ABSTRACT

The purpose of this study was to directly examine the effect of relationship
value, satisfaction, trust, and commitment, on Word Of Mouth (WOM) (a study on
consumers ordering spesial sambal (SS) in the city of Tangerang). The population
in this study were all customers who made purchases by ordering between spesial
sambal (SS) restaurants in the city of Tangerang. The sample method used in this
research is purposive sampling. Data analysis used confirmatory factor analysis,
validity and reliability tests, and structural equation modeling (SEM). using 100
respondents. The results of the study indicate that this finding recommends special
chili sauce (SS) restaurants to continue to increase the value of relationships,
satisfaction, trust, and commitment as a consideration in selling their products so
that consumers talk about their product or Word Of Mouth (WOM). These factors
have the potential to increase consumers to actively use delivery services and
discuss their products with other consumers.
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