

image 3

Figure 4. 6 Layout arrangement sketch for the content material

cullinary spots/photo spotsfaccommadation

image 1
pop-up
element

general description

Figure 4. 7 Layout arrangement sketch with pop-up element
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c. Dummy pop-up element

The next process was implementing pop-up element on the promotional
book that would be use to places the image element, or the written material.
The dummy pop-up elements were also made at this stage to measure the
placement arrangement of the book and to check that proposed pop-up
elements were easy to develop. Figure below were shown some examples of

the dummy pop-up elements.
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Figure 4. 8 Some examples of the dummy pop-up elements
d. List of content section

The design stage was focusing on developing the chapter three as part
of the promotional book that mainly providing information about tourist
attractions in Kota Lama Semarang. Followed by a data collection process
that was already done on the define stage, the information regarding the
tourist attractions was collected into three categories: photo spots, culinary
spots, and accommodation. The planned contents became structured sections
that were divided into 9 sections by each of the street names, which were

listed as follows:

Table 4. 2 List of content section

Section Title
1 Letjen Suprapto Street
2 Gelatik Street
3 Kepodang Street
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Section Title

4 Roda II Street

Taman Srigunting Street

Garuda Street

Merak Street

5
6
7 Cendrawasih Street
8
9

MT. Haryono Street

Some of the streets consist of three different section categories, such as
Letjen Suprapto Street and Taman Srigunting Street, which provide
information about photo spots, culinary spots, and accommodation.
Meanwhile, there were some streets that only provided about one or two of
the categories. For example, Gelatik Street, Kepodang Street, and Garuda
Street were consist of two categories, namely photo spots and culinary spots.
Other than that, Roda II Street consist of photo spot category, and MT.
Haryono Street consist only information about the accommodation. The rest
of the street, which is Cendrawasih Street and Merak Street, consist of

information about culinary spots.

4.1.3 Develop

The develop stage was consisting of the whole development process of
the bilingual promotional book. The initial product started with deciding the
base form of the book, including the font and colour used inside the book,
layout of the content material, and the pop-up element, as well as evaluation
and feedback from both expert validation and public audience, followed by

revision progress to reach the final version of the product.

a. Colour palette

The development process started with deciding the base colour of the
book and the colour palette for each chapter to creating a contrast colour tone
for the whole promotional book. The promotional book consists of colour

combinations of light cyan (#d6f416) and light orange (#fae7ce) that used as
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a basic colour of the pages. These colours are used to create a soft impression
with a subtle colour that still catch the glance for everyone who see it.
Additionally, both of these colours were chosen as a subtle pairing to prevent
an overlapping colour from the other element displayed on the promotional
book that tends to have a bold colour. Regarding to the font colour, the main
content material used black (#000000) for the information in the English
language, and in some pages, dark azure (#1d3d59) to write the information

in the Indonesian language.

Figure 4. 9 Light cyan and light orange for the base colour

Hare are @ faw oiternative
picture-perfoct spots that
can not be mizsad when
visiting Ruman Akar. Walk
slightly 10 tha cther wal, and
You can take 0 picture with
rod bricks ond oid vibes
through the buiding, or you
o wolk towards the end of
the streat and take & pose
botwgon the stroct

Fiihan spot foto lainnya bisa

Tha icanic side of Rumah Akar, whara you con take a
picture in front of the window while the root iz on your sida.

Spot favont turiz di Areo Rurnah Akar. Posizkon din
kalion & depan jendala kayu dan akar yang menjular wotadan put-100
berads di zamping

Figure 4. 10 Black and dark azure used in some page

Meanwhile, dark blue (#102f76) and vivid red (#62c04) were used to
write the category name on each street section. This colour combination was
chosen to makes a different in writing the street name and category name of
each page. It also used to make it more stand-out that catch the reader
attention and avoiding colour repetition from the other colour used in different

font styles.
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Culinary,
Photo T
¢pots 4 Spo

Figure 4. 11 Dark blue and vivid red to write category name
b. Font style

Other than the colour, the chosen font style was also decided in this
stage. There was different font styles used to write the content material: the
main written material used Poppins, the cover of each street section and the
category name used Negrita Pro, and the place name used Old Standard and
Catchy Mager located with the picture of the spot. The researcher chooses
Poppins to write the main content because the simple and elegant style that
create a comfortable experience for the readers while interacted with the

promotional book, especially with the information presented inside the book.

Hotel Horison is a 10-minute walk from the
center of Kota Lama Sernarang, or around 5
minutes by car and motorcycle. The rooms
come with a flat-screen TV and minifridge.

Berjarak sekitar 10 menit dengan berjalan kaki
menuju pusat area Kota Lama Semarang atau
jika mengendarai mobil dan motor sekitar 5
menit perjalanan. Fasilitas kamar termasuk TV
dan juga kulkas mini.

Figure 4. 12 Poppins for writing the main content information

As for Negrita Pro, it was being applied to write cover of each street
section and the category name because it has a bold font style but not too
different with the font used to write main content material. The used of
Negrita Pro in this book was supported by background effect in each word to
make it stand out as the font used to write street name on each cover and the
category name of each page. There are two different styles from the used of
Negrita Pro in developing the promotional book. Figure 4.13 was an example
of Negrita Pro with vivid red (#f62c04) and an additional pink colour as the
background font effect. Meanwhile, Figure 4.14 was an example of Negrita
Pro with dark blue (#102f76) colour and with the same additional colour,

which is pink, as the background font effect.
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Photo Spot

Figure 4. 13 Vivid Red with additional pink colour

Photo Spots

Figure 4. 14 Dark Blue with additional pink colour

Meanwhile, Old standard (Figure 4.15) was used to write the places name
near the picture to create an old vibe but still with a simple style that not
makes a big difference with the other font style used on the same page. Catchy
Mager (Figure 4.16) also used to write the place name, specifically at the
Letjen Suprapto Street. The researcher decided to choose Catchy Mager
because it has a curve and line style on its alphabet, create a classic simple
look that suitable with the content information, which mainly presenting
about the heritage building as a photo spot.
r EEN

30 (stacking Images)

Rumah Ak’dl" BV

-
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Figure 4. 16 Catchy Mager to write places name
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c. Bilingual information content

The next step is to start inputting the information as the main content,
both in the English language and the Indonesian language. The translation
process was assisted with the use of machine translation, such as DeepL, in
helping on translated the written material from Indonesian to English. After
the translation process through machine translation was done, the next step
was adjusting the translation results manually by adapting communicative
translation method to keep the nuance of the translated content material sound
casual and not too formal in the target language. After that, the English
translation of the information was being checked through Grammarly in order
to correcting the grammar and the structured word and sentence of the
information. Some translation also used Thesaurus to help find suitable

synonyms in some sentences.

