
77 
 

 
 

DAFTAR PUSTAKA 

Aditya Imam Wibisono. (2024). Social Enterpreneurship sebagai Alternatif dalam 

Mengatasi Masalah Sosial yang Bernilai SDGs. Jurnal Penelitian Rumpun 

Ilmu Teknik, 3(3), 44–53. https://doi.org/10.55606/juprit.v3i3.4203 

Alborough, L., & St, C. (2022). Making presents : exploring the impact of 

fundraisers ’ storytelling on NPO practice. Research Gate, August. 

Alter, K. (2007). About this Typology. Virtue Ventures LLC. All. 

Annisa, & Nurhabni. (2024). TANTANGAN DAN MASA DEPAN 

PERKEMBANGAN DONATION BASED CROWDFUNDING DALAM 

FINANCIAL TECHNOLOGY SYARIAH DI INDONESIA Annisa. 

Yurisprudentia: Jurnal Hukum Ekonomi, 10(2). 

Apriliani, F. T. (2020). INOVASI SOSIAL STRATEGI FUNDRAISING 

SEKOLAH RELAWAN. JURNAL KOLABORASI RESOLUSI KONFLIK, 3. 

Azzahra, N., Nasution, R., & Ratmono, D. (2024). DAMPAK CORPORATE 

SOCIAL RESPONSIBILITY ( CSR ) TERHADAP FINANCIAL 

DISTRESS DENGAN PENGARUH EFEK MODERASI 

KARAKTERISTIK PERUSAHAAN DAN KARAKTERISTIK AUDITOR 

( Studi Kasus pada BUMN saat COVID-19 ). DIPONEGORO JOURNAL OF 

ACCOUNTING, 13, 1–14. 

Baihaqqy, M. R. insan. (2024). Crowdfunding (Issue November). Amerta Media. 

Bally, F., Daudigeos, T., Calamel, L., & Tallec, J. (2025). Where and how do 

social entrepreneurs access resources in the early stages of their ventures? A 

relational chain typology of French social ventures. Journal of Business 

Research. 

Bappenas. (2021). Kerangka Kebijakan Kewirausahaan Nasional. Webinar 

Nasional “Mewujudkan Kewirausahaan Nasional Melalui Ekonomi 

Solidaritas Sosial". 

Buana, Y., Isanawikrama, I., Hutomo, E. J., & Kurniawan, Y. J. (2019). 

Konseptualisasi Value Co-Creation Dalam Konteks Customer To Customer. 

Jurnal Pengabdian Dan Kewirausahaan, 3(1). 

https://doi.org/10.30813/jpk.v3i1.1554 



78 
 

 
 

Cillo, V., Borin, E., Thomas, A., & Faggioni, F. (2023). The role of crowdfunding 

in endorsing responsible open innovation for shared value co-creation : a 

systematic literature review. European Journal of Innovation Management, 

26(7). https://doi.org/10.1108/EJIM-03-2022-0131 

Echdar, S. (2017). Metode Penelitian Manajemen dan Bisnis. (1st ed.). Ghalia 

Indonesia. 

Edward, M. Y., Ismanto, H., Fu’ad, E. N., Atahau, A. D. R., & Robiyanto. (2021). 

Crowdfunding di Indonesia. In Universitas Islam Nahdlatul Ulama Jepara 

(Vol. 3, Issue 1). 

Farhana, A. (2021). A SERVICE ECOSYSTEM PERSPECTIVE ON VALUE CO-

CREATION IN SOCIAL ENTERPRISE SUSTAINABILITY: THE CASE OF 

SOCIAL ENTERPRISE IN INDONESIA. Institut Teknologi Bandung. 

Fursov, K., & Linton, J. (2022). Social innovation: Integrating product and user 

innovation. Technological Forecasting and Social Change, 174, 121224. 

https://doi.org/https://doi.org/10.1016/j.techfore.2021.121224 

Gadis, S., Sari, P., & Azzahra, S. N. (2025). Teori jaringan sosial dan perannya 

dalam pemberdayaan komunitas. Maliki Interdisciplinary Journal (MIJ), 3, 

486–496. 

Gangi, F., & Daniele, L. M. (2020). CROWDFUNDING AS VALUE CO-

CREATION MODEL: THEORETICAL CONSTRUCTS AND EMPIRICAL 

EVIDENCE Francesco Gangi 1 , Lucia Michela Daniele 2. Università degli 

Studi della Campania Luigi Vanvitelli. 

Guo, L., Liu, C.-F., & Yain, Y.-S. (2020). Social Entrepreneur’s Psychological 

Capital, Political Skills, Social Networks and New Venture Performance. 

