DAFTAR ISI

Halaman

HALAMAN JUDUL....oiiiiiiiiciiite e csie et etesiae et eae et enae e enae e e i
PERSETUJUAN SESRIPS] B @F ... Gl - T oveoneenoermeecnnacananees il
PENGESAHAN KELULUSAN UJTAN ...ocotiiiiiiniiienienieeeete et il
PERNYATAAN ORISINALITAS SKRIPSI .........cccccviiniiiinieieeieeeeeieeeee v
MOTTO DAN PERSEMBAHAN .....ccoooiieiiiieiteie et setatte e v
ABSERACTW,Y........ S A W, . ... Y. W vi
ABNTRARSN, ... o8 B S . J8L. N ARN. . v . W...... vii
KM TA MR GANIRSREN . LY. O e . o . 0. viii
BAFTRAR IST.. A N0 TR L 1. . ... ... ... X
IBAFTAR TABRLSER Y .......... IS%......... . S a . ... .. Xiil
IR FTAR GAMIGEN, Ny, . [ g . eoeeveeeeeeee L XV
DAFTAR LAMPIRAN .. ..ciiiieitiniteite s ieetaiten stesusesstsue canasanessanseenseseessesnsesseesnensens XVi
BABT  PENDAHULUAN......coct ittt ettt sttt snaenae e 1
1.1 LatariBelakang a... s 00 g -« dh---goeogoer-feeeererceereeccersoccss Bneeerennes 1

1.2 Rumusan Masalah .........cccccooeiiiiniininiiniic e 13

1.3 Tujuan dan Kegunaan Penelitian.................cccoevveeiiienviennieenneennns 14

1.4 Sistematika Penelitian ...........c.coooiiiiiniiiiiiiiiiceeceeee 15

BABII WEIAAHPUSTAK Awm .o om0 S E ... 8 ... 16
2. @l andasa™icl il S . B R AN N 16

2.1.1 Marketing atau Pemasaran.................cccceeeveeeevveencveennnenns 16

2.1.2  Processes of Opinion Change Theory .........coueeeeeeeeuennn. 18

2.2 Pengembangan Variabel...........ccoccovirviniiniiniineininiiniccicee 20

2.2.1 Duta Merek atau Brand Ambassador ................................ 20

2.2.2  Citra Merek atau Brand Image ..................ccccoeeuvevueaveanen. 23

2.2.3  Keputusan Pembelian ..........ccceevviieeiiieiiieeeieecieceieee 26

2.3 Hubungan Antar Variabel............cccoooiiiiiniiniiieeeeee, 28

2.3.1 Hubungan Popularitas Duta Merek dan Citra Merek ........ 28



BAB III

BAB IV

2.3.2 Hubungan Kredibilitas Duta Merek dan Citra Merek ....... 28
2.3.3 Hubungan Popularitas Duta Merek dan Keputusan

Pembelian .....cooccoiieeniiiiiiiii 29
2.3.4 Hubungan Kredibilitas Duta Merek dan Keputusan

Pembgliarmm. ... . 8. 8. . SN ... 30

2.3.5 Hubungan Citra Merek dan Keputusan Pembelian ........... 31

2.4 Penelitian TerdahulU.......c..ccoeveeiiiiiiiiiiiiiie e, 32
2.5 JKOEIMeka PglililiSiian S .. S ...... W % ... ... 41
24§, Tigotesis .. JANEEGEG—— ... ... 4% 3. . W........... 41
METODEPENELFEFAN LAN.... . S0 8 ... #7050 ....... 43
3.1 Variabel Penelitian dan Definisi Operasional ............cccc..ccouen.... 43
3, NN YRR CRE c lilifin S ... . B 43
3.1.2 Variabel Independen..........cccceeovieniiieneeniienieeieeeeeiee. 43
3.1.3 Variabel Intervening ............ccccoeveeeveeeveeeeeeneenieeieesineennns 43
3.1.4 Variabel Dependen .............cocoveeviieeiiiiiniieeee e 44