d. Layout arrangement

After all the translated process were done, the next step was to start
placing the content on each page according to the structured content sections.
This step was followed by choosing the right picture to completed the content
for each section and marking where the pop-up element was placed. This
process was being applied to all the street section. The final cover design was
also finalized at this stage in collaboration with the illustrator, with the design
being decided by all the team members. The cover design was showing Marba
as the main icon on the cover with some decorative elements around it, and a
person as an additional element to complete the cover. The final cover of this

promotional book shows on Figure 4.17 below.
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Figure 4. 17 Final cover of the promotional book

The map design was also reached final step that placed on the next page
after the cover of this promotional book. The map final design consists of
small icon element showing some places and spots around Kota Lama
Semarang, especially that mentioned on this promotional book. The final look

of the map was shown on the picture below.

B KAFE care

[EB RESTORAN RESTAURANT
I} AREA PARKIR PARKING
Y TOSERBA MINIMARKET
@ masip MOsQUE
GEREJA CHURCH

= PENGINAPAN HOTEL

B spor  rourism
WISATA  $pOT

Figure 4. 18 Final design of the map
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The next layout arrangement is about the chapter cover to signify the
transition to a new chapter in this promotional book. The chapter cover
consists of information about a brief explanation about tourist attractions, that
written in both the English language and the Indonesian language, and some

additional picture elements on the right side of the cover.

' TATTRACTIONS
INKOTALAMA SEMARANG

in thiz chopter, you con discover several
tourest attractions, ncluding photo spot areq,
culinary spots, and occommadations that
may meet your needs when expioring Kota
Lama Semarang.

(//—%ﬂt WISATA

DIROTA LAMA SEMARANG

Pada bogion ini, kalian ckan menjelojohi spot
wizato menorik yang oda & Kota Larma
Semarang seperti orea foto-foto, rekomendasi
ternpat mokan, dan beberapo penginopon yong
bisa kafian piih ketiko berkelitng mengunjurgs
Kota Lama Semarang!

Figure 4. 19 The chapter cover

There were several layouts applied to each page that were different from
one another, and this was mainly to find a suitable layout and placement
arrangement that differs each piece of content. The layout arrangement was
mostly similar to each of the street section. It started with the street name as
the cover section that consist of the street name as the main title, a few picture
about the tourist spots, and a picture of the related street as the background.
The other side of the cover section placed some information about the street
name both in English and Indonesian and a brief explanation of what the
reader would find on the mentioned street. There was also another layout
arrangement that consists of one page focusing on the information regarding
to any places or spots mentioned on the selected street, and the other page
used to place the pop-up element. It was mostly related to the used of waterfall
pop-up elements that needed to be places on the side of the page separated

with the general information.
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The picture below on Figure 4.20 was an example of the street section
cover from Garuda Street that indicate the transition of the new street name
on different page. It was a bit similar with the layout arrangement of the cover
chapter, which is in the street section covers there was some general
information written both in the English language and the Indonesian language
on the left page and the right side was placed the street name, some pictures

of the tourist spots and a street scenery as the base background.

(t )/a_u;i TO GARUDA STREETH caruda

In this street, you con come and wsit two
ploces with their own vibes. Start by visiting
Oudetrap Theatre and toke os many pictures
o you wont on its cutved stairway, and stop
by Jojo lce Shop to have o sweet drink

"
! Ylu‘..,""I‘

Oudstrap ™
uGetrap Thegty

\((;é.m'rmmunmmm

Di jolan ini, kalion bise mengunjungl dua
tempot berbedo yang memilil kesannya
masing-mosing. Mulai dari berfoto di lekukan
tangga nan indoh di Oudetrap Theatre, dan
mencicipl segornya segeios minuman manis
i Jaja lce Shop

Figure 4. 20 Street section cover

As part of the Garuda Street content, the next page would be followed
by the content information regarding the tourist attractions placed on the
mentioned street. As an example, the Garuda Street, which consists of two
tourist attractions, shows two categories on one page. On the left side is
information about the photo spot in Garuda Street, and on the right side is
information about the culinary spot in Garuda Street. Both of the page was
consists of information written in the English language and Indonesian
language with a picture of the location placed above the written information.
This page can be displayed two categories in one page because the pop-up
element implanted in this category were lift-up effect that can be placed above
the written information of the photo spot and stacking layers effect that being

placed directly above the base picture of the culinary spot.
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Photo Gpot

OQudelrap Theatre

B

orow e ar gt

An outdoce theatre area where you can toke G picture on
its curved storway. You can toke @ picture in the middle
of the circular ground or by sit at one of the stairs with
the sign nome as the background.

Outdeor teater dengan lengkungon anok tongge yong

cocok dijodian tempat berfoto. Kolion dopat berpose o

tengoh creo bawah otou duduk di scioh sotu tanggal
dengan sigh nama sebagai istar foto.

Culinary Spot

Jaja lee Shop

A cozy spot that offers o fusion of Jopanese and

Tamwonese cuisine. Some selecton: Matcha ichego Lotte,

Taiwan Chicken Rice, Daifuku, Dango, Kembucha, Shaved
ice, and many others.

Kafe unik dan nyarnan yang menyajikan perpaduan
hidengan ke Jepang dan faiwan. Beberopa pilihon
men Matcha Ichigo Lotte, Taiwon Chicken Rice, Daifuku,
Dango, Kombucha, Shaved ice, dan lainmya.

S8

Figure 4. 21 Page example of the layout arrangement at Garuda Street

Other example of the layout arrangement is from MT. Haryono Street

that only mentioned one category, which is the accommodation. This layout

arrangement included a place for the waterfall pop-up element on the right

side of the page. There were written information placed on each part of the

waterfall pop-up element. Meanwhile, on the left side under the

accommodation picture, information regarding to the access to the location

were mentioned. Both of the English language and Indonesian language were

provided in this page to presenting the information.

Accomodation

Hotel Horison
Kota Lama Semaran

Hatel Horison is @ I-minute
center of Kota Lorna Semarang, or around 5
minutes by cor and motorcycle. The rooms
come with o fict-screen TV and minricge.

Berjorck sekitor 10 menit dengan berjolon kals
menuj pusat arec Kota Loma Semarang atou
jike mengendarci mobil dan motor sekitar 5
menit perjclonon. Fagiitas kamar termasuk TV
dan juge kulkos mink

ol REZ7E.000 targontung

fipa kamar yang dipiih

onine boaking plotioems.