Frontiers in Psychology, 11, 925. https://doi.org/10.3389/fpsyg.2020.00925 

Gupta, K. D., Dasgupta, D., & Sen, S. (2018). Smart Crowdsourcing Based 

Content Review System ( SCCRS ): An Approach to Improve Trustworthiness 

of Online Contents : 7th International Conference , Smart Crowdsourcing 

Based Content Review System ( SCCRS ): An Approach to Improve 

Trustworthiness of Onli (Issue December). Springer International Publishing. 

https://doi.org/10.1007/978-3-030-04648-4 



79 
 

 
 

Hanifah, N., & Noviani, L. (2024). Social Enterprise Sebagai Pendukung Strategi 

Bertahan Pasca Pandemi Covid-19 Pada Mata Kuliah Kewirausahaan 

Ekonomi. BISE: Jurnal Pendidikan Bisnis Dan Ekonomi 

Https://Jurnal.Uns.Ac.Id/Bise, 10(1), 30–41. 

Haugh,  Helen. (2007). Community–Led Social Venture Creation. 

Entrepreneurship Theory and Practice, 31(2), 161–182. 

https://doi.org/10.1111/j.1540-6520.2007.00168.x 

Haverila, K., Haverila, M., & McLaughlin, C. (2022). Development of a brand 

community engagement model: a service-dominant logic perspective. 

Journal of Consumer Marketing, ahead-of-p. https://doi.org/10.1108/JCM-

01-2021-4390 

He, H. R., Zhang, X., & Jing, D. (2022). Investigating Value Co-creation in 

Crowdsourcing : The Revelatory Case of the Shield. Preprints, August. 

https://doi.org/10.20944/preprints202208.0130.v1 

Hervé, F., & Schwienbacher, A. (2019). Crowdfunding and innovation. 

Contemporary Topics in Finance: A Collection of Literature Surveys, 331–

349. https://doi.org/10.1002/9781119565178.ch11 

Hidayah, M. N., & Cahyani, R. R. (2024). Meningkatkan Kualitas Kehidupan 

Masyarakat Dengan Social Entrepreneurship. Ekonomi Bisnis Dan 

Kewirausahaan, 13(2), 86–94. 

Howe, & Jeff. (2006). The Rise of Crowdsourcing. Wired, 14. 

Izza, N., Aufa, S., Irfan, M., Gutama, A. S., Studi, P., Sosial, K., Csr, P. S., & 

Sosial, K. (2023). PENGGUNAAN WEBSITE SEBAGAI STRATEGI 

ONLINE FUNDRAISING DI YAYASAN AL-QOMARIYAH KOTA 

BANDUNG The Use of Website as an Online Fundraising Strategy at Al-

Qomariyah Foundation in Bandung City. Jurnal Penelitian Dan Pengabdian 

Kepada Masyarakat (JPPM), 4(3). 

Javed, A., Yasir, M., & Majid, A. (2019). Is social entrepreneurship a panacea for 

sustainable enterprise development ? Johar Education Society, 13(1). 

Kim, J., Lee, J., & Lee, T. J. (2021). The Sustainable Success and Growth of 

Social Ventures : Their Internal and External Factors. Sustainability, 13, 1–



80 
 

 
 

19. 

Krishna, R., Kummitha, R., Honig, B., & Urbano, D. (2025). Social 

Entrepreneurship : A Well ‑ Being Based Approach. In Journal of Business 

Ethics (Vol. 200, Issue 3). Springer Netherlands. 

https://doi.org/10.1007/s10551-024-05922-6 

Kukurba, M., Waszkiewicz, A. E., Salwin, M., & Kraslawski, A. (2021). Co-

created values in crowdfunding for sustainable development of enterprises. 

Sustainability (Switzerland), 13(16). https://doi.org/10.3390/su13168767 

Li, Y.-M., Wu, J.-D., Hsieh, C.-Y., & Liou, J. H. (2019). A social fundraising 

mechanism for charity crowdfunding. Decision Support Systems, 129, 

113170. https://doi.org/10.1016/j.dss.2019.113170 

Maghfiroh, N. U., & Cahyatik. (2025). THE ROLE OF STATE REVENUE IN 

ACHIEVING SUSTAINABLE DEVELOPMENT GOALS. ASSETS 

JOURNAL Journal Economic and Business, 3(01). 

Meyskens, M., & Bird, L. (2015a). Crowdfunding and value creation. 

Entrepreneurship Research Journal, 5(2), 155–166. 

https://doi.org/10.1515/erj-2015-0007 

Meyskens, M., & Bird, L. (2015b). Crowdfunding and Value Creation 

Crowdfunding and Value Creation. November. https://doi.org/10.1515/erj-

2015-0007 

Mochkabadi, K., & Volkmann, C. K. (2020). Equity crowdfunding: a systematic 

review of the literature. Small Business Economics, 54(1), 75–118. 

https://doi.org/10.1007/s11187-018-0081-x 

Nabiyeva, A., & Macneil, H. (2025). Social Entrepreneurship and System 

Change : A Conceptual Framework Based on the Multi-Level Perspective 

Social Entrepreneurship and System Change : A Conceptual Framework 

Based on the Multi-Level. Journal of Social Entrepreneurship, 0(0), 1–27. 

https://doi.org/10.1080/19420676.2025.2569366 

Nesta. (2022). Rooted: Growing your own social venture. unltd.org. 

