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ABSTRAK 
 
Bakpao Ijo Barokah merupakan salah satu Usaha Mikro, Kecil, dan Menengah 
(UMKM) berbasis home industry yang berada di Kelurahan Kramas, Kota 
Semarang. Produk yang ditawarkan berupa bakpao berperasa pandan dengan 
berbagai varian isian. Sebagai usaha yang masih tergolong baru, UMKM Bakpao 
Ijo barokah belum memiliki brand identity yang konsisten, sehingga tingkat brand 
awareness masyarakat terhadap usaha ini masih tergolong rendah. Hal tersebut 
dibuktikan melalui hasil observasi, wawancara dengan pemilik usaha, dan 
kuesioner yang disebarkan menggunakan Google Form kepada 106 responden, 
yang menunjukkan sebesar 67% responden belum mengetahui sama sekali UMKM 
Bakpao Ijo Barokah. Oleh karena itu, diperlukan produksi brand identity sebagai 
upaya meningkatkan brand awareness UMKM Bakpao Ijo Barokah. Proyek tugas 
akhir ini menggunakan konsep design thinking sebagai alur perancangan karya 
yang meliputi tahap empathize, define, ideate, prototype, dan test. Karya yang 
diproduksi berupa brand identity yang mencakup logo, tagline, dan ilustrasi visual, 
yang kemudian diimplementasikan pada kemasan box, kemasan kertas, daftar 
menu, dan standing banner. Hasil dari proyek tugas akhir ini menunjukkan bahwa 
brand identity yang diproduksi mampu meningkatkan brand awareness UMKM 
Bakpao Ijo Barokah sampai ke tahap brand recognition. 

Kata Kunci: Usaha Mikro, Kecil, dan Menengah (UMKM), Bakpao Ijo Barokah, 
Brand identity, Brand awareness, Desain Grafis. 
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ABSTRACT 
 
Bakpao Ijo Barokah is a home industry-based Micro, Small, and Medium 
Enterprises (MSMEs) located in Kramas, Semarang City. The product offered are 
pandan-flavored steamed buns with various filling variants. As a relatively new 
business, Bakpao Ijo Barokah has not yet established a consistent brand identity, 
resulting in a low level of public brand awareness toward the business. This was 
proven through observations, interviews with the business owner, and 
questionnaires distributed via Google Forms to 106 respondents, which showed 
that 67% of respondents had never heard of Bakpao Ijo Barokah. Therefore, the 
production of a brand identity is needed as an effort to increase the brand 
awareness of Bakpao Ijo Barokah. This final project used the design thinking 
concept as the framework for the creative process, consisting of the empathize, 
define, prototype, and test stages. The works produced include a brand identity 
consisting of a logo, tagline, and visual illustrations, which were than implemented 
into box packaging, paper packaging, menu lists, and standing banners. The results 
of this final project indicated that the produced brand identity was able to increase 
the brand awareness of Bakpao Ijo Barokah up to the brand recognition stage. 

Keywords: Micro, Small, and Medium Enterprises (MSMEs), Bakpao Ijo Barokah, 
Brand identity, Brand awareness, Graphic Design. 