Pamasanan kamor hotal
tersaciia of berbogol skus
pemasanon oniine.

65

Figure 4. 22 Page example of layout arrangement at MT. Haryono Street

There were also two pages with the same layout arrangement due to the

number of places, in this context were the culinary spots at Letjen Suprapto

Street, which consists of six different places. The layout arrangement was
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decided to be similar to maintain the consistency of the placement from the

same street and category.

Avircl cnd oesthatic coffoa-to-go shop

re0dy to beng you expariencing tha city

2ha naxt leval, o 31p of swoet drink cnd on
iconic picture; what o parfact pakt

Culinary Spofs

Berkaling Kot Lama.

Vibing the cid bullaing atmecaphara
while taking @ sip of a comfore
cottes, anjoy avery comar of the
cuthantic memaries.

Nilmati secongkin kops semibart

Anceher go-to pIaCe you can
visit in Koto Loma. Foal tha
vibes ond experiance Korean

Here, we provide you with a list of three culinary s
re.

spots for o light meal o just enjoying o sip of coffee.

Rosakan pangoiomen barbeda dl

Doftor termpat kdiner yong discjikon dopat Kota Loma dengan manimati

menjadi plihon untuk menikmati hidangan khas budoya dan makanan Koo
moupun secangkir kop e punre aroto a

Figure 4. 23 Layout arrangement on culinary spots part one

Toke © brack from the haat by
&., s | SOYINg O sco0p of delicious gelato
- while baing masmarized by the
Culinary W#‘z ORI o

A ploca to at 300 50007 hat gve you
@ slight refreshnass from one of tha
cuthantic focd in Semarong; warm and
dalicicus food to start the tripl

Tampat yang pas Ltk mankmat!
”

fkon kutnar di Kota g
hidangan yong pas uneuk mangawall
tur kelling ¥oto Lomal

A popusar Indonesion restaurcnt,
houszed in one of many harkoge
buldings in Kata Loma, offers a fusian
of Sundoneze clshas

We meet ogain! There are three more nteresting
culinary spots that may sut your oppetite and likely
maoke a brief stop while stroiling cround the street.

Hai, ma
Ada tiga

ang ternpat-tempat kuliner nint
iner ionnya di area joian inl yang
mungkin sesuni selers kalion

4z

Figure 4. 24 Layout arrangement on culinary spots part two

The continuity of the placement was also followed by the use of
numbers near the picture of the places, as well as in the title, which used
numbers 1 and 2 to indicate that it was still the same category content. Some
information regarding the culinary spots was placed on the right side of the
page near the picture in both the English language and the Indonesian
language. Meanwhile, on the left side, there was also a short introductory

sentence about what would the readers find related to the mentioned street.
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There was also a place for the pop-up element, which is this context used an
envelope design as the pull-tab construction to see another picture and the
name of places mentioned on the same page. The detail of all the pop-up
elements mentioned on the layout arrangement would be written on the next

paragraph.
e. Pop-Up elements

As mentioned in the design stage, the concept for this promotional book
is to use pop-up construction as an interactive element within the content.
Therefore, the pop-up element process started after all the pages were already
done. Once all the layout arrangements were done, the pages were printed
using two types of paper: the main page used 190 gsm Art Carton, and BC
TIK paper for the additional pop-up element. The pop-up construction used
in developing the promotional book consists of several pop-up elements that
were chosen after applying the construction design at the previous stage to
ensure that the elements were fitted with the layout, were easy to build, and
connected with the whole concept in order to display both the photo element

and the content material.

There were two pop-up construction elements that were selected as the
final choice in developing the promotional book: moveables and pop-ups.
There are four pop-up elements as part of the movable construction are used
to display both the photo and the written material in this promotional book.
Meanwhile, as for the pop-ups construction, stacking layers was chosen as a
pop-up element in some pages inside the promotional book. Moveables
construction was characterized by a flat concept on the page, with an
additional movement created through paper construction. The researcher
chose this pop-up construction because it was easier to build the element
through paper as the base form of the element. As for the pop-ups
construction, the researcher decided to use this one because it is suitable to

add a highlight texture for the picture inside this promotional book.

46



The first pop-up element as part of the moveable construction is flap
books, in which the lift-up effect was chosen for displaying the content on the
pages. The researcher chose the lift-up effect to create an interactive element
while displaying different pictures of some places in a limited space on the
page. This pop-up element is used on pages 43, 45, 59, and 63 inside the
promotional book to show several pictures of the places. As for Taman
Srigunting, the researcher wants to show the readers both the front view that
has a sign of the place name and the slight scenery inside the places. Figure
4.25 below shows a picture of Taman Srigunting as an example of a page that
uses the lift-up effect. The picture shows both the first appearance of the lift-
up effect and the looks of the picture after the paper cover were being lifted

up, which shows another scenery of the places.

IS, @ pertoct ploce (o tate o break. et olace 01K AN,

Figure 4. 25 Lift-up pop-up elements

The second pop-up element is open-tabs. The open-tabs elements
consist of information that would be shown when the side of the paper is
opened. The researcher chose this pop-up element for the street section that
had several numbers of category. As for open tabs, a pop-up element was used
on pages 49, 51, 55, and 61 inside this promotional book with the same
intention, which is to show several numbers of places, both in the same
category or in different categories, as well as to make it more interactive when
the readers interact with the information. The open tabs pop-up element has

some parts of the paper that need to be open to reveal the information of the
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picture placed on it. Therefore, the researcher wants the readers to have an
interactive moment while opening the parts of the place one by one, which
starts with the name of the place, followed by a picture, and some related
information. Through this pop-up element, some information can be

displayed neatly on the same page.

Regarding the layout arrangement, the paper section cover was written
in the category and the place name. Followed by additional information
written in both languages, English and Indonesian, placed on the other paper
folds. The open-tabs pop-up element is placed on one page based on the street
section and the category. The example of the use of this pop-up element, as
shown in Figure 4.26, was from Gelatik Street. This street section consists of
three different photo spots and one culinary spot. Therefore, there were four
different paper sections, each of which consisted of paper folds that could be
opened as part of the interactive pop-up element. All four papers section was
adapting similar layout arrangement of the content material as mentioned

above.

