DAFTAR ISI

PERSETUJUAN SIBRTPS] S0 .al.... S . T oo eoevereeenneneeneeesannens i
PENGESAHAN KELULUSAN UJIAN.c.....coctiiiieiiiienisie e esieeneesie e iii
PERNYATAAN ORISINALITAS SKRIPSI .....cocueiiiiiciie et iv
MOTTO DAN PERSEMBAHAN .......octiiirintitseet e este st este e see s v
ABSTRAGE.. .. SAYES A .. IE1.. TH.AERYE.. o . W ... Vi
BESTRANS...... . W T B . L LY. . e ... .0 ... ... vii
KATA PENGANTAR ..ottt saa st e saa e ssasnseneesaesensessessessesnnenenns viii
IERFTAR ISI...... A ST i, . Xi
BAB | PENDAHULUAN ..ottt cteteste st sse e tasnesneeneas 1
1.1 Latar Belakang Masalah ...........coocieiiiiiiiiiiciie et 1
1.28Berumusan Masalgih. 25 S5 S SRy A B AL A e 12
1.3. Tujuan dan Kegunaan Penelitian............cccoooovinininininiiicenencceseees 13
1.3.1 Wjuan PRAITTTES. o .on . o B A KL ... 8. 13
1.3.2 Mdlifaat Penevidn . R B A AR . 13
BAB 11 LANDASAN TEORI ..o 15
2.1. BEndasall LcORM ... .00 .. 0 D BN . W . BN OBN............ 15
2.1.1 Perilaku KONSUMEN.........cooie ettt 15
2.1.2 Brand LOYaItY .....ccceevueeieeieieeiereeseete st 16
2.1.3 PUIChase DECISION........cccuieiiieiiecie ettt et 19
2.1.4 Perceived QUAlItY......ccceeeereeiereesieeie e 21
2.1.5 PerCeIVEA PriCe....iiietieieeieerie e seesteete ettt e st e e saeeaesnaees 24

Xi



2.2 Pengaruh Antar Variabel dan Perumusan HIipotesis...........ccocooeevvenecennnnne. 26

2.2.1 Pengaruh Perceived quality terhadap Purchase decision....................... 26
2.2.2 Pengaruh Perceived price terhadap Purchase decision ............ccceeue... 27
2.2.3 Pengaruh Perceived quality terhadap Brand Loyalty..........c.ccccccveneeee. 27
2.2.4 Pengaruh Perceived price terhadap Brand Loyalty ............ccccoceeenenene. 28
2.2.5 Pengaruh Brand Loyalty dengan Purchase decision.............c.ccccceueue... 29

2.3. Kerangka Pemikiran TEONITIS......ccuerueeriereenieeeiiieniieeesreeseesneseeesveeaesnne e 29
BAB Il METODE PENELITIAN. .....ccctitetieecresteee et sne e 31
3.1 Variabel Penelitian Dan Definisi Operasional ..............ccccevervenienisenennnnn. 31
3.1.1. Definisi Konseptual Variabel..........c.cccoveroieniinieiniirniie e 31
3.1.2. Definisi Operasional Variabel Dan Indikator Pengukuran.................. 32

3.2 Populasi dan SAMPEI .........ccveiiieiiirierieeie et e et 33
3.3 Jenis Dan SUMDBEI DAt ......cceoeruerierisieriennienieniesiesiesieseeeeeeenee e seesessseenene 35
3.4 Metode Pengumpulan Data ..........cocereeiiereenesieenneneeieseeseeee e seeenne e 35
35, Skala Pengukuran Pata th.. Sleallll. Al 4. 4. Ll ... il 35
3.6 Metode ANAliSIS DALA ....cc.eerveirtieiieieieeie sttt 36
3.6.1 Analisis Deskripsi Variabel ..........cooccuiiiiioiiie e 36
3.6.2 Confirmatory Factor ANAlYSIS ......cccueiviieiiieeieeiecieesre e 36
3621@ Validitas» A WS P R AN ™ . N ... 36
3.6.2.2 Uji Reliabilitas ........ccccerieniemiiiiiiiiieieneeee e 37
3.6.3 Pengujian Model Struktural ........cce.eeceneeiieneeneenisiennssssssenneeneseenens 37
3.6.3:Pengujian Nermalitas.i.... . bl L S i et e 37
3.6.3.2 Perancangan Model Struktural..........c...cooevenieeiininniene e 37
3.6.4 Pengujian HIPOTESIS ...ccveevieieeieceeieeie st 37
3.6.5 Pengukuran OVerall Fit...........ccovevieienieeceseeeeeeseee e 38
BAB TV et 39
HASIL PENELITIAN DAN PEMBAHASAN .....oooiiieieeeieeeere e 39
4.1 Karakteristik RESPONAEN .........occvieiiieiecieeteeee e e 39
4.1.1 Jenis Kelamin ReSPONUEN ......cc.eccvierieeiiecie ettt 39

