DAFTAR ISl

HALAMAN JUDUL ... .ot e e e e e e e e e eenne i
PERSETUJUAN SKRIPSI ....ooiiiiiiitiiiiiiiti et i
PENGESAHAN KELULUSAN UJIAN ...t iii
PERNYATAAN ORISINALITAS SKRIPSI ...c.cocvviiiiiiieiiieee e, 1Y%
MOTTO DAN PERSEMBAHAN ...ttt ittt %
ABSTRACIEF..... N ®...... . ....... A . .................... Vi
ABSTREIK.. o WL ..... AN . A . B ... Vg%, ... vii
KATA PENGANTAR ..ottt et sanbne e naaeanneeee e viii
DARTARGRADEL .8 B8 . . Jil. . an... o . ... Xiii
DEFTARCEMBAR. I . ... L B]..... 20 W', .. . ¥38.. 0. ... Xiv
DAFTAR LAMPIRAN. ..ottt ettt e tn et e e e eaabn e s aaenaes XV
BAB | PENDAHULUAN.......ooiiiitiiiitiie et stbea et bea e 1
1.1. Latar Belakang Masalah..................cooiiiiiiiiiiiiie e, 1
1.2, Rumusan Masalah............c..oiiiiiiiiiii i 15
1.3.  Tujuan dan Manfaat Penelitian ..........ccccceeeiiiiieeeeiiiiiiiie e cciieee e 16
1.3.1. Tujuan Penelitian .......ccooiiiiiiiiiiiiiie it 16
1.3.2.  Manfaat Penelitian .........cccecoiriieiiiineitininee e ssia e 17

1.4, Sistematika PENUHSAN ..........coiuveeiiiiiiiiiiies et 17
BAB IL TELAAH PUST AKA . e e e e e 19
2.1  Landasan Teoridan Penelitian Terdahulu ............ccccooiiviveeeiiiiiiinnnnn, 19
211 WanddSanEheqiiry. S-u R IR W ... N ... 19
2.1.2  Penelitian terdahulu .............coovviiiiiiiiniiiii e, 28

2.2 Hubungan Antar Variabel ............ccoooeiiiiiii 31
2.1.1  Hubungan antara Viral marketing dan Brand image..................... 31
2.1.2  Hubungan antara Viral marketing dan Brand awareness.............. 32
2.1.3  Hubungan antara Brand image dan Purchase intention................. 32
2.1.4  Hubungan antara Brand awareness dan Purchase intention.......... 33
2.1.5  Hubungan antara Viral marketing dan Purchase intention............ 33

2.3 Kerangka Penelitian ...........cccoiiiiiiiiiiiiiiiie it 34



2.4 HIPOTESES ..t 35

BAB 11l METODE PENELITIAN ....ooiiiiiiic e 36
3.1  Variabel Penelitian dan Definisi Operasional ..............ccccvveeiiiiiinnnenn, 36
3.1.1  Variabel Penelitian............cccooioiiiinnieie e 36
3.1.2  Definisi Operasional.........ccccveiiniiieeiiaiiiiiiee e 37

3.2 Populasi dan SAmMPpPel.........c..oooiiiiiiiiiee i 38
3.21 APopullSLS......... A ... ... 38
3.24F SHGPE...... .. N S ... @A 39

3.3 Jenis dan SUMDEE DAta.......cceiiiuruiiieeiiiiiiieeeeeiiiiiitee e siieeeeesaiieeeeeeens 40
3.4  Metode Pengumpulan Data ...........cocooeeeiiiiiniiiiiciiie it 41
3.5 Metode ANAliSIS Data..........ccceeiiiiiiiiieeiiiiiiie e 42
BAB IV ANALISIS DATA DAN PEMBAHASAN .....coooviiiiiiiiiieieiie i, 46
4.2. Deskripsi Objek Penelitian............c.ooviiiieiiiiiee e 46
4.2.1  Deskripsi Umum Perusahaan.............cooveriueeeriiniieiniiieniiiees e 46
4.2.2  Deskripsi Umum Identitas ReSpONden ..........ccoocveeiiiiiiiiiieninn, 46

4.2  ANALSIS DAA .....ociviie it 49
4.2.1  Uji Inglr OWEPData S 0. e . ................... 0. ....... 49
4.2.2  Analisis Full Structural Equation Model (SEM) ...........coovvveernnnn. 52
AR3  Asumsi SEERMEE R T8 T B B S ................... J............. 53
4.2.4  Uji Confirmatory Factor Analysis (CFA) ........cccccviiveeeiiiiiineeeen, 63
4.2.5  UjiPengaruh Langsung, Tidak Langsung, dan Total ................... 68

4.3  Pembahasan dan Uji HIPOESIS .......uvveeeeiiiiiiiiiiiiiiiiee e 71
4.3.1  Pengaruh viral marketing terhadap brand image..............c........... 72
4.3.2  Pengaruh viral marketing terhadap brand awareness.................... 74
4.3.3  Pengaruh brand image terhadap purchase intention..................... 75
4.3.4  Pengaruh brand awareness terhadap purchase intention............... 76
4.3.5  Pengaruh viral marketing terhadap purchase intention................. 77
BAB V PENUTUP ...ttt eeeene 79
51 KeSIMPUIAN ..o 79
52 IMPHKAST TEOIMIS .. eeeeiiiiiieeee s ittt e eare e 81
53  Implikasi Manajerial ..........ccccooiiiiiiiiiiiiii e 83

Xi



54  Keterbatasan Penelitian.............ccccooiiiiiiiiiiii 84
55  Saran Penelitian Mendatang ............cccoovieiiiiiiin i 85
DAFTAR PUSTAKA
LAMPIRAN

FEB UNDIP