Figure 4. 26 Open-tabs pop-up element

The next moveable construction used in this promotional book is the
pull-tabs element. The researcher decided to modify the pull-tabs element
with an envelope design to make it more interesting as the users interacted
with the element. Pull-tabs element used on pages 41, 42, and 56 inside this

promotional book that shows the picture of the places mentioned on that page.
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It shows that inside the promotional book, the pull-tabs element was used for
a layout arrangement that needed more space to present the picture of the
places mentioned on that page. Figure 4.27 below shows an example of the
pull-tabs element with an envelope design that displays a picture from the
culinary spot category.

|

Culinary gpots,,

ith « list of three.

Here, we provide you vw
culinary spots fora hgr'u rrﬁ(:l or just

Figure 4. 27 Pull-tabs element with envelope design

The last one is a waterfall element that made several flaps open onto
each other sequentially, and it gives a flowing effect to show several photos
or information about the places on the pages. The flowing effect created by
the waterfall element was used by the researcher to present the information
about the places in a simple form. The waterfall element was used on pages
46, 47, 53, 57, and 65 inside this promotional book that presents information

and picture about the place mentioned on that page.

The researcher decided to use the waterfall element on that specific
page because the information that would be present was short and
informative, related to the places on the page. Therefore, to make it more
interesting but still well-presented, the waterfall element was chosen to
display the information or the picture for the selected places of the category.
The example of a waterfall element used in this promotional can be shown in
Figure 4.28, that displayed the content about accommodation on Letjen

Suprapto Street.
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experience through its capsule room concept,
bt still provide comfortable facilities.
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Figure 4. 28 Waterfall pop-up element

Meanwhile, for the pop-ups construction, stacking layers was used in
developing some content material for this promotional book. In this context,
it is used to create layers effect where the base photo printed on the page is
being stacked with another paper cut following the specific shape of the
photo, which uses tape as an additional element to build the stacking layers.
The researcher chose this element because it creates a different visual effect
depending on where the base picture is displayed, with a layered stacking
effect. The stacking layers pop-up element is used on pages 44, 45, 53, and
59 inside this promotional book. The researcher chose stacking layers as an
additional visual pop-up element to gives a three-dimensional effect and
textures for the readers to interacted with the element. As an example, shown
in Figure 4.28 below, the stacking layers element was added on the picture to
gives more texture that highlight the main building that suitable to take a

picture in front of it.
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Figure 4. 29 Stacking layers pop-up element
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f. Expert validation and feedback

After the layout arrangement of all the street and each category finished,
the next step is expert validation and feedback that were conducted by Alfin
Rosyidha, S.Pd., M.A. as an expert and supervisor of the project on May 21*
2021. Supervisor filled out a validation form that mentioned about feasibility
of the product use, as well as provided some criticism and suggestion
regarding to the material and media of the product. The validation statement
form that has been filled out was shown on the Figure 4.30 below. It was
written on the statement that after the assessment of the product, which is the

promotional book, it can be stated that it is suitable for use with revisions in

accordance with the guidelines.

SURAT PERNYATAAN YALIDASI
DOSEN PEMBIMBING TUGAS AKHIR

Yang bertandatangan di bawah ini:

Nama + Alfin Rosyidha S.°d.. M.A.
NIP : 199512092024062001
Program Studi : Bahasa Asing Terupan

Menyatakan bahwa produk tugas akhir mahasiswa berikut ini:

Nama : Shints Dyah Kusumastuti

NIM : 40020522630025

Program Studi : Bahasa Asing Terapan

Juduel TA : Developing Promotional Bilingual Tourism Pog-Up Book Entitled

“Unlocking Oude Stad: Restoring the Soul of Kota Lama Semarang”

Setelah dilakukan penilsian terhadap peoduk Lersebut, dapat dinyatakan:

Layak digunakan tanpa revisi

Vv Layak digunakan dengan revisi sesuai aturan

Tidak luyuk digunakan

Demikian surat validasi ini dibuat agar dapat digunakan sebagnimana mestinya.

Semarang, 21 Mei 2026

Alfin Rosyidhl S.0., M.A

Catatan: Kolom diisi dengan tanda (7'}

Figure 4. 30 Validation statement form

Other than that, there were two validation forms: the material expert

validation form (Figure 4.31) and the media expert validation form (Figure
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4.32). The material validation form focuses on the content of the promotional
book, namely the accuracy, clarity, and relevance of the information presented
regarding the topic of the promotional book. Meanwhile, the media validation
form focuses on practical use of the book regarding the pop-up elements,

layout of the book, and other aspects related to the book content.

The material expert validation form contained a section where the
expert can put some additional information needed to improve the product or
any criticism or suggestion. It was mentioned that each documentation has
source credits written in a smaller font near the picture or documentation. It
was also suggested to add instruction elements, such as arrow shape or writing
“Pull Me” on the waterfall pop-up element to informed on how to interact

with the pop-up element.
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Figure 4. 31 Material expert validation
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As for the media expert validation form, it was suggested to make sure
that every photo already has the source credits. Some suggestion regarding
the layout also mentioned on this validation form. It was also suggested to
changing the pop-up style to make sure the pop-up style used in the book was
working properly. Other than that, it was suggested to applying visual identity
through the base colour or font colour to indicate the bilingual content

information.
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Figure 4. 32 Media expert validation

Through the expert validation process, as mentioned above, some
criticism and suggestion were provided by the supervisor as an important

basis to improve the product into the better version. The suggestion was being
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processed through the revision steps. Regarding to the suggestion that related
with the chapter developed in this part, some revised mentioned on the next
paragraph was related to source credits information written near the picture
or documentation, the change on the font colour, and additional element such
as arrows shape placed on the pull-tabs element with envelope design and
“Pull Me” text placed on the waterfall pop-up element. The detail information

about the product revision explained on the next paragraph.

There are some corrections and feedback regarding to the source on
picture material. It was suggested to make sure that each photo documentation
has source credits written in a smaller font and placed near the corresponding
documentation. Regarding to the source credits revision, it was also being
discussed with approval from the supervisor that the placement of the source
information can be different following the picture layout. Figure 4.33 shows

the text placement of the source credit that written right under the picture.

