
 
 

142 
 

DAFTAR PUSTAKA 

 

Aaker, D. A. (1991). Managing brand equity: Capitalizing on the value of a brand 

name. Free Press. 

Albert, N., & Merunka, D. (2013). The role of Brand Love in consumer–brand 

relationships. Journal of Consumer Marketing, 30(3), 258–266. 

https://doi.org/10.1108/07363761311328928 

Ardyan, E., Retnawati, B. B., & Farida, N. (2018). E-WOM attractiveness, e-brand 

community trust, e-brand community experience and Brand Loyalty: A 

study on Xiaomi community in Indonesia. International Journal of 

Electronic Marketing and Retailing, 9(4), 332–349. 

Bae, H., & Kim, J. (2023). The effects of Brand Experience on Brand Love and 

Brand Loyalty: The moderating role of Brand Trust. Sustainability, 15(4), 

1–15. 

Batra, R., Ahuvia, A., & Bagozzi, R. P. (2012). Brand Love. Journal of Marketing, 

76(2), 1–16. https://doi.org/10.1509/jm.09.0339 

Berry, L. L. (1983). Relationship marketing. In L. L. Berry, G. L. Shostack, & G. 

D. Upah (Eds.), Emerging perspectives on services marketing (pp. 25–28). 

American Marketing Association. 

Badan Pusat Statistik (BPS) Kota Semarang. (2024). Ekonomi Kota Semarang 

Tahun 2024 [Berita Resmi Statistik]. Diakses 15 April 2026, dari 

https://semarangkota.bps.go.id/id/pressrelease/2025/03/03/225/ekonomi-

kota-semarang-tahun-2024.html  

Badan Pusat Statistik (BPS) Kota Semarang. (2024). Kota Semarang Dalam Angka 

2024. Diakses 15 April 2026, dari 

https://semarangkota.bps.go.id/id/publication/2024/02/28/a1c4e17788918e

e0a85fe480/kota-semarang-dalam-angka-2024.html 

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand Experience: What is 

it? How is it measured? Does it affect loyalty? Journal of Marketing, 73(3), 

52–68. https://doi.org/10.1509/jmkg.73.3.52 

Canalys. (2025). Indonesia smartphone market Q1–Q3 2025 report. 

https://www.canalys.com/newsroom 

Carroll, B. A., & Ahuvia, A. C. (2006). Some antecedents and outcomes of Brand 

Love. Marketing Letters, 17(2), 79–89. https://doi.org/10.1007/s11002-006-

4219-2

https://doi.org/10.1108/07363761311328928
https://doi.org/10.1509/jm.09.0339
https://semarangkota.bps.go.id/id/pressrelease/2025/03/03/225/ekonomi-kota-semarang-tahun-2024.html?utm_source=chatgpt.com
https://semarangkota.bps.go.id/id/pressrelease/2025/03/03/225/ekonomi-kota-semarang-tahun-2024.html?utm_source=chatgpt.com
https://semarangkota.bps.go.id/id/publication/2024/02/28/a1c4e17788918ee0a85fe480/kota-semarang-dalam-angka-2024.html?utm_source=chatgpt.com
https://semarangkota.bps.go.id/id/publication/2024/02/28/a1c4e17788918ee0a85fe480/kota-semarang-dalam-angka-2024.html?utm_source=chatgpt.com
https://doi.org/10.1509/jmkg.73.3.52
https://www.canalys.com/newsroom
https://doi.org/10.1007/s11002-006-4219-2
https://doi.org/10.1007/s11002-006-4219-2


143 
 

 
 

 

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from Brand Trust 

and brand affect to brand performance. Journal of Marketing, 65(2), 81–93. 

https://doi.org/10.1509/jmkg.65.2.81.18255 

Delgado-Ballester, E. (2004). Applicability of a Brand Trust scale across product 

categories. European Journal of Marketing, 38(5/6), 573–592. 

https://doi.org/10.1108/03090560410529222 

Delgado-Ballester, E., & Munuera-Alemán, J. L. (2001). Brand Trust in the context 

of consumer loyalty. European Journal of Marketing, 35(11/12), 1238–

1258. https://doi.org/10.1108/EUM0000000006475 

Deloitte. (2024). Global mobile consumer survey 2024. 

https://www2.deloitte.com/global/en/pages/technology-media-and-

telecommunications/articles/global-mobile-consumer-survey.html 

Dick, A. S., & Basu, K. (1994). Customer loyalty: Toward an integrated conceptual 

framework. Journal of the Academy of Marketing Science, 22(2), 99–113. 

https://doi.org/10.1177/0092070394222001 

Fintikasari, I., & Ardyan, E. (2018). The influence of variety seeking and lifestyle 

on brand switching behavior in smartphone users. Jurnal Manajemen dan 

Kewirausahaan, 20(2), 123–134. 