3.2 Definisi Operasional Variabel dan Indikator Pengukuran............. 44
3.3 Populasi dan Sampel.............ccceeeiiiiiiiiiiiiiniieee e 49
CICRE 7, CLSy, NN S FFF Ny S 49
332 SEEGpELES T RPN B R . 49

3.4 Jenis dan Sumber Data ............coooviiiiiiiiiiiie e 50
3.4.1 Data Primer......cccoooiiiiieiiinieiieeiie ittt 50
3.4 2% fta BEINGER B S R W . 50

3.5 Metode Pengumpulan Data ..........cccociiieniiiiniiieiieeiieceeeee 50
3.6 Teknik ANaliSiS......cocuieiieriiieiiieiiieiie et 53
3/ [Nletodciindiitis... ... . B BN B W BB OB 53
3.7.1 Absolute Fit MeaSUTes ...........cccccoceveriiemiueiiiininieneesiennns 56
3.7.2  Incremental Fit MeaSUFeS............cccccoveeevcuerseeneiaieaneennane 57
3.7.3  Measurement Model Fit.............cccocceevoemioiiioiiniiaiiannenann. 57
3.7.4  Structural Model Fit ............ccoooeeueeeeceieaciieecieeecieeeeeeee 58
HASIL DAN PEMBAHASAN ....ooiiiiieeee e 59
4.1 Deskripsi Objek Penelitian..........c.cccveerieeriieiiienieeiieeieeieeeeeenee. 59

X1



4.2 Gambaran Umum Responden.............ccceeveieiieniiienieniieieceeeee. 60

4.2.1 Responden Berdasarkan Umur ...........cccceecvevveveeniiieenneenne 60
4.2.2 Responden Berdasarkan Jenis Kelamin...............ccceeuueennn. 61
4.2.3 Responden Berdasarkan Pekerjaan............cccccoceeveniinnnnne. 61
4.2.4 Responden Berdasarkan Frekuensi Membuka E-Commerce
........................................................................................... 62

4.2.5 Responden Berdasarkan Pengeluaran per Bulan............... 63

4.3 Deskripsi Variabel Penelitian.................coceeiiiiiiiniiniieineeeee, 63
444 Tapflisis JUSE .. (NN A ... 0 W ... 66

4.4.1 Analisis Faktor Konfirmatori (Confirmatory Factor

)% I 8 L/ S .« TN W 66

4.42 Analisis Full Model SEM ...........oooiiiiiiiiiiiieeieene, 76

4 A3 ASUMSTSEM . LAN......... S Sl e R 77
4.4.4 Pengujian Hipotesis .......ccovevviiervueerieeneeeieeniieeieenieesnveenns 85

4.5 Analisis Direct Effect dan Indirect Effect ................c...coie. 87
4.6 Pembahasan Hasil Penelitian..................ccoccooiiiiiiiiiiniiiieee, 89

4.6.1 Pengaruh Citra Merek Terhadap Keputusan Pembelian.... 89
4.6.2 Pengaruh Kredibilitas Duta Merek Terhadap Keputusan

RS T T B R . .................. ... 90
4.6.3 Pengaruh Popularitas Duta Merek Terhadap Keputusan

Bagabelian ........cccoooeeveseene . ... 91
4.6.4 Pengaruh Kredibilitas Duta Merek Terhadap Citra Merek 93
4.6.5 Pengaruh Popularitas Duta Merek Terhadap Citra Merek 94

BAB V' PENUTUP ...ttt 96
cEl TR B S B W W B s W W B R 96
5.2 RPN WSO itis. ... . . W N . 98
5.3 Implikasi Manajerial...........coccveeviieeniieiniieeiicceeeeeee e 99
5.4 Keterbatasan Penelitian ............ccccveeeviieiiieeiiieeiee e 103
5.5 SATAN ...ciiiiiiiii e 103
DAFTAR PUSTAKA ...ttt sttt st 105
LAMPIRAN ...ttt ettt sttt et et sete b enees 112

Xii