The Raden Patah Heritag The Raden Patah Heritage

P Ma{‘g
Kota amaSG'{S i

source: personal photo

Figure 4. 33 Before and after source credits revision

There were also some corrections about the font colour used in writing
the bilingual content. It is suggested to change the font colour to make it
different from the English language and the Indonesian language. As shows
on Figure 4.34 below, before colour revision procedure, both of the
information in English and Indonesian language were write using black
(#00000) colour. Therefore, after the feedback revision, the changes on the

colour revision were using black (#00000) as a colour to indicate the
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information wrote in English language and dark azure (#1d3d59) to indicate

the information wrote in the Indonesian language.

lconic Spote lconic Spote

Tne second ons 18
Spiegel The curved
shape of the bulking can
be shaown in your picture
from acrozs the rood or

The SeCOnd one &
Spiegal, The cunved
shape of the buiiding can
£o shown In your picture
from ocross the road or
slightly went to the sice
Of Spiegel and give your
Dast posst

sightly went to the tide
of Splegel and give your
Dest pose!

Spot ssonjutnya odakon
Spispsl Persiapan onge
terbaic kotan, jodkon
Spigel sebogal Iatar foto
yang menarik, bak darn
sizi samping otou sisi
seberang untuk
menompiken lengeungan
gedung yong uniks

mping atau sl
seberang wuntuk
menampikan lenglungen

QEaUNg yang uni

Figure 4. 34 Before and after colour revision

It is also suggested to put some arrow element or additional written
information in some pop-up element, especially the element that needed to be
pulled-down while interacting with the pop-up element. This additional
element was considered because some people may not realize that some pop-
ups need a pull-down movement. Through the revision process, it was decided
to put an arrow-shaped element into the pull-tabs pop-up element with an
envelope concept (Figure 4.35), and put an additional text “Pull Me,” into the

waterfall pop-up element (Figure 4.36).

Here, we provide you with a list of three
culinary spots for a light meal or just
enjoying a sip of coffee.

s J

of three.
rovide you with a st
o oy spots for alight meal orjust

culinary spOts

Figure 4. 35 Before and after revision with additional arrow-shape element
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Figure 4. 36 Before and after revision with additional text

Other than that, there was also additional feedback from the expert as
well as the supervisor of the project after the consultation process. It was
suggested to change the institutional order, which the previous version was
mentioned “Universitas Diponegoro” on the first order. The revision result
shows the complete institutional order that start from the study program,

faculty, then followed by the university name on the last order.

This Book Dedicated to:

This Book Dedicated to: Applied Foreign Language

Study Program

Universitas Diponegoro
Applied Foreign
Language

Vocational College

Universitas Diponegoro

Figure 4. 37 Before and after the institutional order revision

The expert validation form was also a significant step of the whole
developing process in making the promotional book. After this process, the
book receives an approval with a revision consideration to be share with the
stakeholders and public audience for further feedback process, especially to
see how the book functions as a promotional book. In this project, the

stakeholder feedback came from Mr. Rofig Achmad as a representative of the
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tour guide community and sellers in Pasar Antik Asemkawak, Kota Lama
Semarang. The feedback regarding the design and concept of the promotional
book was satisfied, where he mentioned that it has artistic features because it
consists of a combination of pop-up creation and some unique information
provided in the book about the spots in Kota Lama Semarang and its historical

background.

There was feedback regarding the material written on the
accommodation, specifically about the Kotta Hotel Semarang. Mr. Rofiq
Achmad suggested that it would be great if some additional information about
the first Sumur Artesis (Artesian well) placed on the side of Kotta Hotel
Semarang was mentioned in the book. He said that it was the first Sumur
Artesis (Artesian well) in Semarang from the Dutch colonial period. The

content information revision was mentioned below:

Table 4. 3 Revision information about Kotta Hotel

Before Revision

After Revision

English:

Located next to several tourist
attractions like Taman Srigunting,
Marba, and Gereja Blenduk. Kotta
Hotels complements your heritage
and unique experience in Kota Lama

Semarang.
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English:

Kotta Hotel is located in the heart of
Kota Lama Semarang. It is
interesting to note that Semarang’s
first Sumur Artesis (Artesian well) is
right next to the hotel building.
Sumur  Artesis (Artesian well)
served as one of the primary sources
of water for Semarang City during

the Dutch colonal period.



Before Revision

After Revision

Indonesian:
Berlokasi dekat dengan beberapa
objek wisata utama, seperti Taman
Srigunting, Marba,
Blenduk. Kotta Hotel

dan Gereja
menjadi
untuk menambah

pilihan tepat

pengalaman berwisata kalian.

Indonesian:
Kotta Hotel berlokasi di pusat area
Kota Lama Semarang. Menariknya,
terdapat Sumur Artesis pertama di
di
Hotel.

Semarang  tepat samping

bangunan Kotta Sumur
tersebut dijadikan sumber pengairan
di

pemerintahan Belanda.

Kota Semarang pada masa

g. Public Audience Feedback

Other than the feedback from the expert or supervisor of this project

and the stakeholder, the feedback from public audience was conducted to see

the feedback about media and material of the promotional book. The public

audience feedback was conducted through a questionnaire used a Likert scale

as the rating scale of each of the question. The researcher used a Likert scale

ranging from 1 (strongly disagree) to 5 (strongly agree) to measure the

respondents’ agreement in several statements mentioned on the questionnaire.

The details of the Likert scale measurement were mentioned on the table below:

Table 4. 4 The description of the Likert scale

Rating Scale

1. Strongly Disagree

2. Disagree
3. Neutral

4. Agree

5. Strongly Agree
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There were 51 respondents with a differ range of age that was interacted
with this promotional book including the pop-up elements and the written
information. It was indicated that the public audience that involved as the
respondent and already interacted with the promotional pop-up book came
from a differs range of age, which later on give a score through the
questionnaire about three different sections: “Content and Material”, “Visual

and Design”, and “Functionality”.

Usia/Age

51 jawaban

13 (25.,5%)

10 (19,6%)

7(13,7%)

3(5.9%)

1(2%) 1(2%) 1(2%) 1(2%) 1(2%) 1(2%)

15 16 tahun 17 tahun 20 22 23 50

Figure 4. 38 Rage of age of the respondents

Followed by the result form the questionnaire, there were some
feedback regarding to “Content and Material” section with the question “Do
you have any suggestions or feedback regarding the content and material of
this pop-up book?” The respondent answered that “Some pop-ups contain
human error, and some are less neat, and the pop-up in the 4-part area has
inconsistent blank sections and information (Beberapa pop up terdapat human
error, dan beberapa ada yang kurang rapi, dan pop up tempat yang 4 bagian

itu ada yang tidak konsisten bagian kosong dan informasinya)”.

Menurut anda adakah masukan atau saran dari segi konten dan materi pop-up book ini? (Kami
terbuka akan segala masukan dan saran dari anda)

Do you have any suggestions or feedback regarding the content and material of this pop-up book?
(We are open to any suggestions and feedback from you)

1 jawaban

beberapa pop up terdapat human error, dan beberapa ada yang kurang rapi, dan pop up tempat yang 4
bagian itu ada yang tidak konsisten bagian kosong dan informasinya.