Fitri, D., Anismar, A., Fazil, M., & Sarajana, C. W. U. (2021). Smartphone sebagai 

gaya hidup mahasiswa: Studi pada mahasiswa FISIP. Jurnal Jurnalisme, 

10(1). https://doi.org/10.29103/jj.v10i1.4791 

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with 

unobservable variables and measurement error. Journal of Marketing 

Research, 18(1), 39–50. https://doi.org/10.1177/002224378101800104 

Fournier, S. (1998). Consumers and their brands: Developing relationship theory in 

consumer research. Journal of Consumer Research, 24(4), 343–373. 

https://doi.org/10.1086/209515 

Fullerton, G. (2003). When does commitment lead to loyalty? Journal of Service 

Research, 5(4), 333–344. 

Ghozali, I., & Latan, H. (2015). Partial least squares: Konsep, teknik, dan aplikasi 

menggunakan program SmartPLS 3.0. Badan Penerbit Universitas 

Diponegoro. 

https://doi.org/10.1509/jmkg.65.2.81.18255
https://doi.org/10.1108/03090560410529222
https://doi.org/10.1108/EUM0000000006475
https://www2.deloitte.com/global/en/pages/technology-media-and-telecommunications/articles/global-mobile-consumer-survey.html
https://www2.deloitte.com/global/en/pages/technology-media-and-telecommunications/articles/global-mobile-consumer-survey.html
https://doi.org/10.1177/0092070394222001
https://doi.org/10.29103/jj.v10i1.4791
https://doi.org/10.1177/002224378101800104
https://doi.org/10.1086/209515


144 
 

 
 

Grönroos, C. (1994). From marketing mix to relationship marketing: Towards a 

paradigm shift in marketing. Management Decision, 32(2), 4–20. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2019). A primer on partial 

least squares structural equation modeling (PLS-SEM) (2nd ed.). Sage 

Publications. 

Haryono, S. (2016). Metode SEM untuk penelitian manajemen dengan AMOS, 

LISREL, dan PLS. Luxima. 

Huang, C.-C. (2017). The impacts of Brand Experiences on Brand Loyalty: 

Mediators of Brand Love and trust. Management Decision, 55(5), 915–934. 

https://doi.org/10.1108/MD-10-2015-0465 

Iglesias, O., Singh, J. J., & Batista-Foguet, J. M. (2011). The role of Brand 

Experience and affective commitment in determining Brand Loyalty. 

Journal of Brand Management, 18(8), 570–582. 

International Data Corporation. (2024). Worldwide smartphone shipments grew 

6.4% in 2024. https://www.idc.com 

International Data Corporation. (2025). Indonesia smartphone market analysis 

2025. https://www.idc.com 

J.D. Power. (2024). Asia Pacific smartphone customer satisfaction index study. 

https://www.jdpower.com 

Kompas. (2023). 5 besar vendor HP di Indonesia kuartal II-2023 versi IDC, 

Samsung teratas. Kompas Tekno. 

https://tekno.kompas.com/read/2023/09/08/12310077/5-besar-vendor-hp-

di-indonesia-kuartal-ii-2023-versi-idc-samsung-teratas 

Kompas. (2023). HP Rp 8 jutaan ke atas makin laris di Indonesia, dipimpin 

Samsung dan Apple. Kompas Tekno. 

https://tekno.kompas.com/read/2023/06/12/13400057/hp-rp-8-jutaan-ke-

atas-makin-laris-di-indonesia-dipimpin-samsung-dan-apple 

Kompas. (2023). Penetrasi smartphone 5G di Indonesia 18 persen. Kompas Tekno. 

https://tekno.kompas.com/read/2023/06/12/13000097/penetrasi-

smartphone-5g-di-indonesia-18-persen 

Kompas. (2024). IDC: 5 besar vendor smartphone di Indonesia 2023, Samsung 

teratas. Kompas Tekno. 

