DAFTAR ISI

HALAMAN JUDUL ..ottt i
PERSETUJUAN SKRIPSL........oociiiiiiiiiniiiii e il
PENGESAHAN KELULUSAN UJIAN .......ccooiiiiiiiieee e iii
PERNYATAAN ORISINALITAS SKRIPSI ...........ccccoeiiiiiiiiiieeeen v
MOTTO DAN PERSEMBAHAN.........ccociiiiiiii it v
ABSTRACEY.... G- ....... di . ....... N dl.... W Vi
ABSTRAK ... Sutfy,....... d00. e B ... 80 .. ............... vii
KATA PENGANTAR ..ottt ittt b e in bt viii
DABNAR TSEFL. .4 e Sugr. 1. 0. S h.. . Y™ W Xiii
DAFTAR GAMBAR ..ottt et Xiv
IPAFTAR TAMERERARS. . TS | EY... G ... T ... B XV
BAB I PENDAHULUAN ......cooiiiiitiii i st an e 1
[.1 Latar BEERaNSNE........... JB\........ S S ................H..... 1
1.2 Rumusdf™esaldiie. " et ol " ... 11
1.3 Tujuan dan Kegunaan Penelitian...........ccoceeivvriieriienininineeiiic e 13
1.4 Sistematika PenuliSan.........c...occoriiiiiiiniieiineiiee e 16
BAB II TELAAH PUSTAKA......cciiiiiiiiit b 18
2.1  Landasan Teori dan Penelitian Terdahulu....................c.ccooiiininn 18
201 Marketing 4.0 ..o e 18
2.1.2  Brand identity ..o 19
213 WMBrandW'EC B & m-wu B - BAL & - 21
214 WrandinCmdE @l PR IR ®. .. N ... 23
2.1.5  Brand iNte@rily .........cccocoeiveersiiisiiiiiene e 26
2.1.6  Customer SAtISfACIHON .............cccviieiiiii i 27

2. 10 e/ @auillcnionin ... BN . RN BN B BN BN B ... 29

2.2 Pengaruh Antar Variabel...............ocooiiii 30
2.2.1  Pengaruh Brand identity terhadap Customer satisfaction............... 30
2.2.2  Pengaruh Brand identity terhadap Repurchase intention................ 31
2.2.3  Pengaruh Brand image terhadap Customer satisfaction................. 32
2.2.4  Pengaruh Brand image terhadap Repurchase intention .................. 33
2.2.5  Pengaruh Brand interaction terhadap Customer satisfaction ......... 34



2.2.6  Pengaruh Brand interaction terhadap Repurchase intention .......... 35

2.2.7  Pengaruh Brand integrity terhadap Customer satisfaction ............. 36
2.2.8  Pengaruh Brand integrity terhadap Repurchase intention .............. 37
2.2.9  Pengaruh Customer satisfaction terhadap Repurchase intention.... 37
2.3 Kerangka PemiKiran ....cc...cccooviiiiiiiiiiiiiiesiie e 41
2.4 Hipotegilpr... 4€. . B -......... D ... ..., 41
BAB III METODE PENELITIAN .....ooooiiiiiiiiii it 43
3.1  Variabel Penelitian dan Definisi Operasional Variabel .......................... 43
340 §ariaBel PoliSiEii AR ——_— ... o 43
3.1.2  Definisi Operasional Variabel ..........cccccoooeniiiiiisiininnciesee, 44
Y LoDblasi il BENEE...... I 01 .- AEFA - Y . . W 46
3.2.1 PopRli B . L N5 4 SWSAA . . W 46
Sy Scahap th T L. . ... ... . 46
B.3  Jenis dan. SUMDEEData ... JAL ... a4 . ... .. 8 .. 47
3.3.1 JCHEDOE. M,  [YER) O ... .............. ... 47
3.3.2  SujIESERNETE S R @ N — N ............... ... 47
3.4  Metode Pengumpulan Data ..............coveiiinieiiieninic e 48
B.4.1  KueSIQleET ..o I .tveeenrreeree Bonreernernireessenseres [ ceenens 48
4.2 ObserviSih Vet WA UL AN S S AD N ................... ... 49
343  Studi Kepustakaan...........c.ccoooeiiiiiniiinicieese 49
3.5 Metode ANALISIS ...ceoveeieiiieesiiee ittt 49
35. 0 UjiIngemeen oo L 50
3.5.2  Analisis Structural Equation Model (SEM) .........cccccooiiiiiiiiinnn 52
BAB 1V HASIL DAN PEMBAHASAN ........oooiiiiiiiiie e 62
4.1  Deskripsi Objek Penelitian ..........c.ccooovriiiiiiiiiiiiiciicecee e 62
4.1.1 Gambaran Umum Objek Penelitian ...........cccceoviieiiiieniiiinniieenen, 62
4.1.2  Gambaran Umum Responden .............ccccevieiiiiinniiiienniieniiee e 62
4.1.3 Responden Berdasarkan Jenis Kelamin ..........ccccccovveiiiiiiiennnen, 63
4.1.4  Responden Berdasarkan Usia..........c.cceeiiiiiiiiiiiiiiiiciiicecc 63
4.1.5  Responden Berdasarkan Pekerjaan ..........c.cccoviiiiiniiiiiiininnnn, 64

4.1.6  Responden Berdasarkan Rata Rata Pendapatan Pribadi Per Bulan 65
4.2 Hasil ANAlISIS...c.ccviiiiiiiiiiicii e 66

X1



4.2.1  UjJiINSEIUMEN ..o 66

4.2.1.1  Uji ValIdItas.......ceiviiiiiieiccecieee e 66
4.2.1.2 Uji Reliabilitas .......ccooiiieieiiiiieiiiicecse e 68
4.2.2  Analisis Faktor Konfirmatori (Confirmatory Factor Analysis) ...... 69
4.2.3  Pengujian Asumsi SEM ..o 82
4.2.4  Pengujian HIPOtESIS........cccrviiiiiriiiiniieiieeieesns s 91
4.2.5 Hasil Analisis Direct Effect, Indirect Effects Dan Total Effects..... 99
BABVEBNUNDR &Y .. _ dS e . ... T . ............. 101
5.1 #FKesifgpulth..... SEG A . .... o W 101
54 lIalkasi Teoiinny AUy TN .. .. Y - W 106
8 ogDlikasigiaisieriGN...... L 0L N AR TA - W . WM. 108
p.4 “SMgierbafiedn BSNcIEu... . A NY.. 4N SN A . o W 111
5.5 Saran Untuk Peneliti Selanjutnya........ccccviriiiiiiiinniniiiin, 112
DAFTAR PUSTAKA ... ..ot e 114
IR MPIRAN NG %, [YSR L 7 ... ... 119

Xii