Figure 4. 39 Respondent feedback about open-tabs pop-up
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The feedback was mentioned about the open-tabs pop-up element
where the paper was out of the line due to a production error, and it is also
mentioned that there was some empty part of paper inside the open-tabs
element that had no information placed inside. Regarding to the feedback, some
revision of the open-tabs pop-up element was made to keep the consistency of
the layout arrangement of the information to avoid empty space on the paper
inside the open-tabs element. The additional information was mentioned about
opening hours, especially about culinary spots. Meanwhile, for the other
category places inside the open-tabs pull-up elements, the empty paper was
filled out with some recommended time for the readers or tourists to come to

the photo spots.

Figure 4. 40 Before and after the revision of open-tabs pop-up element

Following by the revision part on culinary spots, the researcher adjusted
the other culinary spot that were not places on the open-tabs pop-up element.
The other page that mentioned about culinary spot was being add an
information about the opening hours. As example on the culinary spot at the
Merak Street that shows on Figure 4.41 below. Additional opening hours
information was places above the main content information on the same page.
However, die to the difference layout and the type of pop-up element that was
applied on this page, the researcher decided to places the additional information
about the opening hours above the main content material that present

information regarding to the place mentioned on this page.
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Figure 4. 41 Before and after the additional opening hours information

Other feedback from the same question on the “Content and Material”
section also mentioned about some pop-up elements that there are still some
errors in the pop-up elements where it is not working properly (Beberapa
elemen pop up masih ada yang belum bekerja dengan baik masih terdapat

beberapa error dalam elemen pop up nya).

The content of this book is same with the place that we have visited (spiegel) and we want to visit (rumzh
akar)

Beberapa elemean pop up masih ada yang belum bekerja dengan baik masinh terdapat beberapa error dalam
elemen pop up nya.

Figure 4. 42 Respondent feedback about pop-up elements

There was no specific pop-up element mentioned that are directly
concerned from this feedback. Furthermore, all the team members were
checking throughout all the pop-up elements to make sure that the final version
of the pop-up elements was working properly. It was also showing a comment
from the respondent that “The content of this book is same with the place that
we have visited (spiegel) and we want to visit (rumah akar)”. It was said that

the spots they visited were the same as the information in the promotional book.

Another suggestion from the same question on the “Content and

Material” section was that “The overall design and explanation are very good,
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but perhaps for the culinary spots, the operating hours of each shop could be
added (Keseluruhan design dan penjelasannya sudah sangat baik, namun
mungkin untuk culinary spots nya bisa ditambahkan jam operasional dari
setiap toko)”. Followed by the suggestion and feedback, concerning the
additional information about the operating hours of the shop, the researcher
decided to change the layout arrangement to add the operating hours
information. It shows that there were several pictures of the culinary spots on
the page before the layout rearrangement. Meanwhile, after adjusting the
layout, the page was only presenting the information related to the culinary
spots, followed by the pictures that were placed inside the pull-tabs element

with an envelope design.

Hare, we provide you with @ st of thees
‘cutinasy spots for G light meo or just
‘enjoying & sip of coffos.

e
‘Daftor tempot kuiner yang disajikan dapat
=
hes maupun sacanghi kop.

e e vy

Figure 4. 43 Before and after layout rearrangement

Besides the feedback and suggestion mentioned by the respondents, the
questionnaire also indicated a great result through the overall score for each
section. There are three different sections that consist of several statements:
Section 1 represent the “Content and Material” measurement, Section 2
represent the “Visual and Design” measurement, and Section 3 represent
“Functionality” measurement. The results shown for the measurement of each
section were presented through the average chart shown on the picture below,

which was scored using a Likert scale.
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4,490 4,496

4,480
4,470 4,481
4,460

4,450

1
SECTION 1 @mSECTION 2 mSECTION 3

Figure 4. 44 Average chart in each section of the questionnaire

Section 1 shows the average score regarding the “Content and Material”
of this pop-up book. This section indicates some statement about several
aspects, such as the clearness of the object material, and information presented
in this book, the use of bilingual language, and the vocabulary that is easy to
understand, as well as the pop-up elements provided on this book. The average
score for section 1 was 4.5, which is described as “Agree” on the Likert scale,
means the majority of the respondents agree that all the aspects on this section

was clearly presented.

As for Section 2, it shows the average score of the “Visual and Design”
measurement of this pop-up book. This section consists of some statement
about the attractive looks of the illustrations and pop-up elements, the layout
arrangement that is neatly organized, the visually appealing elements through
the colours and fonts, as well as some statement about the quality of the picture
and other element on this pop-up book. The average score for section 2 was
4.4, which is described as “Agree” on the Likert scale, means the majority of
the respondents agree that all the aspects mentioned on this section looks

attractive and neatly organized.

Meanwhile, section 3 also shows similar result from the other section.
It consisted of some aspects regarding the “Functionality” of his pop-up book
as a promotional book. The statement measurement on this section mentioned

the overall perception toward this book as an effective promotional medium.
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The average score for section 3 was 4.4, which is described as “Agree” on the
Likert scale, means the majority of respondents agree that this book can be
effectively used as a promotional medium for tourist who come to Kota Lama
Semarang. It can be concluded that the overall score for this pop-up book as a
promotional medium was scored 4.5, which is described on the Likert scale as
“Agree”, means that majority of the respondents were agree with the statement
mentioned on the questionnaire about the “Content and Material”, “Visual and

Design”, and “Functionality” aspects of this book.

4.1.4 Disseminate

The whole development process of the promotional book was already
going through several stage and various steps until it is reached the final
version of the product. Several revision procedures were done after
suggestions and feedback from expert, stakeholder, and the public audience
regarding to material and media of the product. It has come to the final step,
which is disseminating the product to the stakeholders. In this project, it was
submitted to Mr. Rofiq Achmad as a representative of the tour guide
community and sellers in Pasar Antik Asemkawak, Kota Lama Semarang,
whereas in the future, this promotional book can be used as an additional form
of the guiding activity for both domestic and foreign tourists in Kota Lama

Semarang.