https://tekno.kompas.com/read/2024/02/23/11000087/idc--5-besar-vendor-

smartphone-di-indonesia-2023-samsung-teratas 

https://doi.org/10.1108/MD-10-2015-0465
https://www.idc.com/
https://www.idc.com/
https://www.jdpower.com/
https://tekno.kompas.com/read/2023/09/08/12310077/5-besar-vendor-hp-di-indonesia-kuartal-ii-2023-versi-idc-samsung-teratas?utm_source=chatgpt.com
https://tekno.kompas.com/read/2023/09/08/12310077/5-besar-vendor-hp-di-indonesia-kuartal-ii-2023-versi-idc-samsung-teratas?utm_source=chatgpt.com
https://tekno.kompas.com/read/2023/06/12/13400057/hp-rp-8-jutaan-ke-atas-makin-laris-di-indonesia-dipimpin-samsung-dan-apple?utm_source=chatgpt.com
https://tekno.kompas.com/read/2023/06/12/13400057/hp-rp-8-jutaan-ke-atas-makin-laris-di-indonesia-dipimpin-samsung-dan-apple?utm_source=chatgpt.com
https://tekno.kompas.com/read/2023/06/12/13000097/penetrasi-smartphone-5g-di-indonesia-18-persen?utm_source=chatgpt.com
https://tekno.kompas.com/read/2023/06/12/13000097/penetrasi-smartphone-5g-di-indonesia-18-persen?utm_source=chatgpt.com
https://tekno.kompas.com/read/2024/02/23/11000087/idc--5-besar-vendor-smartphone-di-indonesia-2023-samsung-teratas?utm_source=chatgpt.com
https://tekno.kompas.com/read/2024/02/23/11000087/idc--5-besar-vendor-smartphone-di-indonesia-2023-samsung-teratas?utm_source=chatgpt.com


145 
 

 
 

Kompas. (2024). Pasar smartphone Indonesia turun 6 persen pada 2023. Kompas 

Tekno. https://tekno.kompas.com/read/2024/02/29/08000067/pasar-

smartphone-indonesia-turun-6-persen-pada-2023 

Mailany, A., & Halim, R. (2024). Advertising, product quality, and variety seeking 

on brand switching among students. Jurnal Manajemen Pemasaran, 18(1), 

1–12. 

Morgan, R. M., & Hunt, S. D. (1994). The commitment-trust theory of relationship 

marketing. Journal of Marketing, 58(3), 20–38. 

https://doi.org/10.1177/002224299405800302 

Na, M., Rong, L., Ali, M. H., Alam, S. S., Masukujjaman, M., & Ali, K. A. M. 

(2023). The mediating role of Brand Trust and Brand Love between Brand 

Experience and loyalty: A study on smartphones in China. Journal of 

Retailing and Consumer Services, 72, 103120. 

https://doi.org/10.1016/j.jretconser.2022.103120 

Nasermoadeli, A., Ling, K. C., & Maghnati, F. (2013). Evaluating the impacts of 

customer experience on purchase intention. International Journal of 

Business and Management, 8(6), 128–138. 

https://doi.org/10.5539/ijbm.v8n6p128  

Oliver, R. L. (1999). Whence consumer loyalty? Journal of Marketing, 63(Special 

Issue), 33–44. https://doi.org/10.1177/00222429990634s105 

Populix. (2023). Indonesian mobile phone purchase behavior survey. 

https://info.populix.co/report 

Pratama, A., & Hidayat, R. (2022). The influence of online reviews on smartphone 

purchase decisions. Jurnal Manajemen Pemasaran, 16(2), 101–110. 

Rakuten Insight. (2024). Smartphone replacement behavior survey Indonesia. 

https://insight.rakuten.com 

Reichheld, F. F., & Sasser, W. E. (1990). Zero defections: Quality comes to 

services. Harvard Business Review, 68(5), 105–111. 

Safitri, C., Wibowo, A., & Nugroho, S. (2021). Evaluating measurement model in 

PLS-SEM for business research. Jurnal Manajemen dan Bisnis, 18(2), 145–

156. 

Sari, D., Pratama, A., & Wijaya, B. (2024). Digital information search behavior and 

smartphone purchasing decision. Jurnal Ekonomi Digital, 5(1), 55–70. 

https://tekno.kompas.com/read/2024/02/29/08000067/pasar-smartphone-indonesia-turun-6-persen-pada-2023?utm_source=chatgpt.com
https://tekno.kompas.com/read/2024/02/29/08000067/pasar-smartphone-indonesia-turun-6-persen-pada-2023?utm_source=chatgpt.com
https://doi.org/10.1177/002224299405800302
https://doi.org/10.1016/j.jretconser.2022.103120
https://doi.org/10.5539/ijbm.v8n6p128
https://doi.org/10.1177/00222429990634s105
https://info.populix.co/report
https://insight.rakuten.com/


146 
 

 
 

Singh, J., & Sirdeshmukh, D. (2021). Value perceptions and Brand Loyalty in 

technology products. Journal of Business Research, 130, 250–260. 

Statista. (2024). Number of smartphone users in Indonesia from 2022 to 2025. 

https://www.statista.com 

Sugiyono. (2017). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta. 

Veloutsou, C. (2015). Brand evaluation, satisfaction and trust as predictors of Brand 

Loyalty. Journal of Consumer Marketing, 32(6), 405–421. 

Wiyono, G. (2020). Merancang penelitian bisnis dengan alat analisis SPSS dan 

SmartPLS. UPP STIM YKPN. 

YouGov Indonesia. (2024). Indonesia smartphone brand switching report. 

https://yougov.co.id 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://www.statista.com/
https://yougov.co.id/