xii



4.1.3 Lama Menggunakan Produk Apple ... 40

4.1.4 Memiliki dan menggunakan lebih dari 1 produk Apple........cceueneee. 41

4.2 Analisis KUANTHALIT........cocvorieieeeeee e 41
4.2.1 Uji Validitas dan Reliabilitas...........coceveenieiiniiiieeeeeeee 41
4.2.2 UjJi NOIMAIITAS. .eeotetieieeiesiieiceeeee sttt 49
4.2.3 Hasil Structural Equation Modelling .........cocveeerininiieiieieneneneeeees 53
4.2.4 PengujiafiPHipolesiS. a...... Ml 4. M ... W .........cooovinennenne 54
4.2.4.1 Pengaruh Perceived quality Terhadap Purchase decision.................. 54
4.2.4.2 Pengaruh Perceived price Terhadap Purchase decision..................... 55
4.2.4.3 Pengaruh Perceived quality Terhadap Brand loyalty ........................ 55
4.2.4.4 Pengaruh Perceived price Terhadap Brand loyalty...........c.cccu......... 55
4.2.4.5 Pengaruh Purchase decision Terhadap Brand loyalty........................ 56
4.2.5 Kogfisien DetermMInNasi ......... ... coennthroonsnnebecfaeerersotheasd@Bue e s anthreereenens 56
4.2.6 Pengujian FIt MOdEL...........cccoueniieiieee ittt 57
4.2.7 Pengaruh Langsung Dan Tidak Langsung.......cccceceeeviveeeseeseesreeseennnnnn. 57

4.3 PoMilgahasg . SR B L AN ... S . ... .. 59
4.3.1 Pengaruh Perceived quality Terhadap Purchase decision..................... 60
4.3.2 Pengaruh Perceived price Terhadap Purchase decision........................ 61
4.3.3 Pengaruh Perceived quality Terhadap Brand loyalty ........................... 62
4.3.4 Pengaruh Perceived price Terhadap Brand loyalty..............c...cccuen...... 62
4.3.5 Pengaruh Purchase decision Terhadap Brand loyalty........................... 63
BAB V PENUTUR: wS.. W of ... W ................... 0........ 66
SWKesimpulan.. . .4. . 4. A . Aw'wd. - &..4.4. . 8.............~.... 66
5.1.1 Kesimpulan Masalah Penelitian...........c.cccoceveeereeiiencenieeceeseee e 66
5.1.2 Kesimpulan Hipotesis Penelitian.........cccceeveevereenieeeenieescieneeeceeeene 66

5.2 IMPIKEST TEOILIS.....eeueeiieiiriestestesiee ettt 67
5.3 Implikasi Man@jerial...........c.cccvecuerierieiesieeiiiesise e 68
5.4 KeterfftasanRenSUIISasN SN Bt S0 RN ® . . & . ... 69
5.5 Agenda Penelitian Yang akan Datang..........ccccceveereeienieeneesiesieneeee e 69
DAFTAR PUSTAKA oottt s e s e e e s ae e e enneeeenaeesnnneeens 70
LAMPUEAN AN . B 3. BN BN EEh BN BN U BN B ... 75
LAMPRSSAN Cumimm . e ........ SO e . 79
LAMPIRAN C .ottt sttt st s 85

Xiii