Figure 4. 45 Documentation of the handover product to the stakeholder
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The submitting process is followed by the issuance of a Minutes of
Handover (Berita Acara Serah Terima) as valid legal proof that the delivery
and receipt process of the product has been carried out in accordance with the
initial agreement. Another process that was done at this stage was the
submission for the product’s Intellectual Property Rights (IPR) as a legal
proof ownership of the product. The digital version of the final design product
was being submitted through the official website of the Directorate General

of Intellectual Property (DJKI) to get the IPR certificate.
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Figure 4. 46 IPR certificate

4.2 Discussions

The book entitled “Unlocking Oude Stad: Restoring the Soul of Kota
Lama Semarang” with pop-up design as the interactive element is a
promotional book designed to promote tourism in Kota Lama Semarang that

consists of three different chapter. It was provided with information about the
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historical bilingual story of Semarang, the heritage building in Kota Lama
Semarang, and a list of curated information related to photo spots, culinary
spots, and accommodations near Kota Lama Semarang. As a promotional
book that adapting pop-up element in developing the information, it can be
concluded that this product received a positive impression regarding to pop-
up element as an interactive part of the promotional book. The majority of the
respondents also addressed the accuracy of the information, as well as the
language used in the book that considered easy to understand both in the

English language and the Indonesian language.

Other than that, all the aspect element, such as picture, pop-up element,
font, information, and layout arrangement provided inside the book was
shown result effective as a promotional medium. This positive response was
being achieve with the support of the feedback and revision steps from the
expert validation process and the public audience as the respondent regarding
the material and media of the product. The aspect improved throughout the
revision steps were carefully adjusted to receive a better version of the
product, such as providing source credits for each photo material in the book,
making sure that the pop-up element works properly, adjusting font colour for
the bilingual written information in some layout arrangement, and adding

some information regarding the places mentioned in the book.

The developing process of the content material inside the promotional
book mainly describes the process of developing Chapter Three as part of the
promotional book. All the process was following by the systemic four stages
of 4D model by Thiagarajan et al. (1974) that consist of define, design,
develop, and disseminate. The process was start with the define stage to
collect the data information regarding the background problems that were
identified through the literature review. The field observation was carried out
as the following actions to collect the information about the selected
categories, namely photo spots, culinary spots, and accommodation around

Kota Lama Semarang. Another data collection process was done through
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Instagram research, specifically using the hashtag feature to assisting the
curated process in selecting the information about tourist attractions used as

the content material.

The process was followed by the design dan develop stage that focused
on developing the content material. It was included basic background or base,
such as colour, font, layout arrangement, and pop-up element, which later on,
in the development stage, all the basic backgrounds were being developed
into the final design content displayed on each page of the book. The develop
stage included some important progress, such as expert validation and
feedback with some suggestions and a revision process, stakeholder feedback,
as well as collecting the feedback from the public audience as the respondents
through a questionnaire. The feedback came from different aspect of the
promotional book, such as media and material aspects. As mentioned before,
several revisions were conducted after the feedback collection, such as added
source credits information under the picture, additional information from the
public audience and stakeholder suggestion, made sure that pop-up elements
were working properly, and the font colour changed to keep the visual
consistency of the content material. Once all stages relating to the
development of the product have been completed, the process moves on to
the dissemination stage. At this stage, the final product was handed over to

the stakeholder.

Regarding to the gap findings from the previous studies, this
promotional book with interactive pop-up elements successfully providing a
new form of promotional media that combined different topic about tourism
in Kota Lama Semarang, which being served into three chapter on the book.
A previous study conducted by Widadijo & Santoso (2024) created a motion
comic that only focused on promoting the historical story of Kota Lama
Semarang. Another study conducted by Wibawanto et al. (2022) was
developing a mobile game as a promotional medium about the iconic

buildings in Kota Lama Semarang. Amin et al. (2020) developed an
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application for promoting inclusive and sustainable tourism of the historical
areas in Kota Lama Semarang. According to the previous studies mentioned
above, this promotional book with three different focuses on each chapter was
providing a different form of the existing promotional media about tourism in

Kota Lama Semarang.

Moreover, related to the use of pop-up as an interactive element for
promotional purposes, a previous study conducted by Wulansari (2023)
focuses on promoting Semarang’s culinary delights and using pop-ups as an
interactive element in the book. It was focusing on providing information to
promote culinary delights in Semarang. Fauzia & Oemar (2021) conducted
research on creating a pop-up book as a tourism promotional medium, which
only focuses on promoting religious tourism sites in Lamongan Regency.
Meanwhile, the other study conducted by Rusli (2024) was also adapting pop-
up as an interactive element in creating a bilingual pop-up comic provided a
storyline where the character inside the comic was exploring to promote
tourist spots in Semarang City. All the previous studies mentioned above
mainly present one topic as their content on the promotional medium.
Meanwhile, this promotional pop-up book was supported by three different
topics integrated in one chapter, which provided information for tourist in
Kota Lama Semarang. Other than that, this book also consists of bilingual
information that makes it different from the other existing promotional media

mentioned above.

Furthermore, the promotional book entitled “Unlocking Oude Stad:
Restoring the Soul of Kota Lama Semarang” successfully provided a
combination of three different chapters as information mentioned inside the
promotional book, with pop-up elements as an interactive aspect of the book.
The integration of interactive elements from pop-up and the bilingual
information mentioned in the promotional book has a positive impact on the
readers when receiving the information related to the history of Semarang,

heritage buildings in Kota Lama Semarang, a list of curated tourist attractions,
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and accommodations near Kofa Lama Semarang. The bilingual presentation
expands further accessibility for both domestic and foreign tourists to enhance
their tourism experience while exploring the authenticity of Kota Lama
Semarang. These aspects demonstrate the potential effectiveness of this
promotional book that positively gaining impression through the
combinations of bilingual information and an interactive aspect through pop-

up elements.
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CHAPTER V

CONCLUSION AND SUGGESTION

This chapter provides a summary about the product that was successfully
developed as a promotional medium to promote tourism in Kota Lama Semarang.
Several suggestions regarding future research or study about similar topics or field

object was also served in this chapter.