Prisco, A., Muto, V., Troise, C., & Tani, M. (2025). How to Engage the Crowds 

to Create Value ? Evidence from the Pathfinder Arena Case. Sustainability, 



81 
 

 
 

November. https://doi.org/10.3390/su14074342 

Putri, O., Arumsari, D., Sunyoto, A. B., & Rahayu, W. P. (2025). Inovasi Sosial 

dan Kewirausahaan Sosial Universitas Negeri Malang , Indonesia. Jurnal 

Ekonomi, Bisnis Dan Manajemen (EBISMEN), 4(1), 214–227. 

Quero, M. J., Ventura, R., & Kelleher, C. (2017). Value-in-context in 

crowdfunding ecosystems: how context frames value co-creation. Service 

Business, 11(2), 405–425. https://doi.org/10.1007/s11628-016-0314-5 

Rahmayanti, P. L. D., Ida Ayu Putri Laksmidewi Purba, Ketut Juliartini, & 

Wayan Satya Pariana Buditama. (2025). Memberdayakan Kewirausahaan 

Sosial: Peran Pengalaman Kerja Sosial, Dukungan Universitas, Empati, dan 

Efikasi Diri dalam Membentuk Niat Berwirausaha. Jurnal Bisnis Dan 

Kewirausahaan, 21(1), 60–77. https://doi.org/10.31940/jbk.v21i2.60-77 

Rangkuty, D. M., & Zulmi, A. (2020). Perbandingan Modal Ventura 

Konvensional dan Syariah : Studi Literatur Model Pembiayaan Startup dan 

UMKM di Provinsi Sumatera Barat. Ekonomi, Keuangan, Investasi Dan 

Syariah (EKUITAS), 1(2), 74–78. 

Rodríguez-Ricardo, Y., Sicilia, M., & Manuela, L. (2018). What drives 

crowdfunding participation ? The influence of personal and social traits // ¿ 

Qué determina la participación en proyectos de crowdfunding ? La influencia 

de las caracterís ... Spanish Journal of Marketing - ESIC Article information : 

Spanish Journal of Marketing - ESIC., January 2021. 

https://doi.org/10.1108/SJME-03-2018-004 

Rosiana, D. S., Oktaviana, N. M., Azizah, N., Anggreani, P., & Saputri, P. L. 

(2025). Transformasi Investasi Global dengan Crowdfunding: Studi Kasus 

Kickstarter dan Seedrs. Jurnal Pendidikan Tambusai, 9(1), 1906–1911. 

Russo-spena, T., & Mele, C. (2012). “ Five Co-s ” in innovating : a practice-based 

view. Journal of Service Management, 23(4), 527–553. 

https://doi.org/10.1108/09564231211260404 

Rykkja, V., & Hauge, A. (2021). Crowdfunding and co-creation of value : the 

case of the fashion brand Linjer. Culture, Creativity and Economy: 

Collaborative Practices, Value Creation and Spaces of Creativity Routledge. 



82 
 

 
 

Siregar, L. M., & Yusri, N. (2022). Kewirausahaan Sosial Sebagai Wujud Inovasi 

Sosial. Biopsikososial: Jurnal Ilmiah Psikologi Fakultas Psikologi 

Universitas Mercubuana Jakarta, 5(2), 476. 

https://doi.org/10.22441/biopsikososial.v5i2.14187 

Vargo, S. L., & Lusch, R. (2004). Evolving to a New Dominant Logic. Journal of 

Marketing, June. https://doi.org/10.1509/jmkg.68.1.1.24036 

Vargo, S. L., & Lusch, R. F. (2008). Service-Dominant Logic ” Continuing the 

Evolution Service-dominant logic : continuing the evolution. Springer, May. 

https://doi.org/10.1007/s11747-007-0069-6 

Vidovic, D. (2025). The meaning of being a social entrepreneur in the society of 

multiple transitions. Emerald Publishing Limited, 19(3), 237–255. 

https://doi.org/10.1108/SEJ-08-2022-0075 

Wahjono, S. I. (2023). Pengertian Crowdfunding. Journal of Chemical 

Information and Modeling, 53(9), 21–25. 

Wilkinson, D., & Birmingham, P. (2003). Using Research Instruments (Issue 

112). 

Yang, X., Bass, A. ., Pleggenkuhle-Miles, E. G., & Ge, J. (2022). Value Co-

creation in Social Ventures : A Missing Link in the Effectual Logic – 

Performance Relationship Value Co-creation in Social Ventures : A Missing 

Link in the Effectual Logic – Performance Relationship. Journal of Social 

Entrepreneurship. https://doi.org/10.1080/19420676.2021.2004205 

Yum, K., & Kim, J. (2024). The Influence of Perceived Value, Customer 

Satisfaction, and Trust on Loyalty in Entertainment Platforms. Applied 

Sciences (Switzerland), 14(13). https://doi.org/10.3390/app14135763 

Zhao, Q., Chen, C.-D., Wang, J.-L., & Chen, P.-C. (2017). Determinants of 

backers’ funding intention in crowdfunding: Social exchange theory and 

regulatory focus. Telematics and Informatics, 34, 370–384. 

https://doi.org/10.1016/j.tele.2016.06.006 

 

 