5.1 Conclusion

Based on the research and development that has been conducted, it can
be concluded that the promotional book entitled “Unlocking Oude Stad:
Restoring the Soul of Kota Lama Semarang” has been successfully developed
as a promotional medium through the 4D model by Thiagarajan et al. (1974).
This promotional book was developed to provide a new form of promotional
media that integrated three different chapters that consist of information about
the history of Semarang, heritage buildings in Kofa Lama Semarang, and a
curated list of tourist attractions in Kota Lama Semarang, written in both
English and Indonesian. Other than that, the promotional book also consists of
an interactive design that incorporates a pop-up element as an additional feature
inside the book. The development process was followed by the four systemic
stages of the 4D model, namely define, design, develop, and disseminate. The
define stage indicated the first step of the whole developing process, which
start with identified the background problems that followed by field
observation and data collection process. The next step was design and
developing stage that connected to one another in developing the product from
the base design until it becomes the final design, used for the expert and public
audience feedback to improve the product. The development process came to
end after the dissemination stage was successfully conducted with team

members.
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Regarding the feedback towards the pop-up book as a promotional
medium, the respondents showed a positive impression about the pop-up
element inside the promotional book. The overall respondents were immersed
in the pop-up elements, which can be interpreted as meaning that these pop-up
elements were the first thing that catch the attention. Other features in the book,
such as picture and information in the promotional book, also catch the public’s
attention, showing a great result as an effective promotional medium. The
stakeholder’s feedback also shows a positive impression regarding to the idea
of using pop-up book concept to create a new form of promotional medium
about Kota Lama Semarang. It mentioned that this concept shown an artistic
style because the pop-up element was created through the creative process. The
content material inside the promotional also consists of unique information and
facts about Semarang City and also Kota Lama Semarang. In conclusion, this
pop-up book as a promotional medium to promote tourism especially about
Kota Lama Semarang shows an effective impression regarding the object
material from the pop-up element, as well as the information written inside the
book, which also expands the number of chances to improve tourists’

experience while exploring the authenticity of Kota Lama Semarang.

5.2 Suggestion

Several suggestions are proposed to improve the product’s future
development. Developing a digital version of this promotional book would be
a valuable future step to broaden its accessibility. Regarding the information
provided inside the promotional book, especially about tourist attractions, more
completed information could expand the use of this promotional book for
future development. The range of recommendation can be increased to enhance
the tourist experience on exploring Kota Lama Semarang. It is also suggested
for future development to collaborate with third parties, such as hotel
accommodations, to disseminate promotional media directly to tourists. Other
than that, considering the result findings about the feedback of the product,

where the respondent shows a great impression while interacting with the pop-
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up elements, it was being suggested that another interactive promotional
medium would be a better approach in the future to expands tourists’

experience in different tourist destinations around the area of Kota Lama

Semarang.
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Appendix 2. Expert form validation (Material aspect)

Form Vilidathon Frodect
Popap book for Kotu Luimns Semarang

Validatur: Alfkn Rosyidha, S, MA
Date of vallidation: 2\ Ih, 2006

Materlul Expert Validation
Please checklist soe of the selected anvwers (/)

1, In the mutertal bn dunoe with the titke of the baok?
|ONvl.‘ ord lOaxm‘ d O Accordsnt | & Very Accond

2. L the material pruvided in the beok fulSiag the sevs of toariis?
[ © ot ruosting | © ety vesitiog [0 rusming lsworuna. ]

3. lthe lary in the book easy te a7 L
[ONoran | O ruy by |one |8 tm G |

i Bthe amd writing wied I (he beek prpper?
IONoan'u ]OFidyl'npt [Ur-.- |0v=.yrqn ]

5. s the infurmetion provided bn each chapser’s delight dear?
Izmm | © Faicty O |0 o l!‘vuyu.j

6. 1a the delivery of informatioa ks the bouk prechye?
IEN«m | O ity Psise [Uhu‘u lownrm;]

7. ls the writisg in cach deseription of Kota Lassa ,% ive?
[ et kv © ot e © tatemative | 8 Ve i |
ive?

O Ny

9 A e wlomsents easily sccessible o learn?
onnm IaFﬂyMlOmﬂe lO\hquusibk |

10, 15 @here move Infimmation tal noods 1 he sddod 1o ts boak? If yes, please 1
No- At warke e fhal  torh detcuestativ ba
pavce cradii wnttes W o tualler et ard placed

wear  Hee cevoridivg,  dacuunent ahive
11, Crisiciem and Segp

Saggrstions
© pd eleentt  fuch & amewt o ‘P"’ M‘
wdicatrs B wake e 4ou of Wi He
ppp Clomenk ey B plew
@M soke e wpormalives / degenighe, weve
rvayive , Muglemesr  He (oo e Tyle
wvihvy 3o N v ﬂ"'u“ka

78



Appendix 3. Expert form validation (Media aspect)
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Appendix 4. Expert validation from the supervisor
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DOSEN PEMBIMBING TUGAS AKHIR

Yang bertandatangan di bawah ini:

Nama : Alfin Rosyidha S.°d., M.A.
Nip < 199512092024062001
Program Studi : Bahasa Asing Terupan

Menyatakan bahwa peoduk tugas akhir mahasiswa berikul ini:

Nama : Shints Dyah Kusumastuti

NIM 1 40020522630025

Program Studi : Bahasa Asing Terapan

Judel TA : Developing Promational Bilingual Tourism Pop-Up Book Entitled

“Unlocking Oude Srac: Restoring the Soul of Kota Lama Semarang”

Setelsh dilakukan penilsian terhadap peoduk Lersebut, dapat dinyatakan:
|
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Catatan: Kolom diisi dengan tarela (¥')
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Appendix 5. Intellectual Property Right (IPR) Certificate
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Appendix 6. Minutes of Handover (Berita Serah Terima Acara)
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Appendix 7. Feedback questionnaire product testing
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51 jawaban De you have any suggestions or feedback regarding the content and material of this pop-up book?
(We are open to any suggestions and feedback from you)
“ 51 jawaban
a
tidak ada, bukunya sudah sangat lengkap dan informatif bagi wisatawan
=
bagus bagus
©
a8
aig 1% beberapa pop up terdapat human error, dan beberapa ada yang kurang rapi, dan pop up tempat yang 4
o " T 5 " . bagian itu ada yang tidak konsisten bagian kosong dan informasinya.
Beberapa elemen pop up sulit terlihat dan tidak works, bukunya terlalu tebal dan ringkih. Overall lucu dan
gemas
Informasi pada setiap bab disampaikan dengan jelas. IO salin diagram

Keseluruhan design dan penjslasannys sudzh sangat baik, namun mungkin untuk culinary spots nys bisa

(The information in each chapter is clearly presented.) ditambahkan jam operasional dari setiap toko

51 jawatan

Konten dan materi pop-up book tersebut menurut saya sudah sangat bagus dan mudah dipahami.
Nothing, just want to praise that's the boak is nice.

Tidak ada, menurut says sudah sangat bagus dari segi konten dan materi pop-up
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Appendix 8. Final product of the pop-up book
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Appendix 9. Turnitin result
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